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ABSTRACT 
This phenomenological qualitative study examines the experiences of volunteer 
tourism on host communities using social representations theory.  The experiences of 
three stakeholder-groups (community residents, volunteers, and nongovernmental 
organizations) are considered.  Overall objectives of this project are to investigate the 
following questions: a) what are the effects of volunteer tourism on a community as 
perceived by different stakeholders; b) what effects do volunteer tourists have on the 
community compared to other forms of tourism as perceived by different stakeholders; c) 
how do the various stakeholders perceive the different forms of tourism in communities 
in which they live or work; and d) why and how do nongovernmental organizations 
(NGOs) use volunteer tourism as a strategy for their projects.  This study attempts to 
describe and interpret these meanings with a high degree of depth and richness using 
interviews, observation, and document analysis.  Each chapter is written as a stand-alone 
paper to be published in a journal and describes the perspectives of the three groups 
interviewed with the final chapter a summary and comparison from all three groups.   
Findings show that there are both positive and negative impacts of volunteer 
tourism in favela communities, with the majority of the three groups expressing its 
positives and its importance to the community.  All groups mentioned similar positive 
and negative elements of volunteer tourism with some elements that were unique to each 
group.  This study also attempted to compare and contrast the differences between 
volunteer tourism and favela tours.  The findings show that volunteer tourism helps 
recreate the social representations of the favela thereby improving self-esteem in the 
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community, helps breakdown preconceptions, and helps create community pride.  The 
community feels as equals with the volunteers and describes the interactions as 
friendships, sharing cultural experiences, and exchanging of knowledge.  Conversely, all 
three groups described favela tours as dehumanizing using words like ‘safari tour’ or ‘zoo 
tour’ and felt that their community was being sold as a commodity.  However, the 
interviews showed that all three groups, although had strong opinions about the ethical 
implications of favela tours, still felt conflicted when comparing it with some of the 
potential social and economic benefits that it may bring.   
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Chapter 1: Introduction and Review of Literature 
What are the overall lived experiences of people involved in volunteer tourism 
and their perception of its impacts on favela (slum) communities in Rio de Janeiro, 
Brazil?  To fully understand this, the experiences of three stakeholder-groups (the 
community residents, volunteers, and NGOs) should be considered.  This project was 
created in order to study the lived experiential meanings of volunteer tourism through the 
views of those involved.  It attempts to describe and interpret these meanings with a high 
degree of depth and richness using interviews, observation, and document analysis.  Each 
chapter is written to be a stand-alone paper and published in a journal.  In total there will 
be five chapters: an introductory chapter, three chapters on each specific study (of the 
community, volunteers, and NGOs), and a summary of findings chapter.  
In this introductory chapter I will begin to analyze the concept of volunteer 
tourism by first reviewing the concept of sustainability with respect to tourism and 
community development given that volunteer tourism is generally considered a form of 
sustainable tourism and a contributor to community development.  Additionally, since the 
concept of sustainable tourism development has been criticized as lacking both clarity 
and consensus in its definition and goals (Sharpley, 2000, p. 176), it will be useful to 
define sustainable tourism.  I will then review some of the broad literature on volunteer 
tourism and go on to discuss volunteer tourism as it relates to some of the current 
sustainable approaches to tourism. Finally, I will describe the theoretical and 
methodological aspects of this research. 
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Sustainable Tourism 
The World Tourism Organization has provided the most recent definition of 
sustainable tourism: 
Sustainable tourism development meets the needs of present tourists and host 
regions while protecting and enhancing opportunities for the future. It is 
envisaged as leading to management of all resources in such a way that economic, 
social and esthetic needs can be fulfilled while maintaining cultural integrity, 
essential ecological processes, biological diversity and life support systems. 
(UNWTO, 2012) 
While looking back to the creation of the Journal of Sustainable Tourism, Bramwell and 
Lane define sustainable tourism as “a positive approach intended to reduce the tensions 
and friction created by the complex interactions between the tourism industry, visitors, 
the environment and the communities which are host to holidaymakers” (1993, p. 2).  
However, most research on sustainable tourism focuses on the environmental and 
economic aspects of sustainability but lacks in the social and cultural characteristics of a 
destination.  Additionally, Tosun (2001) argues that the “principles of sustainable tourism 
development appear to have been established by developed countries without taking into 
account conditions in the developing world” (p. 289).   
Many forms of tourism take place largely in the developing world. For example, 
the majority of volunteer tourists are people from the global north traveling on holiday to 
the global south in order to volunteer.  It is argued that volunteer tourism, like other types 
of sustainable tourism, should take into account all aspects of sustainability as defined by 
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UNWTO and Bramwell and Lane (1993) that includes the economic, environmental, and 
social/cultural aspects of a destination.  Because tourists are in the position of power 
traveling to areas that may have social, cultural, and environmental problems, tourism 
research should be conducted in a way that allows the community to be empowered 
rather than adding to marginalization.    
The definition of sustainable tourism is flexible and allows for a variety of 
interpretations.  Therefore, sustainable tourism is a difficult concept in regards to creating 
a clear set of indicators of standards due to the considerable amount of information 
required for sustainability (Cernat & Gourdon, 2012).  For example, other often quoted 
and widely accepted definitions of sustainable tourism have depended on the authors’ 
philosophical or ideological perspective, which include an “eco-centric” view of 
sustainable tourism (UNWTO, 2001); a futurity perspective (Curry & Morvaridi, 1992); 
an economic aspect (Archer, Cooper, & Ruhanen, 2005); quality of life for the host 
destinations and development (Cater & Goodall, 1992); and community based tourism 
development (Chhabra & Phillips, 2009; López-Guzmán, Sánchez-Cañizares, & Pavón, 
2011).  Without a clear definition of what sustainable tourism is, it can become 
overwhelming for practitioners in the field of tourism to clearly outline how to implement 
and maintain a sustainable tourism destination.   
Volunteer Tourism 
Volunteer tourism is seen by researchers as a subset of sustainable tourism or 
alternative tourism which includes ecotourism, cultural tourism, and adventure tourism 
(Stoddart & Rogerson, 2004).  There is a belief that this form of tourism provides a 
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mutually beneficial form of travel where both the volunteer and the host communities 
gain from their experiences (Raymond & Hall, 2008).  
Volunteer tourism, also known as “voluntourism” and volunteer tourist as 
“voluntourist” within the industry (McGehee & Andereck, 2009), has been defined in the 
academic literature as tourists who “volunteer in an organized way to undertake holidays 
that might involve aiding or alleviating the material poverty of some groups in society, 
the restoration of certain environments or research into aspects of society or 
environment” (Wearing, 2001, p. 1).  
A review of the academic literature on volunteer tourism shows that it has focused 
on the experiences of the volunteer tourist and the benefits that they receive; much less of 
the experiences from the perspective of the NGOs and from the community residents 
have been studied.  For example, there is significant literature about the benefits 
volunteer tourism has on the tourists themselves (Brown, 2005; Sin, 2009; Stoddart & 
Rogerson, 2004; Wearing, 2001; Wearing & Neil, 2000), there is limited literature on the 
perception of impacts of volunteer tourism has had on the community (Andereck, 
Valentine, Knopf, & Vogt, 2005; Ap, 1990; McGehee & Andereck, 2008), and literature 
on the benefits of volunteer tourism to NGOs is scarce (Brightsmith, Stronza, & Holle, 
2008; Joppe, 1996; Wearing, McDonald, & Ponting, 2005).   
There is emerging research in the area of resident attitudes toward volunteer 
tourism (McGehee & Andereck, 2009), the perceptions of the volunteer tourist regarding 
their impacts on the community (Stoddart & Rogerson, 2004), and the NGOs’ agendas in 
tourism development (Wearing, et al., 2005).  Additionally, recent work conducted by 
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McGehee and Andereck (2008), has outlined both the positive and negative impacts of 
volunteer tourism on the community after interviewing local NGOs and community 
residents of West Virginia, USA and Tijuana, Mexico.  Their work begins to inform 
NGOs of the types of management actions needed in order to maximize both resources 
and the quality of their programs for the community.   
Since the majority of the of the literature has focused on the impacts that tourism 
has had on the tourists themselves more research needs to be conducted on its effects on 
communities and on NGOs in order to understand the true effects of volunteer tourism.  
For example, tourism practitioners and academics have described volunteer tourism as an 
ethical or alternative way of traveling to other countries creating encounters that promote 
mutual understanding and respect (Wearing, 2001).  However, there are other studies that 
question volunteer tourism’s effectiveness at developing social consciousness and cross-
cultural understanding.  For example, some tourism studies have shown that interpersonal 
contact from tourism does not automatically create a positive cross-cultural experience 
(Nyaupane, Teye, & Paris, 2008); while others have shown that stereotypes may be 
reinforced rather than dispelled (Raymond & Hall, 2008; Simpson, 2004).  Similar to 
volunteer tourism, slum tours are described by tourism agencies as an ethical or 
alternative way of visiting slum communities while creating encounters that promote 
mutual understanding and respect.  However, regarding the question of slum tours, 
authors have argued that just like other forms of tourism it does not automatically create a 
positive cross-cultural experience, may not be as ethical as claimed, and may also 
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reinforce stereotypes (Dyson, 2012; Freire-Medeiros, 2009a, 2010; Frenzel, Koens, & 
Steinbrink, 2012; Frisch, 2012; Rolfes, Steinbrink, & Uhl, 2009).   
It is important to study the lived experiences of volunteer tourism from the 
perception of all stakeholders to analyze what are its benefits not only for the tourists, but 
also for the community and for the NGOs.  Although there is significant literature of the 
benefits of volunteer tourism for the tourists themselves, more research of the perceptions 
of volunteer tourism by the communities and by the NGOs should be conducted.  This 
study has been developed to look critically at the impacts of volunteer tourism in 
vulnerable communities, such as favelas (shantytowns) in Rio de Janeiro, Brazil.  It 
addresses the research gap on how the community regards this form of tourism and how 
volunteers may benefit the NGOs.  Since this study was conducted in communities that 
have historically been marginalized it is important to make sure that the residents’ voices 
are heard.   
Research suggests that residents have a positive attitude toward tourism 
development (Andereck & Vogt, 2000), but are concerned that negative social and 
environmental impacts may affect their community (Perdue, Long, & Allen, 1990).  It is 
important to make sure residents are informed about the various types of tourism 
development and their positive and negative attributes (Andereck, et al., 2005; McGehee 
& Andereck, 2004; Perdue, et al., 1990).  Research in this area should look critically at 
tourism costs and benefits to the host community because of the way groups have been 
marginalized in the past, such as indigenous groups and communities of lower economic 
status.   
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There exist many forms of volunteer tourism.  For example, a simple Google 
search of the words “volunteer tourism” or “voluntourism” leads to several websites that 
advertise these trips with many of the programs working with specific NGOs.  A traveler 
can pick from any number of environmental conservation projects, educational programs, 
and community development projects.  The majority of these projects are in the 
developing world.  The photos advertising the programs are often of young, white, happy 
travelers from the global north traveling to the global south.  Since these travelers are in a 
position of power, or in other words are from a more economically prosperous country 
and have the capability of travel, it is important to understand if the communities which 
receive these types of travelers are in accordance with this form of travel, feel 
empowered by their presence; or if this form of travel further adds to the ‘othering’ of 
locals.   
The definition of the concept of volunteer tourism has been well established in 
both the tourism field as well in the academic literature.  However, as discussed by 
McGehee:   
Debate persists as to the more subtle components of volunteer tourism, including 
the language of volunteer tourism, the system of volunteer tourism, how various 
stakeholders view themselves, and the role of volunteer tourism organizations. 
Perhaps most importantly, there is a lack of an overall cohesive theoretical 
framework and accompanying research agenda underpinning these various 
debates. As is often the case with emerging tourism-related research, a theoretical 
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foundation is vital to help address these debates and issues, but it also difficult to 
establish. (2012, pp. 84-85) 
Therefore, this study aims to look at the perception of the impacts that volunteer tourism 
has on a community through the scope of the various stakeholders.  Favela communities 
in Rio de Janeiro were chosen because of the existence of two forms of tourism, favela 
tours (slum tours) and volunteer tourism, both of which are new in these areas.  It is not 
yet known if the community members find volunteer tourism beneficial to their 
communities.  Much of the literature on sustainable tourism or sustainable development, 
described by Sharpley (2000) as a parental paradigm, focuses on environmental or “eco-
centric” views of sustainability with literature on social aspects of sustainability lacking.  
This study will be primarily concerned with the social and cultural aspects of volunteer 
tourism.   
Volunteer tourism is a new area of study in leisure behavior research and lacks 
empirical research which links volunteer tourism, community development, and NGOs 
within a larger framework of sustainable development.  As stated previously, there is 
significant literature about the benefits volunteer tourism has on tourists themselves, 
however, literature on the benefits of volunteer tourism to NGOs is just beginning to 
emerge; and there is limited literature of the perception of impacts of volunteer tourism 
on the community.  Additionally, there is little research in Latin American countries 
about the communities’ perceptions of volunteer tourism, particularly Brazil.   
This study has been developed to address a need for further research that critically 
looks at both positive and negative impacts of volunteer tourism in vulnerable 
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communities, such as Rio de Janeiro’s favelas.  The overall objectives of this project are 
to investigate: a) what are the effects of volunteer tourism on a community as perceived 
by different stakeholders; b) what effects do the volunteer tourists have on the 
community compared to other forms of tourism as perceived by different stakeholders; c) 
how do the various stakeholders perceive the different forms of tourism in communities 
in which they live or work; and d) why and how do NGOs use volunteer tourism as a 
community development strategy for their projects.   
This chapter will continue with a review of an ideological framework called 
hopeful tourism that is not explicitly considered in the research but rather provides a 
philosophical context for the work. There is then an overview of the way volunteer 
tourism has been conceptualized as fitting into several approaches to sustainable tourism. 
This is followed by a discussion of several theories used in volunteer tourism research 
including social representations theory, which is the primary framework for this research.   
Volunteer Tourism and Approaches to Sustainable Tourism 
Hopeful tourism.  The field of tourism is multidisciplinary with much of its 
literature stemming from geographers, anthropologists, sociologists, economists, and 
tourism scholars (Ren, Pritchard, & Morgan, 2010; Tribe, 2010).  However, the 
multidisciplinary nature of the tourism field has lead other researchers to criticize that it 
has lacked theoretical development (Pritchard, Morgan, & Ateljevic, 2011; Woosnam & 
Norman, 2010), while others state that the field is able to accept different traditions and 
new schools of thought (Tribe, 2010).  This project was developed using research that is 
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theory driven and offers an opportunity to be guided by a fairly new ideological approach 
to conducting tourism research called hopeful tourism.   
Hopeful tourism scholarship is closely linked to critical theories and is described 
as a values-led humanistic approach to tourism research with a commitment to social 
justice and equality “founded in an inclusive environment and encompass[es] a range of 
interpretative, critical and emancipatory approaches” (Pritchard, et al., 2011, p. 8).  
Hopeful tourism presents an unfolding vision for tourism research, one which is 
committed to co-transformative learning, social justice and the universality of 
human rights.  It is bounded by five key principles, the first being that society is 
characterized by objective structures of power that encompass states, 
governments, classes and sets of ideologies and relations that privilege the few at 
the expense of the many.  The second principle recognizes human agency in the 
making of multiple worlds through multi- and trans-subjectivities.  The third 
principle is that language is central to meaning, whilst the fourth holds that 
consensus is discursively formed and significantly, that emancipation is possible 
through research critiques which address issues of ideology and power.  Finally, 
knowledge is guided by social interests so that ‘truth’ is regarded as a matter of 
social location and knowledge is seen to be a product of specific social, cultural 
and historical contexts. (Pritchard, et al., 2011, p. 10)   
Tourism can lead to social inequality and this realization has grabbed the attention 
of researchers, the public, and NGOs (Cole, 2010).  Hopeful tourism seeks equality 
through learning from knowledge and experiences from multiple perspectives.  Volunteer 
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tourism falls into the realm of hopeful tourism because of the underlying theme of social 
and environmental justice, equality, and human rights within its programs.  Volunteer 
tourism has many actors that play their parts within the volunteer tourism experience, 
whether they are the tourists working the programs or the community members who are 
being ‘voluntoured.’    
Hopeful tourism scholarship is described as a research agenda that focuses on 
social justice, social exclusion, and disenfranchisement (Pritchard & Morgan, 2007; 
Pritchard, et al., 2011; Sedgley, Pritchard, & Morgan, 2010).  Volunteer tourism has the 
potential to help break down the barriers that lead to social exclusion and help initiate 
action towards social justice.  However, the existing academic literature has focused 
mainly on ecotourism and the benefits that the volunteer tourists receives (Broad, 2003; 
Brown, 2005; Campbell & Smith, 2006; McGehee & Norman, 2002); the benefits that the 
receiving institutions gain from volunteer tourists (Brightsmith, et al., 2008; Cousins, 
2007; Ellis, 2003; Lorimer, 2009); and the benefits the volunteer tourist receives in rural 
communities (McGehee & Santos, 2005; Sin, 2009; Stoddart & Rogerson, 2004).  
Literature on the impacts of volunteer tourism on rural and urban communities is just 
beginning to emerge (McGehee & Andereck, 2008, 2009; Raymond & Hall, 2008).  In 
addition, research on volunteer tourism’s role in community development and in 
particular its potential towards empowering a community is needed in order to fully 
understand its impacts on communities.  My project offers an opportunity to fill the 
research gap of the impacts of volunteer tourism on communities from the perspective of 
various stakeholders, such as the community members, volunteer tourists, and NGOs.   
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As stated before, hopeful tourism scholarship is a research agenda that focuses on 
social justice, social exclusion, and disenfranchisement of a local community.  It is hoped 
that by using the philosophical framework of hopeful tourism my project will be able to 
impact management practices of volunteer tourism in the favela communities of Rio de 
Janeiro and in other similar communities.  For example, some of the NGOs in Rio work 
with the community in the areas of citizenship by teaching the public about their rights as 
Brazilian citizens.  Currently, the Brazilian government is actively removing community 
members from favelas claiming that they are doing them a service because the houses 
they have built are too dangerous to live in.  However, many of the community members 
claim that the government is only removing people from their homes when they see the 
value of the property on which the house is sitting (personal communication Mundo Real 
2011).  Education is important to empower residents regarding their rights.  Using 
Mexicali, Mexico as an example, the NGOs and volunteers help in community 
development projects and help build social justice for community members 
(http://www.viainternational.org/).   
In their paper about volunteer tourism in the colonias of Tijuana, Mexico, 
McGehee and Andereck (2009) make an interesting point, “Perhaps the greatest 
contribution of this research lies in its subjects.  Respondents to this study consist of 
members of a community in a socio-economic and cultural group that is often overlooked 
and under-studied” (p. 48).  In this new paradigm called hopeful tourism, it is hoped that 
researchers will learn from groups who are “overlooked or under-studied,” guided by a 
research approach that aims to include groups and to learn from them.  Research on 
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residents’ perception of the impacts of volunteer tourism on their community is lacking 
within the academic literature, in particular Latin American communities.   
Hopeful tourism advocates for transcending beyond the relationship of the 
researcher and the researched and allows for participation between the two as “co-
creators of tourism knowledge” (Sedgley, et al., 2010, p. 423).  This concept is similar to 
hermeneutic phenomenology, which forms the methodological approach of this project.  
Additionally, hopeful tourism, as an ideological perspective, encompasses aspects of both 
critical theory and the constructivism paradigms (see table 1).  For example, hopeful 
tourism poses a research agenda based on hope, inclusive community, and social justice 
in tourism research (Ateljevic, Morgan, & Pritchard, 2007).  Therefore, it seems 
appropriate to use this as a paradigm that will guide this project.  Before we begin our 
discussion of the methodologies that will be used throughout the study, a review of the 
literature must first be presented.  Since this dissertation is designed for each chapter to 
stand alone, such as a publication in a journal as an article, each chapter will have its own 
introduction, study methods, study findings, discussion, and references.  Therefore, the 
literature review that follows is introductory to provide an overall context for the study 
with a more in-depth literature review in each chapter related to the specific focus of the 
paper.   
Community based tourism.  Since volunteer tourism has been linked with 
community development, a brief review is necessary.  Community development (CD) 
and sustainable community development (SCD) have been used interchangeably in the 
literature.  For example, Vincent II (2009) defined CD as a broad subject, 
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interdisciplinary in nature, and based on the idea that community development is 
inclusive.  Community based tourism (CBT) planning also follows the same development 
values and beliefs as community development, or sustainable community development 
within the United States and Brazil (Araújo & Gelbcke, 2009).   
CBT is used as a strategy toward diversifying the local economy while also 
providing greater self-reliance and increasing local services (Murphy, 1988).  While 
working in the tourism industry can be seen as a livelihood strategy in general, we should 
look at CBT development holistically, or within a complex system, in order to know how 
to better manage development and community improvements.  
CBT in the United States is based on a community centered approach that works 
towards creating a sustainable tourism industry that relies on the involvement of local 
community residents from the beginning stages of tourism development planning and 
throughout the continuing maintenance of tourism development (Blackstock, 2005; Hall, 
1991).  Additionally, researchers acknowledge that community tourism in Brazil has the 
potential for the same side effects of mass tourism and call for a holistic approach 
towards tourism development (Araújo & Gelbcke, 2009).   
NGOs currently use volunteer tourists as a means of providing assistance towards 
community development by alleviating symptoms of poverty such as providing better 
education for children, building infrastructure such as schools, and providing accessible 
resources such as health care and health care education.  NGOs and volunteer tourists are 
linked within the subsystem of community development and sustainable tourism 
development.  For example, NGOs that use volunteer tourists help build and sustain the 
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current rich assets that the community members have, such as cultural heritage programs 
and education about arts, dance, music, food, fashion, and cultural traditions.  Using a 
community development approach towards researching the effects of volunteer tourism 
will help to identify the community’s perceived impacts from tourism development and 
place local communities at its focus.   
Mass tourism vs. alternative tourism.  Mass tourism is seen by many as purely 
hedonic consumption of sun, sex, and sand of a geographic location; where the word 
‘tourist’ is seen as a pejorative and where the person is stereotyped as someone who 
disrupts the lives of the host community (Crick, 1989).  Additionally, there is 
acknowledgement within the tourism literature that mass tourism marginalizes the host 
community where they have little or no ability to influence its development (Lyons & 
Wearing, 2008).  This realization has created a demand for a sustainable alternative form 
of tourism.  Volunteer tourism has been defined as a form of alternative tourism 
(McIntosh & Zahra, 2007; Stoddart & Rogerson, 2004; Wearing, 2001; Wearing, 2002).  
However, alternative tourism has a broad definition and has a connotation of being a 
sustainable or ethical form of travel, but this may not always be the case.  In addition, 
alternative tourism is comprised of adventure tourism, ecotourism, cultural tourism, 
trekking (McIntosh & Zahra, 2007) and other similar kinds of tourism.  It is defined as a 
form of tourism that rejects the consumerism attitude of mass tourism and offers an 
alternative experience which is more socially and environmentally sustainable (Lyons & 
Wearing, 2008; Wearing, 2001).   
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This demand for alternative forms of tourism to that of mass tourism has led to a 
diverse variety of products and services, which can overlap in definition, type of tourism 
activity, and experience (figure 1).  For example, under the umbrella term alternative 
tourism is an assortment of subsets, such as: reality tours, which can be further divided 
into social tourism, dark tourism, cultural tourism, and favela tourism that lies 
somewhere in between social and dark tourism (Freire-Medeiros, 2009a; Rolfes, 2010); 
volunteer tourism, which can be further divided into ecotourism, cultural tourism, and 
adventure tourism (Stoddart & Rogerson, 2004); and heritage tourism, which can be 
further divided into ecotourism, cultural tourism, and urban tourism (Timothy & Boyd, 
2003).  
Timothy and Boyd (2003) explain that heritage tourism, a subset of alternative 
tourism, flows between a variety of settings and activities from the urban/built 
environment to the pristine, natural environment.  Adding to this concept, volunteer 
tourism is encompassed within the heritage tourism realm because it shares similar 
landscapes and attractions, in addition to sharing similar values and significances which 
Hall and McArthur identify (1993) and are highlighted by Timothy and Boyd (2003).   
Although favela tours is defined as a form of alternative tourism, as argued by 
Freire-Medeiros (2009a) and Frisch (2012), many of the tourism agencies have, 
unfortunately, become part of the mass tourism industry even though they sell favela 
tours as a form of social tourism.  It was discovered during my study that the local tour 
guides started their own favela tours in response to the growing demand of this form of 
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tourism and because they felt that since they are locals that they are better able to explain 
the “real day-to-day life” of a favela and explain the realities of its inhabitants.   
Any form of tourism has the potential for detrimental impacts including 
alternative tourism.  For example, Weaver (1991) describes two forms of alternative 
tourism: “deliberate” vs. “circumstantial.”  These ‘deliberate alternative destinations’ 
have been planned by the local or regional government, or by tourism organizations, and 
include policy and planning to intentionally follow sustainable goals and values.  This is 
in contrast to ‘circumstantial alternative destinations’ which appear to conform to 
alternative tourism goals and values, “but only because the destination is experiencing an 
incipient stage of tourism that may eventually be followed by a more intensive, larger-
scale level of development”(Weaver, 1991, p. 416).  Once the tourism destination 
becomes more popular, however, it begins to take the form of the conventional mass 
tourism.  For example, with respect to what I call the “hipster effect,” tourists travel to an 
area with circumstantial alternative tourism but go there only because it’s ‘off the beaten 
track’ and because it is not a common place to which to travel.  As Weaver (1991) notes, 
the term “alternative tourism” can be misleading because it gives the illusion of tourism 
that might be sustainable or, at least more ethical, but may have the same characteristics 
as mass tourism.  An example of this can be favela tours, where the tourism operators 
claim they offer an alternative, sustainable form of tourism but this may not always be the 
case.   
McIntoch and Zahra (2007) describe volunteer tourism as “the activities of 
volunteer tourists [who] are anchored upon defining themselves as ‘travelers’ seeking 
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personal and unique experiences” (p. 312).  However, it is this author’s belief that 
volunteer tourism should not have a focus on the self but rather on the positive impacts to 
the local area and the community.  It should follow the tenet of sustainable tourism, 
especially since the basis of this form of tourism is on developing social consciousness 
and cross-cultural understanding.  However, as stated previously, there are tourism 
studies that have questioned this and have shown that contact from tourists does not 
automatically create a positive cross-cultural experience (Nyaupane, et al., 2008) and  
may reinforce stereotypes (Raymond & Hall, 2008; Simpson, 2004).  However, if 
volunteer tourism focuses on the positive impacts to the local area and the community 
then this form of tourism may have more of an impact on social consciousness and cross-
cultural understanding between the community residents and the volunteers.   
Reality tourism.  Because this project focuses on favela communities and 
volunteer tourism’s impacts on them, it is useful to compare volunteer tourism to that of 
favela tours.  Freire-Medeiros (2009a) has placed favela tours in the realm of reality tours 
which, she argues, has led to the marketing of the favela as a global trademark and 
suggests that this form of tourism is more along the lines of mass tourism.  The concern 
with favela tours is that the tour operators claim that they are part of the alternative 
tourism industry because they help bring awareness on a global level and help bring 
potential tourists to favelas that will patronize their businesses (Freire-Medeiros, 2009a).  
However, it is not yet known if these tourism operators keep to a tourism code of ethics 
(UNWTO, 2001), nor do they describe exactly how the tours are managed in general.  
However, it is interesting to note that both local and national policymakers have 
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promoted slum tours as part of a policy towards regeneration and poverty alleviation in 
these areas and was supported by the Brazilian President Lula during his presidential 
term (Frenzel, 2012).   
After a review of the tour operators’ websites, many of them claim that they are 
providing a way to dispel the stereotype of the favelas and show the members of the 
communities’ daily lives in Rio.  In addition, they also claim that money goes back to the 
favelas and that they are part of sustainable and responsible travel.  However, only a few 
websites state this outright (for example Favela Adventures, http://favelatour.org and 
Favela Walking Tours, www.favelawalkingtours.com) while others do not mention this at 
all (please see table 2 for a list of the tour operators reviewed).  There is also concern that 
the favela tours “stage” the experience for the tourists where tourists are guided through 
the favela ending with a dance at the local samba school or at a local NGO where the 
tourists are allowed to play with local children (Freire-Medeiros, 2007).   
It is known within the tourism industry that tourists want, expect, and value 
authentic experiences (Taylor, 2001).  Consequently, this leads to the potential for 
tourism operators to “stage” authentic experiences in order to meet the demands of 
tourists or to compete with other tourism operators, which further creates objectification 
and/or commodification of a community.  Favela tourism operators claim that they 
belong to the alternative tourism industry because they bring awareness of what life is 
like for community members on a global level and potentially help bring money to the 
local favela economy.  However, it is not yet known how much money generated from 
favela tours actually stays within favela communities.  In addition, favela tourism 
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operators claim to combat the stereotypes presented in Brazilian and global media about 
community members.  However, many have described this form of tourism as being 
similar to a ‘safari tour’ or a ‘poor people zoo’ (Freire-Medeiros, 2009a).  It is not yet 
known how favela tours impact the community’s perception of tourism in their 
community.  Nor is it known if favela tours bring awareness about the “true Rio” on a 
global level.  For example, do favela tours combat the stereotypes and social exclusion 
felt by many of its community members or do favela tours add to the commodification of 
a people in the tourism arena?  
It has been estimated that the favela of Rocinha currently receives on average of 
around 3,000 tourists a month each paying about US$35 for a three-hour favela tour 
(Freire-Medeiros, 2009a).  However, during the time I conducted my study in Rocinha 
tourist were paying US$65 to US$85.  This estimates favela tours to have been a 
US$1.26 million in 2009 and a US$2.7 million a year industry in 20111.  It is not yet 
known how much favela tourists actually spend in Rocinha or how much of the money 
paid to the tourist industry is left in Rocinha.  More research in the area of understanding 
the local community’s perception of favela tours is needed in addition to understanding if 
favela tours have any significant impact on community development.  Favela tours have 
the potential to be detrimental and may have commodification effects on a community.  
In addition, a comparative study of the favela tours and volunteer tourism has significant 
implications towards management of a sustainable community based tourism 
development within favela communities and is critical to minimize the potentially 
detrimental impacts that may occur in the host community.   
                                                
1 The average between 65 and 85 and calculated US$2.7 million  
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NGOs’ link to Tourism and Community Development  
Community and community development, just like tourism, has a diversity of 
definitions.  Therefore, it would be helpful to define what is a community and how 
community development framed this overall project.  For the purposes of this study a 
community is defined: as a place in a geographic region, such as a favela; a community 
organizing that interacts with local residents, such as an NGO; and as a social field where 
interactions take place among residents with a shared purpose and common goals, such as 
the space created by the NGOs (Aquino, Phillips, & Sung, 2012).  One of the major 
contributions of community development is, “the recognition that a city or neighborhood 
is not just a collection of buildings but a ‘community’ of people facing common problems 
with untapped capacities for self-improvement” (Phillips & Pittman, 2009, p. 3).  Phillips 
and Pittman (2009) further define community development as both a process and an 
outcome.  They explain that it is the ‘process’ of developing the skills to act collectively, 
and the ‘outcome’ of the action of improvement.   
Recently, nongovernmental organizations (NGOs) have begun to use volunteer 
tourism as a strategy toward funding poverty reduction and community development 
projects.  For example, Serve the World Today is a volunteer tourism project in 
Guatemala with a goal to build schools out of recycled plastic bottles and other recycled 
materials called bottle schools.  Serve the World Today (http://servetheworldtoday.com) 
is an NGO and an affiliate of Hug it Forward (www.hugitforward.org), which is currently 
sponsored by the Manifest Foundation (www.manifestfoundation.org).  They focus on 
construction, tourism, and recycling education. The schools are constructed in areas that 
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are typically poor rural areas which are several hours from the nearest paved road.  In 
addition to the bottle school projects, Serve the World Today also offers other tourism 
related activities that can be added on to the volunteers’ programs.   
Other examples include restoration of an ecological area or education in Thailand 
with Track using volunteers and donations.  Waves for Development teaches local 
Peruvian coastal people how to surf and engaging them in community development 
projects using volunteer tourists (www.wavesfordevelopment.org).  Instituto Dois Irmãos 
is a local nonprofit that teaches languages to adults and children in Rocinha 
(http://2irmaos.org/).   
Instituto Dois Irmãos is an example of what many NGOs in favela communities 
are doing.  For example, the NGOs in these communities help improve the quality of life 
for its members through a variety of different programs such as social programs to help 
alleviate some of the impacts of poverty by providing quality health care, day care, after 
school programs, recreation, and educational and vocational training.  Additionally, many 
also provide citizenship rights and human rights training and advocacy, arts, music, and 
dance.  Many of these programs recruit volunteers to lead their programs in order to keep 
the cost of the program down and to create community interest.   
Volunteerism is associated with altruism, solidarity, brotherhood, and 
selflessness, and is considered a way towards a more inclusive society (Ferreira, Proença, 
& Proença, 2008; Smith, 1981; Teodósio, Veneroso, & Pena, 2006) both in the US and in 
Brazil.  NGOs are seen as the main advocates for the use of sustainable development and 
inclusion.  They play a role in the tourism industry by placing volunteer tourists to assist 
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with community development projects.  In addition, because of the exchange between the 
local community and the volunteer tourists, it allows a way for program development to 
be controlled at the local level, aiding in sustainable tourism development practices 
(Lyons & Wearing, 2008; Wearing, et al., 2005).  However, it is not yet known how the 
volunteer tourists affect the local economy or how much they affect community 
development within communities including the favelas of Rio de Janeiro.   
Tourism in general has the potential for alleviating the impacts of poverty on a 
community because of the potential infrastructure and economic development that stem 
from this industry (Blake, Arbache, Sinclair, & Teles, 2008; Stoddart & Rogerson, 2004).  
It also has the potential to effect the community in a negative way (McGehee, 2007; 
McGehee & Andereck, 2009).  Therefore, it is important to understand the needs and the 
wants of a community rather than just assume that tourism is a positive because of its 
potential to bring economic development because this is not always the case.   
Tourism operators, and some of the NGOs working within favela communities 
have promoted both favela tours with local guides and volunteer tourism as a way to 
generate income for community development projects and say that both forms of tourism 
can be beneficial to the community if community members are employed.  Other NGOs 
refuse to take part in favela tours and promote only volunteer tourism as the more 
sustainable form of tourism expressing that both the local favela communities and tourists 
benefit.  However, the NGOs that use favela tours do it quite differently than the tourism 
operators.  For example Museu de Favela (MUF), http://www.museudefavela.org/, in 
addition to offering social programs to their community, also offers a guided tour for 
  24 
tourists.  This is different than that of the tourism agencies because all of the tour guides 
are from the local community and the tour is about the history and pride of the 
community (personal communication).    
Wearing, et al., (2005) argues that NGOs provide a decommodified alternative to 
the commodified version of mass tourism by placing the local communities as the priority 
for their development projects, and maximizes the quality of the interaction between the 
tourist and the resident members of the community.  Research in favela and rural 
communities offers a perfect opportunity to look at tourism through a community 
development perspective.  In addition, it sets the stage to critically look at understanding 
the NGOs’ role within the tourism industry.  Research between the linkages of NGOs, 
tourism, and community development will help understand a best practice approach 
towards engaging and empowering the community in sustainable community 
development.  
Tourism as Cultural Exchange and Consciousness-Raising  
Volunteer tourism offers an opportunity where the volunteer tourist may become 
enlightened, develop social networks, and create a potential consciousness-raising 
experience at both a global and local level (McGehee, 2002; McGehee & Norman, 2002).  
For example, “volunteer tourism presents a unique opportunity for exposure to social 
inequalities, as well as environmental and political issues, subsequently increasing social 
awareness, sympathy, and/or support” (McGehee & Santos, 2005, p. 764).  However, I 
argue that this is not a one-way direction.  In fact, in order to have an interaction both the 
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volunteer tourist and the community resident must share knowledge, ideas, and 
experiences with each other.   
Tourism is a global phenomenon with much of the sociological work in this area 
focused on the individual tourist and the part that tourism plays in establishing individual 
identity and a sense of self.  Furthermore, the shift away from tourist experiences as a 
passive bystander towards an active participant contributes greatly towards the tourist 
experience.  For example, social interaction with the host community and other members 
of volunteer organization are essential elements that contribute to the social exchange of 
the tourists’ experiences (Wearing & Neil, 2000).   
Volunteer tourism has the potential to develop better cross-cultural understanding 
for the volunteer tourist and the residents, if managed well.  Tourism development should 
have a goal of providing meaningful, interactive, and authentic experiences for both the 
tourist and the resident (McIntosh & Zahra, 2007; Raymond & Hall, 2008), while 
potentially affecting action in social justice (Pritchard, et al., 2011).   
The Goal 
The goal of this project is to learn about the lived experiences of the stakeholders 
involved in volunteer tourism and their perceptions of its impacts on favela communities 
in Rio de Janeiro, Brazil.  Three groups were interviewed: community residents, 
representatives of NGOs, and volunteer tourists in Rio de Janeiro, Brazil.  Semi-
structured interview questions were used in order to allow several key actors in volunteer 
tourism to be treated as “experts” on their views.   
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The intent of this project is to push beyond the existing tourism related literature 
in order to connect ideas and trends in the broader community development, tourism 
development, and the nongovernmental arenas.  Each group of interviews (i.e. 
community residents, NGO staff, and volunteer tourists) is reported separately as a 
distinct paper for journal publication.  The overall study findings are also summarized in 
the completed dissertation and reported as a distinct paper for journal publication.  It is 
hoped that this study will help identify volunteer tourism costs and benefits for local 
community development in the favela communities of Rio de Janeiro, Brazil.  In order to 
do this, it is important to take into consideration the many actors that are involved in 
volunteer tourism.  While the perceptions of the community members who interact with 
the volunteer tourists are placed at the center of the project, other stakeholders are also 
considered since they may, at times, have power to affect change and can act on behalf of 
the community.   
As Joppe (1996) explains, communities are built on cultural traditions and social 
values that expand beyond their geographic region.  However, many communities are, in 
a way, forced together because of social class and poverty and can be divided by a 
geographical region.  For example, what is typically seen in Latin American countries is 
that the impoverished or lower income communities tend to be located in higher elevation 
or geographically secluded areas, further physically separating the lower class from the 
upper class.  Environmental quality has a high correlation to race and the poor 
(Pinderhughes, 1996), and marginalized communities tend to reside in unwanted or 
undesirable areas with poorer environmental quality.   
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The favelas of Rio were built either just outside the city’s limits, along hillsides 
within the city, on top of garbage dumps and marshes, or near freeways and airports.  In 
the United States the term ghetto is used to describe neighborhood segregation of the 
poor and minorities.  In the American vernacular this reference today mostly refers to 
impoverished minorities, particularly black communities on the East Coast (Haynes & 
Hutchison, 2008), and may include first generation immigrant communities such as 
“immigrant ghettos” (Meschkank, 2011).  However, it must be stressed that an 
oversimplification of the terms favela, slum, and ghetto can be problematic in that it may 
lead to more prejudices and misconceptions of community residents and of their 
historical development.  For example, a ghetto cannot be simplified as a topographic area 
or the accumulation of the poor in an urban or rural area.  It should be seen as an area 
deep with historical and institutional elements that is racially and/or culturally uniform, 
used for regulation and control (Wacquant, 2002).  Examples that are usually used are 
Jews in medieval Europe and African-Americans in the modern United States.  Wacquant 
(2002) further describes ghettos as an “ethnoracial formation that combines and inscribes 
in the objectivity of space and group-specific institutions all four major ‘elementary 
forms’ of racial domination, namely, categorization, discrimination, segregation and 
exclusionary violence” (p. 343).   
In many ways the ghettos of the United States, the favelas of Brazil, or the slums 
of Mumbai share many similarities such as stereotypes and historical marginalization, 
institutional segregation, violence, and poverty.  In her work, Perlman has shown that the 
concept of marginality, such as assuming that the favelas are separate from the city and 
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that these squatter settlements were created because of the failure of the poor, created a 
way for the government to justify public polices of their removal (Perlman, 1976, 2010).  
Both Wacquant (2002) and Perlman (2010) agree that simply describing ghettos or 
favelas as areas of poverty can be misleading because not all people living in these 
communities are poor.  But what does have a distinctive connection is the deeply rooted 
stigma and blame that is held to its residents.  To simplify the definition of ghettos, 
favelas, and slums as an area of poverty is to deny the social and historical causation of 
its existence.   
People who live in marginalized or lower-income communities have less control 
over their own lives than those in more affluent communities (Bullough, 1972).  For 
example, the United States routinely controls the geographic modality of low-income 
families by creating zoning laws and discriminatory land use controls that restricts 
affordable housing to the poorest neighborhoods usually of the same race and ethnicity 
(Wilson, 2012).  NGOs tend to attract people who volunteer that are more affluent 
compared to those in the communities in which the NGOs are working.  In addition, 
NGOs have more access to grants, skills for fund raising, and can offer support for 
political action compared with the members of local communities.  Therefore, in order to 
effectively understand the impacts of volunteer tourism in local communities, the 
perceptions of the NGO staff who host volunteer tourists, the perceptions of the volunteer 
tourists themselves, and the perceptions of community residents should all be considered.  
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The Purpose 
The purpose of this phenomenological study is to explore the nature of volunteer 
tourism in communities from the perspectives of community residents, representatives of 
NGOs and volunteer tourists in the favelas of Rio de Janeiro.  For the purposes of this 
study, volunteer tourism will be defined as tourism that involves any volunteer work in 
someway.  This can be physical and/or technical work that involves aiding or alleviating 
the impacts of poverty, the restoration of environments, or any form of research or 
teaching (Wearing, 2001).  Volunteer tourists are defined for this study as any tourists 
that also partake in an element of volunteer work in a capacity mentioned above.  In order 
to understand the diversity of influences involved in volunteer tourism the many 
stakeholders must be included.  This encompasses the community residents who receive 
volunteer tourists in addition to NGOs that work with them, and the tourists themselves.   
Theoretical Perspectives 
Epistemology in tourism studies.  There has been debate in the social sciences 
about the appropriate approaches to methodologies for human sciences.  As Polkinghorne 
(1983) explains: 
The traditional debate remains essentially this: should the human sciences emulate 
the methods of the natural sciences or should they develop their argument on the 
premise that human beings are different in and from the objects of study in the 
physical world and that they therefore require different methods. (p. 15) 
Many have claimed that there is a growing dissatisfaction with the “overemphasis on 
quantitative methods” (Guba & Lincoln, 2004, p. 17).  Others claim that the use of 
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qualitative research may pose a greater impact in regards to changes in policies or 
attitudes (Sedgley, et al., 2010).  Since this project will use a qualitative approach rather 
than quantitative, an explanation of the paradigms used in tourism studies should first be 
discussed, especially since there can be some confusion on study design between the 
researcher’s world view (paradigms) and the assumption of the research methods they 
should employ (for example, qualitative vs. quantitative).   
It is a common misconception among many graduate students that if their research 
calls for a quantitative research design that this should dictate which paradigm they 
should use to guide their research.  However, Guba and Lincoln (2004) state that the 
terms qualitative or quantitative should be used as a description of types of methods and 
not the paradigms a researcher should employ.  Any one of the paradigms whether 
positivism, postpositivism, critical theory, or constructivism, could be used either 
quantitatively or qualitatively (Guba & Lincoln, 2004).  Granted, each paradigm has its 
basic beliefs of ontology and epistemology that helps guide the researcher towards 
method, which should be based on what is best for the topic of study.  For example, this 
study will use hopeful tourism scholarship as a philosophical base, which is consistent 
with constructivism and critical approaches and has helped guide the direction of the 
project toward a qualitative methods design.   
Since one of the tenets of hopeful tourism enquiry is to ‘challenge traditional 
research reporting,’ and because hopeful tourism scholarship is new within the tourism 
literature (Pritchard, et al., 2011), a review of the basic beliefs of the paradigms used in 
the tourism literature should be addressed.  Next, further discussion of the hopeful 
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tourism paradigm will be discussed before a review of the theories commonly used in the 
volunteer tourism literature.    
Positivism.  Positivism has been the dominant paradigm in the natural and social 
sciences for more than 400 years.  It has been closely associated with quantitative 
research because it guides the researcher towards experimental and manipulative 
methodologies (Guba & Lincoln, 2004).  Values are placed on experimental designs, 
which tend to dehumanize participants, in other words it tries to take the ‘human’ out of 
the equation.  It has been called an overall “privileged objective masculine form of 
enquiry,” which “marginalize[s] personalized accounts” of those whom we study 
(Pritchard, et al., 2011, p. 3).  This paradigm views ‘truth’ as perceivable and attainable 
only if the researcher separates herself or himself from being influenced by, or 
influencing, the ‘object’ of study (Guba & Lincoln, 2004).  Both positivist and 
postpositivist research have been called the scientific method or empirical science 
(Creswell, 2009).  Since both positivist and postpositivist research have dominated the 
field, Pritchard and Morgan (2007) argue that although this world view has allowed the 
field to grow in amount of academic literature, it has not allowed the literature to grow in 
innovation, creativity, and diversity of knowledge.  The following paradigms, 
postpositivism, critical theory, and constructivism represent views that have been 
developing only in the past 40 years (Guba & Lincoln, 2004), whereas the final paradigm 
began only in the last decade (Pritchard, et al., 2011).   
Postpositivism.  The postpositivistic perspective sees reality as never truly 
attainable because humans are flawed intellectual instruments in the process of scientific 
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study.  Postpositivism is typically associated with quantitative approaches and “has the 
elements of being reductionist, logical, an emphasis on empirical data collection, cause 
and effect oriented, and deterministic based on a priori theories” (Creswell, 2007, p. 20).  
Postpositivism developed from the reactions to the limitations of positivism perspective 
(Lincoln & Guba, 1985).  Where positivists see that there is one attainable ‘truth,’ the 
objective of postpositivism is to depend on the participants’ view of the phenomenon or 
experience as multiple perspectives rather than a single reality.  Dualism is seen as not 
possible to maintain but objectivity remains an emphasis (Guba & Lincoln, 2004).   
Critical theory.  Reality, or ‘truth,’ in critical theory is seen as a construction of 
history.  ‘Truth’ is seen as a shaped by political, economic, social, cultural, ethnic, and 
gender values that is crystallized overtime.  The researcher and the researched are seen as 
linked together where the values of the researcher influences the inquiry (Guba & 
Lincoln, 2004).  For example, the feminist agenda acknowledges a dual perspective; the 
oppressed understand the point of view of the powerful groups as well as the perspective 
developed though their own experience.  Feminists are skeptical of any methodological 
approach that decontextualizes the human experience because it does not capture the full 
depth of the human experience (Sprague & Zimmerman, 2004).  Critical theory 
challenges the existing pattern of power and truth and opposes the view of the 
(post)positivism perspective that aims to merely understand or explain a phenomenon by 
using scientific methods, whereas critical theory aims to criticize existing social 
structures and strives to bring about change (Chambers, 2007).   
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Constructivism.  Constructivism is typically associated with qualitative 
approaches and is the understanding or meaning of reality from multiple perspectives 
(Creswell & Clark, 2007; Guba & Lincoln, 2004).  It is the understanding that people will 
construct meaning of a phenomena, and of their own identities, based on their 
understanding of social interaction with society, cultural understandings, and their own 
personal lived experiences (Abbott, 2004; Creswell & Clark, 2007).  When a researcher 
begins data analysis using the constructivism paradigm, data is seen as a construction of 
sources where the collected data is reconstructed to explain a phenomenon that is based 
on the individuals’ construction of the lived experience (Lincoln & Guba, 1985) and 
where the researcher and the researched are interactively linked (Guba & Lincoln, 2004).  
The objective of constructivism is to depend on the participants’ view of the phenomenon 
or experience in order to understand reality (Creswell, 2007).    
Theories in Volunteer Tourism Research 
Tourism in general is multidisciplinary in nature using much of its theoretical and 
methodological foundation from other disciplines.  For example, tourism has been 
established in a variety of “social science disciplines, such as sociology, psychology, 
anthropology, economics, and geography” (Faulkner & Russell, 2003, p. 205).  Faulkner 
and Russell (2003) explain that in order to understand the tourism phenomenon an 
identification of the corresponding patterns between tourism development and various 
elements should be explored.  In order to successfully look at tourism research it must be 
approached holistically while acknowledging a complex system perspective (McDonald, 
2009).   
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It can be argued that social psychology theories (rather than those from sociology 
and psychology alone) are best suited for tourism studies.  For example, the advantage of 
using social psychology theories to study tourism behavior is that social psychology is a 
variant of sociology within the discipline of psychology and is a better fit within the 
discipline of leisure, recreation, and tourism research because of its focus of researching 
large groups of communities on a micro-level (House, 1977).  Symbolic interactionism, 
social representations (social psychology theories), and social exchange theory (a 
psychology theory) are all promising frameworks for the study of volunteer tourism.  
Symbolic interaction.  Symbolic interaction is “considered the sociological 
variant of social psychology” (House, 1977, p. 162), and is characterized by using 
naturalistic observations to study human nature by using face-to-face social interaction 
(McCall, 2006).  “Symbolic interactionism is based on the premise that human society is 
characterized by the use of symbols and meanings, [where] meanings are derived through 
social interaction with ‘others’ but can be modified by an individual” (Colton, 1987, p. 
345).  In addition, research in the area of leisure, recreation, and tourism has found 
symbolic interactionism to be a good fit.  Researchers have found an understanding of the 
meanings that participants place on leisure, recreation and tourism by researching 
perceptions, attitudes, and satisfaction regarding participation in an activity.  More 
specifically, within the field of tourism, research using symbolic interactionsim to predict 
tourist perceptions of the tourist destination or activities have been found to be important 
in understanding how to build and maintain positive images of tourism destinations 
(Colton, 1987).   
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Social exchange theory.  Social exchange theory stems from psychology and 
focuses on understanding the individual and her/his behavior and less on the experiences 
of the individual (Pearce, Moscardo, & Ross, 1996).  It has been used extensively within 
the tourism literature (Andriotis & Vaughan, 2003; McGehee & Andereck, 2009; Perdue, 
et al., 1990), and has been defined as a theory that focuses on understanding the 
interaction and exchange of resources between individuals and groups (Ap, 1992).   
Social exchange theory has been used in the tourism literature to help specify “the 
exchange of tangible or intangible resources that residents and tourists may give and 
receive in the host-residents tourism context” (Andriotis & Vaughan, p. 173).  McGehee 
and Andereck (2009) have applied this to volunteer tourism development and argue that 
perceived personal benefits of volunteer tourism will be a strong predictor of support for 
additional volunteer tourism development, while a lack of perceived benefit predicts a 
lack of support.  Social exchange theory looks at three main components such as the 
economic, environmental and sociocultural exchange process (Andriotis & Vaughan, 
2003).  However, much of the empirical research has focused on the environmental and 
economic exchange process rather than the sociocultural issues.  Additionally, social 
exchange theory has shown inconsistent findings for support of the framework for 
resident and tourist relationships (Woosnam & Norman, 2010).  Andereck, Valentine, 
Knopf, and Vogt (2005) agree that while social exchange theory could have positive use, 
it may not be as effective in understanding residents’ responses toward tourism as other 
theoretical frameworks might be.  Social representations theory may prove to be a better 
fit in predicting support for tourism development.   
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Social representations theory.  Drawing from Durkheim in sociology, 
Moscovoici (1984)  adapted social representations theory for social psychology and 
defines it as a theory that will help understand social reality and social life by using logic 
and language.  The definition of social representation theory extensively used in the 
tourism literature is: 
Cognitive systems with a logic and language of their own and a pattern of 
implication, relevant to both values and concepts…  They do not represent simply 
‘opinions about,’ ‘images of’ or ‘attitudes towards,’ but ‘theories’ or ‘branches of 
knowledge’ in their own right, for the discovery and organization of reality. 
(Moscovici, 1973, p. xiii)   
Social representations theory is seen as both a theory and a phenomenon for 
explaining various aspects of social life (Deaux & Philogène, 2001; Moscovici, 1984).  It 
studies how social knowledge is created and shared between the individual and the social 
world (Philogène & Deaux, 2001).  The interaction between individuals and their social 
or cultural world is central to social representations theory, and is useful for researchers 
who study “what communities think tourism is, what they expect it will bring and how 
they respond to tourism…” (Pearce, et al., 1996, p. 31).   
Both visual imagery and language are seen as a central component in social 
representations theory, can be used as a bridge between individual and social beliefs 
(Moscardo, 2009; Moscovici, 2001; Valsiner, 2003), and are later repeated in the media 
or other social interactions between individuals (Philogène & Deaux, 2001).  For 
example, for both Brazilians and Americans, images of Rio are filled with samba, sand, 
  37 
and soccer.  The Carnival is the trademark of Rio accompanied by media images of sun 
darkened, beautiful people dancing the night away.  In many ways, Rio sets the stage for 
exotic travel with its picturesque landscape and famous beaches like Leblon, Ipanema, 
and Copacabana.  It has been said that Rio’s typical “images of the city is largely 
exported as a sensual and exoticized sun-drenched landscape of the body and sexualized 
pleasure” (Jaguaribe & Hetherington, 2004, p. 155), which is typically associated with 
mass tourism.  In recent times, tourists have been searching for the ‘authentic’, which has 
led many tourists away from the ‘sun-drenched’ beaches and into the poor districts of 
Rio.  But what is the “real” Rio?  Social representation theory may help to explain why 
volunteer tourists want to come to work in the favelas of Rio de Janeiro or help to explain 
how media images of the favela affect tourism development within these communities.  
In addition, social representation theory may help in understanding how volunteer 
tourism is perceived within a community and how it is seen as different from favela 
tourism and mass tourism.   
In the tourism academic literature social representation theory has been used in a 
diverse variety of research such as to help understand: the effects of marking destination 
communities (Moscardo & Pearce, 2003); hotel employees’ experiences (Meliou & 
Maroudas, 2011); the role stakeholders have on tourism planning (Moscardo, 2011; 
Yuksel, Bramwell, & Yuksel, 1999); tourism transportation planning (Dickinson & 
Dickinson, 2006; Dickinson & Robbins, 2007, 2009); resident perceptions toward 
tourism (Andriotis & Vaughan, 2003; Zhou & Ap, 2009); perceptions of casino 
development (Chhabra & Gursoy, 2007); perceived impacts of events (Fredline & 
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Faulkner, 2001); and tourism and quality of life (Moscardo, 2009).  However, many 
others only mention social representations theory as a guiding framework without 
explicitly discussing the theory (Kim, Gursoy, & Lee, 2006; San Martin & Rodríguez del 
Bosque, 2008; Woosnam & Norman, 2010).   
As suggested by Moscovici (2001) and explained by Moscardo (2009) there are 
three forms of social representations: 
Hegemonic representations that are promoted by those in power and often widely 
accepted.  Then there are emancipated social representations that may be shared 
within subgroups but lack widespread acceptance and/or use.  Finally, there are 
polemic representations that arise out of conflict between groups and typically 
represents alternative views or beliefs about a topic. (p. 160)   
There are only a few studies on the use of social representations theory that critically look 
at the multiple actors in the tourism industry and their influences on its development 
(Moscardo, 2011; Yuksel, et al., 1999).  More research in the area of how the different 
community stakeholders (i.e., volunteer tourists, NGOs, and community residents) 
interact with each other is needed in order to understand volunteer tourism and how 
different groups view this phenomenon.  For example, where do each of the different 
groups involved in volunteer tourism fall among the different representations?  As stated 
before, both the volunteer tourists and the NGOs may have more power than residents in 
the communities that they work for because of their higher social status or influences in 
attainment of resources.  Does the interaction among the volunteer tourists, NGOs, and 
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community residents fall within the emancipated social representations or within the 
polemic social representations?   
Woosnam and Norman (2010) argue that tourists are not considered part of social 
groups or communities.  However, volunteer tourists tend to stay at a given location over 
a longer period of time than mass tourists or other travelers.  I argue that volunteer 
tourists can be seen as a social group or as a ‘voluntourist’ community.  Many volunteer 
tourists keep in contact on social networking sites (such as Facebook) even after their trip 
has ended or return to participate on another volunteer tourism trip2.  Additionally, 
studies have shown that some volunteer tourists continued their network ties built from a 
previous trip further increasing their intentions for future activism either locally or abroad 
(McGehee & Norman, 2002).  This sense of solidarity volunteer tourists gained during 
their trip could potentially link them to a broader volunteering community.  Additionally, 
during a preliminary study conducted in Rio de Janeiro in March 2011, some of the 
NGOs use local residents as tour guides or program leaders for the volunteer tourist 
(Aquino, 2011) potentially expanding the volunteer tourism community.  Volunteer 
tourism may have the potential for increasing solidarity felt among community residents.  
This project will use social representations theory in order to explore how residents 
perceive volunteer tourism in their community in addition to the perceptions of other 
stakeholders such as the NGOs and volunteer tourists on the effects of volunteer tourism 
on local communities.  
Next, the discussion will continue with a review of phenomenology since it has 
been proposed as a “valuable and underutilized approach for understanding lived 
                                                
2For an example please look at Hug It Forward’s Facebook page at www.facebook.com/hugitforwardfans. 
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experience in tourism” (Pernecky & Jamal, 2010, p. 1057).  Then a discussion on the 
differences between heuristic phenomenology and hermeneutic phenomenology will be 
addressed in order to justify the project’s methodological approach.   
Methodological Overview 
Strategy of inquiry.  Based on a review of the literature, a hermeneutic 
phenomenological approach to qualitative methods will be used for the overall study 
design.  A qualitative approach uses text and imagery for interpretation and draws on 
diverse methods of inquiry (Creswell, 2009).  With a phenomenological approach, the 
experiences of individuals of a phenomenon is condensed in order to describe the central 
meaning of experience of a phenomenon for several individuals (Moustakas, 1994).   
Phenomenology is the study of life as we instantly experience it before we reflect 
on it aiming at understanding the meaning of our experiences (Van Manen, 1990).  It tries 
to describe the meaning from several individuals of their lived experiences (Creswell, 
2007).  However, phenomenology does not aim to provide theory to explain the 
experience but rather, it offers us the possibility of insight that connects us to life as they 
enter into our consciousness (Van Manen, 1990).  
There is a misconception that phenomenology is a qualitative approach; 
phenomenology is a philosophy that helps guide research towards a methodological 
approach but can be used in both qualitative or quantitative designs (Pernecky & Jamal, 
2010).  There are several branches in phenomenology within the human science literature 
(Moustakas, 1994).  However, two are predominant in the tourism literature: hermeneutic 
phenomenology (Heideggerian) and heuristic phenomenology (Husserlian).   
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The two main differences between hermeneutic phenomenology and heuristic 
phenomenology are that the former comes from an interpretivist/constructivist stance and 
places the individual in a network of relationships which address the experience of that 
individual from their own perspectives; whereas the latter takes more of a positivistic 
stance and works to separate, or isolate, the experience from the individual in the form of 
reduction or bracketing (Dukes, 1984; Ihde, 1971; Moustakas, 1994; Pernecky & Jamal, 
2010).  Since hermeneutic phenomenology is concerned with answering the question 
“what is the meaning of being?” and it is focused on the human existence and experience 
explained through the interpretation and understanding of language (Kockelmans, 1972; 
Pernecky & Jamal, 2010), it seems to be the most attuned with social representations 
theory used for this project.   
Overall study methods.  Since research in understanding the effects of volunteer 
tourism is just beginning to emerge, a qualitative method approach will better aid the 
understanding of the research questions listed above.  Additionally, a phenomenological 
qualitative research design will help understand the lived experiences of a small number 
of subjects through extensive and prolonged engagement (Creswell, 2009; Moustakas, 
1994).  This helps to develop patterns and relationships of meaning between the three 
groups studied.  Since I have gathered data from different sources I will be able to 
triangulate the information for comparison and confirmation.  For example, both NGOs’ 
and favela tourism websites were analyzed and participant observation was used during 
the study period.  In addition, different sources of data collection will lead to an 
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expansion, or broadening, of the theoretical understanding of the study (Creswell, 2009; 
Creswell & Clark, 2007).   
Semi-structured interview questions were used in order to allow the several key 
actors in volunteer tourism to be treated as “experts” on their views.  Therefore, semi-
structured interviews will allow the participants to describe how they perceive tourism in 
general and volunteer tourism in particular and how they compare differences between 
volunteer tourism and favela tours forms of tourism in a community.  
Information from three groups (community members, volunteer tourists, and 
NGOs) were gathered.  The goal was to collect information from each group until 
theoretical data saturation had been reached.  Saturation is attained when redundancy in 
the data has been reached and no new information is revealed.  Put simply, saturation is 
fullness from depth rather than breadth and can be attained much sooner when the study 
aims are modest (Padgett, 2008).  Since my study had modest aims, other than laborious 
logistics of transcribing in three languages (discussed later), saturation was met well 
before the goal number of participants.    
Within the methodological literature it has been shown that interviewing at least 
25 individuals will increase the likelihood of saturation of themes (Creswell, 2007).  A 
goal of 25 from each group was set, for example 25 community members, 25 volunteers, 
and 25 NGOs.  Ultimately, the information that was attained in the field included 23 
interviews with community members, 16 with volunteer tourists, and 12 with staff of 
NGOs.  Saturation was reached with each group before the planned number of 
interviews.  Representatives from all NGOs that were found working with volunteer 
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tourists within the eight communities identified were interviewed.  Data collection was 
conducted on site in the favelas in Rio de Janeiro.  The results from each of the studies 
conducted will be included in an overall analysis and summary of the project (please see 
chapter 5).   
Study setting.  Favelas have been in existence in Rio since the late 1890s.  Since 
1964 the military coup conflicts between the Brazilian government and the favelas have 
intensified (Freire-Medeiros, 2009a).  There have been many state-sanctioned evictions 
claiming public safety, public health concerns, or environmental protection.  During the 
1970s people removed from the favelas were relocated to public housing that was far 
from where they worked and lacked basic infrastructure (Freire-Medeiros, 2009a; 
Perlman, 2010).  Currently, the Brazilian government is required to relocate people as 
close as they can to the original homes.  Often there are not enough homes constructed 
for the people who have been removed.  Additionally, many of the community members 
fear corruption within the relocation program and that families may not get access to their 
new homes as promised.  There is a long history of government forced evictions starting 
in the 1960s during the golpe military (military coup) and only abating in the late 1980s 
further adding to the unease felt by residents3.  In 2004 renewed threats of evictions 
began again (Perlman, 2010), while some NGOs fear that more will continue to happen 
as Brazil gets ready for the 2014 World Cup and 2016 Olympic games (Aquino, 2011).  
Rocinha, although officially becoming a district on June 18, 1993, is considered 
one of the largest favelas of Latin America (Freire-Medeiros, 2009a).  However, Rocinha 
                                                
3 For a history about the forced government evictions, relocation, and its impacts on the favelas please see 
Perlman, J. (2010). Favela: Four decades of living on the edge in Rio de Janeiro: Oxford University Press, 
USA. 
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still experiences the same level of poverty that other favelas experience which includes, 
but is not limited to, lack of health services, schools, sanitation, and other basic 
infrastructure.  In addition, during the time of this study the drug trade was a major 
problem leading residents of Rocinha to perceive their community as a favela.  After this 
study was conducted, Rocinha was pacified and several of its community members feel 
that the drug trafficking and noise is not as problematic as before (personal 
communications with residents). However, Rocinha has many amenities that other 
smaller favelas do not have such as a variety of shops and restaurants, radio stations, and 
at least two local newspaper companies (Jaguaribe & Hetherington, 2004).  The mixture 
and diversity of people, the stark contrasts between the middle-class and the poor in and 
surrounding Rocinha, and the differences between developed and underdeveloped areas, 
entices both favela tourists and volunteer tourists to experience the “real” Rio. 
Researcher’s role and subjective disclosure.  In this section I will describe my 
role in this project by describing my background and the contexts of the study.  It is felt 
that during the process of analyzing the data it is impossible to separate the researcher’s 
prior background and understanding from interpretation (Berg, 2009; Creswell, 2009).  
However, this is not seen as a negative but can be rather useful (Malterud, 2001).   
Berg (2009) describes that research is seldom neutral because all people live 
among social groups and that neutrality in research prevents the researcher from probing 
her or his own cultural assumptions.  These social groups create meanings, beliefs, 
values, norms and attitudes that shape our opinions and understanding (Berg, 2009; 
Creswell, 2007).  An understanding of one’s own cultural assumptions gives insight to 
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how the research was viewed and how the data was analyzed.  There are different ways 
of thinking about meaning and language, philosophy and theories, and consequently 
about the very project itself (van Manen, 2006), therefore subjective disclosure is 
beneficial to the reader.  Subjective disclosure allows the reader; in this case my doctoral 
committee, a deeper understanding of who the researcher is and a better understanding of 
why a particular research question was chosen and how it was studied by understanding 
its logic (Berg, 2009).  For this particular research, since the interviews were conducted 
in three languages, it would be useful for the readers to understand my depth and 
understand of the language used for the study.  I will begin to explain this briefly.  
My role in this project was to be attentive to the voices of those that where 
interviewed and to find significance of their meaning in my observations and the 
interviews (van Manen, 2006).  Although I may have begun my research with the 
acknowledgment that I am a PhD student just staring out in the field and that I do not 
have a degree in linguistics, I felt that I could bring some insight.  For example, I am 
fluent in Portuguese, Spanish, and English, which made it easy for me to interview and 
record stakeholders about their views and experiences in volunteer tourism in several 
languages.  Additionally, since my father is Brazilian I have an understanding of 
Brazilian culture and knowledge of the language that only someone who grew up with the 
language could have.   
When I speak Portuguese I have a distinctive accent.  My father was born and 
raised in Ijuí, Rio Grande do Sul, Brazil in 1925 to a family who was originally from 
Italy.  His family, like most of the European immigrants during this time, moved to the 
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Southern parts of Brazil.  Ijuí is a city with a particular and distinctive accent due to the 
influences of immigration at this time.  Since my father taught me Portuguese I picked up 
his accent while also having my own influences with Spanish and English.  I have been 
told that I have a very unique and distinctive accent being confused as a Portuguese, 
Spanish, or Italian accent.4  Interviewees could never place where I was from.  However, 
they almost never suspected that I was from the United States until I told them5.  My 
accent was an advantage to me in the field because interviewees did not see me as an 
American, and therefore not one of the tourists they were talking about.  Additionally, 
persons interviewed would also speak slower for me to make sure that I understood better 
because I still sounded like a foreigner.  However, they did see me as a volunteer and this 
perception of me could have influenced their responses.  I will discuss this further in 
discussion section of this chapter.   
Motivational factors: Why am I doing this research.  I first became interested in 
volunteer tourism because of my interest in ecotourism and sustainable tourism.  I wanted 
to learn about the role of volunteer tourism in favela communities, a subject which is less 
known when compared to ecotourism.  There are a growing number of studies on favela 
and slum tourism and yet there are no studies on the overall lived experiences of 
volunteer tourism or how volunteer tourism compares to favela tours.  I was curious to 
know how these two forms of tourism were perceived and how they compare to each 
other through the point of view of all actors.   
                                                
4 I call my accent, “Jessicese.”   
5 When I would tell people that I am American I would often get this response, “You’re joking! You’re not 
American! You can’t be because you are not fat or blond. Are you from Argentina?”   
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I was motivated to conduct this particular research because I felt that my work 
would advance the field of tourism, adding more knowledge about volunteer tourism and 
an understanding of its influence on a community.  I was also motivated by the fact that I 
wanted to conduct research using the languages that I know and to further develop my 
fluency in them.  I also feel that there should be more research in Latin America 
addressing the affects of tourism on marginalized communities and that the academic 
community should become aware of these studies and be motivated to utilize local 
voices. 
Living in Rocinha.  In order to deepen my understanding of favela communities 
and to gain access to volunteers I chose to live in Rocinha.  Admittedly, although I had 
originally planed to live in a favela to fully get to know the day-to-day life, this ended up 
as my only option since like most PhD students I was on a very limited budget.  Rio de 
Janeiro is a very expensive city and there is very little options for affordable short term 
housing.   
Before pacification Rocinha was a very noisy and busy place, after pacification I 
have heard that the noise has reduced significantly although it is still quite a busy and 
noisy community.  Rocinha is like any other community with shops, restaurants, internet 
café, bars, schools, churches, day care, night clubs, NGOs, etc (see figure 2).  It is a very 
densely crowed place, which only amplifies the loudness with its traffic, motorcycle-taxis 
and loud music (see figure 3).  The noise is constant and consistent.  During the four 
months that I lived there I could not sleep very well.  The family that I lived with lived 
along a busy road right in front of a bar.  I became very sleep deprived and had troubles 
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concentrating.  By the end of the fourth month I was very much looking forward to 
sleeping in a quite house.   
Rocinha has many alleyways that twist and turn (see figure 4).  A friend of mine 
once took me through an older part of Rocinha where the buildings had grown on top of 
the alleyway turning it into a tunnel looking much like a cave.  Walking straight though 
one ends up in Rua Quatro (street four), which is the newly constructed part of Rocinha 
that the municipality rebuilt (see figure 5).  Much of the architecture is quite unique with 
newer apartments being constructed on top of older apartments (see figure 6 and 7).  The 
views from the tops of the buildings and some parts of the roads along Rocinha are 
amazing and you can see some tourists winding through the alleyways and at viewpoints.  
You are able to see Sugar Loaf, Christ the Redeemer, Ipanema, and other points of 
interests from these viewpoints undoubtedly making them popular (see figure 8 and 9).  
The views are one of the first things that people from Rocinha want to show you.   
One of the most notable aspects about each favela community that I visited was 
the hospitality that was shown to me.  Everyone was willing to help me and to speak to 
me.  Most everyone whom I met had a lot of pride in their community stating that 
although their community is considered a favela it still has a lot to offer.  They were also 
very eager to show me the good parts of their community.  Being with the community, 
having conversation with neighbors and friends and watching the tourists’ pass by is 
when I began to see the differences between favela tourism and volunteer tourism 
through the community’s eyes.  In chapter five I will begin to draw my conclusions of my 
overall study and will explain this further.    
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Developing relationships while researching can take an emotional toll.  Most of 
the time while I was visiting the study sites I would feel safe.  There was only one time 
where I felt threatened.  Monday – Saturday I would be out interviewing people or 
conducting my observations, but the occurrence happened on one of these rare occasions 
that I decided to stay home.  My neighbor, who sounded like he was just outside my 
window, was screaming “Aqui mora uma Americana safada!”  This can be translated 
several ways depending on the way it is said6.  However, since he was yelling this in 
front of my apartment he meant “An American jerk lives here.”  He said this several 
times quite loudly and he was most likely very drunk.   
After thinking about why he had done this I realized that it must be because my 
roommate had asked me not to talk to him except for being cordial.  She had gotten into 
an argument with him several months before my arrival.  As her roommate I respected 
her wishes and did not speak with him expect to say “good day,” good afternoon,” or 
“good night.”  This also meant that I could not shop at his store and on several occasions 
he had watched as both my roommate and I walked out of our way to shop at someone 
else’s store.  His shop was near the house where I lived.  However, he was still a good 
friend of my roommate’s boyfriend who was away for several months.  I wondered if he 
was upset with me because of the cold shoulder and that he was worried that he might 
loose a friend because of my roommate’s and my attitude towards him.  Knowing that he 
would never come and ask me directly why I was giving him the cold shoulder nor talk 
about his actions in front of my apartment that day, I decided to talk to him.   
                                                
6 “Safada” can also mean; bitch, shameless, slut and a colorful assortment of the slut family words.  
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My strategy for talking with him was to pretend that I was not at home when he 
was yelling at my apartment.  My neighbors had asked me if I was home and I lied saying 
that I was out.  I walked into his shop and explained why I was ignoring him and to 
please forgive me for giving him ‘the cold-shoulder.’  I told him that I respected him and 
I thanked him for all the kindness that he had shown me.  I made sure to always smile at 
him and to give him a wave.  He was much nicer to me after our talk.   
At first, like a very naïve PhD student, I felt that my role in this study was to 
simply interview people.  However, since I lived in Rocinha I also became a neighbor, 
and by many of the participants I was seen as a volunteer.  I had not considered how 
people would perceive me.  I had assumed that as a researcher I would be neutral, that 
those whom I have interviewed would consider me not as a volunteer or a tourist but as 
something else.  However, since there were so many researchers interested in studying 
favelas and would also volunteer their time, many of the people I interviewed saw me just 
like the others, as a volunteer.  However, I had felt that my role was only to interview 
people and to observe.  I had defined this observation like being a fly on the wall.  Not 
being part of the group but still observing the group.  I soon realized that this was 
impossible.   
My presence was affecting the way that people where behaving.  The kids and 
some of the NGO staff would behave in a way to try to impress me or as if they were my 
hosts.  I also got the impression that they were behaving in a way to convince me to 
become one of the long-term volunteers that they wanted so much.  I began to feel bad 
about just interviewing and observing.  I began to feel like I had an obligation to help out 
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volunteering, but with the limited time that I had, all of the NGOs that I would visit, and 
with all of my interviews to do, I had no time to be a consistent volunteer.  This is when I 
began to realize how naïve I was and acknowledge that things were happening that I had 
not anticipated.   
People who live in a favela have limited options.  Not many who come to live or 
who are born in a favela are able to leave, or to get better jobs, or to travel even outside of 
the state of Rio.  I had not anticipated how living and getting to know the community of 
Rocinha would affect me, nor that some of the people would become my friends.  I had 
lots of options.  I began to feel guilty for this, not because I had lots of options but 
because I had not anticipated that I would have an obligation with my friends and my 
neighbors, which was very careless of me.  I should have planned for a longer stay in 
order to be a better friend and neighbor, and to schedule volunteer work at least once a 
week near where I lived.  I started to give English lessons to the guide that I had, in a 
way, hired.  However, I felt that this was not enough.  
Many of the children at the NGOs and some of my friends who had very limited 
or no education did not realize that I would be going back home and leaving Brazil.  
There were a few occasions of long nights of crying with my friends and dealing with 
feelings of abandonment, of those who I would “abandon” and me who would be the 
“abandoner.”  There was nothing that I could do to prepare myself for what I would face 
and what I would cause emotionally, to myself and to others.  Although there are books 
that help the researcher understand and prepare for what they might face when interacting 
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with people in the field such as Berg (2009) and Padgett (2008), there is no way to fully 
understating what you will go through and experience unless you actually lived it.   
When I arrived back in the states I experienced separation anxieties and guilt 
because I felt that I had abandoned my friends.  Many of my friends just assumed that I 
would live in Rocinha for at least a few years and did not expect that I would leave after 
four months.  In fact, I had planned my stay for three months but needed to stay one more 
month to interview more community members and volunteers.  So I took advantage of 
my final month in explaining why I had to go back home.  In some ways, I still feel guilty 
and have been too embarrassed at times to contact some of my friends on Facebook while 
others do not own cell phones and I have lost touch with them.  In hindsight, I would 
have done a better job explaining how long I would be staying in Rocinha rather than just 
explain what I was doing in Rocinha.   
I hope that my research will help the NGOs and the communities that I 
interviewed.  I will also make an effort to have my abstract and the findings of my 
dissertation translated to Portuguese.  I also plan on giving a copy of my dissertation to 
Mundo Real, the NGO who helped me gain entry into Rocinha to do my research.   
Gaining Entry into Rocinha.  During the research for my project I learned that 
Rocinha was the most studied and well-known favela and therefore it was the starting 
point in identifying the study site and where I would live for four months.  I began by 
contacting an NGO, Mundo Real (www.1mundoreal.org) that I had found on the Internet 
and asked if they would be interested in my study.  With this NGO’s help I was able to 
find a place to stay and was oriented to the life of Rocinha.  With their help I began 
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speaking with some of the community members who have worked with this NGO in 
order to help refine my study questions and to locate other possible NGOs or volunteers 
that I could interview.  However, I found that I was at a dead end for almost a month.  I 
could not find community members who knew much about volunteer tourism or favela 
tours, and who wanted to be interviewed.   
Mundo Real, the NGO whom I first contacted about the study, arranged a meeting 
with one of the men who lived on the top floor of his building and who would rent out his 
patio for BBQs and as a resting place for favela tourists.  I had met with this gentleman 
for over several days, and he allowed me to watch the favela tourists come and go from 
his apartment.  This gave me a perfect opportunity to meet some of the favela tour guides.  
However, I had yet to meet anyone who had worked with volunteer tourists and who 
knew where the NGOs where located in Rocinha.  One day the gentleman had introduced 
me to a tour guide who was studying English at one of the local NGOs.  This tour guide 
introduced me to other community members who have worked with NGOs and the 
volunteers and opened the gate for me to start to interview persons for my project.   
Because this tour guide had studied tourism and was born and raised in Rio, I had hired 
him on some days to help me find my way around Rio and to help as my translator when 
there were words or phrases that I didn’t understand.  I also became aware of the history 
of Rocinha because of him.  On occasion there were places that I would have to meet 
volunteers to interview them, he would draw me a map or would tell me how to get to a 
location.  Since he was studying English and wanted to practice conducting tours in 
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English he had shown me around Rocinha and other parts of Rio.  In turn I would pay his 
way and tutor him in English.    
Gaining entry to other NGOs and other favela communities.  Before I left 
Arizona, I had attempted to contact other NGOs and had identified Iko Poran 
(http://www.ikoporan.org/) as one of, and possibility the only, sending organization 
located in Brazil who worked with international volunteer tourists in Rio de Janeiro.  
They help locate volunteer activities and offer tourists’ activities for their clients.  As part 
of the tourist program they have 24-hour assistance to attend to the needs of the 
volunteers.  They also provide transportation to and from the airport and housing.  Along 
with the price of their programs they offer Portuguese classes to help immerse the 
volunteers with the Brazilian culture.   
Iko Poran had agreed to be contacted by me and had introduced other NGOs and 
communities who they currently worked with.  They were the starting point for me 
meeting other NGOs and volunteers.  Many of the NGOs who have worked with Iko 
Poran had also known of additional NGOs in other communities who were working 
independently in recruiting volunteers for their programs.   
Data collection.  This study approaches phenomenology as a philosophy that 
helps guide research towards a methodological approach (Pernecky & Jamal, 2010) in 
order to help describe the meaning of a lived experience across several individuals 
(Creswell, 2007).  It is used in my study to understand the lived experiences of three 
types of stakeholders in volunteer tourism.  Both phenomenology, as a philosophy, and 
social representations, as a theory, are useful to help explain various aspects of social life 
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(Deaux & Philogène, 2001; Moscovici, 1984).  Both were used as guides towards 
developing the study and its research questions.   
Phenomenology focuses on describing the experience across all participants and 
what they have in common regarding a phenomenon.  The basic purpose of this 
philosophy is to condense individual experiences to a description of what they share in 
common, or to describe the ‘universal essence’ of a phenomenon (Creswell, 2007).  This 
philosophy accepts interpretation as an inherent process of research, acknowledges the 
world as socially constructed, and values the subjective perspective of an individual 
(Santos & Yan, 2010).  Additionally, the interaction between individuals and their social 
or cultural world is central to social representations theory (Pearce, et al., 1996).  
Therefore, interviews and observation are considered to be central to understanding and 
interpreting lived experiences.  
More specifically, this study uses a hermeneutic phenomenological approach to 
qualitative methods.  Hermeneutic phenomenology is described by van Manen (1990) as 
“a human science which studies persons” (p. 6).  Van Manen chose the word ‘persons’ 
rather than ‘individuals’ because the first refers to the uniqueness of each human being 
whereas the latter dehumanizes or takes away the human element of a study.  This is a 
value that I embraced during this study.    
As stated above, the theoretical framework used for this project is social 
representations theory.  It was chosen because of its focus on community, the origin of 
social knowledge, and attitudes.  Social representations are constructed from everyday 
lived experience and interactions with our social world.  Attitudes are seen as socially 
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constructed though a person’s interactions and can be seen as an evaluation of people, 
objects and ideas (Bidjari, 2011).  My study uses this theory because it offers a way to 
understand the collective social knowledge and attitudes of volunteer tourism by using 
logic, language and observations.  Semi-structured interviews and observations therefore 
become the tools used for attaining this information.   
Semi-structured interviews, or semistandardized interviews, involve a selected 
number of predetermined questions and discussion topics.  The questions are asked in a 
systematic and consistent way but the interviewer has the freedom to use other questions 
that probe deeper for answers to the original question (Berg, 2009).  Care was taken in 
order to use words that were familiar to participants during the interview.  If a word was 
not understood then its definition was given.  For most of the interviews conducted with 
the community members, a definition or an elaboration of what a volunteer tourist is and 
the difference between volunteer tourists and favela tourists was provided.  Additionally, 
if the persons being interviewed used a word or a phrase that was unfamiliar to me then 
an elaboration question was asked for clarification.   
Most text books will recommend that interviews be conducted in a, “private 
setting conducive to trust and candor…” (Padgett, 2008, p. 103).  However, since private 
settings where difficult to obtain, the interviews were conducted in a variety of locations.  
All of the interviews of the community members and NGO staff where conducted on site 
in the favela communities of Rio de Janeiro, Brazil, in a location that was most 
convenient and comfortable for the participant.  The community members were 
interviewed either at their homes, a local park, or restaurants.  The volunteer tourists were 
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interviewed in a variety of locations such as at their NGOs, local bars, restaurants, or at 
the beach.  The NGO staff members where interviewed at work, with one of the 
interviews being conducted at the beach. 
Interviews were conducted in the language that the interviewees were the most 
comfortable in (Spanish, Portuguese or English), recorded, and transcribed.  The majority 
of the interviews with local NGOs were conducted in Portuguese, the national language 
of Brazil.  All of the interviews with the community were conducted in Portuguese, while 
interviews with volunteer tourists where conducted in Spanish, Portuguese or English 
depending on their comfort level with the language.  In addition, themes and observations 
were recorded during participant observation along with written summaries of the 
documents reviewed.  Interviews were conducted face-to-face with a total of three 
groups: community members (n=23), volunteer tourists (n=16), and NGO staff members 
(n=12) beginning in August 2011 and ending in October 2011.   
The study began buy first identifying some of the NGOs who work with volunteer 
tourists, then by identifying other NGOs in other communities and thus beginning the 
purposive snowball sample.  The NGO staff also helped me to identify the volunteers and 
possible community members who might be interested in my study.  Next, each volunteer 
tourist helped me to identify other volunteer tourists and each community member helped 
me to identify other community members who might be interested in the study.  Criterion 
sampling was used in order to qualify NGOs for the study.  For example, the NGO had to 
have volunteer tourists working with it and be serving a favela community.  Additionally, 
a purposive snowball sample was used in order to identify others to be interviewed.  
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Phenomenological studies most often use criterion sampling because all the persons in 
the study should have experienced the phenomenon studied (Creswell, 2007).   
Additionally, because the population that I was working with was a ‘difficult to 
reach population’, identifying people to interview was complicated to arrange prior to 
arriving to Rio de Janeiro.  Snowball samples can be the best way to locate people with a 
specific quality needed for the study (Berg, 2009).  Padgett (2008) describes snowball 
samples as used for groups that are isolated or hidden or, “whose members are not likely 
found without referral from others in their network…”; and further describes nominations 
sampling as asking, “knowledgeable persons to name or select eligible persons based on 
the study criteria” (2008, p. 54).  Therefore, for the purpose of this study, I will define 
snowball samples as “an approach for locating information-rich key informants or critical 
cases” (Patton, 1990, p. 176).   
All who participated in the study were asked one or two filter questions 
depending on which group they belonged to.  For example, for the community group the 
filter questions consisted of asking, “Do you know of any foreign volunteers?”  If they 
could answer yes, then I would ask another filter question that consisted of, “Can you tell 
me how you know volunteers?”  If they could describe that they knew the volunteers well 
enough to be interviewed, then I would ask if they would be willing to be interviewed 
about their lived experiences with tourism.  Interviews lasted between 30 minutes and 1.5 
hours (see Appendix A for cover letters for the interview and Appendix B for interview 
questions and protocols).  The interview for all groups was guided by a central question: 
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how do the three different stakeholder groups experience volunteer tourism in their 
communities?  More specifically: 
RQ1. How does volunteer tourism influence a community as perceived by different 
stakeholders?  
RQ2. How does volunteer tourism differ from other forms of tourism as perceived by 
different stakeholders?  
RQ3. How does the interaction with the different types of tourists influence support 
for tourism development and support for NGOs as perceived by the community 
residents? 
RQ4. Why and how do NGOs use volunteer tourism as a community development 
strategy for their projects? 
The interviewing process also used probes in order to enrich the information given until 
no new information related to a specific question was given.  Probes are an interview 
technique to draw out a more comprehensive story by asking the person to elaborate on a 
question they have already answered (Berg, 2009; Padgett, 2008).   
IRB permission was obtained and appropriate human subjects protocol was 
followed.  For example, the participants were asked to volunteer their information and 
informed that their responses would be kept confidential (see Appendix C).   
Data recording.  Interviews were audiotape recorded and transcribed to ensure 
the accuracy of information and were transcribed in the language in which the participant 
was interviewed.  Essential information was given to the person being interviewed 
informing her or him that the interview was voluntary and if she or he did not want to 
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continue the interview that it could be stopped at any time.  Transcribing began in 
December 2011 with ongoing coding of themes within the data.  The coding of the data 
follows a general guideline of analysis that looks for significant phrases and meanings 
that are clustered into themes that are then presented in an in-depth description of the 
phenomenon.   
The researcher was seen as a key instrument in the qualitative study and gathered 
multiple sources of information (Creswell, 2009).  For example, I collected the data on 
site by talking with qualified persons and seeing them interact.  I also examined 
documents and websites for greater depth in the research.   
Reflective notes were recorded during observation.  Observations took place at 
the NGOs when the volunteers interacted with students and NGO staff; and at viewpoints 
and the bridge between São Conrado and Rocinha where favela tourists would frequent.  
Location and time of day were noted along with reflections on what people around me 
were saying and if I interacted with someone during my observations.  If he or she was a 
local or tourist was also noted.   
The aim of my observations was to see how the volunteers interacted with the 
NGO staff and with the students.  I developed questions for observations that helped me 
to focus my observations: How well was everyone able to communicate with each other?  
What was the experience like for everyone?  How does this compare with favela tourists?  
While I was at the observations sites where the favela tourists would frequent my 
observation aims was to see how the tourists would interact with the community.  The 
questions developed for the tourist observations were:  How well was everyone able to 
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communicate with each other?  What was the experience like for everyone? How does 
this compare with volunteer tourism?   
During my observations sometimes I would have conversations with people who 
were around me.  These were not considered interviews, per se, but they did influence 
how I was observing.  For example, at the tourists’ sites and after overhearing some of 
the community members in Rocinha wondering why the favela tourists acted so afraid, I 
began to stand closer to the tourists to overhear what they were saying and to interact 
with them.  I described who I was and what I was doing and the majority of the time the 
tourists would look at me hesitantly or with disbelief that I spoke English.  I had a few of 
the tourists tell me that my English was really good and this was after I had already stated 
that I was born and raised in the United States.  Others where very interested in my study 
and wanted to know more about my experiences with my work.  My observations became 
more interactive using myself as a tool to see how people interacted with me.  Although 
the interviews were semi-structured, I still had flexibility with the interviews.  While with 
the observational research I found that I had a lot of flexibility.   
It is because of this flexibility with qualitative methods that it was, in part, chosen 
for this study.  The strength in qualitative methods lies in its flexibility, allowing the 
researcher to go with the flow rather than controlling it (Padgett, 2008).  However, 
observing still requires skill and focus (see Appendix D for the observation protocol).   
Data analysis.  Data analysis in qualitative research begins with preparing and 
organizing the data, making sense of the data, and then condensing it into themes through 
the process of coding (Creswell, 2007, 2009).  I used several books to help guide me 
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throughout the data analysis process (Berg, 2009; Creswell, 2007, 2009; Padgett, 2008).  
Creswell (2009, pp. 183-190) listed several steps for data analysis that I have adapted and 
will describe below. 
1. Notes were taken during the interview and then reflective notes were 
written after.  Reflective notes were later taken at the end of the data 
collecting process. 
2. Member checking was used during data collection with the community 
members, volunteers, and with the NGOs by meeting with them again and 
discussing some of the items that were emerging using an informal 
interview. This interview was not recorded however hand written notes 
were taken.   
3. Most of the interviews were transcribed only leaving the ones that had not 
produced new and meaningful information or had very little information in 
general. They were left as audio recordings.   
4. After the transcribing phase was complete, the interview with the most 
interesting or the richest data was picked first for coding and was used as a 
comparison for the other interviews.   
5. Notes were taken during the coding of each interview and a list of codes 
and possible themes were created. 
6. Analytic triangulation was used for the transcripts in Portuguese to 
safeguard against misunderstandings and bias (Padgett, 2008).  Analytic 
triangulation is having multiple coders for independent coding, and then 
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the coders meet and compare similarities and differences.  Dr. Helena 
Araújo Costa was asked to help with coding of some of the transcripts 
with the community members.  Dr. Costa is a faculty member in Business 
Administration and in the Center of Excellence in Tourism (CET) at the 
University of Brasília (UnB).  Her expertise in tourism and as a native 
speaker of Portuguese gave her valuable insight into the development of 
codes and themes that were emerging.  Also, Dr. Kathleen Andereck was 
asked to help with coding of some of the transcripts for the volunteer 
tourists. Dr. Andereck is also an expert in the field of tourism and has 
researched volunteer tourism.  She is a native speaker of English and gave 
her valuable insight into the development of codes and themes that were 
emerging.  
7. Next, the data was again reviewed, transcripts reread, and a more refined 
list of codes and passable themes created.  Categories were later created.      
8. Some of the transcripts were recoded and notes were taken as to which 
were the best quotes that described the themes.   
In step two and six I describe member checking and analytic triangulation, which 
is a process called qualitative validity, when a “researcher checks for the accuracy of the 
findings by employing certain procedures” (Creswell, 2009, p. 190).  Qualitative validity 
checks to see if “the researcher’s approach is consistent across different researchers and 
different projects” (Creswell, 2009, p. 190).  Again, Creswell (2009, pp. 183-190) listed 
several steps for reliability procedures that I have adapted and will describe below. 
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1. Transcripts were checked to make sure that they did not have any obvious 
mistakes made during transcription.  
2. The transcripts were reread to make sure that there was not a drift away 
from the definitions of the codes.  A codebook was used to keep the codes 
consistent and notes were taken to mark any mistakes or the possibility of 
new codes.   
3. Codes were crosschecked by another researcher by comparing the results 
of the other researcher by a process called intercoder agreement.  
Intercoder agreement are “based on whether two or more coders agree on 
codes used for the same passages in the text” (Creswell, 2009, p. 191).     
Validity is another strength in qualitative research (Creswell, 2009). Validity is 
determined by checking the accuracy of the findings.  Both Creswell (2009) and Padgett 
(2008) recommend strategies for validity that I have adapted for my study.  As described 
above, analytic triangulation employs the use of more than one coder for independent 
coding.  After independent coding, the coders meet and compare similarities and 
differences that were found.  Prolonged time in the field also helps with validity in that 
the researchers develop an in-depth understanding of the phenomenon.  This helps to 
convey rich description of the study site and also of the phenomenon.  Peer debriefing 
helps in validity by enhancing the accuracy of the study through the use of mentors who 
review and ask questions about the study itself.  My PhD committee served as peer 
debriefers along with people in the Center of Excellence in Tourism (CET) at the 
University of Brasília (UnB).  I spent six months at UnB working with other researchers 
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talking about similar projects and was invited to partake in PhD classes.  This helped add 
to my literature review and also helped the richness of the interpretation of the data 
because of the feedback I received (Creswell, 2009).   
Organization of the Dissertation 
This research project encompasses three studies that extend the literature in 
volunteer tourism.  In the following chapters each study will be reported separately as a 
distinct paper for journal publication.  A summary chapter will be included as well. 
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Chapter 2: Volunteer Tourists’ Perceptions of their Impacts in Rio de Janeiro’s 
Favelas 
Introduction 
This research is part of a larger project where the local non-governmental 
organizations’ (NGOs) staffers, volunteer tourists, and community members were 
interviewed on their views of the effects of volunteer tourism on a community.  A semi-
structured interview was used in order to allow several key actors in volunteer tourism to 
be treated as “experts” on their observations and experiences.  This chapter describes 
results of the interviews conducted with the volunteer tourists and their perceived impacts 
in the communities for which they worked.  
While the subject of volunteer tourism is relatively new in the academic literature 
and tourism industry, its definition is well established.  Volunteer tourists are described 
by Wearing (2001) as tourists who “volunteer in an organized way to undertake holidays 
that might involve aiding or alleviating the material poverty of some groups in society, 
the restoration of certain environments or research into aspects of society or 
environment” (p. 1).  Volunteer tourism, therefore, is a niche market industry that caters 
to tourists who would like to be both volunteers and tourists at the same time while on 
holiday.  Typically these tourists volunteer for as short as one day to up to two years at a 
given destination, and tend to be from the global north traveling to volunteer in 
communities of the global south (Wearing, 2001).   
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The Goal 
The goal of this project is to learn about the lived experiences of the volunteer 
tourists and their perceptions of their impacts on favelas (slum) communities in Rio de 
Janeiro, Brazil.  It is hoped that this study will help identify volunteer tourism costs and 
benefits for local favela communities and NGOs of Rio de Janeiro, Brazil.  As stated 
above, three groups were interviewed: community residents, representatives of NGOs, 
and volunteer tourists in Rio de Janeiro.  This study reports on the findings from the 
volunteer tourists.  The intent of this project is not only to push beyond the existing 
tourism related literature but also to reveal the lived experiences of this form of tourism, 
to identify its costs and benefits in order to contribute to better management practices, 
and to compare it to the other forms of tourism present these communities.   
This study takes place in the favela (slum) communities of Brazil.  Interviews 
were conducted with the volunteers who were working with NGOs from eight 
communities (please see table 3 and figure 10).  Squatter settlements and ghettos are seen 
as eyesores, viewed with fear, and typically suffer from social exclusion (Perlman, 2010; 
Wacquant, 2002).  Therefore it is seen as peculiar that tourism exists within them.  Many 
people experience some nervousness or anxieties about traveling through or being near a 
ghetto or a squatter settlement.  So, why then would anyone want to visit one while on 
vacation?  In regards to volunteer tourism, it can be assumed that the purposes are to 
work for an NGO whose mission aligns closely to the tourists’ personal philosophies.  
However, there also exists slum tourism or favela tourism.  It is felt that in order to 
analyze volunteer tourism a comparison of the two existing types of tourists should be 
made.   
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Please note that the focus of this study is on the experiences of the volunteer 
tourists and not of the favela tourists (tourists that hire a guide for a tour of the favela 
usually with a larger group or with a small personal group).  Out of these two types of 
tourists only the volunteers were interviewed.  The comparison that this study will make 
between these two forms of tourism is through the eyes of the people interviewed.  This 
chapter will reflect the comparisons made by the volunteer tourists.   
This study has been developed to address a need for further research that critically 
looks at the social impacts of volunteer tourism in vulnerable communities, and analyzes 
the nature of volunteer tourism by reviewing concepts related to sustainability, 
sustainable tourism, and social tourism.  The overall objectives of this study are to 
address the following questions: a) how does volunteer tourism influence a community as 
perceived by the volunteer tourists, and b) how does volunteer tourism differ from other 
forms of tourism as perceived by the volunteer tourists?  
The Purpose 
The purpose of this study is to explore the nature of volunteer tourism in 
communities from the perspectives of the volunteer tourists in the favelas of Rio de 
Janeiro.  This study defines volunteer tourism as a form of tourism that involves any 
volunteer work in some way while on holiday, and can be as short as one day or as long 
as two years.  Tourists may or may not use sending organizations and volunteer trips do 
not necessarily involve pre-trip planning.  For example, a tourist could be on extend 
holiday, then stumble across an NGO and seek out volunteer work without solicitation by 
the NGO, thereby turning a regular tourist into a volunteer tourist.  This shows that the 
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tourists’ identities can be fluid.  For example they may have been volunteer tourists at 
some point in their trips but then decide to stay longer at a location or travel to another 
part of the country again without further volunteer work and as a result turning back to a 
regular tourist.     
Volunteer work conducted while in the Peace Corps or for emergency relief, such 
as volunteer relief work during Hurricane Katrina or the earthquakes that occurred in 
Haiti, are excluded from this definition.  The Peace Corps offers a variety of benefits to 
the volunteer such as medical benefits, paid vacation days, training, a monthly living and 
housing allowance, and many other benefits during and after employment (Peace Corps, 
2012).  In fact the Peace Corps more closely resembles paid employment overseas than 
volunteering and tourism because the focus is the job and the travel is the benefit of the 
job.  Relief work after catastrophes such as Hurricane Katrina or the earthquakes in Haiti 
are usually not considered part of the volunteer tourism spectrum because the main focus 
is relief support and not holiday travel.  Many relief workers are recruited by the 
organization through social networks, most typically by someone affiliated with the 
organization (Rotolo & Berg, 2011).  A volunteer tourist typically searches for a sending 
organization that specializes in volunteering and tourist activities or an NGO that offers 
volunteer opportunities for travelers7.   
Volunteer tourism work can be physical and/or technical work that involves 
aiding or alleviating the impacts of poverty, the restoration of environments, or any form 
of research or teaching while on holiday (Wearing, 2001).  In order to understand the 
                                                
7 For an example of a sending organization please visit Iko Poran (www.ikoporan.org) and for an example 
of an NGO who uses volunteer tourists but are not a sending organization please visit SER Azlizira De 
Alleluia (http://seralziradealeluia.weebly.com/volunteer-program.html).   
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diversity of influences involved in volunteer tourism the many stakeholders must be 
included.  Using a phenomenological approach, this study will begin to describe 
volunteer tourists’ perceptions of their social impacts on favela communities in Rio de 
Janeiro by employing interviews and observations.  It will increase understanding of the 
lived experience of volunteer tourism in addition to helping the NGOs who use volunteer 
tourists.   
Since volunteer tourism has been described as a sustainable way to travel, the 
literature review will begin with a description of sustainability and sustainable tourism.  
Next, volunteer tourism and its implications in sustainable tourism will be discussed.  
Additionally, slum tourism and alternative tourism will be discussed in order to help 
make a comparison with volunteer tourism.  Lastly, social representations theory will be 
discussed as a theoretical framework for this study.   
Sustainable Tourism 
Sustainable tourism is a subset of tourism and sustainable development, however, 
sustainable tourism is not the same as sustainable development.  For example, sustainable 
tourism works with aspects of a community related to social/cultural, economic, and 
environmental tourism related resources, whereas the latter deals with a much larger scale 
looking into all aspects of human interaction and the environment (Hall, 2008).  The 
United Nations World Tourism Organization (UNWTO) most recently has defined 
sustainable tourism development as, “development [that] meets the needs of present 
tourists and host regions while protecting and enhancing opportunities for the future” 
(UNWTO, 2012, para.1).  The UNWTO anticipated this definition would lead toward 
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appropriate management of economic, social/cultural, and environmental resources all of 
which maintain cultural and ecological integrity.  The Journal of Sustainable Tourism 
defines sustainable tourism as “a positive approach intended to reduce the tensions and 
friction created by the complex interactions between the tourism industry, visitors, the 
environment and the communities which are host to holidaymakers” (Bramwell & Lane, 
1993, p. 2).  Within these two definitions emerge three essential aspects of sustainable 
tourism: the economic, social/cultural, and environmental characteristics of a destination.  
However, most of the literature that describes sustainable tourism focuses on 
environmentalism or an economic development perspective of sustainable tourism 
(Sharpley, 2000; Southgate & Sharpley, 2002) with less focus on social aspects.   
Tosun (2001) argues that the “principles of sustainable tourism development 
appear to have been established by developed countries without taking into account 
conditions in the developing world” (p. 289).  Given the basic tenets of sustainable 
tourism development it becomes rather obvious that a priority should be placed on the 
wants and needs of the destination with a close evaluation of the social/cultural aspects of 
the community and less of a focus on the wants and needs of the tourists.  Therefore, it is 
this author’s belief that volunteer tourism should take into account all aspects of 
sustainability as defined by the UNWTO (2012), and Bramwell and Lane (1993) (which 
includes the economic, environmental, and social/cultural aspects of a destination) but 
with the priority focused on the social/cultural aspects of the local community especially 
if the destination includes vulnerable populations or communities that have been 
historically marginalized.   
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Tourists are generally in the position of power when traveling, especially when 
traveling to a developing country.  In other words, tourists typically are able to travel 
because they are of a higher socio-economic level as compared to the majority of the 
people at a destination.  For example, most volunteer tourists are from the more 
prosperous global north traveling to the developing countries of the global south to work 
in poverty relief, environment restoration projects, and/or engage in research (Conran, 
2011; Wearing, 2001).  This form of tourism, just like general tourism, potentially has 
positive and negative implications for a community.   
For example, Mbaiwa’s (2005) study showed that the positive social/cultural 
impacts of tourism in general can include: economic benefits (such as increased 
employment), development of infrastructure, and improved social services.  However, the 
negative impacts can include: changes of dress, behavior, and family structure; relocation 
of traditional communities; racism; enclave tourism; and an increase in crime and 
prostitution.  Additionally, Deery, Jago, and Fredline (2012), conducted a comprehensive 
review of the literature addressing social impacts of tourism in general.  Researchers have 
found that tourism can cause many positive impacts on a community including:  include 
increased cultural understanding for both groups (volunteer and community), better 
understanding of local actions and global effects, a potential for a better global 
understanding, a better positive impact to the local economy compared to mass tourism, 
help subsidize local social programs, provide service in an area that lacks volunteer help, 
personal as well as community capital gain, and as well as others (McGehee & Andereck, 
2008; McIntosh & Zahra, 2007; Zahra & McGehee, 2013).  It can also result in negative 
  83 
consequences including: possible drain on resources, potential social impacts on locals if 
the volunteers are not familiar with local customs, activities that may undermine the 
dignity of residents, possible development of dependence on the volunteer tourists for 
economic support, negative effects on self-esteem among the residents, the potential for 
further ‘othering’ of vulnerable communities, misunderstanding of cultural aspects, and 
as well as others (Guttentag, 2009; McGehee & Andereck, 2008; Raymond & Hall, 
2008).   
An emphasis on social and cultural aspects of volunteer tourism should take 
precedence in order to allow for community empowerment rather than continued 
marginalization or continued apathy towards tourism development, and conservation of 
cultural traditions.  In addition, involvement of all stakeholders will increase the 
likelihood of appropriate policy development and monitoring.  Sustainable tourism, 
therefore, should be seen as an approach with methods intrinsically related to tourism 
development and sustainability rather than a niche segment within the tourism industry.  
It is felt that volunteer tourism presents a unique opportunity to investigate the social 
aspects of sustainability in tourism development.  
Volunteer tourism  
Volunteer tourism is seen by most researchers as a subset of sustainable tourism 
which also includes ecotourism, cultural tourism, and adventure tourism (Stoddart & 
Rogerson, 2004). Volunteer tourism trips could include traveling to an ecological area for 
restoration or education (http://www.track-of-the-
tiger.com/pages/VWB_overview_psl.html), building schools out of plastic bottles 
(http://servetheworldtoday.com/), teaching people how to surf and engaging them in 
  84 
community development projects (http://www.wavesfordevelopment.org/), teaching 
languages to adults and children in favela communities (http://2irmaos.org/), and many 
other activities8.   
Since the 1990s volunteerism and international tourism have grown in popularity 
leading to the growth in volunteer tourism (Guttentag, 2009), and has created a new niche 
market within the tourism industry (Callanan & Thomas, 2005).  ‘Sending organizations’ 
(organizations that send volunteer tourists abroad) vary and can include international and 
local NGOs, charitable organizations, universities, conservation agencies, religious 
organizations, and a growing number of for-profit organizations.  Most of these sending 
organizations are based in the global North.  However, there is an increasing number of 
NGOs in the global south that has adopted the use of volunteer tourists.  
When referring to the three main focus areas of sustainable tourism (economic, 
environmental, and social cultural) described by the UNWTO (2012) and by Bramwell 
and Lane (1993), volunteer tourism has focused mainly in the areas of ecotourism 
(Brightsmith, et al., 2008; Campbell & Smith, 2006; Ellis, 2003; Lorimer, 2009), whereas 
the economic and social benefits of volunteer tourism has yet to be widely explored.  For 
example, the part that the NGOs play in volunteer tourism and their community 
development projects that potentially influences local economic development.   
Volunteer tourism should take into account all aspects of sustainability as defined 
by the UNWTO (2012), and Bramwell and Lane (1993) though with a higher priority on 
the social/cultural aspects of the local community in many cases given that it is the 
social/cultural realm many volunteer tourism projects are designed to influence.  It is well 
                                                
8 Websites accessed on May 5, 2012.  
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known that tourism in general affects the social/cultural aspects of a destination both 
positively and negatively.  However, less is known about the effects of volunteer tourism 
on a community.  Research in this area becomes imperative especially since most 
volunteer tourism projects work in the social/cultural areas of vulnerable or marginalized 
communities.  Examples include volunteer tourism work in areas such as: orphanages in 
Ghana (Voelkl, 2012); impoverished communities in Tijuan, Baja California, Mexico 
(McGehee & Andereck, 2009), slum communities such as Rochina, Rio de Janeiro, 
Brazil (http://2irmaos.org/); and poor rural communities (http://hugitforward.org/) in 
Guatemala.    
There is a view that volunteer tourism provides a mutually beneficial form of 
travel where both the volunteer and the host communities gain from the experience 
(Raymond & Hall, 2008).  However, some studies have found that there is potential for 
the volunteers to receive more personal benefits to themselves as compared to benefits 
accrued to the host community (McGehee & Andereck, 2008, 2009), and therefore may 
be less mutually beneficial as first believed.  
Much of the sociological work in the area of volunteer tourism has focused on the 
individual tourist and the part that tourism plays in establishing individual identity and a 
sense of self (Wearing, Deville, & Lyons, 2008).  While there are many examples of 
positive impacts of volunteer tourism, the majority of these examples address the benefits 
gained by the tourist (Brown, 2005; Sin, 2009; Stoddart & Rogerson, 2004; Wearing, 
2001; Wearing & Neil, 2000).  Much less of the literature has addressed the positive and 
negative impacts of volunteer tourism on a community.  However, research in the area of 
community perceptions toward volunteer tourism is beginning to emerge (McGehee & 
  86 
Andereck, 2008; McGehee & Andereck, 2004), as is research in the perceptions of 
residents regarding the impacts of volunteer tourists on a community (Stoddart & 
Rogerson, 2004; Zahra & McGehee, 2013), and the NGOs’ agendas in tourism 
development (Wearing, et al., 2005).   
Emerging in the academic literature is research on the social impacts of volunteer 
tourism.  For example, McGehee and Andereck (2008, 2009) have outlined the positive 
and negative impacts on a community in Tijuana, Mexico and argue that volunteer 
tourism has the potential to impact the ‘day-to-day’ lives of a community as does mass 
tourism.  Additionally, a study completed by Freire-Medeiros, et al. (2011) revealed that 
when there were volunteers working in the favela of Pereira da Silva children would 
frequent the Cultural House, but they would not attend when the tourists were absent.  
This alludes to both positive and negative aspects of volunteer tourism on day-to-day 
living.  The presence of volunteer tourists assures the children that there will be someone 
‘interesting’ to play with at the NGO.  However, when there are no volunteer tourists the 
Cultural House remains closed because the children will not attend without the 
volunteers.  Clearly, the presence of volunteer tourists has an effect on the day-to-day 
lives of the children.  Volunteer tourism also has been shown to have an impact on 
community capital as was seen in Zahra and McGehee’s (2013) study, either positively, 
negatively or neutrally.  For example volunteer tourism seemed to have the strongest 
effect on bridging and bounding capital, which then also influenced other community 
capital perspectives.    
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In addition to lack of research on community impacts of tourism, there has been 
little to no research in Brazil on volunteer tourism with the exception of the work of 
Freire-Medeiros and her colleagues (2011).  And as of yet, there has been little to no 
research on the perceived effects of volunteer tourism on communities from the point of 
view of the tourists themselves.  It is the aim of this paper to address these research gaps 
in volunteer tourism.   
Slum tourism.  Because this project focuses on favela communities and volunteer 
tourism’s impacts on them, it is useful to compare volunteer tourism to that of favela 
tours, also known as slum tours, as this is the other form of tourism taking place in 
favelas.  Freire-Medeiros (2009a) has placed favela tours in the realm of reality tours, a 
subset of alternative tourism, which she argues has led to the marketing of the favela as a 
global trademark and suggests that this form of tourism is more along the lines of mass 
tourism.  The concern with favela tours is that the tour operators claim that they are part 
of the alternative tourism industry because they help bring awareness on a global level 
and help bring potential tourists to a community that will support their businesses (Freire-
Medeiros, 2009a).  However, it is not yet known if these tourism operators keep to a 
tourism code of ethics (UNWTO, 2001), nor do they describe exactly how the tours are 
managed in general.  However, it is interesting to note that both local and national 
policymakers have promoted slum tours as part of a policy towards regeneration and 
poverty alleviation in these areas and was supported by Brazilian President Lula during 
his presidential term (Frenzel, 2012).   
It is known within the tourism industry that tourists want, expect, and value 
authentic experiences (Taylor, 2001).  Consequently, this leads to the potential for 
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tourism operators to “stage” authentic experiences in order to meet the demands of 
tourists or to compete with other tourism operators, which further creates objectification 
and/or commodification of a community.  Favela tourism operators claim that they 
belong to the alternative tourism industry because they bring awareness of what life is 
like for community members on a global level and potentially help bring money to the 
local economy.  However, it is not yet known how much money generated from these 
tours actually stays within favela communities.   
Tourism operators also claim to combat the stereotypes presented in Brazilian and 
global media about community members.  However, many have described this form of 
tourism as being similar to a ‘safari tour’ or a ‘poor people zoo’ (Freire-Medeiros, 
2009a).  Although this study attempts to uncover how favela tours impact the community 
residents’ perception of tourism in their community in comparison with volunteer 
tourism, more empirical studies should be conducted to understand how favela tours 
impact the perception of tourism in communities more generally.   
Alternative tourism.  There is not a widely accepted and definitive definition of 
alternative tourism (McIntosh & Zahra, 2007); alternative tourism relies on the definition 
of mass tourism for it’s own definition.  For example, mass tourism is defined as a 
consumeristic value designed to host large amounts of tourists (Gursoy, Chi, & Dyer, 
2010) with no parameters set for economic, environmental, or social/cultural 
sustainability.  However, alternative tourism is seen as rejecting mass tourism’s 
consumeristic attitude and is founded on ideals that offer an ‘alternative’ that is socially 
and environmentally sustaining (Lyons & Wearing, 2008; Wearing, 2001).  Although 
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volunteer tourism has been defined as a form of alternative tourism (McIntosh & Zahra, 
2007; Stoddart & Rogerson, 2004; Wearing, 2001; Wearing, 2002) defining it this way 
should be used with caution.  For example, alternative tourism has a broad definition and 
examples include: adventure tourism, ecotourism, cultural tourism, trekking (McIntosh & 
Zahra, 2007), reality tours (Freire-Medeiros, 2009a)  and other similar kinds of tourism.  
Alternative tourism has a connotation of being a sustainable or ethical form of travel, but 
this may not always be the case.   
The demand for alternative forms of tourism to that of mass tourism has led to a 
diverse variety of products and services, which can overlap in definition, type of tourism 
activity, and experience (figure 1).  For example, Timothy and Boyd (2003) explain that 
heritage tourism, a subset of alternative tourism, flows between a variety of settings and 
activities from the urban/built environment to the pristine, natural environment.  Adding 
to this concept, volunteer tourism is encompassed within the heritage tourism realm 
because it shares similar landscapes and attractions, in addition to sharing similar values 
and significances which Hall and McArthur identify (1993) and are highlighted by 
Timothy and Boyd (2003).  Similarly, favela tours, which is a subset of alternative 
tourism, is placed within the realm of the heritage landscape.  However, if not managed 
correctly and if care is not taken to keep the community’s needs and interest as a priority, 
it has a large potential to become part of the mass tourism industry, where staged 
authenticity is created to meet the needs of the neo-liberal free market demand.  As 
defined by Freire-Medeiros (2009a) and Frisch (2012), many of the tourism agencies 
have, unfortunately, become part of the mass tourism industry even though they sell 
favela tours as a form of social tourism. 
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Any form of tourism has the potential for detrimental impacts including 
alternative tourism.  For example, Weaver (1991) describes two forms of alternative 
tourism: “deliberate” vs. “circumstantial.”  These ‘deliberate alternative destinations’ 
have been planned by the local or regional government, or tourism organizations and 
include policy and planning to intentionally follow sustainable goals and values.  This is 
in contrast to ‘circumstantial alternative destinations’ which appear to conform to 
alternative tourism goals and values, “but only because the destination is experiencing an 
incipient stage of tourism that may eventually be followed by a more intensive, larger-
scale level of development” (Weaver, 1991, p. 416).  Once the tourism destination 
becomes more popular, however, it begins to take the form of the conventional mass 
tourism.  For example, with respect to what I call the “hipster effect,” tourists travel to an 
area with circumstantial alternative tourism but go there only because it’s ‘off the beaten 
track’ and because it is not a common place to which to travel.  As Weaver (1991) notes, 
the term “alternative tourism” can be misleading because it gives the illusion of tourism 
that might be sustainable or, at least more ethical, but may have the same characteristics 
as mass tourism.  An example of this can be favela tours, where the tourism operators 
claim they offer an alternative, sustainable form of tourism but this may not always be the 
case.   
Volunteer tourism, which also is described as a form of alternative tourism, 
additionally has the potential to become commercialized and more like mass tourism if 
proper care is not taken.  For example, Benson and Wearing’s (2011) study found that 
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some volunteer tourism products may have an implied altruistic ideology, but are 
designed to: 
Cater to the needs of the tourists [rather] than the needs of the communities that 
they purportedly serve. The volunteer tourists inadvertently fetishize and regard 
the host communities as exotic or impoverished 'others', rather than making a 
meaningful connection with their hosts or developing any insight into cultural 
diversity. (Benson & Wearing, 2011, p. 243) 
McIntosh and Zahra (2007) further describe volunteer tourism as “the activities of 
volunteer tourists [who] are anchored upon defining themselves as ‘travelers’ seeking 
personal and unique experiences” (p. 312).  However, it is this author’s belief that 
volunteer tourism should not have a focus on the self but rather on the positive impacts to 
the local area and the community.  It should follow the tenet of sustainable tourism, 
especially since the basis of this form of tourism is on developing social consciousness 
and cross-cultural understanding.  However, there are tourism studies that have 
questioned this and have shown that contact from tourists does not automatically create a 
positive cross-cultural experience (Nyaupane, et al., 2008) and possibly reinforces 
stereotypes (Raymond & Hall, 2008; Simpson, 2004).  However, if volunteer tourism 
focuses on the positive impacts to the local area and the community, then this form of 
tourism may have more of an impact on social consciousness and cross-cultural 
understanding between the community residents and the volunteers.   
Social Representations Theory 
The theoretical framework of this study is based on social representations theory.  
It is described as: 
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A cognitive systems with a logic and language of their own and a pattern of 
implication, relevant to both values and concepts… They do not represent simply 
‘opinions about,’ ‘images of’ or ‘attitudes towards,’ but ‘theories’ or ‘branches of 
knowledge’ in their own right, for the discovery and organization of reality. 
(Moscovici, 1973, p. xiii) 
The interaction between individuals and their social or cultural world is central to social 
representations theory, and is useful for researchers who study “what communities think 
tourism is, what they expect it will bring and how they respond to tourism…” (Pearce, et 
al., 1996, p. 31).  It was used for this study because it offers a way to understand the 
social reality and social life of volunteer tourism by using logic and language in the form 
of semi-structured interviews as the tool of attaining this information.  In addition, 
interaction between volunteer tourists and the community members was studied through 
the use of participant observations.  This, along with interviews, is a crucial part of social 
representations theory because it aids in the understanding of the overall social or cultural 
world of volunteer tourism.   
In the tourism academic literature social representation theory has been used in a 
diverse variety of research such as to help understand: the effects of marking destination 
communities (Moscardo & Pearce, 2003); hotel employees’ experiences (Meliou & 
Maroudas, 2011); the role stakeholders have on tourism planning (Moscardo, 2011; 
Yuksel, et al., 1999); tourism transportation planning (Dickinson & Dickinson, 2006; 
Dickinson & Robbins, 2007, 2009); resident perceptions toward tourism (Andriotis & 
Vaughan, 2003; Zhou & Ap, 2009); perceptions of casino development (Chhabra & 
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Gursoy, 2007); perceived impacts of events (Fredline & Faulkner, 2001); tourism and 
quality of life (Moscardo, 2009); and awareness of tourism impacts on climate change 
(Dickinson, Robbins, Filimonau, Hares, & Mika, 2013).  However, many others only 
mention social representations theory as a guiding framework without explicitly 
discussing the theory (Kim, et al., 2006; San Martin & Rodríguez del Bosque, 2008; 
Woosnam & Norman, 2010).   
Social representations theory helps enhance the understanding of social 
knowledge by acknowledging that tourists already have a complex system for 
understanding information about host communities and cultures.  Some of the 
information that the tourists may already know might be stereotypical, linking knowledge 
from movies or the media, while new knowledge will be former and new information 
sources (Buzinde, Santos, & Smith, 2006).  Moscardo and Pearce (2003) also suggest that 
a social representation approach leads people to consider how information through 
communication between two groups might be filtered according to their identity and the 
social group to which they belong.  For example, if volunteer tourists believe that favela 
tours is a form of voyeurism they might compare their own impacts on a community 
favorably and therefore favor similar tourism programs.  Or if volunteer tourists believe 
that favela tours help combat fear and exclusion then they might compare their own 
impacts on a community as similar to favela tours or other types of like tourism 
programs.  A social representations approach alerts researchers that tourism needs:  
To be understood in relation to existing knowledge systems, that the identity and 
power of the groups receiving or transmitting the communication need 
consideration and, further, that while social representations can change over time, 
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an expectation that a few promotional images will be enough to do this is likely to 
be misplaced. (Moscardo & Pearce, 2003, p. 266) 
For example, some of the tourism agencies that provided tours to favela communities 
would use jeeps to transport their clients.  Often times these tours were part of a packaged 
deal adding a tour to Tijuca Rain Forest or to Christ the Redeemer, or other options.  The 
use of jeeps in favela tours became a huge source of criticism with the favela tours being 
viewed as voyeuristic and demeaning to the local communities (Freire-Medeiros, 2009a).  
Many of the tours would not have tourists disembark from the jeeps or vans leading to 
community perception that the tourists were afraid.  Since then, tourism agencies have 
advertised that they do not use jeeps and that tours are conducted either a majority on foot 
or at least partially using ‘local transportation’9. 
As suggested by Moscovici (2001) and explained by Moscardo (2009) there are 
three forms of social representations: 
Hegemonic representations that are promoted by those in power and often widely 
accepted.  Then there are emancipated social representations that may be shared 
within subgroups but lack widespread acceptance and/or use.  Finally, there are 
polemic representations that arise out of conflict between groups and typically 
represents alternative views or beliefs about a topic. (p. 160)   
This study acknowledges the three forms of social representations and took them into 
consideration during data analysis.  For example, when volunteers talked about the 
media’s images of favelas it was understood that this was a form of hegemonic 
                                                
9 Favela Walking Tours: http://www.brazilexpedition.com/tours-in-rio/favela-walking-tour/ or 
http://www.favelawalkingtour.com/tours.html.  Internet access date April 9, 2013.  
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representations because those in power created these images.  While if there is a change 
in the volunteers’ image of the favela then this could be an example of emancipated 
social representations because the representations of the favela changed because of the 
interaction between the volunteer and the community members.  It is hoped that through 
this study a better understanding of the overall lived experiences of volunteer tourism 
will be understood.   
Woosnam and Norman (2010) argue that tourists are not considered part of social 
groups or communities.  However, volunteer tourists tend to stay at a given location over 
a longer period of time than do mass tourists or other travelers.  I argue that volunteer 
tourists can be seen as a social group or as a ‘voluntourist’ community.  Many volunteer 
tourists keep in contact on social networking site (such as Facebook) even after their trip 
has ended or return to participate on another volunteer tourism trip10.  Additionally, 
studies have shown that some volunteer tourists continued their network ties built from a 
previous trip further increasing their intentions for future activism either locally or abroad 
(McGehee & Norman, 2002).  This sense of solidarity volunteer tourists gained during 
their trip could potentially link them to a broader volunteering community.  Additionally, 
during a preliminary study conducted in Rio de Janeiro in March 2011, some of the 
NGOs use local residents as tour guides or program leaders for the volunteer tourist 
(Aquino, 2011) potentially expanding the volunteer tourism community.  Volunteer 
tourism may have the potential for increasing solidarity felt among community residents.   
                                                
10For an example please look at Hug It Forward’s Facebook page at www.facebook.com/hugitforwardfans. 
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Study Sites  
Volunteer tourism in Brazil is not as well known, or researched, as in some other 
countries of Latin America. Undoubtedly, tourism affects local communities including 
favela communities.  Favela communities offer potential for studying the nature of 
volunteer tourism in vulnerable communities. There is an emerging body of research 
about slum tourism in favela communities of Rio de Janeiro (Freire-Medeiros, 2007, 
2009a, 2009b, 2010), and a photo-ethnographic study was conducted to understand the 
relationships between volunteer tourists and favela children at a local NGO (Freire-
Medeiros, et al., 2011), but research remains limited.   
Favelas have existed in Rio since the late 1890s along with a long history of 
government forced evictions which started in the 1960s during the golpe military 
(military coup), abating in the late 1980s, but still on-going 11 (Freire-Medeiros, 2009a; 
Perlman, 2010).  In 2004 renewed threats of evictions began (Perlman, 2010), while some 
NGOs fear that more will continue to happen as Brazil gets ready for the 2014 World 
Cup and 2016 Olympic games (Aquino, 2011).  Rocinha, which officially became a 
district on June 18, 1993 is considered one of the largest favelas of Latin America 
(Freire-Medeiros, 2009a).  Rocinha still experiences the same level of poverty that other 
favelas experience which include, but are not limited to, lack of health services, schools, 
sanitation, and other basic infrastructure.  In addition, during the time of this study the 
drug trade was a major problem leading residents of Rocinha to perceive their community 
as a favela.  After this study was conducted, Rocinha was pacified and several of its 
                                                
11 For a history about the forced government evictions, relocation, and its impacts on the favelas please see 
Perlman, J. (2010). Favela: Four decades of living on the edge in Rio de Janeiro: Oxford University Press, 
USA. 
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community members feel that the drug trafficking and noise is not as problematic as 
before (personal communications with residents). However, Rocinha has many amenities 
that other smaller favelas do not have such as a variety of shops and restaurants, radio 
stations, and at least two local newspaper companies (Jaguaribe & Hetherington, 2004).  
The mixture and diversity of people, the stark contrasts between the middle-class and the 
poor in and surrounding Rocinha, and the differences between developed and 
underdeveloped areas, entices both favela tourists and volunteer tourists to experience the 
“real” Rio. 
Many tourism websites that offer tours to Rocinha use the fact that it is one of the 
largest favelas in Latin America as a selling point while some state that they are 
sustainable and socially responsible12.  In total there were eight favelas that were utilized 
for the study (see table 3 and figure 10).  Four are from Zona Sul: Rocinha, Vidigal, 
Cantagalo, Pereira da Silva (Pereirão); and four are from Zona Norte: Batan, Barreira do 
Vasco, Complexo do Alemão, and Bonsucesso.  Volunteers who worked in the favelas 
near Bonsucesso where interviewed, however, the NGOs and community members were 
not included in the overall study because it became too difficult to reach these areas 
during the on-going pacification that occurred during the time of the study.  However, 
volunteers who worked in these areas were included in the study but are reflected in the 
favela count for this particular study.  
                                                
12 Please see Favela Tours (http://www.favelatour.com.br/ing/whatis.htm); Exotic Tours 
(http://www.favelatourismworkshop.com/); Favela Adventures (http://favelatour.org/favela-tours/); and 
Favela Walking Tours (http://www.brazilexpedition.com/tours-in-rio/favela-walking-tour/). Internet access 
date April 9, 2013.  
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Methods   
Strategy of inquiry.  Based on the study’s use of social representations theory a 
hermeneutic phenomenological approach to qualitative methods was used for the study 
design.  With a phenomenological approach, the experiences of individuals of a 
phenomenon are condensed in order to describe the central meaning of experience of a 
phenomenon for several individuals (Moustakas, 1994).  A qualitative approach was 
decided to be the best means of attaining quality information for this particular study such 
as semi-structured interviews, document analysis, and imagery for interpretation, which 
draws on a diverse method of inquiry (Creswell, 2009).  With a phenomenological 
approach, the experiences of individuals of a phenomenon will be condensed in order to 
describe the central meaning of experience of a phenomenon for several individuals 
(Moustakas, 1994).  Semi-structured interviews allow the participants to describe how 
they perceive tourism in general and volunteer tourism in particular and how they 
compare differences between volunteer tourism and favela tours forms of tourism in a 
community.   
Since research in understanding the effects of volunteer tourism is just beginning 
to emerge, a qualitative method approach will better aid the understanding of the research 
goal stated above, which is to address the following questions: a) how does volunteer 
tourism influence a community as perceived by the volunteer tourists, and b) how does 
volunteer tourism differ from other forms of tourism as perceived by the volunteer 
tourists?  Additionally, a phenomenological qualitative research design will help 
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understand the lived experiences of a small number of subjects through extensive and 
prolonged engagement (Creswell, 2009; Moustakas, 1994).   
The goal was to collect information until theoretical data saturation had been 
reached.  Saturation is attained when redundancy in the data has been reached and no new 
information is revealed.  Put simply, saturation is fullness from depth rather than breadth 
and can be attained much sooner when the study aims are modest (Padgett, 2008).  
Within the methodological literature it has been shown that interviewing at least 25 
individuals will increase the likelihood of saturation of themes (Creswell, 2007).  
Ultimately, information reached saturation at 16 volunteers.    
Data collection was conducted from August to October 2011.  Data collection was 
conducted on site in favela communities of Rio de Janeiro.  A total of 8 communities 
were included in this study.  Information was gathered from three groups: community 
members (n=23), volunteer tourists (n=16), and NGOs (n=12).  This study reports on the 
findings of the volunteer tourist interviews (n=16) only.   
Researcher’s role.  It is felt that during the process of interpreting and analysis of 
the data that it is impossible to separate the researcher’s prior background and 
understanding from interpretation of findings (Berg, 2009; Creswell, 2009).  However, it 
is not seen as a negative but can be rather useful (Malterud, 2001).  For example, Berg 
(2009) describes that research is seldom neutral because all people live among social 
groups and that neutrality in research prevents the researcher from probing her or his own 
cultural assumptions.  These social groups create meanings, beliefs, values, norms and 
attitudes that shape our opinions and understanding (Berg, 2009; Creswell, 2007).  An 
understanding of one’s own cultural assumptions gives insight to how the research was 
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viewed and how the data was analyzed.  There are different ways of thinking about 
meaning and language, philosophy and theories, and consequently about the very project 
itself (van Manen, 2006), therefore subjective disclosure would be beneficial to the 
reader.  Subjective disclosure allows the reader a deeper understanding of who the 
researcher is and a better understanding of why a particular research was chosen and how 
it was studied by understanding its logic (Berg, 2009).  For this particular research, since 
the interviews were conducted in three languages, it would be useful for the readers to 
understand my depth and understanding of the language used for the study.   
My role in this project was to be attentive to the voices of those that were 
interviewed and to find significance of their meaning in my observations and the 
interviews (van Manen, 2006).  I am fluent in Portuguese, Spanish, and English, which 
made it easy for me to interview and record stakeholders about their views and 
experiences in volunteer tourism in several languages.  Additionally, since my father is 
Brazilian I have an understanding of Brazilian culture and knowledge of the language 
that only someone who grew up with the language or has studied it for years can have.   
Living in Rocinha.  In order to deepen my understanding of favela communities 
and to gain access to volunteers I chose to live in Rocinha.  It is like any other 
community with shops, restaurants, internet cafés, bars, schools, churches, day care, night 
clubs, NGOs, etc.  It is a very densely crowed place, which only amplifies the loudness 
with its traffic, motorcycle-taxis and loud music.  The noise is constant and consistent.   
Rocinha has lots of alleyways that twist and turn.  Much of the architecture is 
quite unique with newer apartments being constructed on top of older apartments.  The 
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views from the tops of the buildings and some parts of the roads along Rocinha are 
amazing and you can see some tourists winding through the alleyways and at viewpoints.  
You are able to see Sugar Loaf, Christ the Redeemer, Ipanema, and other points of 
interests from these viewpoints undoubtedly making them popular.  The views are one of 
the first things that people from Rocinha want to show you.   
One of the most notable things about each favela community that I visited was the 
hospitality that was shown to me.  Everyone was willing to help me and to speak to me.  
Most everyone I met had a lot of pride in their community stating that although their 
community is considered a favela it still has a lot to offer.  They were also very eager to 
show me the good parts of their community.  Being with the community, having 
conversation with neighbors and friends and watching the tourists’ pass by is when I 
began to see the differences between favela tourism and volunteer tourism through the 
community’s eyes.   
At first, like a very naïve researcher, I felt that my role in this study was to simply 
interview people.  However, since I lived in Rocinha I also became a neighbor.  And by 
many of the participants in the NGOs and community groups I was seen as a volunteer.  
However, for the volunteer tourists I was seen as a PhD student.  Most likely because 
they have more experience in university settings and therefore more experience with 
researchers 
Gaining Entry to NGOs and favela communities.  Before the study began I 
contacted Iko Poran (www.ikoporan.org) as one of the sending organizations, and 
possibly the only one located in Rio de Janeiro that worked with international volunteer 
tourists.  They help locate volunteer activities and offer tourists’ activities for their 
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clients.  As part of the tourist program they also have 24 hours assistance to attend to the 
needs of the volunteers.  They provide transportation to and from the airport and housing.  
Along with the price of their programs they offer Portuguese classes to help immerse the 
volunteers with the Brazilian culture.   
Iko Poran had agreed to be contacted by me and had introduced other NGOs and 
communities who they currently worked with.  They were the starting point for me 
meeting other NGOs and volunteers.  Many of the NGOs who have worked with Iko 
Poran had also known of additional NGOs in other communities who were working 
independently without a sending organization in recruiting volunteers for their program.  
Therefore I was able to have a variety of volunteers from a diverse group of NGOs.   
Criterion sampling was used in order to qualify volunteer tourists for the study.  
Criterion sampling is a form of purposive selection of participants for qualitative research 
who will best help the researcher address the purpose of the study and the research 
questions (Creswell, 2009).  Phenomenological studies most often use criterion sampling 
because all the persons in the study should have experienced the phenomenon studied 
(Creswell, 2007).  Additionally, because the population that I was working with was a 
‘difficult to reach population’, identifying people to interview was complicated to arrange 
prior to arriving to Rio de Janeiro.  Snowball samples can be the best way to locate 
people with a specific quality needed for the study (Berg, 2009).   
To be included in the study, volunteer tourists had to have volunteered for at least 
two weeks and less than two years at any one location and were volunteering in the 
community at the time of the study.  The minimum was set at two weeks because it was 
  103 
felt that working at least two weeks would give the volunteer enough experience to 
participate in the study.  Additionally, a snowball sample was used to help identify other 
volunteer tourists who had both an interest in the study and experience with volunteer 
tourism in favela communities in Rio de Janeiro, Brazil.   
All who participated in the study were asked one or two filter questions 
depending on which group they belonged to.  The filter questions consisted of asking, 
“How long have you volunteered for X organization?”  If they could answer more than 
two weeks, then I would ask them if they would be willing to be interviewed about their 
lived experiences on tourism.  Interviews lasted between 30 minutes to 1.5 hours (see 
Appendix A for cover letters for the interview and Appendix B for interview questions 
and protocols).  The interview for the volunteer group was guided by a central question: 
how do the volunteers experience volunteer tourism in their communities?  More 
specifically: 
RQ1. How does volunteer tourism influence a community as perceived by volunteer 
tourists?  
RQ2. How does volunteer tourism differ from other forms of tourism as perceived by 
volunteer tourists?  
The interviewing process also used probes in order to enrich the information given until 
no new information related to the specific questions was given.  Probes are an interview 
technique to draw out a more comprehensive story by asking the person to elaborate on a 
question they have already answered (Berg, 2009; Padgett, 2008).   
IRB permission was obtained and appropriate human subjects protocol was 
followed.  For example, the participants were asked to volunteer their information and 
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informed that their responses would be kept confidential (see Appendix C).  Additionally, 
participants were informed that their responses would not be associated with their 
identities and their names would be kept confidential.  Names have been changed in order 
to fulfill confidentiality.  Interviews were recorded, transcribed and conducted in the 
language that the interviewees were the most comfortable in (Spanish, Portuguese, or 
English).  The majority of the interviews with volunteers were conducted in English 
while a few were conducted in Spanish and Portuguese.  Interviews were conducted face-
to-face beginning in August 2011 and ending in October 2011.   
Data recording.  Interviews were audiotape recorded and transcribed to ensure 
the accuracy of information and were transcribed in the language that they were 
interviewed in.  Essential information was given to the person being interviewed 
informing that the interview was voluntary and if they do not want to continue the 
interview that it can stop at any time.  Transcribing began in December 2011 with 
ongoing coding of themes within the data.  The coding of the data follows a general 
guideline of analysis that looks for significant phrases and meanings that are clustered 
into themes that are then presented in an in-depth description of the phenomenon.   
Data analysis.  Data analysis in qualitative research begins with preparing and 
organizing the data, making sense of the data, and then condensing it into themes through 
the process of coding (Creswell, 2007, 2009).  I used several books to help guide me 
throughout the data analysis process (Berg, 2009; Creswell, 2007, 2009; Padgett, 2008).  
Creswell (2009) listed several steps for data analysis that I have adapted and will begin to 
describe below. 
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1. Notes were taken during the interviews and then reflective notes were 
written after.  Reflective notes were later taken at the end of the data 
collecting process. 
2. Member checking was used during data collection with the volunteer 
tourist by meeting with the volunteers again and discussing some of the 
items that were emerging using an informal interview. This interview was 
not recorded.  However, hand written notes were taken.   
3. Most of the interviews were transcribed only leaving the ones that had not 
produced new information or had very little information left as an audio 
recording.   
4. After the transcribing phase was complete, the interview with the most 
interesting or the most data rich was picked first for coding and was used 
as a comparison for the other interviews.   
5. Notes were taken during the coding of each interview and a list of codes 
and possible themes were created. 
6. Analytic triangulation was used for the transcripts to safeguard against 
misunderstandings and bias (Padgett, 2008).  Analytic triangulation is 
having multiple coders for independent coding, and then the coders meet 
and compare similarities and differences.  Dr. Kathleen Andereck was 
asked to help with coding of some of the transcripts.    
7. Next I went back to the data to create a more refined list of codes and 
possible themes and reread the transcripts again. Categories were later 
created.      
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8. Some of the transcripts were recoded and notes were taken to which were 
the best quotes that could best describe the themes.   
In steps number two and six I describe member checking and analytic 
triangulation, which is a process called qualitative validity, when a “researcher checks for 
the accuracy of the findings by employing certain procedures” (Creswell, 2009, p. 190).  
Qualitative validity checks to see if “the researcher’s approach is consistent across 
different researchers and different projects” (Creswell, 2009, p. 190).       
Again, Creswell (2009) listed several steps for reliability procedures that I have 
adapted and will begin to describe below. 
1. Transcripts were checked to make sure that they did not have any obvious 
mistakes made during transcription.  
2. The transcripts were reread to make sure that it did not drift away from the 
definitions of the codes.  A codebook was used to keep the codes 
consistent and notes were taken to mark any mistakes or the possibility of 
new codes.   
3. Codes were crosschecked by another researcher by comparing results of 
the other researcher by a process called intercoder agreement.  Intercoder 
agreement is “based on whether two or more coders agree on codes used 
for the same passages in the text” (Creswell, 2009, p. 191).     
Validity is another strength in qualitative research (Creswell, 2009).  Validity is 
determined by checking the accuracy of the findings.  Both Creswell (2009) and Padgett 
(2008) recommend strategies for validity that I have adapted for my study.  Peer 
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debriefing helps in validity by enhancing the accuracy of the study through the use of 
mentors who review and ask questions about the study itself.  My PhD committee served 
as peer debriefers along with the Center of Excellence in Tourism (CET) at the 
University of Brasília (UnB).  I spent six months at UnB working with other researchers 
talking about similar projects and was invited to partake in PhD classes during March – 
September 2012.  This helped add to my literature review and also helped the richness of 
the interpretation of the data because of the feedback I received (Creswell, 2009).   
Results 
In this section I will summarize the findings related to the volunteers (n=16) who 
were interviewed for this study.  Semi-structured interview questions were used in order 
to allow several key actors in volunteer tourism to be treated as “experts” on their views.  
In addition, participate observation was also used to further enrich the data.  The purpose 
of this phenomenological study is to explore the nature of volunteer tourism in 
communities from the perspectives the three groups.  In this section I will summarize the 
findings of the volunteers (n=16) who were interviewed for this study.  A summary of the 
findings of the three groups that were studied for this overall project will be addressed in 
chapter 5.   
The volunteers in this study were fairly young with most in their early twenties 
and only two volunteers in their thirties.  Many of the volunteers either chose to volunteer 
through a sending organization or they found an NGO while they were on extended 
vacation in Rio de Janeiro.  The NGOs where the volunteers worked were located in 
either the Zona Sul or the Zone Norte areas (please see table 3 and figure 10).  A total of 
12 NGOs and 16 volunteers from eight communities were used.  Please note that in the 
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overall study a total of eight are included only for the volunteers because during the time 
of this study there were some conflicts because of the pacification process and only seven 
communities were used for the NGOs and community members study.  Only the sex, age, 
and where the volunteers were from are used to identify the volunteers.   
Pacification is where the government employees enter the community, make 
arrests and begin the process of setting up police services called the UPP (Unidades de 
Polícia Pacificadora).  During this time the government announces that they are 
‘pacifying’ a community and then later enter with the military and police taskforce13 
(Alves, Alves, & Evanson, 2011; Perlman, 1976).  During this time it can be very 
dangerous to enter a community if you are unfamiliar with it and sometimes it become 
inaccessible to outsiders or may close until the conflicts ceases.   
Many of the volunteers who had previous experience volunteering abroad decided to 
come to Rio de Janeiro without the use of a ‘sending organization’ (a tourism agency that 
sends volunteer tourists to destinations for volunteer work).  However, tourists 
volunteering for the first time wanted to use a sending organization because they felt 
more secure and had more options for their trips as a tourist.  For example, many sending 
organizations also organize sightseeing and other tourist trips for the volunteers.  They 
may offer packages as well, such as language immersion classes, home stays with locals, 
and are available for the tourist 24 hours a day seven days a week if needed.   
                                                
13 This is an extreme simplification of the pacification process.  For more information please see works by 
Alves, M., Alves, M. H. M., & Evanson, P. (2011). Living in the crossfire: Favela residents, drug dealers, 
and police violence in Rio de Janeiro: Temple University Press; and Perlman, J. (1976). The myth of 
marginality: Urban poverty and politics in Rio de Janeiro. Berkeley: University of California Press. 
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Only the Zona Sul (South Zone) favelas experience other forms of tourism in 
addition to volunteer tourism.  Favela tours (slum tours) are a 2-6 hour guided tour 
through a favela community.  Many of the tours are conducted by tourism agencies with 
guides that are typically not from the communities.   
Both volunteer tourism and favela tourism is a relatively new phenomenon, and as 
a new concept there is an initial struggle to understand it.  Additionally, for many 
travelers who have never been to a favela, there is some difficulty understanding its 
representations.  My study looks at both the representations of a favela and volunteer 
tourism through the eyes of the volunteers.  Although poverty is experienced in every 
country, it is a concept that is difficult for volunteers to comprehend (Crossley, 2012).  
For many tourists their first encounter with poverty may be on a volunteer tourism trip.  
Most of the volunteers from this study are particularly young with the majority of them 
volunteering for the first time; most are in their early 20s. Ages ranged from 20 to 39 
years old.   
As a new phenomenon becomes known in society, the public’s understanding of it 
is formed from gathering images that are portrayed in the media and discussed among 
social and family networks.  This begins to shape people’s perceptions of the concept.  
Contextualization begins to draw from familiar experiences and ideas, and begin to shape 
the images and contexts into new representations about the phenomena (Dickinson, et al., 
2013).  For my study, social representations theory helps explain the emerging 
understanding of tourism impacts on favela or slum communities, in particular, how 
certain elements and images of the representation may create or break down barriers 
between the tourist and the community.    
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Images of safety in the favelas as perceived by the volunteers.  The way in 
which volunteers perceive favelas provides a context for other aspects of the interviews.  
The overall findings for this study revealed that most volunteers are fearful and have an 
image of favelas as dangerous spaces when they first begin their work and some even 
throughout their work.  They generally represent the favela as potentially dangerous place 
where one must be cautious.  As one volunteer said: 
Well I think the news has this impression of the favelas being incredibly 
aggressive and dangerous, and I am sure that they are. It’s not somewhere where I 
would like go wandering in like Rocinha by myself. I mean I am not that stupid.  
Which is not a place where people [long pause]…like there is trash on the street 
and they are having parties and there are guns and I think that is a big perception 
[of the favelas] and I think that you should exercise precaution when you are 
going to such communities… And maybe it’s just because the one over here isn’t 
as bad. I mean it’s not that bad. And my view is completely different from the 
stories from other volunteers and I think it also has to do a lot with the way that I 
look at compared to other volunteer tourists. Like there are all these different 
factors that go into it.  
- 28-year-old female from New York, USA 
Others are more comfortable and feel safer with the favelas but are still cautious about 
safety in general. As a volunteer noted: 
I think it’s not about feeling more safer, it’s about understanding the favelas more: 
where to go, when to go, where not to go, or when not to go. So I feel more 
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confident going on the right path every time I go. Going at the certain moment 
like I wouldn’t go at anytime at anywhere in a favela. So I feel more confident at 
going at the right time. But, I respect the danger side. 
- 33-year-old male from Argentina  
Still others felt cautious but safe:  
I think that the only thing that I really didn’t want to do was end up in the wrong 
place and when you are in an area that is really complex it’s easy to get lost and 
you don’t want to end up with the wrong group of people in the wrong place. But 
I mean I pretty much know everyplace and I know all the short cuts for 
everywhere and I don’t really get lost anymore.  So that was really the only 
concern. But I have friends who leave their bags somewhere. And people will run 
after them “Oh you left your wallet!” 
- 24-year-old female from Georgia, USA 
Many of the volunteers said that they were nervous and even a little apprehensive about 
working in a favela, however this changed once they started working.  As one participant 
said: 
In the sense that like, I feel like…that I understand now…. because I would 
feel…I used to get apprehensive. Because I didn’t know much of the favelas, but 
now I don’t really feel apprehensive because I know that like that there really 
isn’t…there is no need to be like nervous. I mean that, there are other people that 
might disagree with me, but most of the time there is no need to be nervous.  
- 21-year-old female from New York, USA.  
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While other volunteers were very much surprised that the favelas were not as dangerous 
as they had expected.   
Well, we come Europe, from Portugal.  We had heard that there was a lot of 
violence and danger and of course we were afraid.  On the one side I had this 
idea, but when you begin to talk to people and they said that it was very calm and 
that there was no problem in coming and later I became calmer. I speak for 
myself, but I thought that people were meaner here and I was afraid to come. But 
nothing like that happened. It was very different than what I had expected.  
- 20-year-old female from Portugal.   
Volunteers already come to Rio with her or his own representations of what a 
favela is and what it will be like.  They have already imagined what life would be like for 
them before they came and while many are surprised at how it is not as dangerous as they 
had imagined, the majority of them are cautious and “respect the danger side” of a favela.  
Responses did not seem to be influenced if the favela was pacified or not, although some 
did say that they felt more comfortable in a pacified favela while other who were working 
in an unpacified favela did not seem to be less comfortable or more worried.  In other 
words, regarding safety, it did not matter to the volunteer tourists if the community was 
pacified or not, what seemed to matter was knowing their way around and where to go 
and where not to go.  For example, although no one said that they were fearful of their 
own personal safety, they did express that they needed to travel with caution.   
All of the volunteers talked about their community stating that it was safer than 
what they had imagined.  However, some of them still are fearful of other favelas that 
  113 
they have yet to know.  This suggests that the volunteers do not generalize all favelas but 
they feel more comfortable with ‘their’ favela, the one they work in, because they are 
familiar with it.  They acknowledge that there can be some situations where they need to 
exercise caution but many of them expressed that they were surprised at how well they 
were treated.  Those who spoke at least conversational Portuguese felt more confident 
while those who spoke little to nearly nothing of the language felt less comfortable 
working in a favela.   
Looking at social representations theory, if what is portrayed in the media are the 
prevailing representations, the hegemonic representations, it is these representations that 
the volunteers know of before they come to Rio.  It takes them a few weeks to become 
comfortable and to begin to form their own representations.  Those who could speak the 
language fluently, or at least conversationally, were able to create a representation with 
the community members that they interacted with.  This is an example of emancipated 
representations; representations “that are shared within subgroups but lack widespread 
acceptance and/or use” (Moscardo, 2009, p. 160).   
Volunteer tourism alone does not dispel misconceptions or stereotypes.  In fact, 
there have been studies that have shown the opposite (Conran, 2011; McGehee & 
Andereck, 2008; Raymond & Hall, 2008).  Other studies show that volunteers may have 
a romanticized view of poverty (Crossley, 2012).  Although the volunteers in this study 
did not express a romanticized view, some of the NGO staff mentioned that some of the 
volunteers did have a romanticized view, which was concerning to them.    
How does volunteer tourism influence a community as perceived by 
volunteer tourists?  The interviews revealed that the volunteers are unsure about how 
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tourism influences a community.  Many of them could not describe how volunteer 
tourism in general was beneficial to the community.  However, they were able to describe 
how they individually  have helped the community.  What is interesting to note is that 
although volunteers had a difficult time understanding or expressing how volunteer 
tourism affects a community broadly and could only relate how they were personally 
influencing a community, they were able express ways in which volunteer tourism could 
be harmful.   
Effects of volunteer tourism on a community.  Volunteers are uncertain about 
their overall impacts on the community.  For example, a majority of the volunteers were 
unsure about their positive impacts, however, most saw only minimal negative impacts 
while others did not see any negative impacts at all.  They all thought the volunteers 
benefit the most from this form of tourism but the majority were not as sure how the 
community benefits from the volunteers in general or from themselves personally.  Many 
of them felt that the problems that the community faces are too great compared to what 
the individual volunteer does for the community to have a significant impact.  However, 
those that understood the goals of the NGO felt that they did make a meaningful 
contribution compared to those who did not.  This was especially true when the 
volunteers focused on the people that they interacted with at the NGO rather than the 
community as a whole.   For some, they felt that the NGO is mainly a medium for 
connecting the teacher with the student.  For example, one volunteer explained:  
[33-year-old male from Argentina]… So, for people who maybe they don’t have a 
social active life… You know, it’s therapeutical. How do you say… it’s 
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therapeutical way, but more of a just hang out with a friend. And that I think the 
NGO has given them someone that hangs out with them and asks them questions 
about their week and their health and they don’t feel that they are taking time of 
my life because I am there. They usually say, “Oh I don’t want to call my children 
because they are always working.” And you can see that they don’t want to 
invade their children’s lives. But with me they feel like I am there for that. So 
they don’t feel bad. Because I am working and they are paying. So, so they feel 
like that is a fair relationship… 
 
[Interviewer] Who do you think is benefiting more? The community members, the 
NGO, or you as the volunteer?  
 
[33-year-old male from Argentina] Definitely the community members, and on a 
second level I would say me… because I think it’s something I owe to the 
community, in the worldwide, not just the Rio community and not just where I 
live.  I don’t see the NGO getting more than just being the place where these two 
different elements connect, the teacher and the student…  
Many of the volunteers felt that one of the biggest benefits to the community was the 
simple fact that they are there.  “Beyond teaching them Portuguese, math, or other 
materials from school I think that the most important thing is to have contact with the 
kids… Let them know that there is something more than where they live” (22-year-old 
male from Portugal).   
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However, the majority of the volunteer tourists could not describe how volunteer 
tourism in general has helped the community.  They could only compare what they have 
done with their personal experiences and relate it to what the NGOs are currently doing.  
Yhey could not see volunteer tourism as a larger picture.  The types of impacts that 
volunteers perceived was also based on what type of work they were doing.  For 
example: 
I think that even though I have been here only for a couple a weeks…I mean it’s 
hard working for an NGO because you don’t see the change right away. I mean it 
takes time it’s not immediate. It was interesting to me living with my friend and 
his family and they only know Ipanema and they don’t understand what I am 
doing and why I want to do it. So just seeing that…I mean the NGO and I, we are 
trying to change the image of outsiders of what a favela is, that they are not 
dangerous, that there are people who want to live there, that there is a sense of 
community there.   It’s hard when you see people, they don’t even want to listen 
to what you are trying to say, they don’t want to change their ideas about 
something. I mean it’s hard working like that. It definitely has opened my eyes… 
- 23 year old woman from Ohio, USA 
Therefore for this study it was difficult to gain a clear image of the impacts the volunteers 
felt that volunteer tourism has in general on favela communities.  It seems that volunteers 
could primarily only relate to themselves when thinking about volunteer tourism more 
broadly.  It might indicate that for volunteer tourists their representation of volunteer 
tourism is their personal contribution.  Obviously, more research needs to be conducted 
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in this area to understand volunteer tourists’ perceptions of the community impacts of this 
form of tourism in general.  
The volunteer tourists also perceived negative impacts of volunteer tourism based 
on what they had personally seen or compared to what they have seen from other 
volunteers.  For example, several of the volunteers reported that sometimes they were 
concerned for the children when it came time for them to go back to their country of 
origin.  The tourists explained that the children became close to them very quickly and if 
the volunteer had missed a class or went back home to their country of origin that this 
seemed to impact the children negatively.  Some of the children became disappointed or 
expressed feelings of abandonment, while others stopped coming to the classes offered 
by the NGOs all together.  For example: 
I did have one student who was very introverted… I realized once that she left my 
class… and when I went to find her… I realized that she was one of the only 
children from the institute who didn’t live in this area. So the problem was that 
she was feeling very isolated. And then I kind of struck up a relationship with her 
and kind of brought her out of herself a bit more and got her a bit more engaged 
with the students in the class. Unfortunately, because I left she doesn’t come to 
the classes anymore. 
- 27-year-old Female from Manchester, England 
The volunteers who were concerned with the children also wondered if this was the bad 
side of volunteer tourism.   
Constraints to positive community impacts.  The volunteers expressed that a 
language barrier was one of the greatest obstacles that they had to overcome during their 
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volunteer experience.  Many of them come to Brazil and do not speak Portuguese and 
without understanding the language it is less likely that they have an understanding of 
Brazilian culture.  It is argued that it should not be assumed that cross-cultural 
understandings are automatically constructed from volunteer tourism, but rather it should 
be an active goal formed by both the NGOs and by the volunteer tourists (Raymond & 
Hall, 2008).  Without understanding the language, it is difficult to understand how much 
of the prejudices that are placed on community members are instilled or dispelled by the 
volunteer tourists themselves.  For example, Simpson (2004) addresses that in some ways 
volunteer tourism my lead to ‘othering’.    
Social representations theory attempts to understand social reality and social life 
by using logic and language, and with social interactions.  However, due to language 
barriers between the community members and the volunteer tourists it is less likely that 
the volunteers have a true understanding of the social reality and social life lived by 
community members.  Their representations of volunteer tourism will be based more on 
the interaction with other volunteers who speak their language rather than their 
interactions with the community members.  Many of the volunteers expressed frustration 
when they attempted to teach children or adults because they could not communicate 
what they wanted to their classes.  Because of this frustration, many of the NGOs or 
volunteer tourism organizations now offer language courses, which have helped with 
communication between the volunteers, the community members and the NGO.  
Those who spoke Portuguese enough to communicate to community members and 
people that they worked with felt that they had a more positive impact than those 
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volunteer tourists who did not speak Portuguese well enough to communicate well. 
Communication is important in any form of work that one does, whether it is volunteer 
work or paid work. In addition, communication is also important to a traveler. For 
example, many tourists prefer the use of a tour guide when traveling in a country where 
they do not speak the language.  Communication is also critical when trying to learn a 
new culture and when trying to understand impacts within the community as a volunteer 
tourist.  Therefore it is suggested that language classes for the volunteer tourists should 
be offered in order to create better cross-cultural understandings and to create better 
benefits for both the volunteer tourist and the community member.  
Lack of commitment was another constraint to positive community impacts.  
About one half of the participants had previously volunteered at another organization and 
expressed a greater commitment to the community than those who were volunteering for 
the first time.  In addition they also had planned to stay longer in a particular community.  
Volunteers’ commitment to the community and to the NGO was heavily discussed among 
those who were interviewed.  Many of the volunteers could see the negative impacts on 
the students when volunteers would not show up for their project especially if the 
volunteer had an important role within the NGO such as teaching.   
The volunteers need to have more consistency. Yes of course we all have our 
problems, things come up, you have something else to do, but you need to have a 
commitment. We know a volunteer who has volunteered here for one year and she 
says that the majority of the volunteers that come, come and take pictures of the 
kids and then they never come back again. We want to make sure that we don’t do 
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that. We want to make sure that we are here. It’s not that hard. One hour a week. 
Or if you can do more, do more. 
- 20-year-old male from Portugal.        
Lack of time commitment was seen as something that impacted the NGOs and the 
community greatly by the volunteers.  When comparing the difference between volunteer 
tourists and regular tourists, the volunteers acknowledged that sometimes the tourist side 
of a person would get in the way of the volunteer side.   
If you are going to get volunteers and claim that they really want to be volunteers 
then they have to be committed. It’s a must! You can’t give a half assed 
commitment. It doesn’t work. You just can’t go in there and like not show up for 
a couple days and like you know you are so hung over from the night before 
you’re not giving the kids the same attention. It just doesn’t work like that. And I, 
I mean I have been at fault too. I am trying to do this and also I have never been to 
Rio before so I am checking out things and all that. It’s hard. I know. But if 
you’re going to come you got to give a level of commitment because your 
weakness shows… And that’s not a healthy environment. It’s not healthy. No one 
is benefiting. 
- 24-year-old male from California, USA 
Volunteers coming to a conclusion about volunteer tourism.  As stated before, 
social representations theory describes how social groups evolve a collective 
understanding of the world around them (Moscovici, 1984, 2011), as a new concept 
emerges there is some struggle to comprehend its representations (Dickinson, et al., 
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2013).  Since volunteer tourism to favela communities is a very recent phenomenon (the 
NGOs report about 3-5 years during this study) those interviewed are actively trying to 
comprehend its positive and negative effects.  The interviews with the volunteers took on 
a form of “thinking out loud” as they tried to process their representations of their 
experiences and their perceptions of their effects.  They draw on past experiences and of 
those of the other volunteers and community members to come to a decision point.    
“We are not really heroes.” With many of the volunteers there was a focus on 
themselves and the impacts that they have had on the community individually rather than 
taking a general perspective of how volunteer tourism has affected the community.  For 
example, several of the questions looked at how the volunteers perceived volunteer 
tourism’s impacts on the community in a general sense.  However, many of the 
volunteers answered the questions more inwardly rather than having an outward focus.   
That is probably the toughest question that you could ask me because I don’t 
know. Because….I….We are not really heroes. We are like…these kids look up 
to us and say “OMG! You are awesome! Do you want to be my friend?” Or are 
we just some foreigners who can come in and you know, teach English and walk 
away saying, “Oh yeah! We helped out in the favelas.” I don’t know. I don’t 
know. Honestly. Personally I think…. I have definitely given the attention that 
these kids don’t have, as in terms of teaching. Or I mean…what have I done? 
Honestly. What have I done?  What have I really given these kids? Ok, so I like 
Justin Bieber or something. I mean it’s not going to get you too far. [Long pause] 
I am kind of confused about the whole…thing…the whole…. I guess system?  
- 24 years old male from California, USA. 
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Another said:  
Well they have warmed up to me. They understand me a lot better. You know? 
Which is nice. I think they maybe just understand me as a person rather than 
English. But, I can tell that they are trying to keep up, some of them more than 
others. Obviously, some of them they don’t care. Some of them [the children] are 
clearly being forced to be here [at the NGO by their parents]. Some of them are 
shy and some of them really want to learn. As far as the community, not really. 
Last week there was the rekindling of the violence here. And that was a little 
scary.    
- 22 years old female from Main, USA 
Another third volunteer explained:  
Well it was kind of like a culture shock for me.  I come from working at a 
European NGO and here things are slower.  Working at an NGO with South 
American people. Like I will send them an email and then I will see them next 
week and ask, “Did you get my email?” And they are like, “Oh yeah!” So things 
are definitely slower, but maybe I am wrong. Maybe the way that they do it is 
better and I need to learn from them. So I think that is my impact, I definitely 
push them to do things a bit more… They are so used to living day-by-day that 
it’s really hard for them to plan ahead for three months… I was trying to teach [an 
NGO employee] that she should plan for an event at least 7 days in advance. “So 
the event is Monday and we need chairs. Do we know anyone who has chairs?” 
But then it’s the morning of the event and they are like calling people, “Hey, we 
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are doing an event and we need chairs. Do you have any chairs that we can use?”  
And I say, “but you knew last week that we needed chairs.” So I am not trying to 
change that.  I am trying to learn from them and how things work here.  
- 39-year-old male from Valencia, Spain.    
The comments given from the volunteers and others who had a more inward perception 
of volunteer tourism impacts may be revealing their internal struggle with coming to 
understand their representation of volunteer tourism based on their personal struggles and 
experience.    
Volunteers’ perceptions of favela tours.  Volunteers are ambivalent about 
favlea tours.  Their views shift between positive and negative opinions sometimes 
quickly as they analyze their position on the subject.  Overall they may not like the 
concept of it and represent it as exploitative.  But, they also feel that if the community 
can benefit from it then they are more willing to accept it.  During the interviews many 
had a very strong, well formed, negative representation regarding favela tours but then as 
soon as they would express a negative they also would talk about some of the potential 
positives as seen with some of the statements below.  Volunteers overall represented 
favela tours as negative and perceived that they are largely strange, unusual, or weird; 
exploitative of the community; voyeuristic; and intrusive.  As one volunteer explained: 
I think it’s very strange. Honestly, the idea of going on a tour in a favela. Because 
it’s just a neighborhood. It’s just a low-income neighborhood.  It’s just seems like 
a pampered, upper middle class thing to do, to go wander around in the favela and 
like gawk at people. Like they are zoo animals. But they are just people who live 
there. Living their lives just going about their day. I think it’s weird. It’s not the 
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kind of thing that I would do. I am busy going to favelas to visit friends who live 
there. To me it’s a place, a neighborhood, a place where people live. I don’t know. 
I have a problem with that kind of tourism.  
- 22-years-old female from Main, USA 
Another commented: 
I think it’s really weird. Yeah I have to be honest. It really kind of…I feel that it 
exploits the lives of the people. Like you take a big tour and come see how these 
people live. It’s really disheartening. And I think that…you know…I kind of get 
it. Like in one hand the person who is hosting these tours lives here. And it’s 
providing some sort of stability for them and I understand that. I feel like it’s 
really odd to have a bunch of people who are terrified to walk around in your 
community come take pictures of you while you’re like being normal. I mean it’s 
got to be really odd.  
-24-year-old female from Georgia, USA 
While volunteers tend to represent them as negative, they see potential positives 
for those tours that are led by community members.  Volunteers make a clear distinction 
between tours that are community based and those that are not.  For example, they feel 
that if the tours are community based (i.e. local community tours) they see a potential 
positive economic impact but realize this may not be the case if the tour is from an 
outside company.  Most of the volunteers stated that this was one of the very few 
potentially beneficial impacts of favela tours.  However, this is in line with other general 
tourism studies that revealed most people view tourism favorably because of the potential 
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of the economic benefits.  The volunteers had no evidence and even were suspicious 
whether the community ever received any money from the tours.  However, they view 
tourism in a positive light basing their representations of tourism on past experiences, 
information gained from the media, and the resulting knowledge that many communities 
around the world use tourism as a strategy to boost their economy.    
The only other potentially positive impact that the volunteers mentioned regarding 
favela tours is a possible positive change in the images tourists have of favelas and that 
visitors may leave with a more informed and a more realistic impression of the realities.  
…favelas have a really bad reputation inside of Brazil and outside of Brazil. You 
know? People are like, “Oh my gosh! Don’t go.” It seems like its very polarized, 
the “asphalt and the favelas.” But if someone goes in and they discover that, you 
know, “my notion about favelas has been wrong.” And they will go home and tell 
other people and in that way knowledge is spread.  So that would be one positive 
effect.  
- 21-year-old from New York, USA.  
Many of the volunteers, even after stating that they absolutely did not agree with favela 
tours and understood them as degrading to the community still would show some internal 
struggle because of their positive representations of tourism in general.  For example, as 
one volunteer states: 
There is something that doesn’t sound right to me. I…[Long pause]…if I had to 
summarize my feeling it would be that because I worked with North American 
and European tourism for a very long time. I’ve been a guide, I have been a tour 
director, I’ve been an incentive travel director, I’ve worked with many site 
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inspections in Rio with clients. I feel that specifically for those tours, the North 
American tours and Europe, even Northern Europe; I feel as if going to a favela to 
visit it is similar to a safari tour. So I think the tour is in a way the person who 
lives in a favela, the favelado14, it makes them become like an object.  I feel a 
bit…I feel a negative thing. Although I know that favela tours gives to the 
community, gives back to the community in the form of economy. Gives them 
jobs, people are hired as tour guides, in some ways it benefits the restaurants, 
shops, because the tourist are going there…..and the drivers. I know that, and I 
know that a low percentage of the visitors will have a better perspective of what a 
favela is. And that is a positive thing. Although those two are positives, I think 
ideologically I am against favela tourism because I think it degrades the people 
who live in the favelas and it makes them become an object of something like a 
safari.  
- 33-year-old male form Argentina  
In addition, the overall perceptions of the people who visit using favela tours are 
that these tourists are the same as any of tourists and that they visit because of genuine 
curiosity, genuinely interested in seeing the favelas for themselves, wanting an authentic 
experience or “wanting to see the ‘real’ Rio.” However, since there is this perception of 
fear and danger within the favelas the volunteers believe that the tourists do the tours for 
safety reasons and to ease their fears.   
Volunteers’ perceptions of themselves.  The volunteers perceive themselves as 
                                                
14 The word “favelado” is considered a pejorative and is insulting to the people who live in favelas.  
However, the person who is being interviewed knows this and is using it to emphasize that favela tours 
objectifies people in the same sense as how the word “favelado” objectifies a group of people.   
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different from other tourists.  When asked to compare themselves to other tourists they 
differentiated themselves by indicating that, unlike regular tourists including those taking 
favela tours, they want to get to know people; to be integrated with the community; have 
an authentic, cross-cultural, “real,” meaningful, and a deeper experience.  As a few 
volunteers described:  
You are not just coming to see things you are coming to be part of the community 
and to try to help out in whatever areas that you choose to volunteer and also just 
trying to get to know the locals which I think is opposite or a difficult thing if you 
come and travel to Brazil for only for two weeks. You are not going to meet that 
many locals. 
- 27-year-old Female from Manchester, England 
Another stated:  
…There is a big language thing. That I think if you are coming here for only 2 
weeks you probably are not really interested in learning Portuguese… And I know 
a guy who stayed here (Brazil) for four months and he spoke 2 words in 
Portuguese. Literally! He was just a random tourist who just decided to, for some 
craziness, to travel to Brazil. So I mean they [the tourist] don’t care at all. But I 
want to talk to the kids that I teach; they are 7-9 [years old]… I mean they are 
amazing…  
- 24-year-old female from Georgia USA 
While another stated:  
Yeah. I think you really get to know a community, in a country, in a city much 
more by volunteering during your tourist trip. Were I to have come here for a 
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week before I volunteered, you’re not attached, you don’t have ties, you don’t feel 
like you are understanding like what the city is about. Or what the people are 
about. Whereas when you are situated as a volunteer you are getting to know 
people from the city… Beyond that I think that it gives you a purpose to your 
travels.. 
- 28-year-old female from New York. 
Conclusions 
Volunteer tourism can be viewed as a component of sustainable tourism because 
its projects can focus on one, or any number of a combination of the social/cultural, 
economic, and environmental aspects of a community.  As stated previously, sustainable 
tourism works with aspects of a community related to social/cultural, economic, and 
environmental tourism related resources (Hall, 2008).  For example, volunteer tourism in 
favela communities heavily focuses on the social/cultural projects because of the needs of 
the community.  It also seems to align closely with the UNWTO’s definition of 
sustainable tourism development, which is “development [that] meets the needs of 
present tourists and host regions while protecting and enhancing opportunities for the 
future” (UNWTO, 2012, para.1).  Volunteers during my study worked on projects with 
either children, or adults, and sometimes both.  They helped to build a community 
garden; taught language courses, sports, and computer skills; and helped tutor children 
among other things.  Because my study seems to be the first to look at volunteers’ 
perceptions of their impacts to the community this study adds greatly to the body of 
knowledge in both volunteer tourism and in sustainable tourism.   
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The representations that volunteers have of volunteer tourism’s impacts on a 
community are focused on the self and the experiences between other volunteers rather 
than volunteer tourism in general.  If hegemonic representations are those that are 
promoted by those in power and, in comparison, emancipated social representations are 
those that are created and shared within subgroups (Moscardo, 2009), then volunteers’ 
impressions of their impacts could mean that what was seen in my study is an indication 
of hegemonic representations.  In order for a better understanding of what the lived 
experience of volunteer tourism is, the NGOs should encourage a conversation with the 
community regarding what volunteer tourism impacts are like for them.  Once a dialogue 
between the three groups has started then it will be more likely that a better understand of 
volunteer tourism’s impacts are.  How these current forms of representations effects 
volunteer tourism development or sustainable tourism is still not understood and more 
research in this area is needed.   
Additionally, based on the volunteers’ perceptions of their impacts on the 
community it cannot full be answered conclusively if volunteer tourism is viewed as 
beneficial by the volunteers themselves.  It is felt that studying one group’s lived 
experiences alone will not truly explain its impacts.  All three groups must be studied in 
order to fully interpret the findings of volunteer tourism impacts.  However, what was 
indicated in my study was that volunteers did feel that the community or the NGOs 
benefited from their activities (see table 4) and that they could also see potential 
negatives of volunteer tourism.  But again, some of the positives and negatives that the 
volunteers discussed had a focus on themselves rather than to the community in general.  
For example, volunteers listed the potential positives as; helps to improve self-esteem for 
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the members of the community; helps create community pride, helps dispel 
preconceptions of the favelas (both to outsiders and for themselves); they are can better 
teach a foreign language because they are native speakers; and they help prepare others 
for the job market by teaching them related skills.   
The potential negatives were listed as: inconsistencies with volunteers’ time 
commitment; uncertainty about their impacts on the community (both individually and 
with volunteer tourism in general); problems communicating with the NGOs and with the 
community because of the language barrier; volunteers who stay short periods of time 
(i.e. those who only come for a few weeks); volunteers’ images of the favelas as a 
dangerous place because most are fearful before they come; challenges in the classroom 
(because of different teaching styles and language barriers); and culture shock “the way 
things are done.”  
 
The difference between volunteer and favela tourists.  As was seen with my 
study, volunteers are ambivalent about favlea tours.  During the interviews their views 
would shift between positive and negative opinions as they analyzed their opinions of the 
matter.  Overall they did not like the concept of it and many of them felt that it was 
exploitative of the people and of the community.  However, because tourism is seen as 
beneficial because of the potential economic benefits many of the volunteers would stress 
the point that if the community can benefit from than this would be acceptable.   
Volunteers made a clear distinction between themselves and the favela tourists 
stating that the difference is that they (the volunteers) are more willing to truly get to 
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know the day-to-day lives and to help out within the community rather than just tour 
through it like the favela tourists.  However, the overall perceptions of the people who 
visit using favela tours are that they are similar to other tourists, including themselves, in 
that they visit because of genuine curiosity, genuine interested in seeing the favelas for 
themselves, wanting an authentic experience or “wanting to see the ‘real’ Rio.” While 
there is a similar perception of fear and danger of the favelas, the volunteers seem to be 
more willing to work through this preconception rather the favela tourists who use the 
tours for this perception of added security.   
The perceptions of the favela tours are similar to other studies conducted with the 
community residents.  For example, in these studies it is felt that favela tours are 
voyeuristic in nature, have been described as a safari zoo, and potentially degrading to the 
community (Freire-Medeiros, 2009a, 2012; Williams, 2008).  This is the first time that 
volunteers were asked about their perceptions of favela tours and their perceptions seem 
in line with others studies on the communities’ perceptions.  This should help to reinforce 
the other studies findings.  However, this is also indication that management action 
should be taken by the tourism agencies and the local government to help address the 
negative perception of this form of tourism.   
The three “Cs” of favela volunteer tourism.  The volunteers described both 
positive and negative impacts of volunteer tourism.  They noted constraints to achieving 
positive community outcomes, with the themes of commitment, communication, and 
cultural understanding at the forefront. 
Interviewees felt that in order to truly understand the day-to-day lives of people 
who live in a favela the volunteers needed to make a serious commitment and work for 
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an extended period of time.  The longer they stayed, the less likely they would leave with 
a romanticized idea of favela life.  In fact, all three groups who were interviewed as part 
of the larger project (community members, volunteer tourists, and NGO administrators) 
expressed that they would prefer that the volunteers would stay for longer periods of 
time.  This increased the benefits to the communities and the NGOs because then one 
volunteer would finish teaching a course or finish a project that she or he had started.  
Both the volunteers and community members have an opportunity to exchange cultural 
knowledge.  However, for the volunteers they were able to learn about the lived reality of 
members of these communities, which may help dispel some of the prejudices 
experienced about the community members in Brazil.  Tourists who work in favelas 
typically stay for a longer period of time when compared to other forms of tourism and 
have a better chance of a cultural exchange than that of the favela tourists.  Volunteers 
acknowledged that volunteer tourism had greater positive impacts on a community when 
compared to other forms of tourism, and in particular to favela tours.   
Additionally, the volunteers, the NGO administrators, and members of the 
community expressed frustrations when classes were canceled because lack of 
commitment by the volunteer.  Since volunteers are both workers and tourists it is very 
easy to forget responsibilities towards the NGOs and become more of a traveler rather 
than a worker.  If the volunteer had previously volunteered elsewhere, they were more 
likely to volunteer for longer periods of time and show more commitment.  However, 
because of a small sample size of 16 volunteers who were interviewed, more research 
needs to be conducted on volunteer intentions in order to make a final conclusion.   
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It was also expressed that a language barrier was one of the greatest obstacles that 
the volunteer tourists had to overcome.  Communication is critical.  Those who could 
not communicate well with the community residents doubted their importance within the 
community and were often frustrated by that.  Language classes specifically for the 
volunteers help add to the experiences for both the tourist and the community.  
Cultural understanding was found to be closely related to communication and 
was a by-product of commitment. Volunteers who spoke Portuguese had a much greater 
understanding of favela culture due to their ability to communicate more deeply with 
local residents.  Making the effort to learn the language also demonstrated a greater 
commitment to the community, again lowering barriers between the volunteers and the 
local residents.  
Research in the area of volunteer tourism will help to better understand the 
benefits of this form of tourism in communities while also investigating the current 
constraints that volunteer tourism might have in meeting community development goals 
and its impacts on community residents.  Further research that investigates the different 
types of tourism in vulnerable communities is needed in order to full address the 
argument if volunteer tourism can be considered sustainable or a form of social inclusion.  
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Chapter 3: Nongovernmental Organizations’ Perceptions of Volunteer Tourism 
impacts in Rio de Janeiro’s Favelas 
Introduction 
This research focuses on nongovernmental organizations’ (NGOs) perceptions of 
the effects of volunteer tourism on a community.  In addition it attempts to compare some 
forms of tourism that are experienced in favela communities of Rio de Janeiro.  This 
research is part of a larger project where the local NGOs volunteer tourists, and 
community members were interviewed on their views of the effects of volunteer tourism 
on a community.  This chapter describes results of the interviews conducted with the 
NGOs of seven favelas in Rio de Janeiro (see table 3).  A semi-structured interview was 
used in order to allow for the voices of the NGOs to be heard and to allow the 
interviewees to be treated as “experts” on their observations and experiences.   
Please note that in the overall study a total of eight communities were included 
only for the volunteer interviews because during the time of this study there were some 
conflicts because of the pacification process so only seven communities were used for the 
NGO and community member interviews.  Pacification is where the government enters 
the community, makes arrests and begins the process of setting up police services called 
the UPP (Unidades de Polícia Pacificadora).  During this time the governments announce 
that they are ‘pacifying’ a community and then later enter with the military and police 
taskforce15 (Alves, et al., 2011; Perlman, 1976).  During this time it can be very 
                                                
15 This is an extreme simplification of the pacification process.  For more information please see works by 
Alves, M., Alves, M. H. M., & Evanson, P. (2011). Living in the crossfire: Favela residents, drug dealers, 
and police violence in Rio de Janeiro: Temple University Press; and Perlman, J. (1976). The myth of 
marginality: Urban poverty and politics in Rio de Janeiro. Berkeley: University of California Press. 
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dangerous to enter a community if you are unfamiliar with it and sometimes it may 
become inaccessible to outsiders or may close until the conflicts ceases.  The names of 
those who were interviewed from the NGOs’ group where changed for confidentiality.  
Only the sex, age, and location were used to identify the volunteers and the community 
residents.   
This chapter addresses NGOs’ involvement in volunteer tourism, which is 
currently lacking in academic research.  Volunteer tourists are described as those who 
“volunteer in an organized way to undertake holidays that might involve aiding or 
alleviating the material poverty of some groups in society, the restoration of certain 
environments or research into aspects of society or environment” (Wearing, 2001, p. 1).  
Much of the research in volunteer tourism focuses on volunteers and the benefits that 
they receive from this form of tourism while much less of the research is focused on 
benefits perceived by local community residents or local NGOs.  As a result, research 
that looks critically at how this form of tourism affects developing communities is 
crucial.   
Volunteerism is associated with altruism, solidarity, brotherhood, and 
selflessness, and is considered a way towards a more inclusive society (Teodósio, et al., 
2006) both in the US and in Brazil.  NGOs are seen as the main advocates for the use of 
sustainable development and inclusion.  However, tourism is often associated with sun, 
sex, and sand and is seen by many as purely hedonic consumption of a geographic 
location where the word ‘tourist’ is seen as a pejorative and where the person is 
stereotyped as someone who disrupts the lives of the host community (Crick, 1989).  But, 
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how are volunteer tourists viewed?  For example, are they seen as the ‘hedonic’ tourist, 
or as the ‘altruistic’ volunteer?  Or are they perceived as a little of both?  Volunteer 
tourists seem to live a dual life, traveling to a destination as a tourist but with a purpose 
of volunteering either on the side or as the main focus of the trip.  But, how are they seen 
by the NGOs who utilize them and by the community residents with whom they interact?   
NGOs have begun to play a role in the tourism industry by working with tourists 
who assist them with community development projects.  Additionally, within the 
exchange between the local community and the volunteer tourists lies the potential for 
program development to be controlled at the local level, aiding in sustainable tourism 
development practices (Lyons & Wearing, 2008; Wearing, et al., 2005). This is unlike 
mass tourism where, in the developing world, much of the control of its development 
comes from outside the local communities and, quite often, from overseas.  Wearing, et 
al., (2005) argues that NGOs provide a decommodified alternative to the commodified 
version of mass tourism by placing the local communities as the priority for their 
development projects, and maximizes the quality of the interaction between the tourist 
and the resident members of the community.  Research in favela and rural communities 
offers a perfect opportunity to look critically at NGOs’ role within the tourism industry.  
Additionally, research regarding the linkages of NGOs, tourism, and community 
development will help lead toward a best practice approach of engaging and empowering 
the community in sustainable community development.  
Volunteer tourism is a growing market with increasing numbers of tourists 
traveling globally for volunteer work each year.  Many of the ‘sending organizations ” 
(organizations that send volunteer tourists abroad) are nonprofit organizations with a 
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growing number of for-profit organizations in the market.  For this paper, we will focus 
only on the nonprofit organizations that are either a sending organization or a ‘receiving 
organization’ (an organization which receives volunteers from a sending organization).  It 
was decided that only local NGOs would be included in the study because many of the 
NGOs’ staff live within the community they serve and have a unique perspective on the 
overall lived experiences of volunteer tourism.   
The Goal 
The goal of this project is to learn about the lived experiences of the stakeholders 
involved in volunteer tourism and their perceptions of its impacts on favela communities 
in Rio de Janeiro, Brazil.  This study has been developed to address a need for further 
research that critically looks at the social impacts of volunteer tourism in vulnerable 
communities, and analyzes the nature of volunteer tourism by reviewing concepts related 
to tourism, NGOs, and social representations theory.    
People who live in marginalized or lower-income communities have less control 
over their own lives than those in more affluent communities (Bullough, 1972).  For 
example, the United States routinely controls the geographic modality of low-income 
families by creating zoning laws and discriminatory land use controls that restricts 
affordable housing to the poorest neighborhoods usually of the same race and ethnicity 
(Wilson, 2012).  Although there is no definitive research to date that has identified a 
profile of the volunteer tourist (Andereck, McGehee, Lee, & Clemmons, 2012), there is 
evidence that suggests that they tend to be more affluent, are from the global north, have 
more free time, and have opportunities for travel (Benson & Wearing, 2011).  NGOs 
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serve as an intermediary between the volunteer and the community by creating a network 
of interaction between the community and the volunteers and other stakeholders (Zahra & 
McGehee, 2013).  Therefore, in order to effectively understand the impacts of volunteer 
tourism in local communities, the perceptions of the NGO staff who host volunteer 
tourists, the perceptions of the volunteer tourists themselves, and the perceptions of 
community residents should all be considered.  
The Purpose 
The purpose of this phenomenological study is to explore the perceived social 
impacts of volunteer tourism in favela communities in Rio de Janeiro, Brazil and to 
understand its effects on the community.  This study was part of a larger project where 
local NGO staff, volunteer tourists, and community residents were interviewed about 
their views on volunteer tourism.  A total of 12 people representing NGOs were 
interviewed from seven favelas.  The following research questions were developed based 
on the central question to the overall study, which is: how do the three different 
stakeholder groups experience volunteer tourism in their communities?  This paper 
reports on the findings from interviews conducted with local NGO staff and the three 
research questions reflect a focus on the NGO group.  
RQ1. How does volunteer tourism influence a community as perceived by the 
NGOs?  
RQ2. How does volunteer tourism differ from other forms of tourism as perceived by 
the NGOs?  
RQ3. Why and how do NGOs use volunteer tourism as a strategy for their projects? 
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Favelas of Rio de Janeiro 
Brazilian favelas have been in existence since the early 1900s.  For a review of 
the history of Brazilian favelas please see Freire-Medeiros (2009a) and Perlman (2010).  
What is typically seen in Latin American countries is that the impoverished or lower 
income communities tend to be located in higher elevation or geographically secluded 
areas, further physically separating the lower class from the upper class.  Environmental 
quality has a high correlation to race and the poor (Pinderhughes, 1996).  For example, 
marginalized communities tend to reside in unwanted or undesirable areas and with 
poorer environmental quality.  The favelas of Rio were built either just outside the city’s 
limits, along hillsides within the city, on top of garbage dumps and marshes, or near 
freeways and airports.   
In the United States the term ghetto is used to describe neighborhood segregation 
of the poor and minorities.  In the American vernacular this reference today mostly refers 
to impoverished minorities, particularly black communities on the East Coast (Haynes & 
Hutchison, 2008), and may include first generation immigrant communities such as 
“immigrant ghettos” (Meschkank, 2011).  However, it must be stressed that an 
oversimplification of the terms favela, slum, and ghetto can be problematic in that it may 
lead to more prejudices and misconceptions of community residents and of their 
historical development.  For example, a ghetto cannot be simplified as a topographic area 
or the accumulation of the poor in an urban or rural area.  It should be seen as an area 
deep with historical and institutional elements that is racially and/or culturally uniform, 
used for regulation and control (Wacquant, 2002).  Examples that are usually used are 
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Jews in medieval Europe and African-Americans in the modern United States.  Wacquant 
(2002) further describes ghettos as a “ethnoracial formation that combines and inscribes 
in the objectivity of space and group-specific institutions all four major ‘elementary 
forms’ of racial domination, namely, categorization, discrimination, segregation and 
exclusionary violence” (p. 343).   
In many ways the ghettos of the United States, the favelas of Brazil, or the slums 
of Mumbai share many similarities such as stereotypes and historical marginalization, 
institutional segregation, violence, and poverty.  In her work, Perlman has shown that the 
concept of marginality, such as assuming that the favelas are separate from the city and 
that these squatter settlements were created because of the failure of the poor, created a 
way for the government to justify public polices of their removal (Perlman, 1976, 2010).  
Both Wacquant (2002) and Perlman (2010) agree that simply describing ghettos or 
favelas as areas of poverty can be misleading because not all people living in these 
communities are poor.  But what does have a distinctive connection is the deeply rooted 
stigma and blame that is held to its residents.  To simplify the definition of ghettos, 
favelas, and slums as an area of poverty is to deny the social and historical causation of 
its existence.   
One phenomenon that is seen in some favela/ghetto/slum communities is tourism, 
in particular those that have been made popular because of media attention 16.  Examples 
                                                
16 Many favela/ghetto/slum tours have been become more popular because of movies such as “Slum Dog 
Millionaire” and “City of God” or because of music and dance.  However, it is interesting to note that 
tourism to ghettos in the Global North is not marketed as ‘slum tours’ the way favela tours and slum tours 
are marketed in the Global South.  For example, Harlem is a famous American ghetto and yet tourism to 
this area is marketed as cultural, heritage and civil rights tourism (Hoffman, 2003).  As discussed by 
Perlman (2010) and Wacquant (2002) the terms favela and ghetto are seen with much prejudice and 
misunderstanding.  This may lead to the mixed feelings that tourists have about these types of tours.  
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are Harlem in New York City (Hoffman, 1999), Rocinha in Rio de Janeiro (Freire-
Medeiros, 2009b), and Dharavi in Mumbai (Meschkank, 2011).  While the development 
of tourism in favelas, ghettos, and slums is just beginning to manifest in academic 
literature, this form of tourism has been around for more than 150 years (Meschkank, 
2011; Steinbrink, 2012).  To date there has only been one study on volunteer tourism in 
favela communities by Freire-Medeiros, Nunes, and Campello (2011) which is a photo-
ethnographic study conducted to understand the relationships between volunteer tourists 
and favela children at a local NGO.  However, research describing how volunteer tourism 
influences a community as perceived by the NGOs is relatively lacking.   
NGOs in the Favelas of Rio de Janeiro  
Many of the NGOs in favela communities help improve the quality of life for its 
residents through a variety of different programs.  NGOs that work in these communities 
develop social programs to help alleviate some of the impacts of poverty by providing 
quality health care, day care, after school programs, recreation, and educational and 
vocational training.  Additionally, many also provide citizenship rights and human rights 
training and advocacy, arts, music, and dance.  Many of these programs recruit volunteers 
to keep the cost of the program down and to create community interest.  Wearing (2001) 
also identified volunteer tourism as a way to change the view of tourism in general and 
argues that NGOs help to decommodify tourism.  However, others have challenged that 
idea that volunteer tourism provides for decomodification (Gray & Campbell, 2007).   
                                                                                                                                            
However, if slum tours are sold as a way to help dispel prejudice then why is it not primarily marketed as a 
cultural-heritage tour with the slum as a backdrop?  Put simply, it is because slums and favelas share 
another similarity – tourists see them as exotic places.   
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Volunteer tourism in favela communities is not well known.  Research on NGOs 
and volunteer tourism has mostly looked at ecotourism (Wearing & McGehee, 2013) 
while research is lacking in NGOs’ use of volunteer tourism in social projects and their 
impacts on the community.  Although, power and socio-economic status can prevent 
inclusion of marginalized groups as part of the community (McGehee & Andereck, 2009; 
Perlman, 2010; Wacquant, 2002), volunteer tourism and NGOs who employ them tend to 
focus on marginalized communities or try to target members who are marginalized but 
are a part of a larger community.  Therefore, it seems that there should be a larger focus 
on the social impacts of volunteer tourism on a community.   
As well as a lack of research on the social impacts of tourism, there has been 
limited research related to both the community and NGOs.  In the tourism literature the 
major focus has been on the tourists themselves (Wearing & McGehee, 2013).  One 
notable exception is a study conducted by Conran (2011).  Her ethnographic study 
included NGO coordinators in addition to community residents and volunteer tourists.  
The coordinators noted the volunteers’ expectations of intimate relationships with 
residents and perceived volunteer tourism as a more meaningful experience than other 
forms of tourism as it allows tourists to get to know residents, see the “real” day-to-day 
life of community residents, engage in more contact and interaction with local people, 
and create cross-cultural understanding.      
Volunteers are essential to both public and private agencies (Gage & Thapa, 
2012; Liao-Troth & Dunn, 1999).  Specifically the volunteers in our study helped with 
donations, provided physical and/or skilled labor, and helped with other community 
programs.  They were most often used to run programs or to teach their native languages.  
  150 
Although volunteerism in Brazil is less studied (Meister, 2003; Tachizawa, 2004; 
Teodósio, et al., 2006), there is a common misconception (both in Brazil and in the 
United States) that Latin Americans are less likely to engage in civic participation.  This 
may be because Latin Americans are less likely to characterize their civic activities as 
volunteer work and more likely to consider it as being a good neighbor, helping friends, 
being a good sister or brother (i.e. religious obligations), or discount their volunteer 
activities because they see it benefiting themselves and/or their community.  This 
assumption was supported in this study’s overall findings (please see chapter 5).  
Additionally, there is very little empirical research which discusses civic activities and 
perceptions among minorities (Mesch, Rooney, Steinberg, & Denton, 2006).   
Why study the link between tourism, volunteerism, and NGOs?  As stated above, 
volunteer tourism is a growing market.  Additionally, many Latin American NGOs are 
beginning to partner with both for-profit and nonprofit sending organizations for 
volunteer recruitment.  Yet, little is known about why NGOs choose to utilize these types 
of volunteers for their organizations.     
Tourism in Favela Communities  
In the favelas of Rio de Janeiro there are at least two forms of tourism seen in 
the Southern Zone (Zona Sul): favela tours and volunteer tourism.  There is very little 
tourism to the Northern Zone (Zona Norte) areas with many of the favelas only 
experiencing volunteer tourism.  Favela tours are tours through favelas that last about 
three hours17.  However, there are reports of personal tours taking up to six hours18.  
                                                
17 Bruno Schivdah with Favela Walking Tours www.favelawalkingtour.com, personal communication.  
18 “DJ” Zezinho da Silva with Favela Adventures www.favelatour.org, personal communication.  
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There are a few local residents living in the favela of Rocinha who have become local 
tour guides because of the increasing popularity of slum tours.  In addition to tourism 
operators, a few of the NGOs working within favela communities have promoted their 
own favela tours as a way to generate income for community development projects and to 
help dispel stereotypes and preconceptions.  They feel that tourism led by locals from 
NGOs is more beneficial to their communities than tours led by outsiders.  Other NGOs, 
however, refuse to take part in favela tours and promote volunteer tourism as a more 
sustainable form of tourism where both the local favela communities and tourists 
benefit19.   
It is thought that favela tours began in the 1990s after the first Earth Summit 
held in Rio.  The success of these tours has been attributed to recent movies (Freire-
Medeiros, 2009a; Williams, 2008) as has the increased interest in volunteer tourism.  
Although favela tours claim that the motivation for visiting favelas is to get to know the 
“real Rio” (Freire-Medeiros, 2009a), volunteer tourism has the same motivational factors 
of getting to the  “real” rather than the inauthentic (Conran, 2011).  However, 
favela/slum/ghetto tours continue to be highly controversial, while the effects of 
volunteer tourism in favela communities has been little studied.   
There is emerging research on the social impacts of volunteer tourism in other 
Latin American communities.  For example, McGehee and Andereck (2008, 2009) have 
outlined the positive and negative impacts in communities in Tijuana, Mexico and argue 
that volunteer tourism has the potential to impact the ‘day-to-day’ lives of a community 
                                                
19 Based on Jessica Faustini Aquino’s unpublished research with local tour guides living in Rocinha in 
2011.   
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similar to that of mass tourism.  It is also interesting to note that the Freire-Medeiros, 
Nunes, and Campello (2011) study revealed that when there were volunteer tourists 
working in the favela of Pereira da Silva (also known as Pereirão) that children were 
more likely to frequent the Cultural House while attendance would drop significantly 
when the volunteers were absent, alluding to both positive and negative aspects of 
volunteer tourism.  
The Potential of Volunteer Tourism  
Volunteer tourism offers the potential for personal enlightenment, development of 
social networks, and the creation of a consciousness-raising experience at both a global 
and local level for the tourist (McGehee, 2002; McGehee & Norman, 2002).  For 
example, “volunteer tourism presents a unique opportunity for exposure to social 
inequalities, as well as environmental and political issues, subsequently increasing social 
awareness, sympathy, and/or support” (McGehee & Santos, 2005, p. 764).  However, 
there is the potential for cross-cultural misunderstanding, reinforcement of stereotypes 
(Raymond & Hall, 2008), and ‘othering’ (McGehee & Andereck, 2008).  There is also 
the potential of reinforcement of the ‘romanticized’ or idealized view of slums and of 
transforming negative preconceptions as we have seen from the examples of slum 
tourism (Dyson, 2012; Freire-Medeiros, 2007; Meschkank, 2011; Williams, 2008).    
Although there is much potential in volunteer tourism to impart both benefits and 
costs to a community, there is very little information about the overall lived experiences 
of this form of tourism.  For example, there is little information as to whether 
communities want this form of tourism or how the NGOs see the positives and negatives 
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of this form of tourism for their organizations and communities.  It is interesting to note 
that despite the controversies of slum tourism, interviews conducted in Rocinha indicated 
that 84% of residents feel that tourism has the potential to be a good thing economically 
(Freire-Medeiros, 2012).  This was found in other studies where tourism is viewed as a 
positive activity because of the perceived economic benefits (Andereck & Vogt, 2000; 
McGehee & Andereck, 2004; Perdue, et al., 1990) (see also chapter 4).  However, other 
studies have shown that slum tourism does not necessarily benefit the community 
economically (Freire-Medeiros, 2012).    
Volunteerism is seen as a shift away from the tourists’ experiences as a passive 
bystander towards an active participant, contributing greatly towards the interaction 
between community stakeholders.  For example, social interaction with the host 
community and other members of the organizations are essential elements that contribute 
to the social exchange of the tourists’ experiences (Wearing & Neil, 2000).   
Much of the literature on sustainable tourism, or sustainable development, focuses 
on environmental views of sustainability leaving out its social aspects.  It is believed that 
volunteer tourism provides a mutually beneficial form of travel where both the volunteer 
and the host communities gain from this experience.  However, some studies have shown 
that there is potential for the volunteers to receive more benefits than the community and 
therefore it is less mutually beneficial than often believed and more consistent with mass 
tourism.  Adding to this debate are other studies that show potentially detrimental or less 
than desirable impacts (McGehee & Andereck, 2008).  
Tourism development should have a goal of providing meaningful, interactive, 
and authentic experiences for both the tourist and the resident (McIntosh & Zahra, 2007; 
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Raymond & Hall, 2008), while potentially affecting action in social justice (Pritchard, et 
al., 2011).  More empirical research on the overall lived experiences of volunteer tourism 
is needed in order to help increase its benefits and manage its costs. It is also important to 
give a voice to those who continue to be marginalized or historically have not had a 
voice.  This study was developed to address a need for further research that critically 
looks at both positive and negative impacts of volunteer tourism in vulnerable 
communities, such as Rio de Janeiro’s favelas.   
Theoretical framework: Social Representations Theory 
The tourism field in academia is multidisciplinary in nature using much of its 
theoretical and methodological foundation from other disciplines.  For example, tourism 
has been established in a variety of “social science disciplines, such as sociology, 
psychology, anthropology, economics, and geography” (Faulkner & Russell, 2003, p. 
205), and is beginning to emerge in the discipline of nonprofits.  Faulkner and Russell 
(2003) explain that in order to understand the tourism phenomenon, an identification of 
the corresponding patterns between tourism development and various elements should be 
explored.  In order to successfully look at tourism research it must be approached 
holistically while acknowledging a complex system perspective (McDonald, 2009).   
Volunteer tourism is an emerging area of research (McGehee, 2012).  Like other 
emerging areas of research, there is some debate about the essence of what makes up 
volunteer tourism and how various stakeholders view their role in the tourism industry.  
McGehee also suggests that there is a general “lack of an overall cohesive theoretical 
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framework and accompanying research agenda underpinning these various debates,” 
(2012, p. 85).   
One theoretical framework that holds promise for the phenomenological study of 
volunteer tourism is social representations theory. What is a representation?  As 
explained by Moscovici and Duveen (2001) it is what we understand to be reality given 
our predetermined conventions based on our language and culture.  For example, I grew 
up in a household where three languages were spoken fluently.  My mother spoke 
Spanish, my father spoke Portuguese, and my brother and I spoke English.  Even now as 
an adult, for me the language of love and sweetness is Spanish, the language of jokes and 
stories are Portuguese, and the language of academia is English.  When I verbally express 
emotions of love I prefer to express them in Spanish preferring words like cariño, amor 
mío, corazónsito, mamita and papito even when speaking in English or Portuguese and 
reserving these words for only close friends and family.  When I write about my research 
or the things that I have learned in academia my preferred language is English.      
The phenomenon of social representation theory is, “linked to the social processes 
woven around differences in society… [where] under other conditions of social life the 
form of collective ideation may be different” (Moscovici & Duveen, 2001, p. 8).  
‘Ideation,’ is the formation of ideas, knowledge, and beliefs.  For example, different 
groups in society create and recreate ideas, knowledge, and beliefs in order to establish 
social norms or a collective perspective on life (Miranda, Bilot, Peluso, Berman, & Van 
Meek, 2006).  Social representations theory can also help us understand how knowledge 
and images are perceived or shared (Moscovici, 1990).   
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Drawing from Durkheim in sociology, Moscovoici (1984) adapted social 
representations theory for social psychology and defines it as a theory that will help 
understand social reality and social life by using logic and language.  The definition of 
social representation theory extensively used in the tourism literature is “cognitive 
systems with a logic and language of their own and a pattern of implication, relevant to 
both values and concepts…They do not represent simply ‘opinions about,’ ‘images of’ or 
‘attitudes towards,’ but ‘theories’ or ‘branches of knowledge’ in their own right, for the 
discovery and organization of reality” (Moscovici, 1973, p. xiii).   
Social representations theory is seen as both a theory and a phenomenon for 
explaining various aspects of social life (Deaux & Philogène, 2001; Moscovici, 1984).  It 
guides the study of how social knowledge is created and shared between the individual 
and the social world (Philogène & Deaux, 2001).  The interaction between individuals 
and their social or cultural world is central to this theory, and is useful for researchers 
who study “what communities think tourism is, what they expect it will bring and how 
they respond to tourism…” (Pearce, et al., 1996, p. 31).  Social representation theory may 
provide an opportunity to understand the social reality of the volunteer tourism 
experience for the NGOs.   
Methods  
Strategy of inquiry.  Based on the study’s use of social representations theory a 
hermeneutic phenomenological approach to qualitative methods was used for the study 
design.  With a phenomenological approach, the experiences of individuals of a 
phenomenon are condensed in order to describe the central meaning of experience of a 
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phenomenon for several individuals (Moustakas, 1994).  A qualitative approach was 
decided to be the best means of attaining quality information for this particular study such 
as semi-structured interviews, document analysis, and imagery for interpretation, which 
draws on a diverse method of inquiry (Creswell, 2009).  With a phenomenological 
approach, the experiences of individuals of a phenomenon will be condensed in order to 
describe the central meaning of experience of a phenomenon for several individuals 
(Moustakas, 1994).  Semi-structured interviews allow the participants to describe how 
they perceive tourism in general and volunteer tourism in particular and how they 
compare differences between volunteer tourism and favela tours forms of tourism in a 
community.   
Since research in understanding the effects of volunteer tourism is just beginning 
to emerge, a qualitative method approach will better aid the understanding of the research 
goal stated above, which are to address the following questions: a) how does volunteer 
tourism influence a community as perceived by the NGOs; b) how does volunteer 
tourism differ from other forms of tourism as perceived by the NGOs; c) why and how do 
NGOs use volunteer tourism as a community development strategy for their projects?  
Additionally, a phenomenological qualitative research design will help understand the 
lived experiences of a small number of subjects through extensive and prolonged 
engagement (Creswell, 2009; Moustakas, 1994).  For example, I lived in Rocinha for a 
period of 4 moths where most of my observations where conducted to compare favela 
tours and tourists interactions with locals.  Different sources of data collection will lead 
to an expansion, or broadening, of the theoretical understanding of the study (Creswell, 
2009; Creswell & Clark, 2007).   
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The goal was to collect information until theoretical data saturation had been 
reached.  Saturation is attained when redundancy in the data has been reached and no new 
information is revealed.  Put simply, saturation is fullness from depth rather than breadth 
and can be attained much sooner when the study aims are modest (Padgett, 2008).  
Within the methodological literature it has been shown that interviewing at least 25 
individuals will increase the likelihood of saturation of themes (Creswell, 2007).  
Ultimately, information reached saturation at 16 with volunteers.    
Data collection was conducted from August to October 2011.  Data collection was 
conducted on site in favela communities of Rio de Janeiro.  A total of 7 communities 
were included in this study (see table 3 and Figure 10).  Information was gathered from 
three groups; community members (n=23), volunteer tourists (n=16), and NGOs (n=12).  
This study reports on the findings of the volunteer tourist interviews (n=16) only.   
Researcher’s role.  It is felt that during the process of interpreting and analysis of 
the data that it is impossible to separate the researcher’s prior background and 
understanding (Berg, 2009; Creswell, 2009).  However, it is not seen as a negative but 
can be rather useful (Malterud, 2001).  For example, Berg (2009) describes that research 
is seldom neutral because all people live among social groups and that neutrality in 
research prevents the researcher from probing her or his own cultural assumptions.  These 
social groups create meanings, beliefs, values, norms and attitudes that shape our 
opinions and understanding (Berg, 2009; Creswell, 2007).  An understanding of one’s 
own cultural assumptions gives insight to how the research was viewed and how the data 
was analyzed.  There are different ways of thinking about meaning and language, 
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philosophy and theories, and consequently about the very project itself (van Manen, 
2006), therefore subjective disclosure would be beneficial to the reader.  Subjective 
disclosure allows the reader a deeper understanding of who the researcher is and a better 
understanding of why a particular research was chosen and how it was studied by 
understanding its logic (Berg, 2009).  For this particular research, since the interviews 
were conducted in three languages, it would be useful for the readers to understand my 
depth and understand of the language used for the study.   
My role in this project was to be attentive to the voices of those that were 
interviewed and to find significance of their meaning in my observations and the 
interviews (van Manen, 2006).  I am fluent in Portuguese, Spanish, and English, which 
made it easy for me to interview and record stakeholders about their views and 
experiences in volunteer tourism in several languages.  Additionally, since my father is 
Brazilian I have an understanding of Brazilian culture and knowledge of the language 
that only someone who grew up with the language or have studied it for years.   
Living in Rocinha.  In order to deepen my understanding of favela communities 
and to gain access to volunteers I chose to live in Rocinha.  It is like any other 
community with shops, restaurants, internet café, bars, schools, churches, day care, night 
clubs, NGOs, etc.  It is a very densely crowed place, which only amplifies the loudness 
with its traffic, motorcycle-taxis and loud music.  The noise is constant and consistent.   
Rocinha has lots of alleyways that twist and turn.  Much of the architecture is 
quite unique with newer apartments being constructed on top of older apartments.  The 
views from the tops of the buildings and some parts of the roads along Rocinha are 
amazing and you can see some tourists winding through the alleyways and at viewpoints.  
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You are able to see Sugar Loaf, Christ the Redeemer, Ipanema, and other points of 
interests from these viewpointsundoubtedly making them popular.  The views are one of 
the first things that people from Rocinha want to show you.   
One of the most notable things about each favela community that I visited was the 
hospitality that was shown to me.  Everyone was willing to help me and to speak to me.  
Most everyone of whom I met had a lot of pride in their community stating that although 
their community is considered a favela it still has a lot to offer.  They were also very 
eager to show me the good parts of their community.  Being with the community, having 
conversations with neighbors and friends and watching the tourists’ pass by is when I 
began to see the differences between favela tourism and volunteer tourism through the 
community’s eyes.   
At first, like a very naïve researcher, I felt that my role in this study was to simply 
interview people.  However, since I lived in Rocinha I also became a neighbor.  And by 
many of the participants in the NGOs and community groups I was seen as a volunteer.  
However, for the volunteer tourists I was seen as a PhD student.  Most likely because 
they have more experience in university settings and therefore more experience with 
researchers 
Gaining Entry to NGOs, volunteers, and favela communities.  Before the study 
began I contacted Iko Poran (www.ikoporan.org) as one of the sending organizations, and 
possibly the only, located in Rio de Janeiro Brazil who worked with international 
volunteer tourists.  They help locate volunteer activities and offer tourists’ activities for 
their clients.  As part of the tourist program they also have 24 hours assistance to attend 
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to the needs of the volunteers.  They also provide transportation to and from the airport 
and housing.  Along with the price of their programs they offer Portuguese classes to help 
immerse the volunteers with the Brazilian culture.   
Iko Poran had agreed to be contacted by me and had introduced other NGOs and 
communities who they currently worked with.  They were the starting point for me 
meeting other NGOs, volunteers, and community members.  Many of the NGOs who 
have worked with Iko Poran had also known of additional NGOs in other communities 
who were working independently without a sending organization in recruiting volunteers 
for their program.   
Criterion sampling was used in order to qualify the NGOs for the study.  Criterion 
sampling is a form of purposive selection of participants for qualitative research who will 
best help the researcher address the purpose of the study and the research questions 
(Creswell, 2009).  Phenomenological studies most often use criterion sampling because 
all the persons in the study should have experienced the phenomenon studied (Creswell, 
2007).  Additionally, because of the population that I was working with was a ‘difficult to 
reach population’, identifying people to interview was complicated to arrange prior to 
arriving to Rio de Janeiro.  Purposive snowball samples can be the best way to locate 
people with a specific quality needed for the study (Berg, 2009).   
To be included in the study, the NGOs had to have volunteer tourists currently 
working, or at least had them in the past.  Additionally, a purposive snowball sample was 
used to help identify other NGOs who had both an interest in the study and experience 
with volunteer tourism in favela communities of Rio de Janeiro, Brazil.   
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All who participated in the study were asked one or two filter questions 
depending on which group they belonged to.  For example, the filter questions used for 
the NGOs consisted of asking, “How long has your organizations worked with volunteer 
tourists?”  If they could answer more than six months, then I would ask them if they 
would be willing to be interviewed about their lived experiences on tourism.  It was felt 
that at least six months of working with the volunteers was enough to have valuable 
insight for the study.  However, all of the NGOs who were interviewed stated that they 
have been using volunteers for no less than three years. Interviews lasted between 30 
minutes to 1.5 hours (see Appendix A for cover letters for the interview and Appendix B 
for interview questions and protocols).  The interview for the NGO group was guided by 
a central question: how do the NGOs experience volunteer tourism in their communities?  
More specifically: 
RQ1. How does volunteer tourism influence a community as perceived by NGOs?  
RQ2. How does volunteer tourism differ from other forms of tourism as perceived by 
NGOs?  
RQ3. Why and how do NGOs use volunteer tourism as a community strategy for 
their projects? 
The interviewing process also used probes in order to enrich the information given until 
no new information related to their specific questions was given.  Probes are an interview 
technique to draw out a more comprehensive story by asking the person to elaborate on a 
question they have already answered (Berg, 2009; Padgett, 2008).   
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IRB permission was obtained and appropriate human subjects protocol was 
followed.  For example, the participants were asked to volunteer their information and 
informed that their responses will be kept confidential (see Appendix C).  Additionally, 
participants were informed that their responses were not associated with their identities 
and their names were kept confidential.  Names have been changed in all reports of the 
study.  Interviews were recorded, transcribed and conducted in the language that the 
interviewees were the most comfortable in (Spanish, Portuguese or English).  The 
majority of the interviews with the NGOs where conducted in Portuguese with a few 
interviews conducted in English.  In addition, themes and observations were recorded 
during participant observation along with written summaries of the documents reviewed.  
Interviews were conducted face-to-face beginning in August 2011 and ending in October 
2011.   
Data recording.  Interviews were audiotape recorded and transcribed to ensure 
the accuracy of information and were transcribed in the language that they were 
interviewed in.  Essential information was given to the person being interviewed 
informing that the interview was voluntary and if they did not want to continue the 
interview that it could stop at any time.  Transcribing began in December 2011 with 
ongoing coding of themes within the data.  The coding of the data follows a general 
guideline of analysis that looks for significant phrases and meanings that are clustered 
into themes that are then presented in an in-depth description of the phenomenon.   
The researcher was seen as a key instrument in the qualitative study and gathered 
multiple sources of information (Creswell, 2009).  For example, I collected the data on 
site by talking with qualified persons and seeing them interact.  I also examined 
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documents and websites for greater depth in the research.  Reflective notes were recorded 
during observation.  Observations took place at the NGOs when the volunteers interacted 
with students and NGO staff; and at viewpoints within Rocinha and the bridge between 
São Conrado and Rocinha where favela tourists would frequent.  Location and time of 
day where noted along with reflections on what people around me were saying, and if I 
interactive with someone during my observations.  If they were a local or tourist was also 
noted.   
The aim of my observations was to see how the volunteers interacted with the 
NGO staff and with the students.  I developed questions for observations that helped me 
to focus my observations: How well was everyone able to communicate with each other?  
What was the experience like for everyone?  How does this compare with faveal tourists?  
While I was at the observations sites where the favela tourists would frequent again my 
observation aims was to see how the tourists would interact with the community.  The 
questions developed for the tourist observations are:  How well was everyone able to 
communicate with each other?  What was the experience like for everyone? How does 
this compare with volunteer tourism?   
During my observations sometimes I would have conversations with people who 
were around me.  These were not considered interviews, per se, but they did influence 
how I was observing.  For example, while conducting my observations at the NGOs I 
would have conversations with children and with parents. Or sometimes I would over 
hear conversations with parents and children about the volunteers (see Appendix D for 
the observation protocol).   
  165 
Data analysis.  Data analysis in qualitative research begins with preparing and 
organizing the data, making sense of the data, and then condensing it into themes through 
the process of coding (Creswell, 2007, 2009).  I used several books to help guide me 
throughout the data analysis process (Berg, 2009; Creswell, 2007, 2009; Padgett, 2008).  
Creswell (2009, pp. 183-190) listed several steps for data analysis that I have adapted and 
will begin to describe below. 
1. Notes were taken during the interviews and then reflective notes were 
written after.  Reflective notes of the entire groups of interviews where 
later taken at the end of the data collecting process. 
2. Member checking was used during data collection with the some of the 
NGOs by meeting with the NGOs again and discussing some of the items 
that were emerging using an informal interview.  This interview was not 
recorded, however hand written notes were taken.   
3. Most of the interview were transcribed only leaving the ones that had not 
produced new information or had very little information was left as an 
audio recording.   
4. After the transcribing phase was complete, the interview with the most 
interesting or the most data rich was picked first for coding and was used 
as a comparison for the other interviews.   
5. Notes were taken during the coding of each interview and a list of codes 
and possible themes were created. 
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6. Next I went back to the data to create a more refined list of codes and 
possible themes and reread the transcripts again. Categories were later 
created.      
7. Some of the transcripts were recoded and notes were taken to which were 
the best quotes that could described the themes.   
In step number two I describe member checking, which is a process called 
qualitative validity, when a “researcher checks for the accuracy of the findings by 
employing certain procedures” (Creswell, 2009, p. 190).  Qualitative validity checks to 
see if “the researcher’s approach is consistent across different researchers and different 
projects” (Creswell, 2009, p. 190).       
Again, Creswell (2009, pp. 183-190) listed several steps for reliability procedures 
that I have adapted and will begin to describe below. 
1. Transcripts were checked to make sure that they did not have any obvious 
mistakes made during transcription.  
2. The transcripts were reread to make sure that there was not a drift away 
from the definitions of the codes.  A codebook was used to keep the codes 
consistent and notes were taken to mark any mistakes or the possibility of 
new codes.   
3. Codes were crosschecked by another researcher by comparing results the 
results of the other researcher by a process called intercoder agreement.  
Intercoder agreement are “based on whether two or more coders agree on 
codes used for the same passages in the text” (Creswell, 2009, p. 191).     
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Validity is another strength in qualitative research (Creswell, 2009).  Validity is 
determined by checking the accuracy of the findings.  Both Creswell (2009) and Padgett 
(2008) recommend strategies for validity that I have adapted for my study.  Peer 
debriefing helps in validity by enhancing the accuracy of the study through the uses of 
mentors who reviews and asks questions about the study itself.  My PhD committee 
served as peer debriefers along with the Center of Excellence in Tourism (CET) at the 
University of Brasília (UnB).  I spent six months at UnB working with other researchers 
talking about similar projects and was invited to partake in PhD classes.  This helped add 
to my literature review and also helped the richness of the interpretation of the data 
because of the feedback I received (Creswell, 2009).   
Results 
A majority of the NGOs are local and use a sending organization to help 
recruitment of volunteers whereas a smaller number use their own recruitment methods to 
find volunteers.  The NGOs were located in either the Zona Sul or the Zone Norte areas 
(please see table 3 and figure 10). A total of 12 NGOs from seven favelas were used for 
this study.  Please note that in the overall study a total of eight communities were 
included.  However, during the time of the study there were some conflicts because of the 
pacification process and only seven communities were used for this study.  Only the Zona 
Sul (South Zone) favelas experience other forms of tourism in addition to volunteer 
tourism.  Favela tours (slum tours) are a 2-6 hour guided tour through a favela 
community.  Many of the tours are conducted by tourism agencies with guides that are 
typically not from the communities.     
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Volunteers and money.  Some of the NGOs choose to work independent from 
the sending organizations because they expressed that a majority of the money the 
volunteers think they are donating does not actually make it to the NGOs, or simply, that 
they don’t believe that volunteers should pay a fee to work for free.  While a majority of 
the NGOs interviewed choose to work with a sending organization, they expressed that it 
was because they needed someone to send volunteers their way.  There was only one 
organization in addition to not working with a sending organization but had also asked 
for a donation of US$300 from the volunteers during the time of the study.   
Volunteers do not donate a significant enough amount of money to the NGOs for 
them to become reliant solely on these funds.  However all of the NGOs expressed that 
sometimes the volunteers would donate supplies to the organization, help collect funds 
after they returned home, or they would donate equipment.  One NGO staff member 
commented: 
We get some benefits with the volunteers, like this computer, we had an old 
computer; a camera, we lost our camera, and we received a camera from a 
volunteer, Ana is her name, from Germany, and she saw our desperation to be 
without a camera and her boyfriend was coming over here from Greece and she 
asked him to bring us [one] and it was a surprise to us, her giving a camera. 
- Thomas, Zona Norte NGO 
Volunteer vs. tourist on time commitment.  It was expressed that there are 
some mixed feelings about the impacts volunteers make on the community because of 
time commitment, or lack thereof.  All NGO staff agreed that they would prefer 
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volunteers to stay ideally six months with a minimum of three months.  It was felt that the 
volunteers who stayed for a longer time were more likely to be committed to the 
program, had a reliable work ethic, and a more realistic view of what they could 
accomplish as a volunteer during their time.  Additionally, it was explained that both the 
children and adults would become attached to the volunteers and would look forward to 
coming to the NGO. However, when a volunteer would not show up, this would lead to 
disappointment and sometimes the students would stop coming to the organization all 
together:   
The other day a student said to me, “Oh! Once we start to like the teacher they go 
away.” I mean 3 months is still not very long but any less is just not fair because 
the students start to get a rapport, and a relationship, and then the teacher goes 
away.  So it … gives a sort of sense of abandonment, which is not very good.  
Especially in a community where a lot of children who live with their grandparent 
or their aunty because of, you know, they have been abandoned by their own 
parents. You know, most people don’t have a father figure so we have to be 
careful about that sort of thing. 
- Jennifer, Zona Sul NGO 
Jennifer’s NGO was the only one that required the volunteers to work at least three 
months because of commitment issues that she has seen in the past.  She feels that the 
longer the volunteer stayed with the organization the better it was for the community and 
the NGO.  She also expressed that it was difficult to filter out the volunteers that could 
potentially have time commitment issues.  
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All of the NGOs expressed that one of the disadvantages is that sometimes some 
of the volunteers would not show up at all.  As one person said: 
Well yes, it’s complicated. Sometimes [the students] arrive here and they say, 
“Where is the teacher?”…Then they [the volunteers] go and disappear…It’s one 
of the disadvantages is this. 
- Deborha, Zona Sul NGO 
All of the NGOs agreed that when the volunteers do not show up for a scheduled program 
that this gives an impression that the volunteers don’t value their work or the students’ 
time.     
Committment and work load.  One of the biggest challenges for the 
organizations was when the volunteer would fail to show up to teach a class or if they left 
before their agreed time resulting in disappointment for the students and the organization 
staff.  As well, sometimes new volunteers would create more work for the NGOs.  
What I think is that it gives more work for the NGO…for example, it is 
sometimes difficult to coordinate everything. No, not to coordinate, but to care of 
[the volunteers].  People go there and do not know where things are, and she has 
to explain everything.  In class, if children are not behaved, she'll have to talk to 
the children and will have to take care of everything too. Volunteers don’t do 
everything perfectly, they come, but they arrive with questions too, so she'll have 
to take care of this too. 
- Karen, Zona Sul NGO 
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Also, as expressed by Thomas and Jennifer, everyone would become attached to 
the volunteers.  After the volunteers had completed their time with the organization it 
became difficult to see them leave.  It seems that the organizations were trying to express 
that although they do not depend on the volunteers monetarily, they do become 
dependent on them emotionally.  This was also expressed in the larger study by the 
community members and the volunteers.    
Time and romanticization.  It was also felt that the longer the volunteer worked 
in a community, the less likely they would maintain an image of an idealized favela or a 
romanticized favela.  Some of the NGOs explained that even though a volunteer has been 
working with them for several months that many times they still maintain a romantic 
view of the entire experience.   
Yes, but that wonder continues and lots of times there is a vision that is rose 
colored about what a favela really is. They see something very romantic, when in 
reality it’s a really bad social situation in which people live and sometimes they 
see in a manner that is a little romanticized. When you are looking from the 
outside and without living that difficulty.   
- João, Zona Sul NGO 
There also exists an idealized view or romanticized way of thinking of the actual 
impact the volunteers think they can accomplish.  They may not understand that the 
NGO’s mission is to help serve the community by providing assistance that results in a 
gradual improvement to a localized area rather than dramatically impacting the entire 
community all at once:  
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And one thing that I find is difficult for the volunteers is that they go there and 
they have this idea of, “I’ll go and help,” only my God, to make an actual change! 
That NGO won’t make much change and the volunteers there won’t either. It’s 
difficult; you think that you’re making a lot of changes, but at the end it’s not that 
much.   
- Karen, Zona Sul NGO 
An idealized view or romanticized idea of what volunteers think they can accomplish 
might have an impact on time commitment to the NGOs.  For example, a more realistic 
sense about the volunteer’s actual impact on a community may lead to more commitment 
and satisfaction about their work whereas an idealized view may lead to disappointment 
and unreliable time commitments.  It is interesting to note that the volunteers in our larger 
study who spoke Portuguese were more likely to expresses a better sense of what their 
actual impact was versus those that did not speak Portuguese.  Additionally, those who 
spoke Portuguese also were more likely to be committed to staying a longer time 
volunteering.  Further analysis of all community stakeholders is needed in order to fully 
understand the overall lived experience of volunteer tourism.   
If the volunteers are there, they will come.  When asked why the NGOs worked 
with the volunteers almost all of them, 10 out of 12 interviewed, expressed that they 
noticed more activity by the community at the organization when volunteers were 
participating. An NGO staff member commented:  
Look, I think it improved a lot this question of getting the work going, the energy 
there, because before we started to send [volunteers] there, it was all on 
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Deborah’s back; everything that would happen, she would do it and some of the 
volunteers that were there. There weren’t a lot of activities that would happen at 
the same time. Some people would bring some things to do there, but when a 
group of volunteers came it opened up a lot of activities there that they never had 
before…. the children could see that there was a lot more things happening there. 
Then it facilitated [the children] to be more present [at the NGO], because there 
were more things going on.   
– João, Zona Sul NGO 
This was also similar to another study where the authors noted that when there were 
volunteers present at the organization there were more children, but with an absence of 
the volunteers there was also an absence of children (Freire-Medeiros, et al., 2011).   
When we asked the NGO staff about what they thought about the volunteers it 
was overwhelmingly positive.  Many felt that the volunteers are interesting because they 
speak a foreign language, because they come from another country, or because they live a 
very different life than that of their own.  Bianca explained:  
For example, they bring kids off the streets.  The kids find out that we have a 
gringo volunteer and they come.  It’s like the volunteers call their attention, 
capture their attention, and they stay. They learn a lot from the volunteers. They 
learn more than in the schools and in the home. They learn about other cultures 
and they gain pride about their own culture.  It’s the idea of, “if they want to visit 
us and learn about then us we must be cool.” 
- Bianca, Zona Norte NGO 
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This helped to increase self-esteem of the students and added to community pride.  
Almost all of the NGOs expressed that people at the NGO learned more about the rest of 
the world through the volunteers, almost vicariously:   
This greatly expands the horizon of the children. They see the world in a broader 
way, because many stay only within the community, many do not leave from 
there, and Deborah helps a lot on this, taking them on trips, visiting museums, to 
things outside [the community]. But lots of time the children only stay there, but 
then they end up knowing that there are things out there, different languages… 
- Karen, Zona Sul NGO 
All of the NGOs explained that everyone benefited in having the volunteers there; 
that their presence was more like an exchange (troca): an exchange of ideas, knowledge, 
and philosophy.  Although the volunteers were expanding the world of residents at the 
NGO, the volunteers’ world was also expanding.  For example, two words kept coming 
up in our interviews: exchange, our reality.  It was felt that as they were learning about 
other places in the world through the volunteers, that the volunteers were also learning 
about realities of living in a favela.   
All of the NGO’s staff interviewed stated that the community in general treated 
their volunteers with respect.  However, no one truly explained how they felt about the 
volunteers better than Thomas: 
The international volunteers, they appear here as if they were angels so, for us, it 
is very good. For example, we had two girls here from Estonia, I had never even 
heard of Estonia, I did not know that there was a place called Estonia; and two 
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volunteers appeared here from Estonia! Melissa and Mariu… gave computer 
courses and offered a computer certificate. They came to spend a month or so and 
they ended up spending more than four to six months here with us ... The bad 
thing is the farewell, because we really just clinging to these volunteers.  
- Thomas, Zona Norte NGO 
All of the NGOs stated that they enjoyed working with the volunteers to the point where 
they would get quite closes to them.  As Thomas expressed above that the goodbyes are 
sometimes felt to be the worst side of volunteer tourism.   
Drugs and safety.  There was only one NGO that reported sometimes, though 
rare, the volunteers would get caught up with some of the drugs that were easily 
accessible in favela communities that were not yet pacified.   
Well…for example I think when the volunteers use drugs is problematic. We have 
known that here, we have caught them using drugs.  And this is not the mission of 
the NGO. Our mission is have these children not get involved with drugs, and to 
not get involved with the traffic, to not become part of that world, of that group… 
Why would I, who is part of this organization, which has this mission, why would 
I give into drugs [vou me dando na droga]. That is something that is completely 
horrible! Right? Its something that is contrary.  But it is something that happens.  
And what happens, thank God, that the majority of the volunteers are good and 
they really come here to work.  Some are ones that give us some problems, or 
bring us some problems but that is not the majority of them.  
- Elisa, Zona Sul NGO 
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It was explained that the volunteers are role models for the children and once a volunteer 
begins to use drugs they are dismissed from the organization.  Elisa described this 
situation as uncomfortable and painful because this affects everyone involved.  All of the 
NGOs discouraged the volunteers from even talking with gang members because this 
leads to guilt by association.   
Many of the volunteers are very young, with the NGOs reporting that the majority 
of volunteer are between the ages of 20 and 30, with 39 being the oldest that they have 
ever had.  All of the NGOs will orient the volunteers on what is appropriate and 
inappropriate, what is safe and unsafe, and will spend some time helping the volunteers 
get to know the local community.  Other concerns about placing new volunteers in a 
community is best expressed with João.  
One thing I think it's difficult, that I think is very sensitive, everything has to be 
well taken care of and I do not find it easy to put someone who knows nothing of 
the culture inside the [favela], which is quite different from what is like at home. I 
think it needs a lot of understanding on both sides, even the foreigners who want 
to know the favela and the people from [the favela] may not be willing to accept 
people. I think it may cause problems. Volunteers are also a bit ignorant, because 
of having more money than the residents there, they have to treat everyone with 
great sensitivity. 
João, Zona Sul NGO 
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However, with time the new volunteers would get a feel for the community and 
for the organizations and many of them expressed how safe it was and had experienced 
very few problems, if any, with safety. 
Language Barrier and Culture Shock: “So is this part of the American culture 
or what?”  The majority of the NGO staff expressed that the language barrier was one of 
the greatest obstacles that they had to overcome.  Sometimes it was an easy barrier where 
the volunteer tourists would learn Portuguese really quickly or people communicated 
with hand signals.  However, many of the NGOs acknowledged that when the volunteer 
was working that many times language would get in the way of ‘getting the job done.’  
Additionally, during the participant observations I would get questions asking me: “So 
why do Brazilians do X, Y, and Z” from the volunteers, and some of the NGO staff 
would ask “So is this part of the American culture or what?” This led to long discussions 
about culture shock and language barriers.   
Many tourists come to Brazil and do not speak Portuguese; without understanding 
the language it is less likely that they understand Brazilian culture.  Without 
understanding the language, it is difficult to understand how much of the prejudices that 
are perceived about community members by tourists are instilled or dispelled.  As a 
result, it should not be assumed that cross-cultural understandings are automatically 
constructed from volunteer tourism, but rather it should be an active goal formed by both 
the NGOs and by the volunteer tourists (Raymond & Hall, 2008).  One NGO staff 
member said: 
A lot of volunteers… don’t speak Portuguese…if they are teaching English then 
that’s fine because it’s better because the students don’t try to speak Portuguese. 
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But with communicating with the other members of the team then it can be 
difficult and if I am not here to translate then it can lead into some sort of 
miscommunication, which leads to frustration and problems such as that.  
- Jennifer, Zona Norte NGO 
Another staff member noted: 
There is this American volunteer that sometimes comes and he does things that I 
don’t understand. For example, he offered me beer. I said, “no thank you.” He 
was shocked. He said, “are you sure?” So is this part of the American culture or 
what? Does he think that all Brazilians drink? Because I don’t. And I won’t do 
anything if they pressure me. Do all Americans drink in the middle of the day?  
- Elisa, Zona Sul NGO 
If there is a language barrier between the residents and the volunteers then it is 
less likely that the volunteers have a true understanding of the social reality and social 
life lived by community members.  Without knowledge of the culture it leads to more 
instances of culture shock.  With our larger study, many of the volunteers expressed 
frustration when they attempted to teach children or adults because they could not 
communicate properly.  Many of the NGOs and sending organizations now offer 
language courses, which have helped with communication between the volunteer tourists 
and the community members.  
Because it’s sexy, crazy, dangerous, cool!  Since volunteer tourists are both 
volunteers and tourists it is useful to compare this form of tourism to that of others found 
in the favelas to provide a point of reference against which to juxtapose volunteer 
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tourism.  The Zona Sul areas experience more tourism than that of the other Zones in Rio 
de Janeiro.  The NGO staff was more able to make a comparison in the favelas that have 
other forms of tourism in or near their communities.  Many of the Zona Norte favelas 
have volunteer tourism as their sole form of tourism.  When asked to compare between 
the favela tourist and the volunteers Suzann explained:  
I think they [the community] kind of laugh at the favela tourist, the people who 
are on the back of the jeeps and stuff. I think its like, “I can’t believe you are 
freaking paying to see this neighborhood.  All we do is complain about it and all 
you want to do is pay to come and see it.” So I think they see it as kind of a joke. 
And the volunteers…the difference is that they are seen with respect.   
- Suzann, Zona Sul and Zona Norte ONGs 
Although there is some understanding of why tourists choose to participate in 
slum tourism, less is understood about why people choose to participate in volunteer 
tourism in a favela community.  Staff of the NGOs had their own ideas of the motivation 
of the volunteers.  In their opinions, there were many volunteers who wanted specifically 
to work in a favela community while others were more interested in the mission of the 
organization.  However, the NGOs acknowledged that some of the volunteers were 
nervous or scared about volunteering in a favela community but that they believed in the 
mission of the organization and so decided to give it a try. 
There were stark differences in the way that the NGOs compared the volunteers 
with the favela tourists.  Many times the NGOs did not see them as volunteer tourists but 
rather as “foreign volunteers” due to the commonly held idea that tourists were just 
interested in sun, sand, and sex while the volunteers were there to work.  The NGOs in 
  180 
communities with little to no experience of favela tours could not make such a 
comparison.  They tended to think that since they have good experiences with the 
volunteer tourists then the favela tourists must be about the same but just stay for a few 
hours.  However, those that had heard about favela tourists in the media expressed at how 
they were appalled that anyone would treat a community like a “zoo.” 
Conclusion  
This chapter has focused on nongovernmental organizations’ (NGOs) perceptions 
of the effects of volunteer tourism on a community.  In addition it attempts to compare 
some forms of tourism that are experienced in favela communities of Rio de Janeiro.  
This research is part of a larger project where the local NGOs, volunteer tourists, and 
members of the community were interviewed on their views of the influences of 
volunteer tourism on a community.   
Time and romanticization.  The favelas of Rio de Janeiro have been sold in 
films as the romanticized slum where the living situation is humble and the locations of 
the favelas are secluded from the rest of the city, “where beautiful mulattas danced and 
malandros [roguish con-artists] composed catchy sambas was sold to the world…,” 
(Williams, 2008, p. 492).  These images that are portrayed in the media either by film or 
music have been embedded in the minds of the tourist.  Additionally, the images of what 
is sold as representing Rio and the favelas are consumed by tourists.  The NGOs’ staff 
perceptions of why volunteer tourists come to work in a favela is similar to their belief 
regarding favela tourists’ motives to visit – to seek out the “real Rio” much like the 
perceptions of NGO coordinators in Conran’s (2012) study.  This is also similar to the 
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Freire-Medeiros (2009b)  study where findings indicate favela tourists seek out the “real 
Rio.” Many representatives of the NGOs stated that they felt both types of tourists come 
out of curiosity; however, they felt that the big difference with the volunteers is their 
desire to “do” and make friends consistent with Conran’s (2012) findings.  The NGO 
staff felt that the longer the volunteer worked in a community, the less likely they would 
maintain an image of an idealized favela or a romanticized favela.  Whereas this is less 
likely in favela tours where the tourists spend a minimal amount of time in a community.  
Even with the perception that volunteers’ representations of the favela change over time 
becoming less romanticized, the NGO staff opinions regarding the motives of volunteer 
tourists is quite similar to the prevailing representations of volunteer tourism by 
promotional materials developed to attract volunteers: the volunteer will experience the 
“real” community and engage in meaningful interaction with community residents 
(Conran, 2011). 
Romantiziation during volunteer tourism trips have been reported in other studies 
dealing with poverty (Crossley, 2012).  Some of the NGOs explained that even though a 
volunteer has been working with them for several months that many times they still 
maintain a romantic view of the entire experience.  The NGOs reported that their 
volunteers are remarkably young often stating, “How do their families let them go? They 
are so young!”  The volunteers’ ages range from 20-39 with the majority being in their 
early 20s.  Age may have an effect on this “rose colored” view that the NGOs reported.  
Crossley (2012) argues that poverty is difficult for volunteer tourists to deal with and that 
they may be unsettled by its concept as they struggle to understand its representations.   
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As stated above, an idealized idea of what volunteers think they can accomplish 
and a romanticized view of poverty might have an impact on time commitment to the 
NGOs.  For example, as they struggle to understand their role as a volunteer and their 
understanding of the community’s needs they might become overwhelmed with the idea 
that although they might benefit the community it may not be in the way that they had 
imagined or have as large of an impact as they had hoped.  A more realistic sense about 
the volunteer’s actual impacts may lead to more satisfaction about their work and more 
commitment to what they are doing.  Whereas an idealized view may lead to 
disappointment and unreliable time commitments   
Volunteer presence at the NGOs.  The NGOs noted that when the volunteers are 
at the NGOs there is an increase in activity by the community residents at the 
organization.  This is similar to Zahra and McGehee’s (2013) study where they noted a 
“novelty effect.”  The NGOs reported that the community likes having the volunteers at 
their NGOs because they are interested in hearing stories of where the volunteers come 
from, but also because the volunteers make them feel better about their community in 
general.  The NGOs also acknowledge that those who participated in programs where 
there were volunteer tourists that both the children and the adults would become excited 
about meeting the new volunteer and taking classes with them.  Additionally, Freire-
Medeiros, et al.  (2011) reported that when there were volunteers present at the NGO 
there was more activity, but with an absence of the volunteers there was also an absence 
of children .   
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Favela tours.  It was discussed previously that in the favelas of Rio de Janeiro 
there are at least two forms of tourism activity mostly in the Southern Zone (Zona Sul): 
favela tours and volunteer tourism.  Currently there is very little tourism to the Northern 
Zone (Zona Norte) areas with many of the favelas only experiencing volunteer tourism.  
However, Brazil is planning for both the 2014 World Cup and the 2016 Olympics and it 
is most likely to see an increase in tourism in these areas.  For example, Rocinha was 
incorporated into Rio’s official tourists guide (Freire-Medeiros, 2009a) and on April 23, 
2011 the Ministry of Tourism (MTur) and State Department Officials of Rio closed an 
agreement to help train youths in tourism courses in pacified favela communities of Rio 
(MTur, 2011), most likely anticipating the increase in tourism.  Favela tourism continues 
to grow; unpublished research shows in Santa Marta tourism exceeded expectations by 
78.9% (MTur, 2013) and in 2009 it was reported that tourism to Rocinha was an average 
of 3,000 tourists each month (Freire-Medeiros, 2009a).   
Favela tourism is very controversial with many describing it as voyeuristic, 
touristic product or the commercialized ‘other’ sold as a trademark (Freire-Medeiros, 
2009a; Frisch, 2012).  Although favela tours claim that the motivation for visiting favelas 
is to get to know the “real Rio” (Freire-Medeiros, 2009a; Frisch, 2012), volunteer tourism 
has the same motivational factors of getting to know the “real” and “authentic.”NGOs 
also seem to hold these representations of motives for volunteer tourism and favela tours, 
but their representations of volunteer tourism versus favela tours as tourism activities are 
quite different.  In the Zona Sul areas which experience more forms of tourism than that 
of the other Zones in Rio de Janeiro, the NGO staff  were better able to make a 
comparison between these two forms of tourism.     Both the Zona Norte and Zona Sul 
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favelas would like to have more development of tourism in general; while the Zona Sul 
areas are more selective of what kinds of tourism they would prefer.   
Generally people have a positive view of tourism in general basing their 
representations of tourism on past experiences, information gained from the media, and 
the resulting knowledge that many communities around the world use tourism as a 
strategy to boost their economy.  Since Zona Sul residents have a broader experience 
with tourism in general, their representations of tourism are more complex and thus they 
are more selective of the kind of tourism they prefer in their communities.   Many of the 
Zona Norte residents, however, have experience only with volunteer tourism, have 
positive representations, and base their preferences of tourism in general on their more 
narrow experience.  .  In regards to volunteer tourism, McGehee and Andereck’s (2008) 
study found that sometimes the community members do not have the knowledge or the 
experience of volunteer tourism activities.  However, in my study it was found that 
having broader experiences of tourism, both general and volunteer tourism, residents 
were better able to make a comparison and describe specifically what they wanted out of 
tourism.   
The NGOs in my study did not seem to try to sell their community as a 
“trademark” or use its reputation in order to attain more volunteers in contrast to favela 
tour companies that do use reputation based on prevailing hegemonic representation for 
promotional purposes.  For example, as explained by Freire-Medeiros (2009a) “favela 
tours are equally indebted to the phenomenon of circulation and consumption, at a global 
level, of the favela as a trademark” (p. 582).  To the contrary, it seems that the NGOs’ 
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goal is to dispel some of the misconceptions and myths about favelas and the people who 
live in them by providing interactions between the volunteers and the community.  For 
example, “third spaces” as described by Wearing and Wearing (2006) and explained by 
Zahra and McGehee (2013) are areas where the interaction of actors in volunteer tourism 
such as the volunteer tourist, the NGOs, and members of the community are able to “find 
ways to overcome the structure of the dominant hegemony” (Zahra & McGehee, 2013, p. 
23).  It allows for community empowerment and influence on the hegemonic 
representation because the focus is maintained within the community rather outside 
influences.   
It is recommended that these three actors are included throughout the process of 
community discussions in order to aid in policy decision-making for volunteer tourism.  
As suggested by others, this “third space” helps to breakdown the social barriers seen in 
the “dominant” versus “subordinate” dichotomies, and helps to provide freedom for the 
host community to recreate their representation of themselves as we will explore in 
chapter 4 and chapter 5 (Higgins-Desbiolles, 2006; Wearing, 2001; Zahra & McGehee, 
2013).  Zahra and McGehee (2013) report an example of this “third space” in their study 
of volunteer tourism where the three actors of volunteer tourism in the Philippines had 
united in opposition of political leaders trying to take credit for what was not theirs.  
More studies of the interactions between the volunteers, the NGOs, and members of the 
community need to be conducted in order to begin to fully understand these third space 
interactions. 
When volunteers would use sending organizations they would try to place 
volunteers where the sending organization felt that the volunteers would do their best 
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based on their preference and skills.  They had a wide variety of programs to choose from 
and a few were in favela communities.  Many of these volunteers would be placed by the 
sending organization while only a few volunteer requested to work in a favela.  
Additionally, many of the NGOs had volunteers working for them who sought them out 
without advertisement or the use of sending organizations.  These volunteers where less 
likely interested in programmed tourists activities and where more interested in the NGO 
and what they were trying to accomplish for the community.  In fact only the sending 
organization had both volunteer and touristic programs available while the local NGOs 
only had the programs that they offered to their community.  Many of the NGOs had a 
limited website explaining what they did for the community.  The volunteers would come 
because of word of mouth or because they were curious of the community and wanted to 
find a place to volunteer.   
Volunteer tourism can be viewed as a component of sustainable tourism because 
its projects can focus on one, or any combination of the social/cultural, economic, and 
environmental aspects of a community (see chapter 2).  Sustainable tourism works with 
aspects of a community related to social/cultural, economic, and environmental tourism 
related resources (Hall, 2008).  For example, volunteer tourism in favela communities 
heavily focuses on the social/cultural projects because of the needs of the community.  It 
also seems to align closely with the UNWTO’s definition of sustainable tourism 
development, which is “development [that] meets the needs of present tourists and host 
regions while protecting and enhancing opportunities for the future” (UNWTO, 2012, 
para.1).  NGOs place volunteers in projects with community members of all ages and 
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they help build a community garden; teach language courses, sports, and computer skills; 
and help tutor children, among other things.  Because my is the the first to look at how 
NGOs perceive the impacts of volunteer tourism on a community specifically, it is 
another step toward a better understanding of volunteer tourism’s role in community 
development and adds to the body of knowledge in both volunteer tourism and NGOs’ 
roles in tourism.  
As perceived by the NGOs’ staff, volunteer tourism seems to benefit the 
community (see table 5).  However, they also expressed slightly more negatives than 
positives.  The positives include: improved self-esteem for the community members; 
helps to dispel volunteers’ preconceptions and the volunteer can then teach others; the 
community members can learn skills for a better job; increases the attractiveness of the 
NGO among both the children and adults in the community; a chance for the community 
to know more about the world outside the favelas; and o jeito dos voluntários the “vamos 
lá” attitude, or the “lets go” attitude.  The “let’s go” attitude of some of the volunteers’ 
was the one thing that impressed the NGOs the most.  When asked questions about the 
negative effects of volunteer tourism directly, all of the NGO participants felt that there 
were none.  However, during the interviews it became apparent that there are some 
negative effects of volunteer tourism, in addition to many positives, to the NGOs, the 
community, and for the volunteer tourists themselves.  The negatives include: 
inconsistencies with the volunteer’s time commitment; uncertainty about the volunteers’ 
impacts on the community; volunteer’s fear of the favelas (at first); challenges in the 
classroom for the volunteers; culture shock (for both the NGO staff and for the 
volunteers); more work for the the NGOs’ staff; disappointment and frustrations with 
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lack of consistency in their work; volunteers’ preconceptions and prejudices; ; 
involvement with drugs.    
It is interesting to note that the NGOs had a focus on the impacts on the 
community in general even when asked about how the volunteers impacted the 
organization.  Given that hegemonic representations are those that are promoted by those 
in power and, in comparison, emancipated social representations are those that are 
created and shared within subgroups (Moscardo, 2009);  the NGOs can be a medium for 
communication between the volunteers and the community.  For a better understanding 
of the lived experience of volunteer tourism among the three groups, the NGOs should 
encourage inter-group communication.  A dialogue between the three should help with a 
better understanding of volunteer tourism’s community impacts among the stakeholders.  
How these current representations effect volunteer tourism development or sustainable 
tourism is still not understood and more research in this area is needed.   
Based on the NGOs’ perceptions of volunteer tourism’s impacts on the 
community it appears that volunteer tourism is can be beneficial, however management 
practices should address the negative consequences that emerged in this study.  It seems 
that positives might outweigh the negatives.  The NGOs’ acknowledge that there are a lot 
of positives and negatives but both the community residents and the NGOs enjoy and 
benefit from the volunteer tourists.  NGOs continue to use volunteers because they know 
that this form of tourism potentially has a larger positive impact on the community.  It is 
felt that studying one group’s lived experiences alone will not truly explain its impacts.  
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All three groups must be studied in order to fully investigate the nature of volunteer 
tourism impacts.    
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Chapter 4: Community Perceptions of the impacts of Volunteer Tourism in Rio de 
Janeiro’s Favelas: “Venham conhecer, estamos aqui.” 
Introduction 
This research focuses on the residents’ perceptions of the effects of volunteer 
tourism on a community and compares the two forms of tourism that are currently 
experienced in favela communities of Rio de Janeiro, volunteer tourism and favela tours.  
It is part of a larger project where the local non-governmental organizations (NGOs), 
volunteer tourists, and community members were interviewed on their views of the 
effects of volunteer tourism on a community.  This chapter describes results of the 
interviews conducted with the community members of seven favelas in Rio de Janeiro 
(see table 3) and their perceived impacts of tourism in the communities in which they 
live.  A semi-structured interview was used in order to allow for the voices of the 
community to be heard and to allow the interviewees to be treated as “experts” on their 
observations and experiences.   
This study considers several forms of tourism: volunteer tourism, slum tourism, 
mass tourism, and alternative tourism.  Tourism is a significant, growing market in most 
developing countries and it has been identified as a strategy for combating poverty 
(Blake, et al., 2008; Scheyvens, 2012; Stoddart & Rogerson, 2004).  Tourism in general 
has a favorable image to most people when they considered it’s economic value 
(Andereck, et al., 2005).  However, tourism also has a negative reputation due to mass 
tourism or tourism that is exploitative of local communities (Weaver, 1991) though many 
studies on volunteer tourism state that it has the capacity to bring about positive impacts 
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to local communities (Sin, 2010; Wearing, 2001).  Much of the literature related to 
volunteer tourism is on the volunteer tourists and the benefits to the tourists themselves 
(Broad, 2003; Brown, 2005; Daldeniz & Hampton, 2011; Lyons & Wearing, 2008; 
Wearing, 2001), however less research has been conducted about the effects on a 
community (Conran, 2011; McGehee & Andereck, 2008, 2009).   
Volunteer tourism is one form of tourism that occurs in favela communities. The 
definition of volunteer tourism is well established in the field.  Volunteer tourists are 
described by Wearing (2001) as tourists who “volunteer in an organized way to undertake 
holidays that might involve aiding or alleviating the material poverty of some groups in 
society, the restoration of certain environments or research into aspects of society or 
environment” (p. 1).  Volunteer tourism is a niche market industry that caters to tourists 
who would like to be both volunteers and tourists at the same time while on holiday.  
Typically these tourists volunteer for as short as one day to up to two years at a given 
destination, and tend to be from the global north traveling to volunteer in communities of 
the global south (Wearing, 2001).   
A second form of tourism common in favelas is slum tours, which are guided 
tours through slum communities. Tourism to favela communities in the form of slum 
tourism is fairly recent; many tour guides state that slum tourism began in Rio de Janeiro 
City in the early 1990s (Freire-Medeiros, 2009a).   Slum tours can be called a variety of 
things depending on which country you are in.  For example, in Brazil they are called 
favela tours while in Mumbai they are called slum tours, and in South Africa they can be 
called township tours (Steinbrink, 2012).  Many have described this form of tourism as 
being similar to a ‘safari tour’ or a ‘poor people zoo’ (Freire-Medeiros, 2009a).  As 
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discussed in chapter three the term favela has often suffered from an oversimplification 
of its representation.  The terms favela, slum, and ghetto can be problematic in that it may 
lead to more prejudices and misconceptions of community residents and of their 
historical development.  In many ways the ghettos of the United States, the favelas of 
Brazil, or the slums of Mumbai share many similarities such as stereotypes and historical 
marginalization, institutional segregation, violence, and poverty.  It is not yet known how 
favela tours impact the community’s perception of tourism in their community.  Nor is it 
known if favela tours bring awareness about the “true Rio” on a global level.  A much 
deeper look between the different types of tourism in a community is needed to 
understand volunteer tourism representations and perceived impacts.     
The Goal 
The goal of this project is to learn about the lived experiences of the community 
and residents’ perceptions of volunteer tourism’s impacts on favelas (slum) communities 
in Rio de Janeiro, Brazil.  It is hoped that this study will help identify volunteer tourism 
costs and benefits for local favela communities and NGOs of Rio de Janeiro, Brazil.  As 
stated above, three groups were interviewed: community residents, representatives of 
NGOs, and volunteer tourists in Rio de Janeiro.  This study reports on the findings of the 
community members of seven favelas in Zona Sul and Zona Norte (see table 3 and figure 
10).  The intent of this project is not only to push beyond the existing tourism related 
literature but also to reveal the lived experiences of this form of tourism, to identify its 
costs and benefits for better management practices, and to compare it with other forms of 
tourism present in these communities.   
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As stated in chapter 2, squatter settlements and ghettos are seen as eyesores, 
regarded with fear, and typically suffer from social exclusion (Perlman, 2010; Wacquant, 
2002).  Therefore it is seen as peculiar that tourism exists within them and with great 
numbers.  Many people experience some nervousness or anxieties about traveling 
through or being near a ghetto or a squatter settlement.  So, why then would anyone want 
to visit one while on vacation?  Also, and most importantly, how do the tourists affect the 
community?  In regards to volunteer tourism, it could be easily assumed that the 
community would regard volunteer tourism favorably because of the many potential 
benefits that they receive from this form of tourism.  However, there also exists slum 
tourism or favela tourism.  How does this affect the overall idea of tourism within the 
communities and the volunteers themselves? It is felt that in order to fully analyze 
volunteer tourism, a comparison of the two existing types of tourism should be made 
(favela tours and volunteer tourism).   
Please note that the focus of this study is on the community residents’ perceptions 
of the volunteer tourists and their impacts.  A comparison of the favela tours comes 
secondary in order to explore how the community perceives these differences.  This study 
has been developed to address a need for further research that critically looks at the social 
impacts of volunteer tourism in vulnerable communities, and analyzes the nature of 
volunteer tourism by reviewing concepts related to sustainability, sustainable tourism, 
and social tourism.  The overall objectives of this study are to address the following 
questions: a) how does volunteer tourism influence a community as perceived by the 
community; b) how does volunteer tourism differ from other forms of tourism as 
perceived by the community; and c) how does the interaction with the different types of 
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tourists influence support for tourism development and support for NGOs as perceived by 
the community? 
The Purpose 
The purpose of this study is to explore the nature of volunteer tourism in 
communities from the perspectives of the favela community residents of Rio de Janeiro.  
This study defines volunteer tourism as a form of tourism that involves any volunteer 
work while on holiday, and can be as short as one day or as long as two years.  Tourists 
may or may not use sending organizations and volunteer trips do not necessarily involve 
pre-trip planning.  For example, a tourist could be on extended holiday, then stumble 
across an NGO and seeks out volunteer work without solicitation by the NGO, thereby 
turning a regular tourist into a volunteer tourist.  This shows that the tourist’s identity can 
be fluid.  She or he may be a volunteer at some point in the trip but then decide to stay 
longer at a location or travel to another part of the country without further volunteer 
work, and as a result turning back to a regular tourist.   
Volunteer tourism work can be physical and/or technical work that involves 
aiding or alleviating the impacts of poverty, the restoration of environments, or any form 
of research or teaching while on holiday (Wearing, 2001).  Using a phenomenological 
approach, this study will begin to describe the communities’ residents’ perceptions of 
volunteer tourism social impacts on their communities in Rio de Janeiro by employing 
interviews and observations.  It will increase understanding of the lived experience of 
volunteer tourism in addition to helping the NGOs who work with volunteer tourists have 
a better understanding of how they affect the community.   
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Since volunteer tourism and slum tourism have both been described as a form of 
alternative tourism I will begin the literature review with a discussion of this concept 
followed by its relevance to volunteer tourism and favela tours.  Then, social 
representations theory will be discussed as a theoretical framework for this study.   
Review of Literature  
Mass versus alternative tourism.  Mass tourism is seen by many as purely 
hedonic consumption of sun, sex, and sand of a geographic location where the word 
‘tourist’ is seen as a pejorative and where the person is stereotyped as someone who 
disrupts the lives of the host community (Crick, 1989).  Or as Easterling (2005) 
eloquently described, the ‘3G,’ “get them in; get their money; and get them out” (p. 45).  
Additionally, there is acknowledgement within the tourism literature that mass tourism 
marginalizes the host community where they have little or no ability to influence its 
development (Lyons & Wearing, 2008), therefore creating a demand for a sustainable 
alternative form of tourism. Criticism of mass tourism has led to the development of 
alternative tourism and sustainable tourism, both of which aim to reduce the negative 
impacts of tourism and to increase its benefits (Frenzel, et al., 2012).  This demand for 
alternative forms of tourism to that of mass tourism has led to a diverse variety of 
products and services, which can overlap in definition, type of tourism activity, and 
experience.  One example is favela tours, which has been defined as a form of reality 
tours (see figure 1).   
The definition of alternative tourism is interdependent on mass tourism, or in 
other words, alternative tourism relies on the definition of mass tourism in order to define 
itself.  For example, it is felt that the ideology of alternative tourism rejects mass tourism 
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and the consumerism attitude it produces, and is founded on ideas that offer an alternative 
that is socially and environmentally sustaining (Lyons & Wearing, 2008; Wearing, 2001).  
However, this definition is too broad and can be misleading.  It is difficult to define what 
would be considered beneficial when trying to minimize negative impacts and maximize 
positive benefits and what is considered sustainable.  For example, what can be defined 
as an alternative form of tourism may be a form of mass tourism, which will be discussed 
later with favela tours.   
Butler (1990) describes alternative tourism very critically because researchers 
have described it as simply an alternative to mass tourism, or tourism that does not 
exceed consummative use of resources and stresses control and responsibility.  However, 
Butler argues that this definition of ‘alternative tourism’ is used too broadly and describes 
it as, “One of the buzzwords of the 1980s, along with heritage and sustainable 
development…” (Butler, 1990, p. 40).  Some have defined alternative tourism as tourism 
that is less commercialized and values the natural, social, and the community of the 
destination (Gursoy, et al., 2010), which closely resembles the definition of sustainable 
tourism.  However, Wearing and Neil (2009) agree that alternative tourism is just as 
broad and vague as it’s adversary, mass tourism, and is used to describe any number of 
niche market tourism programs.     
Volunteer tourism has been defined as a form of alternative tourism (McIntosh & 
Zahra, 2007; Stoddart & Rogerson, 2004; Wearing, 2001; S. Wearing, 2002).  Although 
there is no agreed upon definition of the term alternative tourism, within the tourism 
literature it has been used in two ways: tourism that is more environmentally responsible, 
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or a type of tourism that is different from mainstream tourism but not necessarily 
damaging to the environment (Holden, 2008).  Volunteer tourism, as a form of alternative 
tourism, seems to be described in much the same way by many of its key authors (Lyons 
& Wearing, 2008; McGehee, 2002; Wearing, 2001).  For example Lyons and Wearing 
(2008) describe alternative tourism as tourism that rejects mass tourism’s consumptive 
values and offers a more  ‘alternative’ form of tourism that is socially and 
environmentally responsible.  For example, alternative tourism is comprised of adventure 
tourism, ecotourism, cultural tourism, trekking (McIntosh & Zahra, 2007) and other 
similar kinds of tourism.    
This is where things get complicated.  Tourism is very fluid and the lines drawn 
between definitions can be blurred.  For example, Freire-Medeiros (2009a) has described 
favela tours as a form of alternative tourism lying within a specific segment called reality 
tours (described later).  This segment can be further divided between social tours and 
dark tours; and favela tours lies somewhere straddling these two segments (see figure 1).   
Volunteer tourism.  Volunteer tourism is seen by researchers as a subset of 
sustainable tourism or alternative tourism which includes ecotourism, cultural tourism, 
and adventure tourism (Stoddart & Rogerson, 2004).  There is a belief that this form of 
tourism provides a mutually beneficial form of travel where both the volunteer and the 
host communities gain from their experiences (Raymond & Hall, 2008).   
There exist many forms of volunteer tourism.  For example, a simple Google 
search of the words “volunteer tourism” or “voluntourism” leads to several websites that 
advertise these trips with many of the programs working with specific NGOs.  A traveler 
can pick from any number of environmental conservation projects, educational programs, 
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and community development projects.  The majority of these projects are in the 
developing world.  The photos advertising the programs are often of young, white, happy 
travelers from the global north traveling to the global south.  Since these travelers can be 
in a position of power, for example they are from a more economically prosperous 
country and have the capability of travel, it is important to understand if the communities 
which receive these types of travelers are in accordance with this form of travel, feel 
empowered by their presence; or if this form of travel further adds to the ‘othering’ of 
locals.   
A review of the academic literature on volunteer tourism shows that it has focused 
on the experiences of the volunteer tourist and the benefits that they receive; much less of 
the experiences from the perspective of the NGOs and from the community residents 
have been studied.  For example, there is significant literature about the benefits 
volunteer tourism has on the tourists themselves (Brown, 2005; Sin, 2009; Stoddart & 
Rogerson, 2004; Wearing, 2001; Wearing & Neil, 2000), but there is limited literature on 
the perception of impacts of volunteer tourism has had on the community (Andereck, et 
al., 2005; Ap, 1990; McGehee & Andereck, 2008). 
Research on resident attitudes toward tourism in general suggests that residents 
have a positive attitude toward tourism development (Andereck & Vogt, 2000), but are 
concerned that negative social and environmental impacts may affect their community 
(Perdue, et al., 1990).  It is important to make sure residents are informed about the 
various types of tourism development and their positive and negative attributes 
(Andereck, et al., 2005; McGehee & Andereck, 2004; Perdue, et al., 1990).  Research in 
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this area should look critically at tourism costs and benefits to the host community 
because of the way groups have been marginalized in the past, such as indigenous groups 
and communities of lower economic status.   
Though resident attitudes toward tourism has been extensively studied, 
researchers continue to study resident attitudes because of the wide variety of 
perspectives and attitudes toward tourism that exists (McGehee & Andereck, 2009).  
What is currently under-researched is resident attitudes towards tourism in vulnerable 
communities in general (Freire-Medeiros, 2009a), with very limited research on resident 
attitudes of volunteer tourism in these communities (McGehee & Andereck, 2009).   
While limited, there is emerging research in the area of resident attitudes toward 
volunteer tourism (McGehee & Andereck, 2009), the perceptions of the volunteer tourist 
regarding their impacts on the community (Stoddart & Rogerson, 2004).  Additionally, 
recent work conducted by McGehee and Andereck (2008), has outlined both the positive 
and negative impacts of volunteer tourism on the community after interviewing local 
NGOs and community residents of West Virginia, USA and Tijuana, Mexico.  Their 
work begins to inform NGOs of the types of management actions needed in order to 
maximize both resources and the quality of their programs for the community.   
Volunteers and residents sometimes see volunteer tourism as different than 
regular tourism (Freire-Medeiros, 2009a) and with the variety of types of volunteer 
tourism products available, the perceptions of what is volunteer tourism could vary just as 
greatly.  However, tourism development is typically seen as a positive because of its 
perceived potential for economic benefits for the community (Getz, 1986; Perdue, et al., 
1990).  Volunteer tourism is unique in tourism because it does not necessary impact the 
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community on a larger economic scale but may impact local NGOs and smaller groups of 
local residents.  For example, volunteers may pay for their volunteering experiences to 
either a sending organization and/or to the NGO where they work.  Also, volunteers may 
choose to stay with a local family or hostile, eat at local restaurants and shop at local 
stores affecting the community on a smaller scale (Zahra & McGehee, 2013).  
Additionally, volunteers do not arrive in large mass like what is seen in mass tourism or 
other more traditional forms of tourism.   
What was found in other resident attitudes towards volunteer tourism studies is 
that sometimes volunteers are similar to mass tourist in that they can impact the day-to-
day lives of residents.  Similar to findings in attitude studies in general, direct personal 
benefit of volunteer tourism to residents and perceived positive impacts were correlated.  
Additionally, increased education level was also correlated with the perception of 
volunteer tourism’ positive and negative benefits (McGehee & Andereck, 2009).  A study 
that looked at three groups in a community in Thailand (community residents, NGOs, and 
volunteers) found that the community liked the close interaction with volunteers because 
the volunteers could get to know the “real” Thailand and because the community felt 
good about themselves and liked the friendships that they developed.  However, many of 
them were disappointed that the volunteers did not keep up with the friendship after they 
went back home to their original country (Conran, 2011).  Friendship and intimacy in 
some volunteer tourism studies seems to be very important to the people who are being 
‘voluntoured.’  For example, disappointment about volunteers not keeping in touch was 
also seen in Zahra and McGehee’s (2013) study.  Although friendship and intimacy is not 
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well studied in tourism it could affect resident attitudes towards volunteer tourism.  For 
example, the friendships can be seen as a positive, but loss in friendship can be seen as a 
negative from this form of tourism.   
Reality tourism.  Because this project focuses on favela communities and 
volunteer tourism’s impacts on them, it is useful to compare volunteer tourism to that of 
favela tours which is the other common type of tourism in favelas.  Freire-Medeiros 
(2009a) has placed favela tours in the realm of reality tours which, she argues, has led to 
the marketing of the favela as a global trademark and suggests that this form of tourism is 
more along the lines of mass tourism.  The concern with favela tours is that the tour 
operators claim that they are part of the alternative tourism industry because they help 
bring awareness on a global level and help bring potential tourists to favelas that will 
patronize their businesses (Freire-Medeiros, 2009a).  However, it is not yet known if 
these tourism operators keep to a tourism code of ethics (UNWTO, 2001), nor do they 
describe exactly how the tours are managed in general.  However, it is interesting to note 
that both local and national policymakers have promoted slum tours as part of a policy 
towards regeneration and poverty alleviation in these areas and was supported by 
Brazilian President Lula during his presidential term (Frenzel, 2012).   
After a review of the tour operators’ websites, some of them claim that they are 
providing a way to dispel the stereotype suffered by favelas and help to showcase the 
members of the communities’ daily lives in Rio.  In addition, they also claim that money 
goes back to the favelas and that they are part of sustainable and responsible travel.  
However, only a few websites state this outright (for example Favela Adventures, 
http://favelatour.org and Favela Walking Tours, www.favelawalkingtours.com) while 
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others do not mention this at all (please see table 2 for a list of the tour operators 
reviewed).  There is also concern that the favela tours “stage” the experience for the 
tourists where tourists are guided through the favela ending with a dance at the local 
samba school or at a local NGO where the tourists are allowed to play with local children 
(Freire-Medeiros, 2007).   
It is known within the tourism industry that tourists want, expect, and value 
authentic experiences (Taylor, 2001).  Consequently, this leads to the potential for 
tourism operators to “stage” authentic experiences in order to meet the demands of 
tourists or to compete with other tourism operators, which further creates objectification 
and/or commodification of a community.  Favela tourism operators claim that they 
belong to the alternative tourism industry because they bring awareness of what life is 
like for community members on a global level and potentially help bring money to the 
local favela economy.  However, it is not yet known how much money generated from 
favela tours actually stays within the communities.  In addition, tourism operators also 
claim to combat the stereotypes presented in Brazilian and global media about 
community members.  However, many have described this form of tourism as being 
similar to a ‘safari tour’ or a ‘poor people zoo’ (Freire-Medeiros, 2009a).  It is not yet 
known how favela tours impact the community’s perception of tourism in their 
community.  Nor is it known if favela tours bring awareness about the “true Rio” on a 
global level.  For example, do favela tours combat the stereotypes and social exclusion 
felt by many of its community members or do they add to the commodification of a 
people in the tourism arena?  
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If not managed correctly and if care is not taken to keep the community’s needs 
and interest as a priority, favela tours has a large potential to become part of the mass 
tourism industry, where staged authenticity is created to meet the needs of neo-liberal 
free market demand.  As defined by Freire-Medeiros (2009a) and Frisch (2012), many of 
the tourism agencies have, unfortunately, become part of the mass tourism industry even 
though they sell favela tours as a form of social tourism.   
The “hipster effect.”  Any form of tourism has the potential for detrimental 
impacts, including alternative tourism.  For example, Weaver (1991) describes two forms 
of alternative tourism: “deliberate” vs. “circumstantial.”  These ‘deliberate alternative 
destinations’ have been planned by the local or regional government, or tourism 
organizations and include policy and planning to intentionally follow sustainable goals 
and values.  This is in contrast to ‘circumstantial alternative destinations’ which appear to 
conform to alternative tourism goals and values, “but only because the destination is 
experiencing an incipient stage of tourism that may eventually be followed by a more 
intensive, larger-scale level of development”(Weaver, 1991, p. 416).  Once the tourism 
destination becomes more popular, however, it begins to take the form of conventional 
mass tourism.  For example, with respect to what I call the “hipster effect,” tourists travel 
to an area with circumstantial alternative tourism but go there only because it’s ‘off the 
beaten track’ and because it is not a common place to which to travel.  As Weaver (1991) 
notes, the term “alternative tourism” can be misleading because it gives the illusion of 
tourism that might be sustainable, or at least more ethical, but may have the same 
characteristics as mass tourism.  An example of this can be favela tours, where the 
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tourism operators claim they offer an alternative, sustainable form of tourism but this 
may not always be the case.   
McIntoch and Zahra (2007) describe volunteer tourism as “the activities of 
volunteer tourists [who] are anchored upon defining themselves as ‘travelers’ seeking 
personal and unique experiences” (p. 312).  However, it is this author’s belief that 
volunteer tourism should not have a focus on the self but rather on the positive impacts to 
the local area and the community.  It should follow the tenet of sustainable tourism, 
especially since the basis of this form of tourism is on developing social consciousness 
and cross-cultural understanding.  However, as stated previously, there are tourism 
studies that have questioned this and have shown that contact from tourists does not 
automatically create a positive cross-cultural experience (Nyaupane, et al., 2008); and 
possible reinforcement of stereotypes (Raymond & Hall, 2008; Simpson, 2004).  
However, if volunteer tourism focuses on the positive impacts to the local area and the 
community then this form of tourism may have more of an impact on social 
consciousness and cross-cultural understanding between the community residents and the 
volunteers.   
Social Representations Theory 
The theoretical framework of this study is based on social representations theory.  
It is described as a: 
Cognitive systems with a logic and language of their own and a pattern of 
implication, relevant to both values and concepts… They do not represent simply 
‘opinions about,’ ‘images of’ or ‘attitudes towards,’ but ‘theories’ or ‘branches of 
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knowledge’ in their own right, for the discovery and organization of reality. 
(Moscovici, 1973, p. xiii)   
The interaction between individuals and their social or cultural world is central to 
social representations theory, and is useful for researchers who study “what communities 
think tourism is, what they expect it will bring and how they respond to tourism…” 
(Pearce, et al., 1996, p. 31).   
It was used for this study because it offers a way to understand the social reality 
and social life of volunteer tourism by using logic and language in the form of semi-
structured interviews as the tool of attaining this information.  Interviews provide a 
crucial tool for social representations theory because it aids in the understanding of the 
overall social and cultural world of volunteer tourism.   
In the tourism academic literature social representation theory has been used in a 
diverse variety of research such as to help understand: the effects of marking destination 
communities (Moscardo & Pearce, 2003); hotel employees’ experiences (Meliou & 
Maroudas, 2011); the role stakeholders have on tourism planning (Moscardo, 2011; 
Yuksel, et al., 1999); tourism transportation planning (Dickinson & Dickinson, 2006; 
Dickinson & Robbins, 2007, 2009); resident perceptions toward tourism (Andriotis & 
Vaughan, 2003; Zhou & Ap, 2009); perceptions of casino development (Chhabra & 
Gursoy, 2007); perceived impacts of events (Fredline & Faulkner, 2001); tourism and 
quality of life (Moscardo, 2009); and awareness of tourism impacts on climate change 
(Dickinson, et al., 2013).  However, many others only mention social representations 
theory as a guiding framework without explicitly discussing the theory (Kim, et al., 2006; 
San Martin & Rodríguez del Bosque, 2008; Woosnam & Norman, 2010).   
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Social representations theory helps enhance the understanding of social 
knowledge by acknowledging that social groups already have a complex system for 
understanding information about different cultures and groups.  Some of the information 
that the community may already know about tourists in general might be stereotypical, 
linking knowledge from movies or the media while new knowledge will be checked 
against new information sources such as favela tourist that they meet or interactions with 
volunteer tourists.   
Moscardo and Pearce (2003) also suggest that a social representation approach 
leads people to consider how information through communication between two groups 
might be filtered according to their identity and the social group to which they belong.  
For example, if the community believes that favela tours is a form of voyeurism they 
might compare other forms of tourism such as volunteer tourism within their 
communities more favorably and therefore favoring similar tourism programs.  A social 
representations approach alerts researchers that tourism needs:  
To be understood in relation to existing knowledge systems, that the identity and 
power of the groups receiving or transmitting the communication need 
consideration and, further, that while social representations can change over time, 
an expectation that a few promotional images will be enough to do this is likely to 
be misplaced. (Moscardo & Pearce, 2003, p. 266) 
For example, some of the tourism agencies that provided tours to favela 
communities would use jeeps to transport their clients.  Often times these tours were part 
of a packaged deal adding a tour to Tijuca Rain Forest or to Christ the Redeemer, or other 
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options.  The use of jeeps in favela tours became a huge source of criticism with the 
favela tours being viewed as voyeuristic and demeaning to the local communities (Freire-
Medeiros, 2009a).  Many of the tours would not have tourists disembark from the jeeps 
or vans leading to community perception that the tourists were afraid.  Since then, 
tourism agencies have advertised that they do not use jeeps and that tours are conducted 
either a majority on foot or at least partially using ‘local transportation’20.   
As suggested by Moscovici (2001) and explained by Moscardo (2009) there are 
three forms of social representations: 
Hegemonic representations that are promoted by those in power and often widely 
accepted.  Then there are emancipated social representations that may be shared 
within subgroups but lack widespread acceptance and/or use.  Finally, there are 
polemic representations that arise out of conflict between groups and typically 
represents alternative views or beliefs about a topic. (p. 160)   
This study acknowledges the three forms of social representations and took them into 
consideration during data analysis.  For example, when community members talked about 
the media’s images of favelas it was understood that this was a form of hegemonic 
representations because those in power created these images.  While if they talked about 
their own representation of their community and how they would like the world to see 
them, then this could be an example of emancipated social representations since this 
representations are shared within subgroups but lack widespread acceptance.   
                                                
20 Favela Walking Tours: http://www.brazilexpedition.com/tours-in-rio/favela-walking-tour/ or 
http://www.favelawalkingtour.com/tours.html.  Internet access date April 9, 2013.  
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Study Sites  
In total there were seven favelas that were utilized for the study (see figure 10).  
Four are from Zona Sul: Rocinha, Vidigal, Cantagalo, Pereira da Silva (Pereirão); and 
three are from Zona Norte: Batan, Barreira do Vasco, Complexo do Alemão.  Only the 
Zona Sul favelas that participated in this study experience both volunteer tourism and 
favela tours, the Zona Norte favelas only experience volunteer tourism.  It should be 
noted that Complexo do Alemão has experienced favela tours in the past on a smaller 
scale compared to Rocinha.  However, during this study there were no tours to Complexo 
do Alemão because of conflicts 21.   
Methods   
Strategy of inquiry.  Based on the study’s use of social representations theory a 
hermeneutic phenomenological approach to qualitative methods was used for the study 
design.  With a phenomenological approach, the experiences of individuals of a 
phenomenon are condensed in order to describe the central meaning of experience of a 
phenomenon for several individuals (Moustakas, 1994).  A qualitative approach was 
decided to be the best means of attaining quality information for this particular study such 
as semi-structured interviews, document analysis, and imagery for interpretation, which 
draws on a diverse method of inquiry (Creswell, 2009).  With a phenomenological 
approach, the experiences of individuals of a phenomenon will be condensed in order to 
describe the central meaning of experience of a phenomenon for several individuals 
                                                
21 Please see http://riotimesonline.com/brazil-news/rio-politics/recent-conflicts-in-complexo-do-alemao-
favela/# and http://www.bbc.co.uk/news/world-latin-america-14819247 and 
http://www.bbc.co.uk/news/business-20582470 about these conflicts.  Pacification of Complexo do Alemão 
begain in 2008.  However,  there was a few confects with violence in 2010 and again 2011 during the time 
of this study.   
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(Moustakas, 1994).  Semi-structured interviews allow the participants to describe how 
they perceive tourism in general, and volunteer tourism in particular, and how they 
compare differences between volunteer tourism and favela tours forms of tourism in a 
community.   
Since research in understanding the effects of volunteer tourism is just beginning 
to emerge, a qualitative method approach will better aid the understanding of the research 
goal stated above, which are to address the following questions: a) how does volunteer 
tourism influence a community as perceived by the community; b) how does volunteer 
tourism differ from other forms of tourism as perceived by different stakeholders; and c) 
how does the interaction with the different types of tourists influence support for tourism 
development and support for NGOs as perceived by the community?   
Additionally, a phenomenological qualitative research design will help understand 
the lived experiences of a small number of subjects through extensive and prolonged 
engagement (Creswell, 2009; Moustakas, 1994).  For example, I lived in Rocinha for a 
period of 4 moths where most of my observations where conducted to compare favela 
tours and tourists interactions with locals.  Different sources of data collection will lead 
to an expansion, or broadening, of the theoretical understanding of the study (Creswell, 
2009; Creswell & Clark, 2007).  For example, participant observations, volunteer’s 
personal photos, NGO’s photos of volunteers, and other imagery and documentations 
where analyzed for a deeper understand of the overall lived experiences of volunteer 
tourism. 
The goal was to collect information until theoretical data saturation had been 
reached.  Saturation is attained when redundancy in the data has been reached and no new 
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information is revealed.  Put simply, saturation is fullness from depth rather than breadth 
and can be attained much sooner when the study aims are modest (Padgett, 2008).    
Within the methodological literature it has been shown that interviewing at least 
25 individuals will increase the likelihood of saturation of themes (Creswell, 2007).  
Ultimately, information reached saturation at 23 interviews with community members.   
Data collection was conducted from August to October 2011.  Data collection was 
conducted on site in favela communities of Rio de Janeiro.  A total of 8 communities 
were included the overall study.  However, for the study with the community members 
only 7 communities where used because of some conflicts with pacification. Information 
was gathered from three groups; community members (n=23), volunteer tourists (n=16), 
and NGOs (n=12).  This study reports on the findings of the community members’ 
(n=16) interviews only.   
Researcher’s role.  It is felt that during the process of interpreting and analysis of 
the data that it is impossible to separate the researchers prior background and 
understanding (Berg, 2009; Creswell, 2009).  However, it is not seen as a negative but 
can be rather useful (Malterud, 2001).  For example, Berg (2009) describes that research 
is seldom neutral because all people live among social groups and that neutrality in 
research prevents the researcher from probing her or his own cultural assumptions.  These 
social groups create meanings, beliefs, values, norms and attitudes that shape our 
opinions and understanding (Berg, 2009; Creswell, 2007).  An understanding of one’s 
own cultural assumptions gives insight to how the research was viewed and how the data 
was analyzed.  There are different ways of thinking about meaning and language, 
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philosophy and theories, and consequently about the very project itself (van Manen, 
2006), therefore subjective disclosure would be beneficial to the reader.  Subjective 
disclosure allows the reader a deeper understanding of who the researcher is and a better 
understanding of why a particular research was chosen and how it was studied by 
understanding its logic (Berg, 2009).  For this particular research, since the interviews 
were conducted in three languages, it would be useful for the readers to understand my 
depth and understand of the language used for the study.   
My role in this project was to be attentive to the voices of those that where 
interviewed and to find significance of their meaning in my observations and the 
interviews (van Manen, 2006).  I am fluent in Portuguese, Spanish, and English, which 
made it easy for me to interview and record stakeholders about their views and 
experiences in volunteer tourism in several languages.  Additionally, since my father is 
Brazilian I have an understanding of Brazilian culture and knowledge of the language 
that only someone who grew up with the language or have studied it for years.   
Living in Rocinha.  In order to deepen my understanding of favela communities 
and to gain access to volunteers I chose to live in Rocinha.  It is like any other 
community with shops, restaurants, internet café, bars, schools, churches, day care, night 
clubs, NGOs, etc.  It is a very densely crowed place, which only amplifies the loudness 
with its traffic, motorcycle-taxis and loud music.  The noise is constant and consistent.   
Rocinha has lots of alleyways that twist and turn.  Much of the architecture is 
quite unique with newer apartments being constructed on top of older apartments.  The 
views from the tops of the buildings and some parts of the roads along Rocinha are 
amazing and you can see some tourists winding through the alleyways and at viewpoints.  
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You are able to see Sugar Loaf, Christ the Redeemer, Ipanema, and other points of 
interests from these viewpoints.  Undoubtedly making them popular.  The views are one 
of the first things that people from Rocinha want to show you.   
The hospitality that was shown to me was one of the most notable things about 
the favela communities that I visiting.  Everyone was willing to help me and to speak to 
me.  Most everyone of whom I met had a lot of pride in there community stating that 
although their community is considered a favela it still has a lot to offer.  They were also 
very eager to show me the good parts of their community.  Being with the community, 
having conversation with neighbors and friends and watching the tourists’ pass by is 
when I began to see the differences between favela tourism and volunteer tourism 
through the community’s eyes.   
At first, like a very naïve researcher, I felt that my role in this study was to simply 
interview people.  However, since I lived in Rocinha I also became a neighbor.  And by 
many of the participants in the NGOs and community groups I was seen as a volunteer.  
However, for the volunteer tourists I was seen as a PhD student.  Most likely because 
they have more experience in university settings and therefore more experience with 
researchers 
Gaining Entry to NGOs, volunteers, and favela communities.  Before the study 
began I contacted Iko Poran (www.ikoporan.org) as one of the sending organizations, and 
possibly the only, located in Rio de Janeiro Brazil who worked with international 
volunteer tourists.  They help locate volunteer activities and offer tourists’ activities for 
their clients.  As part of the tourist program they also have 24-hour assistance to attend to 
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the needs of the volunteers.  They also provide transportation to and from the airport and 
housing.  Along with the price of their programs they offer Portuguese classes to help 
immerse the volunteers with the Brazilian culture.   
Iko Poran had agreed to be contacted by me and had introduced other NGOs and 
communities who they currently worked with.  They were the starting point for me 
meeting other NGOs, volunteers, and community members.  Many of the NGOs who 
have worked with Iko Poran had also known of additional NGOs in other communities 
who were working independently without a sending organization in recruiting volunteers 
for their program.  Therefore I was able to have a variety of volunteers from a diverse 
group of NGOs and communities.  
Criterion sampling was used in order to qualify community members for the 
study.  Criterion sampling is a form of purposive selection of participants for qualitative 
research who will best help the researcher address the purpose of the study and the 
research questions (Creswell, 2009).  Phenomenological studies most often use criterion 
sampling because all the persons in the study should have experienced the phenomenon 
studied (Creswell, 2007).  Additionally, because of the population that I was working 
with was a ‘difficult to reach population’, identifying people to interview was 
complicated to arrange prior to arriving to Rio de Janeiro.  A purposive snowball sample 
can be the best way to locate people with a specific quality needed for the study (Berg, 
2009).   
To be included in the study, community members had to have actively been 
involved with the NGO in some form either by volunteering themselves or taking classes.  
The majority of community members were taking classes or participating in a program 
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where the volunteers where leading.  Additionally, a purposive snowball sample was used 
to help identify other community members who had both an interest in the study and 
experience with the volunteers.   
All whom participated in the study were asked one or two filter questions 
depending on which group they belonged too.  The filter questions consisted of asking, 
“How long have you been participating with X organization?”  And, “have you been able 
to get to know the volunteer tourists from X organization?”  If they could answer both 
questions, then I would ask them if they would be willing to be interviewed about their 
lived experiences on tourism.  Interviews lasted between 30 minutes to 1.5 hours (see 
Appendix A for cover letters for the interview and Appendix B for interview questions 
and protocols).  The interviews for the community group were guided by a central 
question: how does the community experience volunteer tourism in their communities?  
More specifically: 
RQ1. How does volunteer tourism influence a community as perceived by the 
community?  
RQ2. How does volunteer tourism differ from other forms of tourism as perceived by 
community?  
RQ3. How does the interaction with the different types of tourists influence support 
for tourism development and support for NGOs as perceived by the 
community? 
The interviewing process also used probes in order to enrich the information 
given until no new information related to their specific questions was given.  Probes are 
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an interview technique to draw out a more comprehensive story by asking the person to 
elaborate on a question they have already answered (Berg, 2009; Padgett, 2008).   
IRB permission was obtained and appropriate human subjects protocol was 
followed.  For example, the participants were asked to volunteer their information and 
informed that their responses will be kept confidential (see Appendix C).  Additionally, 
participants were informed that their responses were not associated with their identities 
and their names were kept confidential.  Interviews were recorded, transcribed and 
conducted in Portuguese.  In addition, themes and observations were recorded during 
participant observation along with written summaries of the documents reviewed.  
Interviews were conducted face-to-face beginning in August 2011 and ending in October 
2011.   
Data recording.  Interviews were audiotape recorded and transcribed to ensure 
the accuracy of information and were transcribed in the language that they were 
interviewed in.  Essential information was given to the person being interviewed 
informing that the interview was voluntary and if they do not want to continue the 
interview that it can stop at any time.  Transcribing began in December 2011 with 
ongoing coding of themes within the data.  The coding of the data follows a general 
guideline of analysis that looks for significant phrases and meanings that are clustered 
into themes that are then presented in an in-depth description of the phenomenon.   
The researcher was seen as a key instrument in the qualitative study and gathered 
multiple sources of information (Creswell, 2009).  For example, I collected the data on 
sight by talking with qualified persons and seeing them interact.  I also examined 
documents and websites for greater depth in the research.  Reflective notes were recorded 
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during observation.  Observations took place at the NGOs when the volunteers interact 
with community members and NGO staff; and at viewpoints and the bridge between São 
Conrado and Rocinha where favela tourists would frequent.  Location, and time of day 
where noted alone with reflections on what people around me were saying and if I 
interacted with someone during my observations.  If they were a local or tourists was also 
noted.   
The aim of my observations was to see how the volunteers interacted with the 
NGO staff and with the students.  I developed questions for observations that help me to 
focus my observations, which are: How well was everyone able to communicate with 
each other?  What was the experience like for everyone?  How does this interaction 
compare with favela tourists, or with volunteer tourists?   
During my observations sometimes I would have conversations with people who 
were around me.  These were not considered interviews, per se, but they did influence 
how I was observing.  For example, while conducting my observations at the NGOs I 
would have conversations with children, adults and with parents.  Or sometimes I would 
over hear conversations with community members about the volunteers (see Appendix D 
for the observation protocol).   
Data analysis.  Data analysis in qualitative research begins with preparing and 
organizing the data, making sense of the data, and then condensing it into themes through 
the process of coding (Creswell, 2007, 2009).  I used several books to help guide me 
throughout the data analysis process (Berg, 2009; Creswell, 2007, 2009; Padgett, 2008).  
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Creswell (2009) listed several steps for data analysis that I have adapted and will begin to 
describe below. 
1. Notes where taken during the interviews and then reflective notes where 
written after.  Reflective notes were later taken at the end of the data 
collecting process. 
2. Member checking was used during data collection with the community 
members by meeting with them again and discussing some of the items 
that were emerging using an informal interview. This interview was not 
recorded however hand written notes were taken.   
3. Most of the interviews were transcribed only leaving the ones that had not 
produced new information or had very little information was left as an 
audio recording.   
4. After the transcribing phase was complete, the interview with the most 
interesting or the most data rich was picked first for coding and was used 
as a comparison for the other interviews.   
5. Notes were taken during the coding of each interview and a list of codes 
and possible themes were created. 
6. Analytic triangulation was used for the transcripts to safeguard against 
misunderstandings and bias (Padgett, 2008).  Analytic triangulation is 
having multiple coders for independent coding, and then the coders meet 
and compare similarities and differences.  Dr. Helena Araújo Costa was 
asked to help with coding of some of the transcripts with the community 
members.  Dr. Costa is a faculty member in Business Administration and 
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in the Center of Excellence in Tourism (CET) at the University of Brasília 
(UnB).  Her expertise in tourism and as native speaker of Portuguese gave 
her valuable insight into the development of codes and themes that were 
emerging.   
7. Next I went back to the data to create a more refined list of codes and 
possible themes and reread the transcripts again. Categories were later 
created.      
8. Some of the transcripts where recoded and notes where taken to which 
were the best quotes that could described the themes.   
In step number two and six I describe member checking and analytic 
triangulation, which is a process called qualitative validity, when a “researcher checks for 
the accuracy of the findings by employing certain procedures” (Creswell, 2009, p. 190).  
Qualitative validity checks to see if “the researcher’s approach is consistent across 
different researchers and different projects” (Creswell, 2009, p. 190).       
Again, Creswell (2009) listed several steps for reliability procedures that I have 
adapted and will begin to describe below. 
1. Transcripts were checked to make sure that they did not have any obvious 
mistakes made during transcription.  
2. The transcripts were reread to make sure that there was not a drift away 
from the definitions of the codes.  A codebook was used to keep the codes 
consistent and notes were taken to mark any mistakes or the possibility of 
new codes.   
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3. Codes were crosschecked by another researcher by comparing results the 
results of the other researcher by a process called intercoder agreement.  
Intercoder agreement are “based on whether two or more coders agree on 
codes used for the same passages in the text” (Creswell, 2009, p. 191).     
Validity is another strength in qualitative research (Creswell, 2009).  Validity is 
determined by checking the accuracy of the findings.  Both Creswell (2009) and Peddett 
(2008) recommend strategies for validity that I have adapted for my study.  Peer 
debriefing helps in validity by enhancing the accuracy of the study through the uses of 
mentors who reviews and asks questions about the study itself.  My PhD committee 
served as peer debriefers along with the Center of Excellence in Tourism (CET) at the 
University of Brasília (UnB).  I spent six months at UnB working with other researchers 
talking about similar projects and was invited to partake in PhD classes.  This helped add 
to my literature review and also helped the richness of the interpretation of the data 
because of the feedback I received (Creswell, 2009).   
Results 
In this section I will illustrate the importance of investigating the perceptions of 
community residents regarding volunteer tourism.  There were a total of 23 people 
interviewed for this study ranging in age from 18 years old to 60+ years.  Sometimes it 
was difficult to get an exact age because some who were interviewed would give me an 
approximate age.  What is interesting to note, while the volunteer tourist groups and the 
NGOs expressed uncertainty at times about the impacts that they have on the community, 
the community in particular could express with great certainty and eloquence about how 
they perceived volunteer tourism impacts.  The statements were translated by a native 
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speaker of Brazilian Portuguese, who is fluent in English and with experience in 
translations (see Appendix E for documentations of the translators’ credentials).    
Images of the favela.  As Freire-Medeiros (2009a) suggests in her study that the 
favela tours are also part of the circulation and consumption as the favela as a global 
trademark.  It is important to introduce the perception of the volunteer’s images of the 
favelas as perceived by the community as it provides a context for how volunteers are 
viewed by community residents.    
Volunteer’s images of the favela as perceived by the community.  When asked 
about what the community perceives as the volunteer’s image of the favela many of them 
responded that the volunteers are curious but also scared because of the images that they 
have seen in the media.  Also, many are excited to come to Brazil because of the other 
images that are seen, such as sun, sand, sex, samba, and soccer.   
Before, I think they were afraid of coming here. For all that it’s said out there 
about the Complex, of the wars that were going on; after the pacification, they 
come relaxed. They are not afraid. 
[Antes, eu acho que eles tinham medo de chegar até aqui. Pelo que era falado lá 
fora sobre o Complexo, das guerras que tinha; agora depois da pacificação, eles 
vêm tranquilos. Não têm medo.] 
- 22 year old man from Complexo do Alemão  
Another said:   
They think, “It is what they sell, right?” Brazil is carnival, samba, soccer, right? 
And really when the volunteer tourists come here we have this opportunity to 
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show other things beyond this. Like we have a lot of people with lots of talent and 
they do things that are really cool…. It’s really funny because we have a 
conversation with the volunteer tourist and we ask them, “so why did you come to 
Brazil? What have you discovered?” …Generally they say, “it’s because I like 
Brazilian music a lot,” or, “I saw on TV that the girls are really pretty and that 
there is a lot of sun here, there are beaches, then you can stay out longer [night 
life].” The majority of them come because, it’s their first time coming and they 
want to get to know everything. They never had any experience of anything from 
here [Brazil]… 
Woman in her mid 20s from Barreira do Vasco  
Fear of the favelas.  There is a fear of the favelas. Everyone who lives in one 
knows that others are afraid to enter.  They acknowledge that this impacts them, 
especially their businesses.  However, many see the volunteers and believe that this 
image is starting to change for the favela.   
Look, the truth is that I don’t really see so many people from outside, here. I 
believe that, well talking for [the business] there are lots of people who don’t 
come here because it’s in a favela. Because there still strongly exists this question 
of people associating favelas as being violent, that something was suffered here. 
But it’s like this conception has changed, right, its not exactly like how it was 
before. You know, it has changed for the better. But it still exists. There are some 
people who become anxious if they can come or not [to the store]. But I know that 
this has changed, at least recently.  
- Woman in her mid 20s from Barreira do Vasco  
  228 
Pacification, drugs, violence, and prejudice.  The residents are very aware that 
the media portrays their communities locally and internationally as violent, dangerous 
places.  In fact it was the most talked about during the interviews.  Some also mentioned 
that they prefer the word ‘community’ over ‘favela’ because of the stereotypes and 
prejudice that they have seen.   
I think that... most people think it’s violent. Violent, dangerous, because that’s 
what it’s shown outside. It’s in the newspaper, internet, television, in many other 
places; there are more worst things than good things, in what they show. Many 
bad things, then the person comes here thinking that is just like that; comes here 
with this doubt. “Is it really like that?”, “gee”. They ask us if they can or cannot 
take pictures, if they can or cannot go to certain place by themselves. This fear. 
What the bandits do, if they do, if they don’t do, how is life. Most of them find 
out that it isn’t violent as shown on television. It is not. 
[Eu acho que…a maioria pensa que é violenta. Violento, perigoso, porque é isso 
que é mostrado lá fora. Está no jornal, Internet, televisão, tem em muitos cantos; 
tem mais coisa ruim de que boas, o que mostram. Mais coisas ruins, aí a pessoa 
chega aqui achando que é assim; chega assim com a dúvida. “será que mesmo?”, 
“caramba”. Eles perguntaram para a gente se podem tirar fotos, se não pode, se 
podem ir a tal lugar sozinho, se não pode. Esse medo. O que fazem o bandidos, se 
fazem, se não fazem, como é que a vida. A maioria descobre que não é violento 
como mostra a televisão, não é.] 
- 29 year old from Complexo do Alemão 
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What also came up in the conversations was the pacification process. Many feel that they 
will have more volunteers join them in their NGOs now that their community has been 
pacified.  However, this also increases the images that the favelas are violent places.  !
Positive effects of volunteer tourism.  There exist many positive benefits from 
the volunteers as perceived by residents either for the community in general, for 
themselves personally, or for the volunteers themselves (please see table 6): improved 
self-esteem from the community because of the interaction with the volunteers; 
community pride because there is a feeling that there is something special about their 
community; change in perception of what the favela represented for the volunteers and 
community hope that they will tell others about what they have learned; recruitment of 
other volunteers by word of mouth; brings more participants to the NGOs; a chance to 
open up the horizons of the community; native speakers for language classes; friendships; 
sharing cultural experiences; exchange of knowledge; community support for NGOs and 
volunteer tourism.  The residents are very welcoming of the volunteers and enjoy having 
them in their community     
“Braços abertos,” Volunteers are welcomed here.  Many of the community 
members expressed that they liked working with the volunteers and have gotten to know 
a lot of them throughout the years.  The NGOs that have volunteers from other parts of 
the world kept residents, both the children and adults, interested in the programs.  For 
example, “the community is always with arms wide open for you and the rest [A 
comunidade está sempre de braços abertos para você e para os demais]” (45 year old 
woman from Batan). And as another said:  
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People also like to have new comers at the community; to have new volunteers 
from other places. For example, even here, [at the NGO], when a new professor 
arrives, a lot of people come to class to get to know him.  
[As pessoas também gostam de ter gente nova na comunidade; de ter voluntários 
novos de fora. Por exemplo, aqui mesmo, na [ONG], quando chega professor 
novo, vem muita gente aqui à aula para conhecer.] 
- 22 year old man from Complexo do Alemão  
It was also felt that the volunteers are motivated to volunteer by two reasons: 1) because 
they are a special kind of person, that they don’t care about being paid but that they truly 
want to help and get to know the community; and 2) because they are really curious to 
get to know residents and to know what life is like in their community.   
Enriches the community.  The NGOs provided a space for interaction between 
community residents and volunteers.  Many of the community members stated that this 
helps to enrich the community because it provides more options for young children and 
adults.  For example, as one resident mentioned:  
I think that after the NGO opened space for the volunteers, it enriched our 
community, the young are looking for the NGO more often, we even have soccer. 
There was a volunteer named Kate, she taught soccer to the children, teenagers, 
and this is very important because, taking them out of the streets, building them a 
future, they’ll be better adults, I believe. Little by little the education is changing.  
[Eu acho que depois que a ONG abriu espaço para os voluntários, valorizou mais 
a nossa comunidade, os jovens estão procurando com muito mais frequência a 
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ONG, inclusive tem até futebol. Tinha uma voluntária chamada Kate, ela dava 
aula de futebol para as crianças, adolescentes, isso é muito importante porque 
tirando eles da rua, está formando um futuro bom para eles, serão adultos 
melhores, eu acredito. Aos pouquinhos vai mudando a educação.]  
- 45 year old woman from Batan 
It was reported that volunteers help keep kids interested and off the streets, and contribute 
to the children and adults having better self-esteem and more community pride. There is 
an increased possibility in having a better paying job and better job training as a result of 
the volunteers’ work.  Additionally, the community members expressed an increase in 
interest in the world outside the favela after their interaction with volunteers. One 
resident commented: 
I have many friends that, due to their experiences, language courses, they work 
today in tourism or they got a better job because they learned the correct 
language. At least the people I know received a legacy, in this case, received a gift 
because, if you do it outside, it is way more expensive, many don’t have the 
means, so I think the volunteers make a difference.  
[Eu tenho muitos amigos que por já terem tido experiências, cursos de línguas 
com essas pessoas, hoje trabalham com turismo ou conseguiram um emprego 
melhor porque aprenderam a língua correta. Pelo menos as pessoas que eu 
conheço receberam um legado, no caso, receberam um presente, porque se for lá 
pra fora é muito mais caro, muitos não tem condições então eu acho que 
voluntariado faz uma diferença sim.] 
- 24 year old female from Rocinha   
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Other studies have shown that members of the community are supportive of volunteer 
tourism because they themselves see the benefits (McGehee & Andereck, 2009).  While 
other general tourism studies have shown that personal benefit from tourism is a 
significant predictor for support for tourism (Deccio & Baloglu, 2002; Gursoy, Jurowski, 
& Uysal, 2002).  However, residents where supportive of volunteer tourism not because 
they themselves received benefits but that others in their community also received 
benefits.   
Friendships.  There were many discussions about the friendships that were made 
with the volunteers.  Many of the people interviewed expressed that they had made life-
long friendships and hope to get to know more volunteers in the future.  With the use of 
Facebook and other social media they were able to keep in contact with past volunteers 
and continue to do so.   
There was a volunteer, a skinny boy, blondie, he looked like a tree of children; he 
would go to the pool, and all the kids would be jumping on him, I used to say that 
it looked like a tree of children. He participated in all. The children were very 
integrated with him, with the volunteers. They get along very well; don’t get 
ashamed, they act like they were old friends. This is beautiful.  
[Teve um voluntário, um menino magrinho, loirinho, ele parecia uma árvore de 
crianças; ele ia para a piscina, e as crianças ficavam pulando todas em cima dele, 
eu dizia que parecia uma árvore de crianças. Ele participava de tudo. As crianças 
tinham uma integração muito grande com ele, com os voluntários. Ele se dão 
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muito bem, não ficam envergonhadas, eles ficam como se fossem velhos amigos. 
Isso que é bonito.] 
- 60+ year old women volunteers from Barreira do Vasco  
Community pride and self-esteem.  Because of the contact between the 
volunteers and the community members, residents expressed better self-esteem and 
community pride.  For example, many mentioned that they liked having the volunteers in 
their community because they have a chance to show them all the good things about their 
community and about themselves, which may be contrary to what is seen in the media.  
In addition, many realized that although they live in a favela with lots of hardships, very 
little help from the government, and lots of stereotypes (both locally and internationally) 
that there are still good things about where they live.  The community acknowledges that 
those in power are the ones creating the images of their community, and in a way by 
having the volunteers in their community they are able to create their own image to the 
rest of the world through the volunteers.  It is hoped that the volunteers will then go home 
and teach what they have learned.  The volunteers may help empower the community by 
actively trying to get to know them and by later spreading the information about their 
experiences.  
... the television, the radio, the internet, show a bad thing, you can do the same 
thing there; you say to that volunteer everything that is good in here. You say all 
that it’s good, show him everything so he can know everything that is good here, 
that it isn’t shown outside, for when he comes back, he says all of this to someone 
out there. He will reveal a good image of our local, of the people, he will talk 
about the people’s dream, he will talk about what he saw inside the homes of the 
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people he met, the reality… This may also prevent wars, from this may appear 
projects, real development may bring us outside investment, this is also a kind of 
marketing; both personal and communitarian; the slum’s marketing, you know? It 
is the so-called counter-marketing, there’s a marketing that comes from the power 
and the counter-marketing that we do. Those in power, show bad thing; and we 
can show here a lot of good people who are interested...  
[…a televisão, o rádio, a Internet, mostram uma coisa ruim, você pode fazer a 
mesma coisa lá; você fala para aquele voluntário, tudo o que tem de bom aqui 
dentro. Você fala tudo que tem de bom, mostra para ele conhecer tudo o que tem 
de bom aqui, que não é mostrado lá fora, para quando ele voltar ele vai lá e vai 
falar tudo isso para alguém lá. Ele vai divulgar uma imagem boa do nosso local, 
das pessoas, vai falar do sonho das pessoas, vai falar daquilo que ele viu dentro 
das casas pessoas que ele conheceu, a realidade… Isso pode até evitar guerras, 
disso podem surgir projetos, desenvolvimento verdadeiro pode trazer 
investimento de fora, isso também é um tipo de marketing; tanto pessoal como 
marketing comunitário; o marketing da favela, entendeu? É o chamado contra 
marketing, tem um marketing do poder e tem o contra marketing que a gente faz. 
Quem está no poder, mostra coisa ruim; e a gente daqui pode mostrar muita coisa 
boa quem está querendo…] 
- 29 year old woman from Complexo do Alemão 
Sharing cultural experiences.  There is an obvious lack of ability to travel for 
people who live in a favela.  Many of them enjoy speaking with volunteers to hear about 
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their experiences and about their travels.  In a way this allows the community members to 
live vicariously through the volunteers’ experiences.   
The majority of people don’t have this opportunity to travel outside of Brazil, it’s 
even difficult to visit other regions [in Brazil] because it is so big…also because 
everything is so expensive that it is difficult… there is a lot of want in getting to 
know these places and so we ask the foreigners to come here. Because they have 
already been able to visit various other countries and then they tell how it was… 
it’s very different than getting to know a place from Google…when the foreigners 
come and they speak with us we say “look, I admire you because I would really 
like to travel.” 
- Woman in her mid 20s from Barreira do Vasco  
Also, many residents feel that it gives them hope that one day they will be able to travel 
outside of their city and possibly travel to another country.  As one person said: 
Because they are bringing a new language, a new culture, and different 
information and I think this is very important to the kids. It opens the kids’ 
horizon, to see there’s another country, with people that do other things; the kids 
can get to the country one day; the kids may also get access to other things; 
because otherwise the children are going to get stuck in here. They have to know 
there’s a world out there; besides Brazil. So, it is very important. 
[Porque estão trazendo um novo idioma, uma nova cultura, uma formação 
diferente e eu acho isso importante para as crianças. Amplia o horizonte da 
criança, de ver que tem outro país, que tem pessoas que fazem outras coisas; a 
criança pode chegar ao país um dia; a criança pode vir a ter acesso a outras coisas 
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também; porque se não as crianças vão ficar enfiados aqui dentro. Eles têm que 
saber que tem um mundo afora; além do Brasil. Então é importante isso.]   
- 60+ year old women volunteers from Barreira do Vasco  
Exchange of knowledge.  One of the things that the community really valued 
from the volunteers is the exchange of knowledge and ideas.  It was felt that the 
volunteers not only come to work and teach by that it is more of an exchange of ideas.  
This exchange is seen as equal, that the community learns just as much from the 
volunteers as the volunteers learn from them.  It was striking to see this contrast between 
what was felt with the volunteers and what was felt with the favela tours.  For example, 
because of this ‘exchange’, the community felt that there was equality between the 
volunteers and the community whereas the favela tours are mostly seen as exploitive of 
the community.   
Very important. This exchange of information, and of experiences, this exchange 
in life habits, is very enriching for us, to the children and I believe that it is to 
them too, it’s an experience that they acquire here too… 
[Muito importante. Essa troca de informações, e de experiências, essa troca de 
hábitos de vida, é muito enriquecedora para a gente, para as crianças e eu acredito 
que seja para eles também, é uma experiência que eles adquirem aqui também…]  
- 60+ year old women volunteers from Barreira do Vasco  
Community preference for volunteers.  When asked what type of volunteers the 
community preferred many mentioned that they would prefer foreign volunteers.  
However, they mentioned that they liked the foreign volunteers because of the 
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‘exchange’ of knowledge that was discussed above.  Also because it calls attention to the 
community by outsiders.  For example, more people frequent the NGOs when there are 
volunteer tourists than where there are none, similar to the ‘novelty effect’ seen by Zahra 
and McGehee (2013) 
Sincerely, I prefer the foreign volunteers because it’s an exchange of information. 
We learn a lot with their quality of life, and they also take with them what is best 
from us, so, it’s a very good trade. It’s a delightful friendship, different. 
[Sinceramente, eu prefiro os voluntários estrangeiros porque é uma troca de 
informação. A gente aprende muito com a qualidade de vida deles, e eles levam 
também o que a gente tem de melhor para eles, então, essa troca é muito boa. É 
uma amizade gostosa, diferente.]  
- 45 year old woman from Batan 
Support for NGOs and volunteer tourism.  Because of the friendships and the 
experiences that many of the community members have had with the volunteers there is 
great support for its development.  A community member said: 
I think it doesn’t have to end, I think the NGO is growing a lot and needs to grow 
more. And the volunteer tourists are the ones helping the evolution of the 
community. I don’t think it should end. Brazil welcomes everybody; it’s like a 
mother. Brazil is always with open doors, that’s Brazil’s portrait. We welcome 
you with much affection. 
[Eu acho que não deve acabar nunca, acho que a ONG está crescendo muito e 
precisa crescer ainda mais. E são os turistas voluntários que estão ajudando muito 
a evolução da comunidade. Acho que não deve parar não. O Brasil acolhe todo 
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mundo, é uma mãe. O Brasil está sempre de portas abertas, esse é o retrato do 
Brasil. A gente recebe vocês com muito carinho.] 
- 45 year old woman from Batan 
Negative effects of volunteer tourism.  There are very few negatives that the 
community could describe during the interviews.  The negatives that were mentioned are: 
inconsistencies with volunteers’ time commitment, which leads to disappointments and 
frustrations; problems with communication; volunteers’ fear of the favelas (at first); 
culture shock; short stays (the community would prefer longer stays).  The community 
also stated that there was a language barrier between themselves and the volunteers 
because many of the volunteers do not speak Portuguese fluently.  Additionally, 
community members would get attached to the volunteers and sometimes it would be 
hard for them to see them leave.  In particular, the children would get upset and not come 
back to the NGO again until there was another volunteer there that they could get to 
know which was also seen in another study (Freire-Medeiros, et al., 2011).   
The only change that we don’t like is when they leave. When they leave, it gets 
really boring here. Because the students leave, all of them leave. Then, to make a 
plan, to bring them back, you have to keep calling [them], say that there are new 
volunteers, so the day that they leave is very annoying. There is also the habit; we 
are used to it and then they have to leave. 
[A única mudança que a gente não gosta é quando eles vão embora. Quando eles 
vão embora, aqui fica muito chato. Porque os alunos eles saem, todos os alunos 
saem. Aí para planificar, chamar de volta, tem que ficar ligando, falar que tem 
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voluntários novos, então o dia que eles vão embora é chato. Também tem o 
costume; a gente está acostumada e depois eles têm que ir embora.]  
- 22 year old man from Complexo do Alemão  
Language barrier: What if they don’t speak Portuguese?”  Depending on what 
type of work volunteers had come to do would determine how comfortable the 
community felt with the volunteers.  For example, if the volunteers where expected to 
teach a class then their language fluency was dependent on the level of the class.  The 
more fluent the class members, the less fluent the volunteer needed to be.  However, if 
the volunteer was there to help teach a trade or a skill then the community members were 
nervous of the new volunteer before she or he arrived.  For example:  
If one that doesn’t speak Portuguese arrives, it is worse for me who can’t speak 
English, so I begin to wonder “whoever is arriving, will he speak Portuguese so 
he can talk with me? Because, sometimes, someone might arrive that can’t speak 
Portuguese and I can’t communicate. Therefore, I would drive myself away from 
him because I can’t [speak English], only rough gestures. But, when he comes and 
speaks Portuguese, it’s best. 
[Se chegar um que não fala português, é pior para mim que não falo inglês, então 
eu já fico pensando “será que quem vai chegar vai saber falar o português, para 
conversar comigo? Porque às vezes pode chegar um que não fala português e eu 
não sei me comunicar. Então eu me afastava dele porque eu não sei, só a través de 
gestos.  Mas quando vêm e que fala português, é melhor.]  
- 22 year old man from Complexo do Alemão  
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However, once they figured out a way to communicate or once the volunteer became 
better acquainted with the new language people became less nervous.   
Although it was not reported as a negative, when asked directly about the negative 
impacts or things that the community did not like about volunteer tourism, language 
barrier was mentioned a few times.  It most frequently was noted as a problem when the 
NGO made a transition from one volunteer to another.  Since the volunteers can come 
from anywhere in the world and because there is no guarantee as to their level of 
Portuguese fluency, some interviewed felt agitated when they found out they had to work 
with a new language teacher.   
Residents want volunteers to stay.  Many wished that the volunteer stayed longer 
because they felt that they would learn more from a teacher that they were familiar with 
rather than getting to know a new volunteer.   
It feels like as soon as we get used to a volunteer and his accent, they leave and 
we have deal with another volunteer and get used to his accent and the way that 
they teach and start over again.  It would be better if they would stay longer. Stay 
like for 6 months. At least to finish a class.  Then get a new volunteer with a new 
class.   
- 20+ year old man from Vidigal  
Many stated that they wished that this could change about volunteers at the 
NGOs.  They wanted the volunteers to stay longer because they liked them, but also 
because they became accustomed to and felt comfortable with them.  Many of the 
community members expressed that they liked working with the volunteers throughout 
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the years and that they liked coming to the programs when volunteers where present.  
During the time of the interview there were many that indicated that they were waiting 
for new volunteers to arrive to start up new classes again.  One of the negatives of 
volunteer tourism is the NGOs’ dependency of the volunteers for their programs.  For 
example, when it became time for the volunteers to go home there was less participation 
from the community at the NGO.  If there were few to no volunteers the classes would be 
at a standstill until more volunteers arrived.  This was also seen in Freire-Medeiros, 
Nunes, and Campello’s (2011) photo-ethnographic study which showed when there were 
volunteers at the NGOs children would show up to play, but if there were no volunteers 
the children would stay away.  Those who were interviewed in my study stated that they 
liked taking language courses from the volunteers because they are native speakers and 
the children liked to interact with the volunteers.  Another negative that was most often 
mentioned was that because the volunteers are tourists themselves this would create 
tension between the volunteer tourists in their roles as volunteers versus their roles as 
tourists   – the volunteers would usually teach the class but occasionally in their tourist 
role they would, instead  go out for a night of partying or to the beach.  As Daldeniz and 
Hampton (2011) stated that it would depend on what motivates volunteers, whether if the 
main motivation is based on altruistic motives; or if the main motivation is the touristic 
activity.   
Other types of tourism within the faveals as perceived by the community.  As 
mentioned above because this project focuses on favela communities and volunteer 
tourism’s impacts on them, it is useful to compare volunteer tourism to that of favela 
tours which is the other common type of tourism in favelas.  
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Favela tours: “Nós não somos uma atração”.  People did not regard favela tours 
very favorable.  They compared this form of tourism as a type of safari tour, expressing 
that these tours in a sense dehumanize them and are exploitative of the community.  
Simply put by one interviewee: “We are not an attraction [Nós não somos uma atração.]” 
(32 year old woman from Barreira do Vasco).  And said by another, “the favela is a 
national product in whatever country and so it is bought and sold,” (Man in is late 30s 
from Barreira do Vasco).  Additionally, another said:  
And there are a few things that I don’t accept on these tourism agencies. For 
example, you are a foreign tourist, if you want to know the Complexo do Alemão, 
you don’t need an agency. You can talk to me, or another colleague, if you want it 
here in Brazil “ah, let’s meet the Complexo do Alemão.” ... [The agencies] want 
money... and also that profit, that money, that benefit doesn’t stay in the favela, it 
goes to that businessman. That is bad. And then, they come to talk about 
development? Development in tourism has this? This is not development, this is 
capital accumulation; one person from outside taking advantage of local’s culture. 
This is a shame. 
[E também tem umas coisas que eu não aceito dessas agências de turismo. Por 
exemplo, você é turista de fora, se você quiser conhecer o Complexo do Alemão, 
você não precisa de uma agência. Você pode falar comigo, ou com outro colega, 
se você quiser aqui no Brasil “ah, vamos conhecer o Complexo do Alemão.” … 
[As agências] quer dinheiro… E também aquele lucro, aquele dinheiro, aquele 
benefício não fica na favela, fica para aquele empresário. Isso é ruim. E aí falam 
  243 
em desenvolvimento? Desenvolvimento em turismo tem isso? Isso não é 
desenvolvimento, isso é acúmulo de capital; uma pessoa de fora se aproveitando 
da cultura local. Isso é safadeza.] 
- 29 year old woman from Complexo Alemão  
While others did not like it they still see a good side to the favela tours, although not 
much.  
Ah, this is complicated; because, in a certain way, we feel like we are in a safari, 
those people were in a passenger car, looking at the animals. But there are people 
that come back, only because they knew a little from here, there are people that 
make friends, knowledge, sometimes bring us a foreign culture, therefore, 
everything has two sides, I think that everything has a reason to happen. 
[Ah, isso aí já é complicado; porque de certa forma a gente sente como se a gente 
tivesse num safari, que aquelas pessoas estivessem num passeio de carro, olhando 
os animais. Mas tem gente que volta, só porque conheceu um pouco daqui, têm 
gente que faz amizade, conhecimento, às vezes trazem uma cultura de lá de fora 
pra cá, então, tudo tem dois lados, eu acho que cada coisa tem um porquê para 
acontecer.] 
- 24 year old female from Rocinha   
Drug tourism.  There were a few who mentioned that there are other types of 
tourism in the favelas.  It was not just foreigners who were participating in ‘drug’ tourism 
but other Brazilians as well.  Although none of the community members said that they 
have ever seen a volunteer buy drugs, they did mention that they have seen tourists buy 
drugs.  For example as one community member explained:  
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There are several types of tourism. The tourism, for example, people from the 
south zone, a young person from another social class, there are some whom never 
entered in slums because they are afraid. And there are others that come to buy 
drugs. “I’m going there to buy drugs”, never come, but that’s also tourism. 
Regardless of doing something illegal or not, this is a [kind of] tourism. Going to 
a slum to buy drugs is tourism. What are they going to do there? 
[Tem vários tipos de turismo. O turismo, por exemplo, pessoal da zona sul, um 
jovem de outra classe tem uns que nunca entraram em favelas porque têm medo. 
E tem outros que vêm para comprar droga. “Eu vou lá comprar droga”, nunca 
vem mais isso é turismo também. Independente de fazer uma coisa é ilegal ou 
não, é um turismo… Ir à favela comprar drogas é um turismo. O que eles vão 
fazer lá?] 
- 29 year old from Complexo do Alemão 
From many conversations with community members they expressed three forms 
of tourism.  First, volunteer tourism where the volunteers come for two reasons: a) to 
help and to get to know the community, and b) because they are curious and want to get 
to know the realities of the community and a prolonged stay would help them become 
more familiar with this.  Second, favela tourists who are similar to volunteer tourists in 
regards to their curiosity of the community but only want to see the favela for a short 
time.  They are more interested in the ‘trademark’ that is the favela rather than getting to 
know the real truth of them.  This also includes the favela tourists that come with or 
without a tour guide.  And lastly, drugs.  Many of the residents believe that this is the 
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only other reason why tourists would come to a favela if it were not for the other two 
reasons listed above.  
Conclusion 
The community expressed with great certainty and eloquence that they valued the 
volunteer tourist highly and that they understood volunteer tourism impacts to their 
community.  There exists many positive benefits from the volunteers as perceived by 
residents (please see table 6): improved self-esteem from the community because of the 
interaction with the volunteers; community pride because there is a feeling that there is 
something special about their community; change in perception of what the favela 
represented for the volunteers and community hope that they will tell others about what 
they have learned; recruitment of other volunteers by word of mouth; brings more 
participants to the NGOs; a chance to open up the horizons of the community; native 
speakers for language classes; friendships; sharing cultural experiences; exchange of 
knowledge; community support for NGOs and volunteer tourism.  The negatives that 
were mentioned are: inconsistencies with volunteers’ time commitment, which leads to 
disappointments and frustrations; problems with communication; volunteers’ fear of the 
favelas (at first); culture shock; short stays (the community would prefer longer stays).   
The community listed more positives than negatives and truly expressed their 
desire to work with volunteers.  This starkly contrasted with their representations of the 
favela tours.  It is interesting to note that at no point did the community object about any 
tourists whether they were volunteers our favela tourists.  What they did object to was the 
idea of the favela tours and how the agencies conducted the tours.  They felt that this of 
tourism is, in a sense, dehumanize and exploitative of the community, where the favela is 
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being sold as a commodity to the tourist as was seen in Frisch’s (2012) study and Freire-
Medeiros’ (2009a) study.  However, what the community felt with the volunteers was 
more equality stating that it was an exchange of knowledge, sharing cultural experiences, 
and developing friendships.   
Favela tourism continues to be very controversial.  Although favela tours claim 
that the motivation for visiting favelas is to get to know the “real Rio” (Freire-Medeiros, 
2009a; Frisch, 2012), there is no real evidence that slum tours, or favela tours, is 
successful in changing the representations of the favela.  The community acknowledges 
that the people in power are the ones who create the representation of their community, 
which is an example of hegemonic social representations.  However, they liked having 
the volunteers in their community because they felt that it was their chance to show them 
all the good things about their community and about themselves, which may be contrary 
to what is seen in the media.  This information that is shared between the volunteers and 
the community can be seen as a form of emancipated social representations.   
The community perceived that the volunteers had the same motivational factors as 
the favela tourist in regards to getting to know the “real” and “authentic”, however, the 
communities’ representations of volunteer tourism is quite different than that of their 
representations for favela tours.  As shown, the Zona Sul areas experience more tourism 
than that of the other Zones in Rio de Janeiro.  The communities in these areas were 
better able to make a comparison between these two forms of tourism than those of the 
latter.  Both the Zona Norte and Zona Sul favelas would like to have more development 
of tourism in general; while the Zona Sul areas are more selective of what kinds of 
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tourism they would prefer.  Generally, people view tourism positively basing their 
representations on past experiences, information gained from the media, and knowledge 
that many communities around the world use tourism as a strategy to boost their 
economy.  However, since Zona Sul has a broader experience with tourism they are more 
selective whereas many of the Zona Norte based their knowledge on their encounters 
with volunteers and want tourism development in general.  However, both zones would 
like more development of volunteer tourism in general.  
There is no agreed upon definition of alternative tourism allowing many different 
types of tourism to be placed in this realm, including volunteer tourism and favela 
tourism (Freire-Medeiros, 2009a; McIntosh & Zahra, 2007; Stoddart & Rogerson, 2004; 
Wearing, 2001; Wearing, 2002).  However, when considering how the community feels 
towards volunteer tourism, it is more than just a form of tourism that rejects mass 
tourism’s consumptive values (Lyons & Wearing, 2008).  For example, as was seen in 
chapter 2, volunteer tourism can be viewed as a component of sustainable tourism 
because its projects can focus on one, or any combination of the social/cultural, 
economic, and environmental aspects of a community.  Sustainable tourism works with 
aspects of a community related to social/cultural, economic, and environmental tourism 
related resources (Hall, 2008).  For example, volunteer tourism in favela communities 
heavily focuses on the social/cultural projects because of the needs of the community.  It 
also seems to align closely with the UNWTO’s definition of sustainable tourism 
development, which is “development [that] meets the needs of present tourists and host 
regions while protecting and enhancing opportunities for the future” (UNWTO, 2012, 
para.1).    
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However, a volunteer tourist is very fluid switching from volunteer to tourist 
depending on the day.  As what was seen in this study one of the negatives to volunteer 
tourism is this almost Dr. Jekyll and Mr. Hyde scenario with regards to inconsistencies 
with time commitment.  Out of all the programs that the NGOs offer to the community, 
courses taught by volunteers seem to have the most potential to be effected negatively 
when the volunteers do not show up.   
Based on the communities’ perceptions of volunteer tourism’s impacts found in 
this study, it is clear that this form of tourism can be beneficial to communities, however 
management practices should address the negative consequences that were identified.   It 
is felt that studying one group’s lived experiences alone will not truly reveal off the 
volunteer tourism’s impacts on vulnerable communities,  but does provide a starting point 
for further investigation.  As part of ongoing research, all three of the primary groups 
involved in volunteer tourism, the residents, the volunteers, and the NGOs, must be 
studied in order to fully interpret the findings of volunteer tourism impacts.    
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Chapter 5: Overall Study Findings 
Introduction 
This chapter summarizes the findings of the three groups that were studied: the 
community residents, volunteers, and NGOs.  As discussed in chapter 1, the guiding 
question for the overall study is what are the lived experiences of volunteer tourism and 
the perceptions of its impacts on favela (slum) communities in Rio de Janeiro, Brazil?  It 
was felt that to fully understand this, the experiences of three stakeholder groups (the 
community residents, volunteers, and NGOs) should be considered.  This project was 
created in order to study the lived experiential meanings of volunteer tourism through the 
views of those involved.  It attempts to describe and interpret these meanings with a high 
degree of depth and richness using interviews, observation, and document analysis.  This 
chapter describes a comparative analysis from three projects described in chapter 2, 3, 
and 4.   
The Goal 
The goal of this project was to learn about the lived experiences of the 
stakeholders involved in volunteer tourism and their perceptions of its impacts on favela 
communities in Rio de Janeiro, Brazil.  Three groups were interviewed: community 
residents, representatives of NGOs, and volunteer tourists in Rio de Janeiro, Brazil.  
Semi-structured interview questions were used in order to allow several key actors in 
volunteer tourism to be treated as “experts” on their views.  In addition, participant 
observation was used to further enrich the data.  This study was developed to address a 
need for further research that critically looks at the social impacts of volunteer tourism in 
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vulnerable communities, and analyzes the nature of volunteer tourism by reviewing 
concepts related to alternative tourism, sustainable tourism, and social representations 
theory.  The overall objectives of this study are to address the following questions: a) 
how does volunteer tourism influence a community as perceived by different 
stakeholders; b) how does volunteer tourism differ from other forms of tourism as 
perceived by different stakeholders; c) how does the interaction with the different types 
of tourists influence support for tourism development and support for NGOs as perceived 
by the community; and d) why and how do NGOs use volunteer tourism for their 
projects.   
Each group of interviews (i.e. community residents, NGO staff, and volunteer 
tourists) was reported separately as a distinct paper for journal publication (please see 
chapter 2, 3, and 4).  Additionally, this chapter is written as a stand-alone chapter for 
journal publication and serves as a summarized report of the completed dissertation.  This 
study will help identify volunteer tourism costs and benefits for local community 
development in the favela communities of Rio de Janeiro, Brazil.  In order to do this, it is 
important to take into consideration the many actors that are involved in volunteer 
tourism.  While the perceptions of the community members who interact with the 
volunteer tourists are placed at the center of the project, other stakeholders will also be 
considered since they may, at times, have power to affect change and can act on behalf of 
the community.   
People who live in marginalized or lower-income communities have less control 
over their own lives than those in more affluent communities (Bullough, 1972).  For 
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example, the United States routinely controls the geographic modality of low-income 
families by creating zoning laws and discriminatory land use controls that restricts 
affordable housing to the poorest neighborhoods usually of the same race and ethnicity 
(Wilson, 2012).  Although there is no definitive research to date that has identified a 
profile of the volunteer tourist (Andereck, et al., 2012), there is evidence that suggests 
that they tend to be more affluent, are from the global north, have more free time, and 
have opportunities for travel (Benson & Wearing, 2011).  NGOs serve as an intermediary 
between the volunteer and the community by creating a network of interaction between 
the community and the volunteers and other stakeholders (Zahra & McGehee, 2013).  
Therefore, in order to effectively understand the impacts of volunteer tourism in local 
communities, the perceptions of the NGO staff who host volunteer tourists, the 
perceptions of the volunteer tourists themselves, and the perceptions of community 
residents should all be considered.  
The Purpose 
The purpose of this phenomenological study is to explore the nature of volunteer 
tourism in communities from the perspectives of community residents, representatives of 
NGOs and volunteer tourists in the favelas of Rio de Janeiro.  Volunteer tourists are 
described by Wearing (2001) as tourists who “volunteer in an organized way to undertake 
holidays that might involve aiding or alleviating the material poverty of some groups in 
society, the restoration of certain environments or research into aspects of society or 
environment” (p. 1).  Please note that the focus of this study is on the community 
residents’ perceptions of the volunteer tourists and their impacts.  A comparison of 
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volunteer tourism with favela tours comes secondary in order to explore how the 
community perceives these differences.  This study has been developed to address a need 
for further research that critically looks at the social impacts of volunteer tourism in 
vulnerable communities, and analyzes the nature of volunteer tourism by reviewing 
concepts related to sustainability, sustainable tourism, and social tourism.   
This chapter will begin by first describing three forms of tourism that have been 
used as a way of comparing and describing the two forms of tourism seen in favela 
communities – volunteer tourism and favela tours, or slum tours.  It will first address the 
concept of mass tourism and alternative tourism, both of which have been used to 
describe favela tours (Freire-Medeiros, 2009a).  Volunteer tourism has been described in 
the literature as alternative tourism and as a form of sustainable tourism (Wearing, 2001).  
Therefore, a review of sustainable tourism will be addressed.  Additionally, since the 
concept of sustainable tourism development has been criticized as lacking both clarity 
and consensus in its definition and goals (Sharpley, 2000, p. 176), it will be useful to 
define it here for the proposes of this study.  I will then review some of the broad 
literature on volunteer tourism and go on to discuss volunteer tourism as it relates to 
some of the current sustainable approaches to tourism.  Finally, I will describe the 
theoretical and methodological aspects of this research. 
Mass tourism vs. alternative tourism.  Mass tourism is seen by many as purely 
hedonic consumption of ‘sun, sex, and sand’ of a geographic location; where the word 
‘tourist’ is seen as a pejorative and where the person is stereotyped as someone who 
disrupts the lives of the host community (Crick, 1989).  However, since the study site is 
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located in Rio de Janeiro it would also be wise to include two more touristic 
consumptions, samba and soccer, both of which belong with the other clichés of tourists’ 
travel motives to Rio.  There is acknowledgement within the tourism literature that mass 
tourism marginalizes the host community where they have little or no ability to influence 
its development (Lyons & Wearing, 2008).  This realization has created a demand for an 
alternative form of tourism that is more socially and environmentally sustainable.   
There is not a widely accepted and definitive definition of alternative tourism 
(McIntosh & Zahra, 2007); alternative tourism relies on the definition of mass tourism for 
it’s own definition.  For example, mass tourism is defined as a consumeristic value 
designed to host large amounts of tourists (Gursoy, et al., 2010) with no parameters set 
for economic, environmental, or social/cultural sustainability.  However, alternative 
tourism is seen as rejecting mass tourism’s consumeristic attitude and is founded on 
ideals that offer an ‘alternative’ that is socially and environmentally sustaining (Lyons & 
Wearing, 2008; Wearing, 2001).  Although volunteer tourism has been defined as a form 
of alternative tourism (McIntosh & Zahra, 2007; Stoddart & Rogerson, 2004; Wearing, 
2001; Wearing, 2002) defining it this way should be used with caution.  For example, 
alternative tourism has a broad definition and examples include: adventure tourism, 
ecotourism, cultural tourism, trekking (McIntosh & Zahra, 2007), reality tours (Freire-
Medeiros, 2009a)  and other similar kinds of tourism.  Alternative tourism has a 
connotation of being a sustainable or ethical form of travel, but this may not always be 
the case.   
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The demand for alternative forms of tourism to that of mass tourism has led to a 
diverse variety of products and services, which can overlap in definition, type of tourism 
activity, and experience (figure 1).  For example, Timothy and Boyd (2003) explain that 
heritage tourism, a subset of alternative tourism, flows between a variety of settings and 
activities from the urban/built environment to the pristine, natural environment.  Adding 
to this concept, volunteer tourism is encompassed within the heritage tourism realm 
because it shares similar landscapes and attractions, in addition to sharing similar values 
and significances which Hall and McArthur identify (1993) and are highlighted by 
Timothy and Boyd (2003).  Similarly, favela tours, which is a subset of alternative 
tourism, is placed within the realm of the heritage landscape.  However, if not managed 
correctly and if care is not taken to keep the community’s needs and interest as a priority, 
it has a large potential to become part of the mass tourism industry, where staged 
authenticity is created to meet the needs of the neo-liberal free market demand.  As 
defined by Freire-Medeiros (2009a) and Frisch (2012), many of the tourism agencies 
have, unfortunately, become part of the mass tourism industry even though they sell 
favela tours as a form of social tourism. 
Any form of tourism has the potential for detrimental impacts including 
alternative tourism.  For example, Weaver (1991) describes two forms of alternative 
tourism: “deliberate” vs. “circumstantial.”  These ‘deliberate alternative destinations’ 
have been planned by the local or regional government, or tourism organizations and 
include policy and planning to intentionally follow sustainable goals and values.  This is 
in contrast to ‘circumstantial alternative destinations’ which appear to conform to 
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alternative tourism goals and values, “but only because the destination is experiencing an 
incipient stage of tourism that may eventually be followed by a more intensive, larger-
scale level of development” (Weaver, 1991, p. 416).  Once the tourism destination 
becomes more popular, however, it begins to take the form of the conventional mass 
tourism.  For example, with respect to what I call the “hipster effect,” tourists travel to an 
area with circumstantial alternative tourism but go there only because it’s ‘off the beaten 
track’ and because it is not a common place to which to travel.  As Weaver (1991) notes, 
the term “alternative tourism” can be misleading because it gives the illusion of tourism 
that might be sustainable or, at least more ethical, but may have the same characteristics 
as mass tourism.  An example of this can be favela tours, where the tourism operators 
claim they offer an alternative, sustainable form of tourism but this may not always be the 
case.   
Volunteer tourism, which also is described as a form of alternative tourism, 
additionally has the potential to become commercialized and more like mass tourism if 
proper care is not taken.  For example, Benson and Wearing’s (2011) study found that 
some volunteer tourism products may have an implied altruistic ideology, but are 
designed to: 
Cater to the needs of the tourists [rather] than the needs of the communities that 
they purportedly serve. The volunteer tourists inadvertently fetishize and regard 
the host communities as exotic or impoverished 'others', rather than making a 
meaningful connection with their hosts or developing any insight into cultural 
diversity. (Benson & Wearing, 2011, p. 243) 
  262 
McIntosh and Zahra (2007) further describe volunteer tourism as “the activities of 
volunteer tourists [who] are anchored upon defining themselves as ‘travelers’ seeking 
personal and unique experiences” (p. 312).  However, it is this author’s belief that 
volunteer tourism should not have a focus on the self but rather on the impacts to the 
local area and the community.  It should follow the tenet of sustainable tourism, 
especially since the basis of this form of tourism is on developing social consciousness 
and cross-cultural understanding.  However, as stated previously, there are tourism 
studies that have questioned this and have shown that contact from tourists does not 
automatically create a positive cross-cultural experience (Nyaupane, et al., 2008); and 
possibly reinforces stereotypes (Raymond & Hall, 2008; Simpson, 2004).  However, if 
volunteer tourism focuses on the impacts to the local area and the community, then this 
form of tourism may have more of an impact on social consciousness and cross-cultural 
understanding between the community residents and the volunteers.   
Slum tourism.  Because this project focuses on favela communities and volunteer 
tourism’s impacts on them, it is useful to compare volunteer tourism to that of favela 
tours, also known as slum tours, as this is the other form of tourism taking place in 
favelas.  Freire-Medeiros (2009a) has placed favela tours in the realm of reality tours, a 
subset of alternative tourism, which she argues has led to the marketing of the favela as a 
global trademark and suggests that this form of tourism is more along the lines of mass 
tourism.  The concern with favela tours is that the tour operators claim that they are part 
of the alternative tourism industry because they help bring awareness on a global level 
and help bring potential tourists to a community that will support their businesses (Freire-
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Medeiros, 2009a).  However, it is not yet known if these tourism operators keep to a 
tourism code of ethics (UNWTO, 2001), nor do they describe exactly how the tours are 
managed in general.  However, it is interesting to note that both local and national 
policymakers have promoted slum tours as part of a policy towards regeneration and 
poverty alleviation in these areas and was supported by Brazilian President Lula during 
his presidential term (Frenzel, 2012).   
It is known within the tourism industry that tourists want, expect, and value 
authentic experiences (Taylor, 2001).  Consequently, this leads to the potential for 
tourism operators to “stage” authentic experiences in order to meet the demands of 
tourists or to compete with other tourism operators, which further creates objectification 
and/or commodification of a community.  Favela tourism operators claim that they 
belong to the alternative tourism industry because they bring awareness of what life is 
like for community members on a global level and potentially help bring money to the 
local economy.  However, it is not yet known how much money generated from these 
tours actually stays within favela communities.   
Tourism operators also claim to combat the stereotypes presented in Brazilian and 
global media about community members.  However, many have described this form of 
tourism as being similar to a ‘safari tour’ or a ‘poor people zoo’ (Freire-Medeiros, 
2009a).  Although this study attempts to uncover how favela tours impact the community 
resdients’ perception of tourism in their community in comparison with volunteer 
tourism, more empirical studies should be conducted to understand how favela tours 
impact the perception of tourism in communities more generally.   
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Sustainable Tourism 
The World Tourism Organization has provided the most recent definition of 
sustainable tourism: 
Sustainable tourism development meets the needs of present tourists and host 
regions while protecting and enhancing opportunities for the future. It is 
envisaged as leading to management of all resources in such a way that economic, 
social and esthetic needs can be fulfilled while maintaining cultural integrity, 
essential ecological processes, biological diversity and life support systems. 
(UNWTO, 2012) 
While looking back to the creation of the Journal of Sustainable Tourism, 
Bramwell and Lane define sustainable tourism as “a positive approach intended to reduce 
the tensions and friction created by the complex interactions between the tourism 
industry, visitors, the environment and the communities which are host to 
holidaymakers” (1993, p. 2).  However, most research on sustainable tourism focuses on 
the environmental and economic aspects of sustainability but lacks in the social and 
cultural characteristics of a destination.  Additionally, Tosun (2001) argues that the 
“principles of sustainable tourism development appear to have been established by 
developed countries without taking into account conditions in the developing world” (p. 
289).   
Many forms of tourism take place largely in the developing world.  For example, 
the majority of volunteer tourists are people from the global north traveling on holiday to 
the global south in order to volunteer.  It is argued that volunteer tourism, like other types 
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of sustainable tourism, should take into account all aspects of sustainability as defined by 
UNWTO and Bramwell and Lane (1993) that includes the economic, environmental, and 
social/cultural aspects of a destination.  Because tourists are in the position of power 
traveling to areas that may have social, cultural, and environmental problems, tourism 
research should be conducted in a way that allows the community to be empowered 
rather than adding to marginalization.    
The definition of sustainable tourism is flexible and allows for a variety of 
interpretations.  Therefore, sustainable tourism is a difficult concept in regards to creating 
a clear set of indicators of standards due to the considerable amount of information 
required for sustainability (Cernat & Gourdon, 2012).  For example, other often quoted 
and widely accepted definitions of sustainable tourism have depended on the authors’ 
philosophical or ideological perspective, which include an “eco-centric” view of 
sustainable tourism (UNWTO, 2001); a futurity perspective (Curry & Morvaridi, 1992); 
an economic aspect (Archer, et al., 2005); quality of life for the host destinations and 
development (Cater & Goodall, 1992); and community based tourism development 
(Chhabra & Phillips, 2009; López-Guzmán, et al., 2011).  Without a clear definition of 
what sustainable tourism is, it can become overwhelming for practitioners in the field of 
tourism to clearly outline how to implement and maintain a sustainable tourism 
destination.   
Volunteer Tourism 
Volunteer tourism is seen by researchers as a subset of sustainable tourism or 
alternative tourism which includes ecotourism, cultural tourism, and adventure tourism 
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(Stoddart & Rogerson, 2004).  There is a belief by some that this form of tourism 
provides a mutually beneficial form of travel where both the volunteer and the host 
communities gain from their experiences (Raymond & Hall, 2008).  It has been defined 
in the academic literature as tourists who “volunteer in an organized way to undertake 
holidays that might involve aiding or alleviating the material poverty of some groups in 
society, the restoration of certain environments or research into aspects of society or 
environment” (Wearing, 2001, p. 1).   
However, other researchers have argued that a distinct definitions should be made 
between domestic and international tourists, volunteer tourists, voluntourists, and 
volunteers in tourism (Benson & Henderson, 2011; Lyons & Wearing, 2012). For 
example, Wearing and McGehee (2013) define international volunteer tourism as tourism 
that excludes volunteering at home and has placed this form of tourism within the 
alternative tourism perspective. For example they further explained that: 
International volunteer tourism generally aligns itself with ideas of development 
aid and appears to have increased in response to both 1) growing social and 
environmental issues in developing countries and 2) disasters like the September 
11 attacks in the U.S. and the 2004 Boxing Day tsunami that affected much of 
South East Asia.  International Volunteer Tourism often focuses on humanitarian 
and environmental projects with the intention of serving communities in need.  
(Wearing & McGehee, 2013, p. 121) 
However, within the tourism industry volunteer tourism is also known as 
“voluntourism” and volunteer tourist as “voluntourist” (McGehee & Andereck, 2009).  
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The terms “voluntourism” and “voluntourist” are rarely used in the academic literature 
because it does not offer a serious handling of the concept of volunteer tourism 
(Alexander & Bakir, 2012).  These terms, however, were not used within my dissertation 
because it was felt that these terms, in a way, both commercializes and dehumanizes the 
tourists because it defines and generalizes a group by what they do rather than who they 
are.  The intention of this research was to study the individual person and the human 
aspect of tourism and not the commercialized or generalized view of volunteer tourism.   
Volunteer tourism or ‘voluntourism’ are both defined by two key elements: 
volunteering and tourism.  Although Wearing’s (2001) definition of volunteer tourism is 
widely used and accepted, its phenomenon and defining terms are limiting and 
ambiguous (Alexander & Bakir, 2012).  For example, volunteer tourism intertwines with 
other forms of travel, sometime being described or defined by a variety of other forms of 
tourism who’s definition may be just as ambiguous such as: international volunteering, 
philanthropic travel, sustainable tourism, alternative tourism, ecotourism, cultural 
tourism, adventure tourism, responsible tourism, and experiential tourism (Alexander & 
Bakir, 2012; Sherraden, Lough, & McBride, 2008; Wearing, 2001).  From the list 
mentioned above let’s, for example, look at international volunteering.  Sherraden, 
Laugh, and McBride (2008) define it as, “an organized period of engagement and 
contribution to society by volunteers who work across an international border, in another 
country, or countries” (p. 397).  Again, the definitions between the different subsets of 
volunteer tourism, alternative tourism, or sustainable tourism can be very ambiguous and 
broad.   
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Therefore, this study defines volunteer tourism as a form of tourism that involves 
any volunteer work while on holiday, and can be as short as one day or as long as two 
years.  Tourists may or may not use sending organizations and volunteer trips do not 
necessarily involve pre-trip planning.  For example, a tourist could be on extended 
holiday, then stumble across an NGO and seek out volunteer work without solicitation by 
the NGO, thereby turning a regular tourist into a volunteer tourist.  This demonstrates that 
the tourist’s identity can be fluid.  She or he may be a volunteer at some point in the trip 
but then decide to stay longer at a location or travel to another part of the country without 
further volunteer work and as a result turning back to a regular tourist.     
Volunteer tourism work can be physical and/or technical work that involves 
aiding or alleviating the impacts of poverty, the restoration of environments, or any form 
of research or teaching while on holiday (Wearing, 2001).  A review of the academic 
literature on volunteer tourism shows that it has focused on the experiences of the 
volunteer tourist and the benefits that they receive; much less of the experiences from the 
perspective of the NGOs and from the community residents have been studied.  For 
example, there is significant literature about the benefits volunteer tourism has on the 
tourists themselves (Brown, 2005; Sin, 2009; Stoddart & Rogerson, 2004; Wearing, 
2001; Wearing & Neil, 2000), there is limited literature of the perception of impacts of 
volunteer tourism on the community (Andereck, et al., 2005; Ap, 1990; McGehee & 
Andereck, 2008), and literature on the benefits of volunteer tourism to NGOs is scarce 
(Brightsmith, et al., 2008; Joppe, 1996; Wearing, et al., 2005).   
  269 
There is emerging research in the area of resident attitudes toward volunteer 
tourism (McGehee & Andereck, 2009), the perceptions of the volunteer tourist regarding 
their impacts on the community (Stoddart & Rogerson, 2004), and the NGOs’ agendas in 
tourism development (Wearing, et al., 2005).  Additionally, recent work conducted by 
McGehee and Andereck (2008), has outlined both the positive and negative impacts of 
volunteer tourism on the community after interviewing local NGOs and community 
residents of West Virginia, USA and Tijuana, Mexico.  Their work begins to inform 
NGOs of the types of management actions needed in order to maximize both resources 
and the quality of their programs for the community.   
Since the majority of the of the literature has focused on the impacts that tourism 
has had on the tourists themselves, more research needs to be conducted on its effects on 
communities and on NGOs in order to understand the true effects of volunteer tourism.  
For example, tourism practitioners and academics have described volunteer tourism as an 
ethical or alternative way of traveling to other countries creating encounters that promote 
mutual understanding and respect (Wearing, 2001).  However, there are other studies that 
question volunteer tourism’s effectiveness at developing social consciousness and cross-
cultural understanding.  For example, some tourism studies have shown that interpersonal 
contact from tourism does not automatically create a positive cross-cultural experience 
(Nyaupane, et al., 2008); while others have shown that stereotypes may be reinforced 
rather than dispelled (Raymond & Hall, 2008; Simpson, 2004).  Similar to volunteer 
tourism, slum tours are described by tourism agencies as an ethical or alternative way of 
visiting slum communities while creating encounters that promote mutual understanding 
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and respect.  However, regarding the question of slum tours, authors have argued that just 
like other forms of tourism it does not automatically create a positive cross-cultural 
experience, may not be as ethical as claimed, and may also reinforce stereotypes (Dyson, 
2012; Freire-Medeiros, 2009a, 2010; Frenzel, et al., 2012; Frisch, 2012; Rolfes, et al., 
2009).   
It is important to study the lived experiences of volunteer tourism from the 
perception of all stakeholders to analyze what are its benefits not only for the tourists, but 
also for the community and for the NGOs.  Although there is significant literature of the 
benefits of volunteer tourism for the tourists themselves, more research of the perceptions 
of volunteer tourism by the communities and by the NGOs should be conducted.  This 
study has been developed to look critically at the impacts of volunteer tourism in 
vulnerable communities, specifically favelas (shantytowns) in Rio de Janeiro, Brazil.  It 
addresses the research gap on how the community regards this form of tourism and how 
volunteers may benefit the NGOs.  Since this study was conducted in communities that 
have historically been marginalized it is important to make sure that the residents’ voices 
are heard.   
Research suggests that residents have a positive attitude toward tourism 
development (Andereck & Vogt, 2000), but are concerned that negative social and 
environmental impacts may affect their community (Perdue, et al., 1990).  It is important 
to make sure residents are informed about the various types of tourism development and 
their positive and negative attributes (Andereck, et al., 2005; McGehee & Andereck, 
2004; Perdue, et al., 1990).  Research in this area should look critically at tourism costs 
  271 
and benefits to the host community because of the way groups have been marginalized in 
the past, such as indigenous groups and communities of lower economic status.   
The concept of volunteer tourism has been well established in both the tourism 
field as well in the academic literature.  However, as discussed by McGehee:   
Debate persists as to the more subtle components of volunteer tourism, including 
the language of volunteer tourism, the system of volunteer tourism, how various 
stakeholders view themselves, and the role of volunteer tourism organizations. 
Perhaps most importantly, there is a lack of an overall cohesive theoretical 
framework and accompanying research agenda underpinning these various 
debates. As is often the case with emerging tourism-related research, a theoretical 
foundation is vital to help address these debates and issues, but it also difficult to 
establish. (2012, pp. 84-85) 
Therefore, this study aims to look at the perception of the impacts that volunteer 
tourism has on a community through the scope of the various stakeholders.  Favela 
communities in Rio de Janeiro were chosen because of the existence of two forms of 
tourism, favela tours (slum tours) and volunteer tourism, both of which are new in these 
areas.  Much of the literature on sustainable tourism or sustainable development, 
described by Sharpley (2000) as a parental paradigm, focuses on environmental or “eco-
centric” views of sustainability with literature on social aspects of sustainability lacking.  
This study will be primarily concerned with the social and cultural aspects of volunteer 
tourism.   
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Social Representations Theory 
Drawing from Durkheim in sociology, Moscovoici (1984)  adapted social 
representations theory for social psychology and defines it as a theory that will help 
understand social reality and social life by using logic and language.  The definition of 
social representation theory extensively used in the tourism literature is a: 
Cognitive systems with a logic and language of their own and a pattern of 
implication, relevant to both values and concepts…  They do not represent simply 
‘opinions about,’ ‘images of’ or ‘attitudes towards,’ but ‘theories’ or ‘branches of 
knowledge’ in their own right, for the discovery and organization of reality. 
(Moscovici, 1973, p. xiii)   
Social representations theory is seen as both a theory and a phenomena for 
explaining various aspects of social life (Deaux & Philogène, 2001; Moscovici, 1984).  It 
studies how social knowledge is created and shared between the individual and the social 
world (Philogène & Deaux, 2001).  The interaction between individuals and their social 
or cultural world is central to social representations theory, and is useful for researchers 
who study “what communities think tourism is, what they expect it will bring and how 
they respond to tourism…” (Pearce, et al., 1996, p. 31).   
Both visual imagery and language are seen as a central component in social 
representations theory, can be used as a bridge between individual and social beliefs 
(Moscardo, 2009; Moscovici, 2001; Valsiner, 2003), and are later repeated in the media 
or other social interactions between individuals (Philogène & Deaux, 2001).  For 
example, for both Brazilians and Americans, images of Rio are filled with samba, sand, 
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and soccer.  The Carnival is the trademark of Rio accompanied by media images of sun 
darkened, beautiful people dancing the night away.  In many ways, Rio sets the stage for 
exotic travel with its picturesque landscape and famous beaches like Leblon, Ipanema, 
and Copacabana.  It has been said that Rio’s typical “images of the city is largely 
exported as a sensual and exoticized sun-drenched landscape of the body and sexualized 
pleasure” (Jaguaribe & Hetherington, 2004, p. 155), which is typically associated with 
mass tourism.  In recent times, tourists have been searching for the ‘authentic’, which has 
led many tourists away from the ‘sun-drenched’ beaches and into the poor districts of 
Rio.  But what is the “real” Rio?  Social representation theory may help to explain why 
volunteer tourists want to come to work in the favelas of Rio de Janeiro or help to explain 
how media images of the favela affect tourism development within these communities.  
In addition, social representation theory may help in understanding how volunteer 
tourism is perceived within a community and how it is seen as different from favela 
tourism and mass tourism.   
In the tourism academic literature social representation theory has been used in a 
diverse variety of research such as to help understand: the effects of marking destination 
communities (Moscardo & Pearce, 2003); hotel employees’ experiences (Meliou & 
Maroudas, 2011); the role stakeholders have on tourism planning (Moscardo, 2011; 
Yuksel, et al., 1999); tourism transportation planning (Dickinson & Dickinson, 2006; 
Dickinson & Robbins, 2007, 2009); resident perceptions toward tourism (Andriotis & 
Vaughan, 2003; Zhou & Ap, 2009); perceptions of casino development (Chhabra & 
Gursoy, 2007); perceived impacts of events (Fredline & Faulkner, 2001); and tourism and 
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quality of life (Moscardo, 2009).  However, many others only mention social 
representations theory as a guiding framework without explicitly discussing the theory 
(Kim, et al., 2006; San Martin & Rodríguez del Bosque, 2008; Woosnam & Norman, 
2010).   
As suggested by Moscovici (2001) and explained by Moscardo (2009) there are 
three forms of social representations: 
Hegemonic representations that are promoted by those in power and often widely 
accepted.  Then there are emancipated social representations that may be shared 
within subgroups but lack widespread acceptance and/or use.  Finally, there are 
polemic representations that arise out of conflict between groups and typically 
represents alternative views or beliefs about a topic. (p. 160)   
There are only a few studies on the use of social representations theory that 
critically look at the multiple actors in the tourism industry and their influences on its 
development (Moscardo, 2011; Yuksel, et al., 1999).  More research in the area of how 
the different community stakeholders (i.e., volunteer tourists, NGOs, and community 
residents) interact with each other is needed in order to understand volunteer tourism and 
how different groups view this phenomenon.  For example, where do each of the different 
groups involved in volunteer tourism fall among the different representations?  As stated 
before, both the volunteer tourists and the NGOs may have more power than residents in 
the communities that they work for because of their higher social status or influences in 
attainment of resources.  Does the interaction among the volunteer tourists, NGOs, and 
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community residents fall within the emancipated social representations or within the 
polemic social representations?   
Woosnam and Norman (2010) argue that tourists are not considered part of social 
groups or communities.  However, volunteer tourists tend to stay at a given location over 
a longer period of time than mass tourists or other travelers.  I argue that volunteer 
tourists can be seen as a social group or as a ‘voluntourist’ community.  Many volunteer 
tourists keep in contact on social networking sites (such as Facebook) even after their trip 
has ended or return to participate on another volunteer tourism trip.  Additionally, studies 
have shown that some volunteer tourists continued their network ties built from a 
previous trip further increasing their intentions for future activism either locally or abroad 
(McGehee & Norman, 2002).  This sense of solidarity volunteer tourists gained during 
their trip could potentially link them to a broader volunteering community.  Additionally, 
during a preliminary study conducted in Rio de Janeiro in March 2011, some of the 
NGOs use local residents as tour guides or program leaders for the volunteer tourist 
(Aquino, 2011) potentially expanding the volunteer tourism community.  Volunteer 
tourism may have the potential for increasing solidarity felt among community residents.  
This project will use social representations theory in order to explore how residents 
perceive volunteer tourism in their community in addition to the perceptions of other 
stakeholders such as the NGOs and volunteer tourists on the effects of volunteer tourism 
on local communities.  
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Study Sites  
Volunteer tourism in Brazil is not as well known, or researched, as in some other 
countries of Latin America.  Undoubtedly, tourism affects local communities including 
favela communities.  Favela communities offer potential for studying the nature of 
volunteer tourism in vulnerable communities.  There is an emerging body of research 
about slum tourism in favela communities of Rio de Janeiro (Freire-Medeiros, 2007, 
2009a, 2009b, 2010); for example, a photo-ethnographic study was conducted to 
understand the relationships between volunteer tourists and favela children at a local 
NGO (Freire-Medeiros, et al., 2011), but research remains limited.   
Favelas have existed in Rio since the late 1890s, along with a long history of 
government forced evictions which started in the 1960s during the golpe military 
(military coup), abating only in the late 1980s (Freire-Medeiros, 2009a; Perlman, 2010).  
However, in 2004 renewed threats of evictions began (Perlman, 2010), while some NGOs 
fear that cases of evictions will increase as Brazil gets ready for the 2014 World Cup and 
2016 Olympic games (Aquino, 2011).  Rocinha for example, officially became a district ( 
a formalized community) on June 18, 1993, but is considered one of the largest favelas of 
Latin America (Freire-Medeiros, 2009a).  Rocinha still experiences the same level of 
poverty as a favela, which includes, but is not limited to, lack of health services, schools, 
sanitation, and other basic infrastructure.  In addition, during the time of this study the 
drug trade was a major problem, further leading residents of Rocinha to perceive their 
community as a favela.  After this study was conducted, the drug trafficking and noise 
was reduced in Rocinha and some members of the community feel the issues are not as  
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problematic as before (personal communications with residents).  However, Rocinha has 
many amenities that other smaller favelas do not have, such as a variety of shops and 
restaurants, radio stations, and at least two local newspaper companies (Jaguaribe & 
Hetherington, 2004).  The mixture and diversity of people, the stark contrasts between the 
middle-class and the poor in and surrounding Rocinha, and the differences between 
developed and underdeveloped areas, entices both favela tourists and volunteer tourists to 
experience the “real” Rio.  Many tourism websites that offer tours to Rocinha use the fact 
that it is one of the largest favelas in Latin America as a selling point while some state 
that they are sustainable and socially responsible22.   
In total there were eight favelas utilized for the study (see table 3 and figure 10).  
Four  from Zona Sul: Rocinha, Vidigal, Cantagalo, Pereira da Silva (Pereirão); and four 
from Zona Norte: Batan, Barreira do Vasco, Complexo do Alemão, and Bonsucesso.  
Volunteers who worked in a favela near Bonsucesso were interviewed, however, the 
NGOs and community members were not included in the overall study because it became 
too difficult to reach these areas.  Therefore in the NGOs’ study (chapter 3) and the 
resident study (chapter 4) it was listed that only seven favelas were utilized.  
Methodological Overview 
Strategy of inquiry.  A hermeneutic phenomenological approach to qualitative 
methods was used for the study design as it melted nicely with the use of social 
representations theory.  With a phenomenological approach, the experiences of 
                                                
22 Please see Favela Tours (http://www.favelatour.com.br/ing/whatis.htm); Exotic Tours 
(http://www.favelatourismworkshop.com/); Favela Adventures (http://favelatour.org/favela-tours/); and 
Favela Walking Tours (http://www.brazilexpedition.com/tours-in-rio/favela-walking-tour/). Internet access 
date April 9, 2013.  
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individuals are condensed in order to describe the central meaning of the experience 
(Moustakas, 1994).  A qualitative approach was decided to be the best means of attaining 
information for this particular study, including semi-structured interviews, document 
analysis, and imagery for interpretation (Creswell, 2009).    
Since research in understanding the effects of volunteer tourism is just beginning 
to emerge, a qualitative method approach will better aid the understanding of the research 
goal stated above and to address the following questions: a) how does volunteer tourism 
influence a community as perceived by different stakeholders; b) how does volunteer 
tourism differ from other forms of tourism as perceived by different stakeholders; c) how 
does the interaction with the different types of tourists influence support for tourism 
development and support for NGOs as perceived by the community; and d) why and how 
do NGOs use volunteer tourism for their projects?  
Additionally, a phenomenological qualitative research design helps to understand 
the lived experiences of a small number of subjects through extensive and prolonged 
engagement (Creswell, 2009; Moustakas, 1994).  For example, I lived in the favela of 
Rocinha for a period of 4 months where most of my observations were conducted to 
compare favela tours and tourists’ interactions with locals.  Different sources of data 
collection lead to an expansion, or broadening, of the theoretical understanding of the 
study (Creswell, 2009; Creswell & Clark, 2007).  For example, participant observations 
and content analysis of documents were combined in order to gain a deeper 
understanding of the overall lived experiences of volunteer tourism. 
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The goal was to collect information to the point of theoretical data saturation.  
Saturation is attained when redundancy in the data has been reached and no new 
information is revealed.  Put simply, saturation is fullness from depth rather than breadth 
and can be attained much sooner when the study aims are modest (Padgett, 2008).  Data 
collection was conducted from August to October 2011 and information was gathered 
from three groups; community members (n=23), volunteer tourists (n=16), and NGOs 
(n=12).     
Researcher’s role.  It is felt that during the process of interpreting and analysis of 
data that it is impossible to separate the researcher’s prior background and understanding 
(Berg, 2009; Creswell, 2009).  However, it is not seen as a negative but can be rather 
useful (Malterud, 2001).  For example, Berg (2009) argues that research is seldom neutral 
because all people live among social groups and that claims of neutrality in research 
prevents the researcher from probing her or his own cultural assumptions.  These social 
groups create meanings, beliefs, values, norms and attitudes that shape our opinions and 
understanding (Berg, 2009; Creswell, 2007).  An understanding of one’s own cultural 
assumptions gives insight to how the research was viewed and how the data was 
analyzed.  There are different ways of thinking about meaning and language, philosophy 
and theories, and consequently about the very project itself (van Manen, 2006), therefore 
subjective disclosure would be beneficial to the reader.  Subjective disclosure allows the 
reader a deeper understanding of who the researcher is and a better understanding of why 
a particular research project was chosen and how it was studied by understanding its logic 
(Berg, 2009).   
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For this particular research, since the interviews were conducted in three 
languages, it would be useful for the readers to understand my depth and understand of 
the language used for the study.  My role in this project was to be attentive to the voices 
of those that were interviewed and to find significance of their meaning in my 
observations and the interviews (van Manen, 2006).  I am fluent in Portuguese, Spanish, 
and English, which made it easy for me to interview and record stakeholders about their 
views and experiences in volunteer tourism in several languages.  Additionally, since my 
father is Brazilian I have an understanding of Brazilian culture and knowledge of the 
language that is possible only for someone who grew up with the language or has studied 
it for years.   
Living in Rocinha.  In order to deepen my understanding of favela communities 
and to gain access to volunteers I chose to live in Rocinha.  It is like any other 
community with shops, restaurants, internet café, bars, schools, churches, day care, night 
clubs, NGOs, etc.  It is a very densely crowed place, which only amplifies the loudness 
with its traffic, motorcycle-taxis and loud music.  The noise is constant and consistent.   
Rocinha has lots of alleyways that twist and turn.  Much of the architecture is 
quite unique with newer apartments being constructed on top of older apartments.  The 
views from the tops of the buildings and some parts of the roads along Rocinha are 
amazing and you can see some tourists winding through the alleyways and at viewpoints.  
You are able to see Sugar Loaf, Christ the Redeemer, Ipanema, and other points of 
interest from these viewpoints, undoubtedly making them popular.  The views are one of 
the first things that people from Rocinha want to show you.   
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One of the most notable things about each favela community that I visited was the 
hospitality that was shown to me.  Everyone was willing to help me and to speak to me.  
Most everyone I met had a lot of pride in their community, stating that although their 
community is considered a favela it still has a lot to offer.  They were also very eager to 
show me the good parts of their community.  Being with the community, having 
conversation with neighbors and friends and watching the tourists’ pass by is when I 
began to see the differences between favela tourism and volunteer tourism through the 
community residents’ eyes.  Also, at first, like a very naïve researcher, I felt that my role 
in this study was to simply interview people.  But as the experience evolved, I found 
myself taking on a number of roles. I became a neighbor to other members of the 
community, a volunteer to the NGO’s, and a PhD student to the volunteer tourists.   
Gaining Entry to NGOs, volunteers, and favela communities.  Before the study 
began I contacted Iko Poran (www.ikoporan.org) as one of perhaps the only sending 
organizations located in Rio de Janeiro who worked with international volunteer tourists.  
They help locate volunteer activities and offer tourists’ activities for their clients.  As part 
of the tourist program they have 24 hours assistance to attend to the needs of the 
volunteers.  They also provide transportation to and from the airport, and housing.  Along 
with the price of their programs they offer Portuguese classes to help immerse the 
volunteers with the Brazilian culture.   
Iko Poran had agreed to be contacted by me and had introduced other NGOs and 
communities with whom they currently work.  They were the starting point for me 
meeting other NGOs, volunteers, and community members.  Many of the NGOs who 
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have worked with Iko Poran had also known of additional NGOs in other communities 
who were working independently without a sending organization in recruiting volunteers 
for their program.  Therefore I was able to have a variety of volunteers from a diverse 
group of NGOs and communities.  
Criterion sampling was used in order to qualify community members, NGOs, and 
volunteers for the study.  Criterion sampling is a form of purposive selection of 
participants for qualitative research who will best help the researcher address the purpose 
of the study and the research questions (Creswell, 2009).  Phenomenological studies most 
often use criterion sampling because all the persons in the study should have experienced 
the phenomenon being studied (Creswell, 2007).  Additionally, because the population 
that I was working with was a ‘difficult to reach population’, identifying people to 
interview was complicated to arrange prior to arriving to Rio de Janeiro.  Purposive 
snowball sampling can be the best way to locate people with a specific quality needed for 
the study (Berg, 2009).   
To be included in the study, community members had to have actively been 
involved with the NGO in some form, either by volunteering themselves or taking 
classes.  The majority of community members interviewed were taking classes where the 
volunteers were the teachers.  The NGOs had to have volunteer tourists currently 
working, or at least had them in the recent past.  The volunteer tourists had to have 
volunteered for at least two weeks and less than two years at any one location and were 
volunteering in the community at the time of the study.  The minimum was set at two 
weeks because it was felt that working at least two weeks would give the volunteer 
  283 
enough experience to participate in the study.  Additionally, a purposive snowball sample 
was used to help identify other community members, NGOs, and volunteers who had 
both an interest in the study and experience with the volunteers.   
All who participated in the study were asked one or two filter questions 
depending on which group they belonged to.  The filter questions for the community 
consisted of asking, “How long have you been participating with X organization?”  And, 
“have you been able to get to know the volunteer tourists from X organization?”  If they 
could answer to both questions then I would ask them if they would be willing to be 
interviewed about their lived experiences with tourism.  The filter questions for the 
volunteers consisted of asking, “How long have you volunteered for X organization?”  If 
they could answer more than two weeks, then I would ask them if they would be willing 
to be interviewed about their lived experiences with tourism.  The filter questions for the 
NGOs consisted of asking, “How long have your organizations worked with volunteer 
tourists?”  If they could answer more than six months, then I would ask them if they 
would be willing to be interviewed about their lived experiences with tourism.  It was felt 
that at least six months of working with the volunteers was enough to have valuable 
insight for the study.  However, all of the NGOs who were interviewed stated that they 
have been using volunteers for no less than three years.   
Interviews lasted between 30 minutes to 1.5 hours (see Appendix A for cover 
letters for the interview and Appendix B for interview questions and protocols).  The 
interviews for the community group were guided by a central question: how does the 
community experience volunteer tourism in their communities?  More specifically: 
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RQ1. How does volunteer tourism influence a community as perceived by different 
stakeholders?  
RQ2. How does volunteer tourism differ from other forms of tourism as perceived by 
different stakeholders?  
RQ3. How does the interaction with the different types of tourists influence support 
for tourism development and support for NGOs as perceived by the 
community? 
RQ4. Why and how do NGOs use volunteer tourism for their programs?  
The interviewing process also used probes in order to enrich the information 
given until no new information related to the specific questions were given.  Probes are 
an interview technique to draw out a more comprehensive story by asking the person to 
elaborate on a question they have already answered (Berg, 2009; Padgett, 2008).   
IRB permission was obtained and appropriate human subjects protocol was 
followed.  For example, the participants were asked to volunteer their information and 
informed that their responses will be kept confidential (see Appendix C).  Additionally, 
participants were informed that their responses were not associated with their identities 
and their names were kept confidential.  Interviews were recorded, transcribed and 
conducted in the language of the interviewee’s preference.  In addition, themes and 
observations were recorded during participant observation along with written summaries 
of the documents reviewed.  Interviews were conducted face-to-face beginning in August 
2011 and ending in October 2011.   
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Data recording.  Interviews were audiotape recorded and transcribed to ensure 
the accuracy of information and were transcribed in the language in which they were 
interviewed.  Essential information was given to the person being interviewed informing 
that the interview was voluntary and if they did not want to continue the interview that it 
could stop at any time.  Transcribing began in December 2011 with ongoing coding of 
themes within the data.  The coding of the data follows a general guideline of analysis 
that looks for significant phrases and meanings that are clustered into themes that are then 
presented in an in-depth description of the phenomenon.   
The researcher was seen as a key instrument in the qualitative study and gathered 
multiple sources of information (Creswell, 2009).  For example, I collected data on site 
by talking with qualified persons and seeing them interact.  I also examined documents 
and websites for greater depth in the research.  Reflective notes were recorded during 
observation.  Observations of the interactions between the volunteers and the NGOs took 
place at the NGOs looking for how they interacted between the three groups.  
Observations for tourism in general were conducted at viewpoints and the bridge between 
São Conrado and Rocinha where favela tourists would frequent.  Tourism observations 
where only conducted in Rocinha because of accessibly (I was living in this community) 
and because most tours are conducted here.  Location and time of day were noted along 
with reflections on what people around me were saying and if I interacted with someone 
during my observations.  If they were a local or tourists was also noted.   
The aim of my observations was to see how the volunteers interacted with the 
NGO staff and with the students.  I developed questions for observations that helped me 
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to focus my observations, which are: How well was everyone able to communicate with 
each other?  What was the experience like for everyone?  How does this interaction 
compare with favela tourists, or with volunteer tourists?   
During my observations sometimes I would have conversations with people who 
were around me.  These were not considered interviews, per se, but they did influence 
how I was observing.  For example, while conducting my observations at the NGOs I 
would have conversations with children, adults and with parents.  Or sometimes I would 
overhear conversations with community members about the volunteers (see Appendix D 
for the observation protocol).   
Data analysis.  Data analysis in qualitative research begins with preparing and 
organizing the data, making sense of the data, and then condensing it into themes through 
the process of coding (Creswell, 2007, 2009).  I used several books to help guide me 
throughout the data analysis process (Berg, 2009; Creswell, 2007, 2009; Padgett, 2008).  
Creswell (2009) listed several steps for data analysis that I have adapted and will  
describe below. 
1. Notes were taken during the interviews and then reflective notes where written 
after.  Reflective notes were later taken at the end of the data collecting process. 
2. Member checking was used during data collection with the community members, 
NGOs, and volunteers by meeting with them again and discussing some of the 
items that were emerging using an informal interview. This interview was not 
recorded however hand written notes were taken.   
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3. Most of the interviews were transcribed only leaving the ones that had not 
produced new information or had very little information as an audio recording.   
4. After the transcribing phase was complete, the interview with the most interesting 
or rich data was picked first for coding and was used as a comparison for the other 
interviews.   
5. Notes were taken during the coding of each interview and a list of codes and 
possible themes were created. 
6. Analytic triangulation was used for the transcripts to safeguard against 
misunderstandings and bias (Padgett, 2008).  Analytic triangulation is having 
multiple coders for independent coding, and then the coders meet and compare 
similarities and differences.  Dr. Helena Araújo Costa was asked to help with 
coding of some of the transcripts with the community members.  Dr. Costa is a 
faculty member in Business Administration and in the Center of Excellence in 
Tourism (CET) at the University of Brasília (UnB).  Her expertise in tourism and 
as native speaker of Portuguese gave her valuable insight into the development of 
codes and themes that were emerging.  Dr. Kathleen Andereck was also asked to 
help with coding of some of the transcripts for the volunteer study.  Dr. Andereck 
is also an expert in the field of tourism and has researched volunteer tourism.  She 
is a native speaker of English and gave her valuable insight into the development 
of codes and themes that were emerging.  
7. Next I went back to the data to create a more refined list of codes and possible 
themes and reread the transcripts again. Categories were later created.   
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8. Some of the transcripts where recoded and notes were taken as to which were the 
best quotes that could described the themes.   
In step number two and six I describe member checking and analytic 
triangulation, which is a process called qualitative validity, when a “researcher checks for 
the accuracy of the findings by employing certain procedures” (Creswell, 2009, p. 190).  
Qualitative validity checks to see if “the researcher’s approach is consistent across 
different researchers and different projects” (Creswell, 2009, p. 190).       
Again, Creswell (2009) listed several steps for reliability procedures that I have 
adapted and will describe below. 
1. Transcripts were checked to make sure that they did not have any obvious 
mistakes made during transcription.  
2. The transcripts were reread to make sure that there was not a drift away from the 
definitions of the codes.  A codebook was used to keep the codes consistent and 
notes were taken to mark any mistakes or the possibility of new codes.   
3. Codes were crosschecked by another researcher by comparing results of the other 
researcher by a process called intercoder agreement.  Intercoder agreement are 
“based on whether two or more coders agree on codes used for the same passages 
in the text” (Creswell, 2009, p. 191).     
Validity is another strength in qualitative research (Creswell, 2009).  Validity is 
determined by checking the accuracy of the findings.  Both Creswell (2009) and Peddett 
(2008) recommend strategies for validity that I have adapted for my study.  Peer 
debriefing helps in validity by enhancing the accuracy of the study through the use of 
  289 
mentors who review and ask questions about the study itself.  My PhD committee served 
as peer debriefers along with researchers in the Center of Excellence in Tourism (CET) at 
the University of Brasília (UnB).  I spent six months at UnB working with other 
researchers talking about similar projects and was invited to partake in PhD classes.  This 
helped add to my literature review and also helped the richness of the interpretation of the 
data because of the feedback I received (Creswell, 2009).   
Results  
In this section I will to summarize the findings of the three groups that were 
studied.  It was decided that a translator who is both fluent in Brazilian Portuguese and 
English would translate the final comments for the community members.  This was done 
in order to help verify the author’s own translations from Portuguese to English and to 
help create confidence and accuracy in the overall translations of the study (please see 
Appendix E for documentations of the translators’ credentials). 
Semi-structured interview questions were used in order to allow several key 
actors in volunteer tourism to be treated as “experts” on their views.  In addition, 
participate observation was also used to further enrich the data.  The purpose of this 
phenomenological study is to explore the nature of volunteer tourism in communities 
from the perspectives the three groups.   
The ages for the community members who were interviewed ranged from 18 
years old to 60+ years.  Sometimes it was difficult to get an exact age because some 
people would give me an approximate age.  The volunteers in this study were fairly 
young with most in their early twenties and only 2 volunteers in their thirties.  A majority 
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of the NGOs were local NGOs who use a sending organization to help in the recruitment.  
Few chose to use their own recruitment methods to find volunteers.   
The NGOs were located in either the Zona Sul or the Zone Norte areas (please see 
table 3 and figure 10).  As mentioned previously, only the Zona Sul favelas experience 
other forms of tourism in addition to volunteer tourism.  A total of 12 NGOs and 23 
community members from seven favelas were used for this study.  A total of 16 
volunteers from eight communities were used.  Please note that in the overall study a total 
of eight are included only for the volunteers because during the time of this study there 
was some conflicts because of the pacification process and only seven communities were 
used for the NGOs and community members.  Pacification is where the government 
inters the community, makes arrests and begins the process of setting up police services 
called the UPP (Unidades de Polícia Pacificadora).  During this time the governments 
announce that they are ‘pacifying’ a community and then later enter with the military and 
police taskforce23 (Alves, et al., 2011; Perlman, 1976).  During this time it can be very 
dangerous to enter a community if you are unfamiliar with it and sometimes become 
inaccessible to outsiders or may close until the conflicts ceases.  The names of those who 
were interviewed from the NGOs’ group where changed for confidentiality.  Only the 
sex, age, and location were used to identify the volunteers and the community residents.   
How does volunteer tourism influence a community?  The findings show that 
there are both positive and negative impacts of volunteer tourism in favela communities, 
                                                
23 This is an extreme simplification of the pacification process.  For more information please see works by 
Alves, M., Alves, M. H. M., & Evanson, P. (2011). Living in the crossfire: Favela residents, drug dealers, 
and police violence in Rio de Janeiro: Temple University Press; and Perlman, J. (1976). The myth of 
marginality: Urban poverty and politics in Rio de Janeiro. Berkeley: University of California Press. 
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with the majority of the three groups expressing its positives and its importance to the 
community.  Both the NGOs and community groups agreed that they enjoyed working 
with volunteers and see the benefits of volunteer tourism.  It is interesting to note, while 
the volunteer tourist groups and the NGOs expressed uncertainty at times about the 
impacts that volunteers have on the community, the community could express with great 
certainty and eloquence about how they perceived volunteer tourism impacts.   
As shown in table 7, all the groups mentioned similar perceived positive elements 
of volunteer tourism.  However, there were a few elements that were unique to each 
group.  In total all the groups mentioned three items similarly: improves self-esteem for 
the community, dispels preconceptions, and improves job skills for the potential of 
attaining better jobs.  Volunteers and members of the community both mentioned that 
volunteer tourism helps create community pride and provides native speakers for the 
languages courses but informants from the NGOs did not.  Lastly, members of the 
community and the NGOs both mentioned three items that were acknowledged by the 
volunteers: volunteers help recruit other volunteers, volunteers call the attention to both 
the children and the adults of the community to the NGOs, and it provides a chance to 
know more about the world outside of the favelas.  Interestingly, the volunteers listed the 
fewest perceived positive items while the community residents listed the most.   
As shown in table 8, again all three groups mentioned similar perceived negative 
items of volunteer tourism.  Like the perceived positive items, the perceived negative 
items also shared similarities and uniqueness among the three groups.  For example, all 
the groups mentioned four items similarly: inconsistencies with volunteers’ time 
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commitment, problems with communication, volunteers’ fear of the favelas (at first 
arrival), and culture shock.  The volunteers and the NGOs also commonly mentioned two 
items that were not seen with the community: an uncertainty about the volunteers’ 
impacts on the community and challenges in the classroom.  While the NGOs and the 
community mentioned the short stays as a negative, the volunteers did not mention this 
during the interviews.  The NGOs listed a total of four negative items that were not 
mentioned with the other groups: that volunteer tourism can create more work for the 
NGOs, the volunteers may have a romanticized view of the favelas, they may have their 
own preconceptions or prejudices, and one NGO mentioned that on rare occasion they 
have had some problems with some volunteers using drugs.  Members of the community 
only listed one item that the other groups did not mention during the interviews: a 
dependency on the volunteers for certain programs.   
It should be noted that although the NGOs listed the most number of negative 
items this does not mean that it reflects that they do not value or have a negative image of 
volunteer tourism.  The NGOs spoke very highly of the volunteers and many of them feel 
that they, along with the community, benefit greatly from this form of tourism.  However, 
NGOs must plan for both program: a program for the communities using volunteers, and 
a program for the volunteers that benefits the community.  Many of them spoke of the 
negatives in a reflexive manner, in the context of how to improve their current programs.  
The NGOs with the least experience listed the most negatives during the interview 
because they are the least experienced with this form of tourism and were questioning 
themselves as to whether volunteer tourism benefits the community.  Their view is more 
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of a managerial viewpoint and can seem more critical.  That is why in evaluation several 
methods are implemented to truly evaluate a program because one method of evaluation 
may not be enough to understand if a program is meeting its goals (Bamberger, 2000; 
Boulmetis & Dutwin, 2005).  
Interviews with the volunteers.  The interviews revealed that the volunteers are 
unsure about how tourism influences a community and are sometimes unsure about how 
they personally impact it.  This may have an influence on the amount of benefits that they 
felt volunteer tourism has for a community for this study.  For example, the volunteer 
saw the least amount of community benefits in volunteer tourism when compared to the 
other two groups (see table 7).  Many of them could not describe how volunteer tourism 
in general was beneficial to the community and could only relate how they personally 
benefited from this form of tourism or how they personally affected the NGO or the 
community.  The focus on benefits was seen more inwardly with a self-focus rather than 
outwardly with a community focus with respect to volunteer tourism’s benefits in 
general.  One volunteer commented: 
That is probably the toughest question that you could ask me because I don’t 
know. Because….I….We are not really heroes. We are like…these kids look up 
to us and say “OMG! You are awesome! Do you want to be my friend?” Or are 
we just some foreigners who can come in and you know, teach English and walk 
away saying, “Oh yeah! We helped out in the favelas.” I don’t know. I don’t 
know. Honestly. Personally I think…. I have definitely given the attention that 
these kids don’t have, as in terms of teaching. Or I mean…what have I done? 
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Honestly. What have I done?  What have I really given these kids? Ok, so I like 
Justin Bieber or something. I mean it’s not going to get you too far. [Long pause] 
I am kind of confused about the whole…thing…the whole…. I guess system?  
- 24 year old male from California, USA. 
Another noted: 
Well they have warmed up to me. They understand me a lot better. You know? 
Which is nice. I think they maybe just understand me as a person rather than 
English. But, I can tell that they are trying to keep up, some of them more than 
others. Obviously, some of them they don’t care. Some of them [the children] are 
clearly being forced to be here [at the NGO by their parents]. Some of them are 
shy and some of them really want to learn. As far as the community, not really. 
Last week there was the rekindling of the violence here. And that was a little 
scary.    
- 22 year old female from Maine, USA 
The comments given from the volunteers and others who had a more inward perception 
of volunteer tourism impacts may be revealing their internal struggle with coming to 
understand their representation of volunteer tourism based on their personal struggles and 
experience.  While the hegemonic representation indicates that volunteer tourism is 
beneficial for a community, with experience volunteers were developing an emancipated 
representation that was less clear with respect to community benefits. 
It was difficult to see a clear image of the impacts the volunteers felt that 
volunteer tourism has in general on favela communities through the eyes of the 
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volunteers.  It seems that volunteers could only relate to themselves when thinking about 
volunteer tourism in general.  It might indicate that volunteer tourists base their 
representations of volunteer tourism on their personal contribution.  Obviously, more 
research needs to be conducted in this area to understand volunteer tourists perceptions of 
this form of tourism in general.   
Interviews with the community.  The community residents did have a clearer 
image of what they felt volunteer tourism brought to the community (see tables 7 and 8) 
listing more positive items than the other groups.   
Volunteer impacts on the community.  It was reported that volunteers help keep 
kids interested and off the streets, and contribute to the children and adults having better 
self-esteem and more community pride. There is an increased possibility in having a 
better paying job and better job training as a result of the volunteers’ work.  Additionally, 
the community members expressed an increase in interest in the world outside the favela 
after their interaction with volunteers.  As one resident commented: 
I have many friends that, due to their experiences, language courses, they work 
today in tourism or they got a better job because they learned the correct 
language. At least the people I know received a legacy, in this case, received a gift 
because, if you do it outside, it is way more expensive, many don’t have the 
means, so I think the volunteers make a difference.  
[Eu tenho muitos amigos que por já terem tido experiências, cursos de línguas 
com essas pessoas, hoje trabalham com turismo ou conseguiram um emprego 
melhor porque aprenderam a língua correta. Pelo menos as pessoas que eu 
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conheço receberam um legado, no caso, receberam um presente, porque se for lá 
pra fora é muito mais caro, muitos não tem condições então eu acho que 
voluntariado faz uma diferença sim.] 
- 24 year old female from Rocinha   
Another study conducted by Zahra and McGehee (2013) also found that residents 
had more community pride as an effect of the volunteer tourists and called this effect as 
personal capital.  Similar to my study what the community members expressed as a 
positive impact could be seen as personal capital such as the benefits that they receive 
from some of the courses that the volunteers taught.   
Friendships, community pride, self-esteem, and exchange of knowledge.  There 
were many discussions about friendships, community pride, self-esteem, and exchange of 
knowledge with the NGOs and with the community.  Between these two groups, the 
people interviewed expressed that they had made life-long friendships and hope to get to 
know more volunteers in the future.  With the use of Facebook and other social media 
they were able to keep in contact with past volunteers and continue to do so.  One 
community member explains it best when asked about how she felt about the volunteer 
tourists in her community:  
I think it's wonderful, because beyond that everyone has the opportunity to 
exchange experiences; make new friends. From there a world opens up for you, 
the doors open for you, because you sometimes make a friendship in a short time 
but it is for the rest of your life, it is in a short time but it is for life, so I think it's a 
excellent way for you to meet other people. 
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[Eu acho maravilhoso, porque através daí todo mundo tem oportunidade de trocar 
experiências; fazer novas amizades. A partir daí um mundo se abre para você, as 
portas se abrem para você, porque você às vezes faz uma amizade em pouco 
tempo que é para a vida inteira, é pouco tempo mas é para a vida inteira, então, 
acho que é uma excelente forma de você conhecer outras pessoas.] 
- 24 year old female from Rocinha   
Because of the contact between the volunteers and the community members, 
residents expressed better self-esteem and community pride.  For example, many 
mentioned that they liked having the volunteers in their community because they have a 
chance to show them all the good things about their community and about themselves, 
which may be contrary to what is seen in the media.  In addition, many realized that 
although they live in a favela with lots of hardships, very little help from the government, 
and lots of stereotypes (both locally and internationally) that there are still good things 
about where they live.  The community acknowledges that those in power are the ones 
creating the images of their community, and in a way by having the volunteers in their 
community they are able to create their own image to the rest of the world through the 
volunteers.  It is hoped that the volunteers will then go home and teach what they have 
learned.  To a certain extent the volunteers may help empower the community by actively 
trying to get to know them and by later spreading the information about their experiences.  
I think that after the NGO opened space for the volunteers, it enriched our 
community, the young are looking for the NGO more often, we even have soccer. 
There was a volunteer named Kate, she taught soccer to the children, teenagers, 
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and this is very important because, taking them out of the streets, building them a 
future, they’ll be better adults, I believe. Little by little the education is changing.  
[Eu acho que depois que a ONG abriu espaço para os voluntários, valorizou mais 
a nossa comunidade, os jovens estão procurando com muito mais frequência a 
ONG, inclusive tem até futebol. Tinha uma voluntária chamada Kate, ela dava 
aula de futebol para as crianças, adolescentes, isso é muito importante porque 
tirando eles da rua, está formando um futuro bom para eles, serão adultos 
melhores, eu acredito. Aos pouquinhos vai mudando a educação.]  
- 45 year old woman from Batan 
There is an obvious lack of ability to travel for people who live in a favela.  Many 
of them enjoy speaking with volunteers to hear about their experiences and about their 
travels.  In a way this allows the community members to live vicariously through the 
volunteers’ experiences.  Also, many residents feel that it gives them hope that one day 
they will be able to travel outside of their city and possibly travel to another country.   
The majority of people don’t have this opportunity to travel outside of Brazil, it’s 
even difficult to visit other regions [in Brazil] because it is so big…also because 
everything is so expensive that it is difficult… there is a lot of want in getting to 
know these places and so we ask the foreigners to come here. Because they have 
already been able to visit various other countries and then they tell how it was… 
it’s very different than getting to know a place from Google…when the foreigners 
come and they speak with us we say “look, I admire you because I would really 
like to travel.” 
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- Woman in her mid 20s from Barreira do Vasco  
One of the things that the community really valued from the volunteers is the 
exchange of knowledge and ideas.  It was felt that the volunteers not only come to work 
and teach but that it is more of an exchange of ideas.  This exchange is seen as equal, that 
the community learns just as much from the volunteers as the volunteers learn from them.  
It was striking to see this contrast between what was felt with the volunteers and what 
was felt with the favela tours.  For example, because of this ‘exchange’, the community 
felt that there was equality between the volunteers and the community whereas the favela 
tours are mostly seen as exploitive of the community.   
Very important. This exchange of information, and of experiences, this exchange 
in life habits, is very enriching for us, to the children and I believe that it is to 
them too, it’s an experience that they acquire here too… 
[Muito importante. Essa troca de informações, e de experiências, essa troca de 
hábitos de vida, é muito enriquecedora para a gente, para as crianças e eu acredito 
que seja para eles também, é uma experiência que eles adquirem aqui também…]  
- 60+ year old women volunteers from Barreira do Vasco  
Interviews with the NGOs.  As mentioned above, the NGOs mentioned both 
positive and negative impacts of volunteer tourism in favela communities.  The majority 
of the NGOs expressed its positives and its importance to the community.  All of the 
NGOs interviewed spoke highly of the volunteers and feel that the community benefits 
greatly from this form of tourism, and to a lesser extent the NGOs.  As mentioned before, 
the names of those who were interviewed where changed for confidentiality. !
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Money and donations. Volunteers in this study do not donate a significant amount 
of money to the NGOs for them to become reliant solely on these funds.  However all of 
the NGOs expressed that sometimes the volunteers would donate supplies to the 
organization, help collect funds after they returned home, or they would donate 
equipment.   
We get some benefits with the volunteers, like this computer, we had an old 
computer; a camera, we lost our camera, and we received a camera from a 
volunteer, Ana is her name, from Germany, and she saw our desperation to be 
without a camera and her boyfriend was coming over here from Greece and she 
asked him to bring us [one] and it was a surprise to us, her giving a camera. 
- Thomas, Zona Norte NGO 
Volunteer vs. tourist on time commitment.  It was expressed that there are some 
mixed feelings about the impacts volunteers make on the community because of time 
commitment, or lack thereof.  Because of lack of time commitment it lead some of the 
NGOs to express that this created more work for the NGOs because they had to find 
another volunteer to cover a class or to find a project for the volunteers who were short 
term.  Also, because of how time commitment impacted the programs and the community 
some of the NGOs felt unsure about how volunteer tourism was influencing a 
community.   
All agreed that they would prefer volunteers to stay ideally six months with a 
minimum of three months.  It was felt that the volunteers who stayed for a longer time 
were more likely to be committed to the program, had a reliable work ethic, and a more 
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realistic view of what they could accomplish as a volunteer during their time.  
Additionally it was explained that both the children and adults would become attached to 
the volunteers and would look forward to coming to the NGO. However, when a 
volunteer would not show up, this would lead to disappointment and sometimes the 
students would stop coming to the organization all together.   
The other day a student said to me, “Oh! Once we start to like the teacher they go 
away.” I mean 3 months is still not very long but any less is just not fair because 
the students start to get a rapport, and a relationship, and then the teacher goes 
away.  So it … gives a sort of sense of abandonment, which is not very good.  
Especially in a community where a lot of children who live with their grandparent 
or their aunty because of, you know, they have been abandoned by their own 
parents. You know, most people don’t have a father figure so we have to be 
careful about that sort of thing. 
- Jennifer, Zona Sul NGO 
Jennifer’s NGO was the only one that required the volunteers to work at least 
three months because of commitment issues that she has seen in the past.  She feels that 
the longer the volunteer stayed with the organization the better it was for the community 
and the NGO.  She also expressed that it was difficult to filter out the volunteers that 
could potentially have time commitment issues because on paper they sound like a good 
fit.  However, many of the volunteers are young and they may have never lived away 
from home before.  Also, Rio de Janeiro’s Southern Zone is a very popular tourism spot 
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making it difficult for volunteers to keep their commitment when the beaches and parties 
are so easily accessible.   
All of the NGOs expressed that one of the disadvantages is that sometimes some 
of the volunteers would not show up at all.   
Well yes, it’s complicated. Sometimes [the students] arrive here and they say, 
“Where is the teacher?”…Then they [the volunteers] go and disappear…It’s one 
of the disadvantages is this. 
- Deborah, Zona Sul NGO 
All of the NGOs also agreed that when the volunteers do not show up for a 
scheduled program that this gives an impression that the volunteers don’t value their 
work or the students’ time.  The NGOs would like to include the volunteers in their 
programs because they have the potential of offering a better program to the community 
with the volunteers help because the community is more attracted to these types of 
programs.  As explained by the community residents, they enjoy the presence of the 
volunteers and they feel a friendship with them.  In a way, when the volunteers are 
inconsistent with their work it leaves a feeling of rejection, that the residents are not 
important.  This feeling of rejection is mirrored to the history of the favelas where the 
other social classes both reject and fear the community and the government ignores the 
lack of basic infrastructure.  It is very important that steps should be taken to explain to 
the volunteers that their absences may seem insignificant, however, it can severely affect 
both the NGOs and the community members.   
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If the volunteers are there, they will come.  When asked why the NGOs worked 
with the volunteers almost all of them, 10 out of 12 interviewed, expressed that they 
noticed more activity by the community at the organization when volunteers were 
participating.  An NGO staff member commented: 
Look, I think it improved a lot this question of getting the work going, the energy 
there, because before we started to send [volunteers] there, it was all on [NGO 
staff member’s] back; everything that would happen, she would do it and some of 
the volunteers that were there. There weren’t a lot of activities that would happen 
at the same time. Some people would bring some things to do there, but when a 
group of volunteers came it opened up a lot of activities there that they never had 
before…. the children could see that there was a lot more things happening there. 
Then it facilitated [the children] to be more present [at the NGO], because there 
were more things going on.   
– João, Zona Sul NGO 
This finding was also similar to another study where if there were volunteers 
present at the organization there were more children, (Freire-Medeiros, et al., 2011).  
Zahra and McGehee (2013) also found that volunteers have a ‘novelty effect’ on the 
community, creating more of an interest in the NGOs and helping with bridging social 
capital.   
As mentioned above, the community members overwhelmingly viewed the 
volunteers positively.  Many felt that the volunteers are interesting because they speak a 
foreign language, they come from another country, or because they live a very different 
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life then that of their own.  NGO staff also commented on this interest in the volunteers. 
Bianca explained:  
For example, they bring kids off the streets.  The kids find out that we have a 
gringo volunteer and they come.  It’s like the volunteers call their attention, 
capture their attention, and they stay. They learn a lot from the volunteers. They 
learn more than in the schools and in the home. They learn about other cultures 
and they gain pride about their own culture.  It’s the idea of, “if they want to visit 
us and learn us about then we must be cool.” 
- Bianca, Zona Norte NGO 
This helped to increase self-esteem of the students and added to community pride.  
Almost all of the NGOs expressed that people at the NGO learned more about the rest of 
the world through the volunteers, almost vicariously.   
This greatly expands the horizon of the children. They see the world in a broader 
way, because many stay only within the community, many do not leave from 
there, and [staff member] helps a lot on this, taking them on trips, visiting 
museums, to things outside [the community]. But lots of time the children only 
stay there, but then they end up knowing that there are things out there, different 
languages… 
- Karen, Zona Sul NGO 
All of the NGOs explained that everyone benefited in having the volunteers there; 
that their presence was more like an exchange (troca): an exchange of ideas, knowledge, 
and philosophy.  Although the volunteers were expanding the world of residents at the 
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NGO, the volunteers’ world was also expanding.  For example, two words kept coming 
up in our interviews: “exchange” and “our reality”.  It was felt that as they were learning 
about other places in the world through the volunteers, that the volunteers were also 
learning about realities of living in a favela.   
Romanticization and idealization of volunteer work.  Less often mentioned by the 
NOGs, but was a big concern for the NGOs who talked about this, was the romanticized 
view of the favelas by the volunteers and of a idealization of the work that they thought 
that they could do for the NGOs.  For example, they feel that the concept of poverty can 
be difficult for young volunteers and that the volunteers sometimes came with 
expectations that they were going to make a huge impact.  As one staff member explains:  
Yes, but that wonder continues and lots of times there is a vision that is rose 
colored about what a favela really is. They see something very romantic, when in 
reality it’s a really bad social situation in which people live and sometimes they 
see in a manner that is a little romanticized. When you are looking from the 
outside and without living that difficulty.   
And as another stated:  
And one thing that I find is difficult for the volunteers is that they go there and 
they have this idea of, “I’ll go and help,” only my God, to make an actual change! 
That NGO won’t make much change and the volunteers there won’t either. It’s 
difficult; you think that you’re making a lot of changes, but at the end it’s not that 
much.   
- Karen, Zona Sul NGO 
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Some volunteers may not understanding that the NGO’s mission is to help serve the 
community by providing assistance that results in a gradual improvement to a localized 
area rather than dramatically impacting the entire community all at once.  This may 
explain some of the volunteers’ uncertainty of their impacts in the community because 
they may have idealized expectations of their impacts.    
The negatives of volunteer tourism.  Although the NGOs listed more negative 
items compared to the three groups interviewed it should be noted that NGOs tend to see 
their programs critically because they are in charge of creating and implantation.  
Therefore, although they saw more negatives it does not mean that they do not see 
volunteer tourism as beneficial.  In fact one of the many reasons they continue to work 
with volunteers is because they provide benefits and support that the NGOs would 
otherwise have to pay for or may not receive.  They also stated that the volunteers call 
attention to the community and they have increased participation from both the adults and 
children because of the volunteers.  This was also seen in Zahra and McGehee’s (2013) 
who dubbed it the “novelty effect.”  Additionally, it was shown in this study that the 
NGOs provide a place, or a “third space” for this interaction between the groups to take 
place as described by Wearing and Wearing (2006) and also Zahra and McGehee (2013).   
A comparison with favela tours.  This study compared and contrasted the 
differences between volunteer tourism and favela tours.  All of the groups had well 
formed opinions about slum tourism.  However, they also seemed conflicted about the 
ethical aspects of this form of tourism when comparing it with some of the potential 
social and economical benefits that it may bring (see tables 9 and 10).  The community 
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feels as equals with the volunteers and describe the interactions as friendships, sharing 
cultural experiences, and exchanging of knowledge.  Conversely, all three groups 
described favela tours as dehumanizing using words like ‘safari tour’ or ‘zoo tour’ and 
felt that their community was being sold as a commodity.   
Favela tours through the perspective of the community: “Nós não somos uma 
atração.”  The community did not regard favela tours very favorable.  They compared 
this form of tourism as a type of safari tour, expressing that these tours in a sense 
dehumanize them and are exploitative of the community.  Simply put by one community 
member: “We are not an attraction [Nós não somos uma atração.]” (32 year old woman 
from Barreira do Vasco).  And said by another, “the favela is a national product in 
whatever country and so it is bought and sold,” (Man in is late 30s from Barreira do 
Vasco).  Additionally, another said:  
And there are a few things that I don’t accept on these tourism agencies. For 
example, you are a foreign tourist, if you want to know the Complexo do Alemão, 
you don’t need an agency. You can talk to me, or another colleague, if you want it 
here in Brazil “ah, let’s meet the Complexo do Alemão.” ... [The agencies] want 
money... and also that profit, that money, that benefit doesn’t stay in the favela, it 
goes to that businessman. That is bad. And then, they come to talk about 
development? Development in tourism has this? This is not development, this is 
capital accumulation; one person from outside taking advantage of local’s culture. 
This is a shame. 
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[E também tem umas coisas que eu não aceito dessas agências de turismo. Por 
exemplo, você é turista de fora, se você quiser conhecer o Complexo do Alemão, 
você não precisa de uma agência. Você pode falar comigo, ou com outro colega, 
se você quiser aqui no Brasil “ah, vamos conhecer o Complexo do Alemão.” … 
[As agências] quer dinheiro… E também aquele lucro, aquele dinheiro, aquele 
benefício não fica na favela, fica para aquele empresário. Isso é ruim. E aí falam 
em desenvolvimento? Desenvolvimento em turismo tem isso? Isso não é 
desenvolvimento, isso é acúmulo de capital; uma pessoa de fora se aproveitando 
da cultura local. Isso é safadeza.] 
- 29 year old woman from Complexo Alemão  
Some of the residents did not like the fact that the tourism agencies where charging for a 
tour, which was something that they felt should be free.  In other words, the some of the 
residents felt that it was ridiculous to charge for something that the tourists could do for 
free.  They also acknowledged that the community received very little economic benefits 
from this form of tourism.    
However, while others did not like it they still see a good side to the favela tours, 
although not much.  
Ah, this is complicated; because, in a certain way, we feel like we are in a safari, 
those people were in a passenger car, looking at the animals. But there are people 
that come back, only because they knew a little from here, there are people that 
make friends, knowledge, sometimes bring us a foreign culture, therefore, 
everything has two sides, I think that everything has a reason to happen. 
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[Ah, isso aí já é complicado; porque de certa forma a gente sente como se a gente 
tivesse num safari, que aquelas pessoas estivessem num passeio de carro, olhando 
os animais. Mas tem gente que volta, só porque conheceu um pouco daqui, têm 
gente que faz amizade, conhecimento, às vezes trazem uma cultura de lá de fora 
pra cá, então, tudo tem dois lados, eu acho que cada coisa tem um porquê para 
acontecer.] 
- 24 year old female from Rocinha   
Speaking with the community and asking them which form of tourism they would 
prefer developed all of them said they would prefer volunteer tourism over favela tours 
because of its positive benefits (see table 7 and figure 11 and 12).  When comparing the 
interviews of the three groups and what was seen during the observations, the results 
show that volunteer tourism has the potential for changing the social representations of 
the favela for those who are involved in this form of tourism, whereas there is less 
evidence of this as perceived by all three groups.   
Volunteers’ perceptions of favela tours.  Volunteers are ambivalent about favlea   
tours.  Their views shift between positive and negative opinions sometimes quickly as 
they analyze their position on the subject.  Overall, they may not like the concept of it 
and represent it as exploitative.  However, they also feel that if the community can 
benefit from it then they are more willing to accept it.  For example, residents who see 
the negative effects of tourism are not necessarily apposed to its development (Gursoy, et 
al., 2010; King, Pizam, & Milman, 1993).    
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During the interviews many had a very strong, well-formed, negative 
representation regarding favela tours.  However, as soon as they would listed a negative 
they also would talk about some of the potential positives if the tours were conducted a 
certain way.  Volunteers overall represented favela tours as negative and perceived that 
they are largely strange, unusual, or weird; exploitative of the community; voyeuristic; 
and intrusive.  As one volunteer explained: 
I think it’s very strange. Honestly, the idea of going on a tour in a favela. Because 
it’s just a neighborhood. It’s just a low-income neighborhood.  It’s just seems like 
a pampered, upper middle class thing to do, to go wander around in the favela and 
like gawk at people. Like they are zoo animals. But they are just people who live 
there. Living their lives just going about their day. I think it’s weird. It’s not the 
kind of thing that I would do. I am busy going to favelas to visit friends who live 
there. To me it’s a place, a neighborhood, a place where people live. I don’t know. 
I have a problem with that kind of tourism.  
- 22 years old female from Main, USA 
While volunteers tend to represent them as negative, they see potential positives 
for those tours that are led by community members.  Volunteers make a clear distinction 
between tours that are community based and those that are not.  For example, they feel 
that if the tours are community based (i.e. local community tours) they see a potential 
positive economic impact.  However, they also realize this may not be the case if the tour 
is form an outside company.  Volunteers were suspicious whether the community ever 
received any money from the tours.  However, volunteers view tourism in a positive light 
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basing their representations of tourism on past experiences, information gained from the 
media, and the resulting knowledge that many communities around the world use tourism 
as a strategy to boost their economy.    
The only other potentially positive impact that the volunteers mentioned regarding 
favela tours is a possible positive change in the images tourists have of favelas and that 
visitors may leave with a more informed and a more realistic impression of the realities.  
…favelas have a really bad reputation inside of Brazil and outside of Brazil. You 
know? People are like, “Oh my gosh! Don’t go.” It seems like it’s very polarized, 
the “asphalt and the favelas.” But if someone goes in and they discover that, you 
know, “my notion about favelas has been wrong.” And they will go home and tell 
other people and in that way knowledge is spread.  So that would be one positive 
effect.  
- 21 year old from New York, USA.  
Many of the volunteers, even after stating that they absolutely did not agree with favela 
tours and understood them as degrading to the community still showed some internal 
struggle because of their positive representations of tourism in general.  For example, as 
one volunteer states: 
There is something that doesn’t sound right to me. I…[Long pause]…if I had to 
summarize my feeling it would be that because I worked with North American 
and European tourism for a very long time. I’ve been a guide, I have been a tour 
director, I’ve been an incentive travel director, I’ve worked with many site 
inspections in Rio with clients. I feel that specifically for those tours, the North 
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American tours and Europe, even Northern Europe; I feel as if going to a favela to 
visit it is similar to a safari tour. So I think the tour is in a way the person who 
lives in a favela, the favelado24, it makes them become like an object.  I feel a 
bit…I feel a negative thing. Although I know that favela tours gives to the 
community, gives back to the community in the form of economy. Gives them 
jobs, people are hired as tour guides, in some ways it benefits the restaurants, 
shops, because the tourist are going there…..and the drivers. I know that, and I 
know that a low percentage of the visitors will have a better perspective of what a 
favela is. And that is a positive thing. Although those two are positives, I think 
ideologically I am against favela tourism because I think it degrades the people 
who live in the favelas and it makes them become an object of something like a 
safari.  
- 33 year old male form Argentina  
NGOs’ perceptions of favela tours.  Since the NGOs work with both volunteers 
and the community they, at times, will see things from a both perspective and creating 
their own blended perspective.  When asked to compare between the favela tourist and 
Suzann explained:  
I think they [the community] kind of laugh at the favela tourist, the people who 
are on the back of the jeeps and stuff. I think it’s like, “I can’t believe you are 
freaking paying to see this neighborhood.  All we do is complain about it and all 
                                                
24 The word “favelado” is considered a pejorative and is insulting to the people who live in favelas.  
However, the person who is being interviewed knows this and is using it to emphasize that favela tours 
objectifies people in the same sense as how the word “favelado” objectifies a group of people.   
  313 
you want to do is pay to come and see it.” So I think they see it as kind of a joke. 
And the volunteers…the difference is that they are seen with respect.   
- Suzann, Zona Sul and Zona Norte ONGs 
All of the NGO’s staff interviewed stated that the community in general treated their 
volunteers with respect.  However, Suzanne further explained why the NGOs thought that 
people would do favela tours: 
Why? I don’t know. Because it’s sexy, crazy, dangerous, cool...  You know, Ja 
Rule does concerts in Rocinha and its rough and tough and ghetto. Basically… it 
has nothing to do with the actual realities of living in poverty or being illiterate, or 
having no access to tertiary education or anything like that.  It’s just like, someone 
saw City of God and “lets go see what its like!”  
- Suzanne, Zona Sul and Zona Norte NGOs 
There were stark differences in the way that the NGOs compared the volunteers 
with the favela tourists.  Many times the NGOs did not see them as volunteer tourist but 
rather as “foreign volunteers” due to the commonly held idea that tourists were just 
interested in sun, sand, and sex while the volunteers were there to work.  The NGOs with 
little to no experience of favela tours could not make such a comparison, however.  They 
tended to think that since they have good experiences with the volunteer tourists then the 
favela tourists must be about the same but just stay for a few hours.  However, those that 
had heard about favela tourists in the media expressed at how they were appalled that 
anyone would treat a community like a “zoo.” 
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Conclusions 
As stated previously, the guiding question for the overall study is: what are the 
lived experiences of volunteer tourism and the perceptions of its impacts on favela (slum) 
communities in Rio de Janeiro, Brazil?  This study attempts to describe and interpret 
these meanings with a high degree of depth and richness using interviews, observation, 
and document analysis.   
As seen in this study volunteers are uncertain about their impacts on the 
community.  It may improve time commitment and volunteer’s perceptions of their 
impacts if the NGOs facilitate a conversation between the volunteers, the NGO, and the 
community where everybody can communicate the importance of and the impacts that 
volunteers have.  This may decrease the likelihood of volunteers who decide to not show 
up to their programs, and the possible disappointment of their impacts.   
Although the NGOs saw the most negatives in volunteer tourism it should be 
noted that the NGOs are worried about both the volunteers and the community and 
providing the best programs for both.  Therefore the findings should be interpreted that 
the NGOs are critical about their programs and should not be interpreted as volunteer 
tourism as having a large negative impact towards the NGOs.  Since the NGOs are 
essentially the center between the community and the volunteers it would make sense that 
they would describe the negatives from what they see from both the NGO’s perspective 
and the communities perspective.  Additionally, the NGOs are trying to negotiate a new 
part of their programs by including programs that allow for the interaction between 
volunteers and community members, or as what Zahra and McGhee (2013) call the “third 
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space.”  The NGOs in their study see the potential support that the volunteers can provide 
but are hesitant of giving up control, ad even credit, for the work and effort that the 
NGOs have done for the community.  Although, the NGOs in my study never expressed 
that the volunteers took credit for the work that the NGOs were doing, they did express 
that creating certain programs that include volunteers did take more time and effort or 
that the volunteers provided unsatisfactory work because of lack of time commitment by 
some of the volunteers.  Hindering of work, lack of time commitment and unsatisfactory 
of work can be seen the possible negative impacts that volunteer tourism have towards 
the local NGOs (Guttentag, 2009). 
Moreover, the community has the most positive items because they are directly 
affected by the volunteers and should represent that volunteer tourism has the potential to 
be a positive form of tourism.  This study shows that interviewing one group does not 
help to show a true representation of how volunteer tourism influences a community.  A 
better representation comes from the perspective of those who are the most impacted by 
this form of tourism.   
Favela tours.  This study attempted to compare and contrast the differences 
between volunteer tourism and favela tours and the findings show that volunteer tourism 
helps recreate the social representations of the favela thereby improving self-esteem in 
the community, helps breakdown preconceptions, and helps create community pride.  The 
community feels as equals with the volunteers and describe the interactions as 
friendships, sharing cultural experiences, and exchanging of knowledge.  Conversely, all 
three groups described favela tours as dehumanizing using words like ‘safari tour’ or ‘zoo 
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tour’ and felt that their community was being sold as a commodity.  However, the 
interviews showed that all three groups, although had strong opinions about the ethical 
implications of favela tours, still felt conflicted when comparing it with some of the 
potential social and economical benefits that it may bring.  For example, people generally 
view tourism positively as a development strategy (Andereck & Vogt, 2000), and 
acknowledge that it may bring poverty relief to some communities (Blake, et al., 2008; 
Stoddart & Rogerson, 2004), but are also aware of it’s negative potential (Andereck, et 
al., 2005; Ap, 1992).  However, studies have shown that local involvement for favela 
tours development are low or completely non-existent, and tourism agencies benefit the 
most economically with favela tour’s profits (Freire-Medeiros, 2009a, 2012; Rolfes, 
2010; Rolfes, et al., 2009).   
The volunteers in particular were conflicted about the favela tours, not liking the 
ideology of it but feeling that there could be potentially economic benefits to it (please 
see chapter).  All three groups felt that favela tours commodifies and dehumanizes the 
community and leaves little room for a change in representations because of the lack of 
interaction.  Please note that although the study did not focus on favela tours and the 
tourism agencies were not interviewed.  However, it is interesting to see how little 
support the groups have for this form of tourism (see figure 13).  Representations can be 
powerful elements to how the world is understood regardless if they are textual, verbal, or 
images.  Additionally, what tourists understand from their touristic experiences depends 
on current hegemonic representations that can re-affirm stereotypes rather than break 
them down and may be what the community is perceiving (Buzinde, et al., 2006).  
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Speaking with all three groups, and particularly the community, it was asked 
which form of tourism they would prefer developed over the other.  All of the groups said 
they would prefer volunteer tourism to favela tours because of its positive benefits (see 
table 7 and figure 11 and 12).  However, some of those interviewed stated that they 
would also like favela tours to be developed if the community was receiving social and 
economic benefits for them as was seen with the volunteer’s interviews.   
When comparing the interviews of the three groups and what was seen during the 
observations, the results show that volunteer tourism has the potential for changing the 
social representations of the favela for those who are involved in this form of tourism, 
whereas there is less evidence of this as perceived by all three groups.  The consequences 
that were seen were positive compared to that of the favela tours.  Although this study did 
not focus on favela tours and only used it as a comparison, action should be taken with 
the tourism agencies to either better inform the community about what information is 
being giving during the tours or at least have one more tour guide that could help with 
translations from the tourists to the community or who can translate to the community 
what the tour guide is saying to the community when they have questions during the 
favela tour.  This might help with some of the public’s view on this form of tourism.  
During this study, the only tourism agencies that would translate or interact with the 
community were the tour guides who live in community themselves.  
The Zona Sul communities are more aware of tourism impacts because tourists 
heavily visit this area in general including more favela tourists.  However, Zona Norte 
had less experience with tourism because these areas are visited less by tourists.  The 
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Northern Zone was more influenced by the volunteers because of their good experiences 
and considered tourism in general as more beneficial when compared to that of the 
Southern Zone favelas.   
Theoretical implications.  This study offers a number of theoretical implications 
for the continued study of volunteer tourism and the use of social representations theory 
as a framework.  
Social representations of the favela.  Both volunteer tourism and favela tourism 
is a relatively new phenomenon, and as a new concept there is an initial struggle to 
understand it.  Additionally, for many travelers who have never been to a favela, there is 
some difficulty understanding its representations.  My study looks at both the 
representations of a favela and volunteer tourism through the eyes of the volunteers, 
NGOs, and community.  Although poverty is experienced in every country, it is a concept 
that is difficult for many to comprehend who do not experience it firsthand.  For many 
tourists their first encounter with poverty may be on a volunteer tourism trip.  Most of the 
volunteers from this study are particularly young with the majority of them volunteering 
for the first time; most are in their early 20s.  Additionally, volunteers may have 
difficulty understanding poverty and inadvertently creating a ‘us vs. them’ because they 
see more differences rather than similarities while others may see poverty romanticized 
viewing impoverished communities as happier (Simpson, 2004). 
As a new phenomenon becomes known in society, the public’s understanding of it 
is formed from gathering images that are portrayed in the media and discussed among 
social and family networks.  This begins to shape people’s perceptions of the concept.  
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Contextualization begins to draw from familiar experiences and ideas, and begins to 
shape the images and contexts into new representations about the phenomena (Dickinson, 
et al., 2013).  For my study, social representations theory helps explain the emerging 
understanding of tourism impacts on favela or slum communities, in particular, how 
certain elements and images of the representation may create or break down barriers 
between the tourist and the community.   
Information about the favelas and its representations was important to all three 
groups in this study and is shown in figure 11.  Information about the favelas comes from 
three information sources: outside sources, favela tours, and the NGOs.  Outside sources 
control the information through the media in the form of news, movies, and other images 
that they produce.  The information produced is created and distributed by those in power 
and is an example of hegemonic representations (Moscardo, 2009, 2011; Moscovici, 
2001).  This representation is widely used and accepted and is distributed to the general 
population.  Favela tours control information by using tours through the community.  
However, there are yet no definitive ethical parameters that all the tours must follow.  
Therefore, the information that is given depends greatly on the ethics of the tourism 
agency and the information that is known by the tour guide, for example, if the tour guide 
is from the community or from somewhere else.   
Through participant observations it was seen that there was very little, if any, 
interaction between the community residents, the tour guide, and the tourists which was 
also seen in Freire-Medeiros’ (2009b) study.  During my study, the tour guides that 
interacted the most with the community members were from the community.  Therefore, 
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the tour guides and tourist agencies control most of the information that is given to the 
tourists.  Again, the tour guides and tourism agencies are those in power producing and 
creating the information that is spread to the tourists and is an example of hegemonic 
representations.  To a lesser extent, if the tourists are encouraged to interact with the 
community of the tour guide acts as an interpreter between the community and the 
tourists emancipated representations may occur (Moscardo, 2011).   
Changing representations through the NGOs: Hegemonic vs. emancipated.  
The NGOs act as an intermediary between the community and the volunteers.  Because 
most of the staffers are from the community themselves and because the NGOs work for 
the community, the community has control with what information and images of their 
community are given through face-to-face interactions.  This can be seen as an example 
of emancipated representations (Moscardo, 2009, 2011; Moscovici, 2001).  For example 
as one community member explains:  
...the television, the radio, the internet, show a bad thing, you can do the same 
thing there; you say to that volunteer everything that is good in here. You say all 
that it’s good, show him everything so he can know everything that is good here, 
that it isn’t shown outside, for when he comes back, he says all of this to someone 
out there. He will reveal a good image of our local, of the people, he will talk 
about the people’s dream, he will talk about what he saw inside the homes of the 
people he met, the reality… This may also prevent wars, from this may appear 
projects, real development may bring us outside investment, this is also a kind of 
marketing; both personal and communitarian; the slum’s marketing, you know? It 
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is the so-called counter-marketing, there’s a marketing that comes from the power 
and the counter-marketing that we do. Those in power, show bad things; and we 
can show here a lot of good people who are interested...  
[…a televisão, o rádio, a Internet, mostram uma coisa ruim, você pode fazer a 
mesma coisa lá; você fala para aquele voluntário, tudo o que tem de bom aqui 
dentro. Você fala tudo que tem de bom, mostra para ele conhecer tudo o que tem 
de bom aqui, que não é mostrado lá fora, para quando ele voltar ele vai lá e vai 
falar tudo isso para alguém lá. Ele vai divulgar uma imagem boa do nosso local, 
das pessoas, vai falar do sonho das pessoas, vai falar daquilo que ele viu dentro 
das casas pessoas que ele conheceu, a realidade… Isso pode até evitar guerras, 
disso podem surgir projetos, desenvolvimento verdadeiro pode trazer 
investimento de fora, isso também é um tipo de marketing; tanto pessoal como 
marketing comunitário; o marketing da favela, entendeu? É o chamado contra 
marketing, tem um marketing do poder e tem o contra marketing que a gente faz. 
Quem está no poder, mostra coisa ruim; e a gente daqui pode mostrar muita coisa 
boa quem está querendo…] 
- 29 year old woman from Complexo do Alemão  
The signal that is received by the community is dependent on who is in control of 
the information.  For example, both the media and tourism agencies have power of the 
information given to the general population and the signal received from this information 
is that of “safari tour,” “zoo tour;” favelas are seen as a commodity where it’s bought and 
sold, and all three groups acknowledge that the favela tourists act scared when they are in 
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the community.  To the contrary, however, the signal received by the community from 
volunteer tourism was that of friendship, sharing cultural experiences, and exchange of 
knowledge.  This is consistent with the values of sustainable tourism (Bramwell & Lane, 
1993; Tosun, 2001) and alternative tourism (Lyons & Wearing, 2008; Wearing, 2001).  
Although volunteer tourism has been defined as a form of alternative tourism (McIntosh 
& Zahra, 2007; Stoddart & Rogerson, 2004; Wearing, 2001; Wearing, 2002) defining it 
this way should be used with caution because of its broad definition.  Additionally, favela 
tours has also been defined as an alternative tourism in the lines of reality tours (Freire-
Medeiros, 2009a).  However, as perceived by the three groups interviewed favela tours 
does not have the communities best interested in mind.   
Any form of tourism has the potential for detrimental impacts including 
alternative tourism.  It seems that favela tours are more of a “circumstantial” form of 
alternative tourim rather than a “deliberate” form.  For example, ‘deliberate alternative 
destinations’ have been planned by local and/or regional stakeholders that include policy 
and planning to intentionally follow sustainable goals and values, which is in contrast to 
‘circumstantial alternative destinations’ that appear to conform to alternative tourism 
goals and values but have not been deliberately planed for sustainability (Weaver, 1991).  
Favela tours can be described as being affected by the “hipster effect,” because tourists 
travel to an area with circumstantial alternative tourism, such as favelas, but go there only 
because it’s ‘off the beaten track’ and because it is not a common place to which to 
travel.  They may do this out curiosity but with no real intentions to learn of its realities 
(Freire-Medeiros, 2012).    
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It was felt by some who were interviewed, both community and volunteers, that 
the NGOs provided a place for interaction between all three groups.  Using participant 
observations it was seen that the interactions of volunteers to that of the favela tourists 
with community was very different.  For example, many of the tourists would not interact 
with the community even when approached.  However, many of the volunteers would 
hang out at the NGOs after their program had finished for the day to talk to the staff and 
to the children and adults.  Some would be invited to go to the beach or to a barbeque 
with family from the community.  Combining the qualitative interviews and the 
participant observations it was found that there exists a place where a change in 
representations happens.  This place exists within the NGOs (see figure 12).  For 
example, as the community and volunteers interact they compare this to their past 
experiences and to what they have seen in the media.   
The interviews showed that community felt empowered by having an opportunity 
to show the volunteer “all that is good, show him everything so he can know everything 
that is good here…”  While other scholars argue that representations say more about 
those that are creating it rather than the symbols and imagery it projects (Santos & 
Buzinde, 2007).  In other words, hegemonic representations are created by outsiders who 
know little about the images that they portray, however, the community using volunteer 
tourism are able to recreate their representations of their community through face-to-face 
interactions.  This shared interaction creates emancipated representations of the favela 
that contradicts that of the current, wildly used, and accepted hegemonic representations.  
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The communities, volunteers, and NGOs listed several benefits to volunteer 
tourism.  In particular are: improves self-esteem, dispels preconceptions, and helps with 
community pride.  The community expressed a sense of equality with the volunteers 
because they described the experience as a friendship, sharing cultural experiences, and 
exchange of knowledge.  This was seen in Zahra and McGehee’s (2013) study that 
showed that volunteer tourism leads to the development of several community capital 
perspectives, in particular bridging and bonding social capital.   
Pragmatic implications.  The volunteers had a difficult time interpreting what 
influences volunteer tourism has in general for the community focusing more inwardly on 
their personal experiences.  They were also unsure about their own influences on a 
community, which had an effect on the number of positive items that they could describe.  
It is recommended that the NGOs should encourage a conversation between the 
volunteers and the community members on their perceptions of volunteer tourism 
impacts because the community saw the most benefits and these should be made known 
to the volunteers.   
Overall, it was shown that the community experiences volunteer tourism 
differently than the other groups.  For example, they listed the most benefits and felt that 
they had a say in creating the representations of themselves and of their community.  
They enjoyed the interactions with the volunteers and its resulting friendships.  However, 
the volunteer and NGOs are less sure about volunteer tourism benefits to the community 
while the volunteers are the least sure.  The NGOs focused more on how to improve 
volunteer tourism for both the volunteer and the communities.  When comparing favela 
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tours with volunteer tourism, all three groups preferred volunteer tourism and would like 
more development of this form of tourism.  It was also shown that the community felt 
empowered by “showing off” their community and stated that it was a chance to show 
their community in a different light than what is portrayed in the media that could be seen 
as a form of personal capital that was seen in Zahra and McGehee’s (2013) study.  
Interviewing these three groups enhanced the richness in data because it was shown that 
the three groups perceive volunteer tourism slightly differently.   
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Table 1 
Basic Beliefs of Alternative Inquiry Paradigms 
Item Critical Theory Constructivism Hopeful Tourism 
Ontology Historical realism – 
virtually reality shaped 
by social, political, 
cultural, economic, 
ethnic, and gender 
values; crystallized over 
time 
 
Relativism – local and 
specific constructed 
realities 
Participative reality is 
shaped by social, 
political, cultural, 
economic, ethnic and 
gender values and 
underpinned by power 
structures 
Epistemology Transaction/subjectivist; 
value mediated findings 
 
Transaction/subjectivist; 
created finding 
Transactional, 
subjectivist, value-
mediated and co-created 
knowledge  
Methodology Dialogic/dialectical 
 
Hermeneutical/dialectical Emancipatory, action-
oriented, participant-
driven, reflective, 
dialectical, pluralist, 
multi-dimensional 
 
Adapted form Guba and Lincoln, 2004; and Pritchard, A., et al., 2011.   
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Table 2 
List of Tour Operators who do Favela Tours 
Favela Tours by Marcelo Armstrong 
http://www.favelatour.com.br/ 
Favela Tours 
http://favelatours.org/ 
The Rocinha Favela Tour is a service of Mille Viagens, a travel agency in Rio de Janeiro 
Favela Adventures 
http://favelatour.org/ 
Favela Adventures is a small company that is operated 100% by residents in the favela of 
Rocinha. (Trip Advisor recommends this website) – In this website you can volunteer, 
buy a home, rent a home, or book a tour.   
Rio Turismo Radical 
http://www.rioturismoradical.com.br/favelatour.htm  
Global Exchange: Reality Tours 
http://www.globalexchange.org/tours/  
Exotic Tours 
http://www.exotictours.com.br/  
Be a Local 
http://www.bealocal.com/flash.html  
Rio Adventures 
http://www.rioadventures.com/  
Please note that this is not an exhaustive list.  
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Table 3 
Communities Represented in this Study 
 
Zona Sul - Only these favelas experienced tourism other than Volunteer tourism. 
• Rocinha 
• Vidigal 
• Cantagalo, Pavão, & Pavãozinho (Cantagalo) 
• Pereira da Silva (Pereirão) 
 
Zona Norte 
• Batan 
• Barreira do Vasco 
• Complexo do Alemão 
• Favelas near Bonsucesso - Interviewed volunteers only and not included in the 
favela count.  
 
Please see figure 10 for a map of the different zones in Rio de Janeiro.   
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Table 4 
The Perceived Positives and Negatives of Volunteer Tourism: The Volunteers 
Positives 
- Improved self-esteem for the 
community 
 
- Helps create community pride 
- Dispel preconceptions (of the 
volunteers and to others) 
 
- Native speakers for languages 
courses 
- Better jobs 
Negatives 
- Inconsistencies with volunteers’ time 
commitment.  
 
- Uncertain about their impacts on the 
community 
 
- Problems with communication (with 
the NGOs and with the community).  
 
- Fear of the favelas (at first) 
- Challenges in the classroom  
o different teaching 
styles 
o problems with 
communication  
 
- Culture shock  
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Table 5 
The Perceived Positives and Negatives of Volunteer Tourism: The NGOs 
Positives 
- Improved self-esteem for the 
community 
 
- Dispel preconceptions (of the 
volunteers and to others) 
 
- Helps recruit other volunteers  
- Better jobs for the community 
- Calls the attention to both the 
children and adults to the NGO 
 
- A chance to know more about the 
world outside of the favelas 
 
- O jeito dos voluntários: “vamos lá!” 
Negatives 
- Inconsistencies with volunteers’ time 
commitment.  
o Disappointment/Frustrations 
- Uncertain about volunteers’ impacts 
on the community 
 
- Problems with communication  
 
- Volunteers’ fear of the favelas (at 
first) 
- Challenges in the classroom  
o different teaching 
styles 
o problems with 
communication  
 
- Culture shock 
- More work for the NGOs 
- Short stays 
- Romanticized favelas 
- Preconceptions/Prejudice 
- Problems with drugs (not very 
common) 
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Table 6 
The Perceived Positives and Negatives of Volunteer Tourism: The Community 
Positives 
- Improved self-esteem for the 
community 
 
- Helps create community pride 
 
- Dispel preconceptions (of the 
volunteers and to others) 
o Changing representations 
 Emancipated vs. 
Hegemonic 
 
- Helps recruit other volunteers  
- Better jobs for the community 
- Calls the attention to both the 
children and adults to the NGO 
 
- A chance to know more about the 
world outside of the favelas 
 
- Native speakers for languages 
courses 
 
- Friendships 
 
- Sharing cultural experiences  
 
- Exchange of knowledge  
 
- Community support for NGOs and 
volunteer tourism  
Negatives 
- Inconsistencies with volunteers’ time 
commitment.  
o Disappointment/Frustrations 
 
- Problems with communication  
 
- Volunteers’ fear of the favelas (at 
first) 
- Culture shock 
- Short stays 
- Dependency of the volunteer for 
certain programs  
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Table 7 
The Perceived Positives of Volunteer Tourism: All Three Groups
 
The Volunteers 
- Improved self-esteem for 
the community 
 
- Helps create community 
pride 
 
- Dispel preconceptions (of 
the volunteers and to others) 
 
 
***** 
 
 
***** 
 
 
- Better jobs for the 
community 
 
- Native speakers for 
languages courses 
The NGOs 
- Improved self-esteem for 
the community 
 
***** 
 
 
- Dispel preconceptions (of 
the volunteers and to others) 
 
 
***** 
 
 
- Helps recruit other 
volunteers  
 
- Better jobs for the 
community 
 
***** 
 
 
- Calls the attention to both 
the children and adults to 
the NGO 
 
- A chance to know more 
about the world outside of 
the favelas 
 
- O jeito dos voluntários: 
“vamos lá!” 
 
The Community 
- Improved self-esteem for 
the community 
 
- Helps create community 
pride 
 
- Dispel preconceptions (of 
the volunteers and to others) 
o Changing 
representations 
 Emancipated vs. 
Hegemonic 
 
- Helps recruit other 
volunteers  
 
- Better jobs for the 
community 
 
- Native speakers for 
languages courses 
 
- Calls the attention to both 
the children and adults to 
the NGO 
 
- A chance to know more 
about the world outside of 
the favelas 
 
***** 
- Friendships 
 
- Sharing cultural experiences  
 
- Exchange of knowledge  
 
- Community support for 
NGOs and volunteer 
tourism  
 
The community listed the most amount of positive items while the volunteers listed the least amount of 
positives.  Both the community and the NGOs saw the same benefits as the volunteer however, they also 
listed a few of their own.  The * represents an item not seen in this group.  
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Table 8 
The Perceived Negatives of Volunteer Tourism: All Three Groups
 
The Volunteers 
- Inconsistencies with 
volunteers’ time 
commitment 
 
 
 
- Uncertain about their 
impacts on the community 
 
- Problems with 
communication (with the 
NGOs and with the 
community).  
 
- Volunteers’ fear of the 
favelas (at first) 
 
- Challenges in the classroom  
o different teaching 
styles 
o problems with 
communication  
 
- Culture shock  
 
***** 
 
***** 
 
***** 
 
***** 
 
***** 
 
The NGOs 
- Inconsistencies with 
volunteers’ time 
commitment 
o Disappointment/ 
Frustrations 
 
- Uncertain about volunteers’ 
impacts on the community 
 
- Problems with 
communication  
 
 
 
- Volunteers’ fear of the 
favelas (at first) 
 
- Challenges in the classroom  
o different teaching 
styles 
o problems with 
communication  
 
- Culture shock 
 
- Short stays 
 
- More work for the NGOs 
 
- Romanticized favelas 
 
- Preconceptions/Prejudice 
 
- Problems with drugs (not 
very common) 
The Community 
- Inconsistencies with 
volunteers’ time 
commitment 
o Disappointment/ 
Frustrations 
 
***** 
 
 
- Problems with 
communication  
 
 
 
- Volunteers’ fear of the 
favelas (at first) 
 
***** 
 
 
 
 
- Culture shock 
 
- Short stays 
 
***** 
 
***** 
 
***** 
 
***** 
 
- Dependency of the 
volunteer for certain 
programs  
 
The NGOs listed the most amount of negative items while the community listed the least amount of 
negatives.  The NGOs saw the same negatives as the volunteer however; they also listed a few of their own.  
Additionally, the community listed only one negative, dependency on the volunteers for certain programs 
that was not seen with the volunteer or the NGOs.  Please note that the NGOs listed more negatives 
because they are thinking about how to improve the program for both the volunteers and for the 
community.  Therefore it would be logical that they would state the most negatives out of the three groups 
interviewed.  The * represents an item not seen in this group.    
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Table 9 
The Perceived Positives of Favela Tours: All Three Groups
 
The Volunteers 
- Potential economic 
benefits  
 
- Potentially dispels 
preconceptions and/or 
prejudices  
 
- Brings more awareness 
of the favelas on an 
international level 
 
***** 
The NGOs 
- Potential economic 
benefits 
 
- Potentially dispels 
preconceptions and/or 
prejudices  
 
- Brings more awareness 
of the favelas on an 
international level 
 
***** 
The Community 
- Potential economic 
benefits 
 
- Potentially dispels 
preconceptions and/or 
prejudices  
 
- Brings more awareness 
of the favelas on an 
international level 
 
- May bring more 
volunteers to the 
community and 
increase volunteer 
tourism  
 
- Bring awareness for 
the community about a 
new culture  
 
 
 
As seen with all three groups they saw very little positive benefits from favela tours when 
compared to volunteer tourism.    
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Table 10 
The Perceived Negatives of Favela Tours: All Three Groups
 
The Volunteers 
- Voyeuristic 
 
- Intrusive 
 
- Dehumanizing 
o Safari tours 
o Zoo tours 
o Exploitative of the 
community  
o ***** 
 
 
- The community 
receives very little to 
no economic benefits 
 
- The community 
receives very little to 
no social benefits  
 
 
The NGOs 
- Voyeuristic 
 
- Intrusive  
 
- Dehumanizing 
o Safari tours 
o Zoo tours 
o Exploitative of the 
community  
o ***** 
 
 
- The community 
receives very little to 
no economic benefits 
 
- The community 
receives very little to 
no social benefits  
 
- The community is 
further stereotyped 
with no change in the 
current hegemonic 
representations of the 
favelas  
 
 
 
 
The Community 
- Voyeuristic 
 
***** 
 
- Dehumanizing 
o Safari tours 
o Zoo tours 
o Exploitative of the 
community  
o Community sold as 
a commodity  
 
- The community 
receives very little to 
no economic benefits 
 
- The community 
receives very little to 
no social benefits  
 
 
 
 
 
As seen with all three groups they saw more negatives and very little postivie benefits 
from favela tours when compared to volunteer tourism.    
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Alternative Tourism  
 
Figure 1.  Alternative tourism is influenced by a variety of elements and is dependent on 
the space, type of tourism product, and type of activity.  This creates an assortment of 
definitions and tourism products that overlap.   
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Welcome to Rocinha 
 
 
Figure 2.  Mural on a wall in Rocinha.  The author’s own photo.  
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Rocinha Over Looking São Conrado 
 
 
Figure 3.  View from Rooftop showing Rocinha.  The author’s own photo.  
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Alleyway in Rocinha 
 
 
Figure 4.  Picture of an alleyway in Rocinha.  There are many alleyways intertwine 
within Rocinha. Many of them are also very steep with winds and turns.   The author’s 
own photo.   
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Rua Quatro 
 
 
Figure 5.  Picture of Rua Quatro. One of the newly rebuild streets in Rochina from 
government funding.  The author’s own photo.  
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Buildings of Rocinha: View from a Rooftop 
 
 
Figure 6.  A picture illustrating some of the architecture in Rocinha.  The author’s own 
photo.  
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Rocinha from São Conrado  
 
 
Figure 7.  Picture of Rocinha from São Conrado to illustrate the different architecture.  
These colorful buildings where built and painted by the municipality.  The author’s own 
photo.  
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Building Rooftop in Rocinha 
 
 
Figure 8.  A view from a building rooftop in Rocinha. In the background is Leblone, a 
famous beach in Rio de Janeiro.  The author’s own photo.  
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Rochina at night 
 
Figure 9.  View of Rochina at night.  The author’s own photo.  
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Map of Rio de Janeiro, Brazil  
 
 
 
 
 
 
 
 
 
 
 
Figure 10. Map of Rio de Janeiro, Brazil showing the different zones.  
Photo credit unknown 
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Social Representations Theory As Seen From All Three Groups.   
 
Figure 11.  Information about the favles come three information sources: Outside 
sources, favela tours, and the NGOs.  Outside sources, which controls the information 
through the media in the form of news, movies, and other images that they produce.  The 
information produced are created and distributed by those in power and is an example of 
Hegemonic representations.  Favela tours control information by using tours through the 
community.  However, there are no definitive ethical parameters that all the tours must 
follow.  Therefore, the information that is given depends greatly on the ethics of the 
tourism agency and the information that is known by the tour guide.  Again, the tour 
guides and tourism agencies are those in power producing and creating the information 
that is spread to the tourists and is an example of hegemonic representations.  To a lesser 
extend, if the tourists are encouraged to interact with the community of the tour guide 
acts as an interpreter between the community and the tourists emancipated 
representations may occur.  The NGOs act as an intermediary between the community 
and the volunteers.  The community has control with what information and images of 
their community is given through face-to-face interactions.   This can be seen as an 
example of emancipated representations.   
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Changing Representations through the NGOs: Hegemonic vs. Emancipated.  
 
Figure 12.  The NGOs provided a place for interaction between all three groups.  Using 
participant observations it was seen that the interactions of volunteers to that of the favela 
tourists with the community was very different.  For example, many of the tourists would 
not interact with the community even when approached.  However, many of the 
volunteers would hangout at the NGOs after their program had finished for the day to talk 
to the staff and to the children and adults.  Combining the qualitative interviews and the 
participant observations it was found that there exists a place where a change in 
representations happens.  This place exists within the NGOs.  Within this space the 
volunteers and the community where able to talk about previous knowledge and 
experiences of the favela and helped to recreate the social representations of the favela 
leading to other consequences of the volunteer tourism experiences for the community.    
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Favela is Not a Zoo.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 13.  To the left is a photo that I took during my observations in Rocinha. The 
image to the right is part of the document analysis that was conducted during the study 
where I looked at the images of what the NGOs posted on social media.  Translated to 
English it says, “Favela is not a zoo.  Favelado (a person who lives in a favela) is not an 
animal. Jeep and favela does not work.”  The author’s own photo.  
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COVER LETTER – COMMUNITY MEMBERS 
PERCEIVED IMPACTS OF VOLUNTEER TOURISM IN FAVELA COMMUNITIES OF RIO DE 
JANEIRO, BRAZIL 
 
Date 
 
 
Dear community member: 
 
I am a doctoral student under the direction of Professor Kathleen Andereck in the School of 
Community Resources and Development at Arizona State University, USA.  I am conducting a 
research study on the impacts of volunteer tourism on the favela (shantytown) communities of 
Rio de Janeiro, Brazil.  I am inviting your participation, which will involve a face-to-face 
interview that will last about 1 hour or 1 ½ hours.  Your participation in this study is voluntary. If 
you choose not to participate or to withdraw from the study at any time, there will be no penalty.  
You must be at least 18 years or older to participate in the interview.  
 
I will be working with other nongovernmental organizations with the same mission statement of 
building a sustainable community within favela communities of Rio de Janeiro and will be 
meeting with their volunteers and community members as well.  The responses collected are 
confidential.  The results of the study will be reported as an aggregate response from all of the 
volunteers, community members, and NGOs who participated in this study.   
 
There are no foreseeable risks or discomforts to your participation of this study.  The results of 
this study may be used in reports, presentations, or publications but your name will not be 
known/used without your permission.  The responses will be reported as an aggregate form with 
names changed.   
 
If you have any questions concerning the research study, please contact the research team at: 
Jessica.Aquino@asu.edu or kandereck@asu.edu.  If you have any questions about your rights as a 
subject/participant in this research, or if you feel you have been placed at risk, you can contact the 
Chair of the Human Subjects Institutional Review Board, through the ASU Office of Research 
Integrity and Assurance, at 001-480-965-6788. 
 
Sincerely, 
 
 
Jessica Aquino  
PhD Candidate 
Arizona State University  
School of Community Resources and Development http://scrd.asu.edu 
411 N. Central Ave., Suite 550, Phoenix, AZ 85004 – USA   
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COVER LETTER - NGOs 
PERCEIVED IMPACTS OF VOLUNTEER TOURISM IN FAVELA COMMUNITIES OF RIO DE 
JANEIRO, BRAZIL 
 
Date 
 
 
Dear ____________________________: 
 
I am a doctoral student under the direction of Professor Kathleen Andereck in the School 
of Community Resources and Development at Arizona State University, USA.   
 
I am conducting a research study on the perceived impacts of volunteer tourism on the 
favela (shantytown) communities of Rio de Janeiro, Brazil.  I am inviting your 
participation, which will involve a face-to-face interview and observations of some of 
your community development programs that uses volunteer tourist.  The interview will 
last about 1 hour or 1 ½ hours.   
 
Your participation in this study is voluntary.  If you choose not to participate or to 
withdraw from the study at any time, there will be no penalty.  You must be at least 18 
years or older to participate in the interview.  Once you have given me permission to 
observe your volunteer programs please inform the program manager on the data and the 
time I will be arriving.  I will not interfere in the program but I might ask the program 
manager some questions about the activity.   
 
Additionally, I would like to interview and administer a survey to some of your 
volunteers who are interested in participating in my research project.  You will have 
access to the survey questionnaire for your approval before I administer them to the 
volunteers.  In order to keep the answers given by your volunteers confidential you will 
not be able to see the results of your particular volunteers.  However, you will be able to 
see the results once the responses are collected and reported as an aggregate from all of 
the volunteers who participated in this study.  I will also interview some of the 
community members who interact with the volunteer tourist.   
 
There are no foreseeable risks or discomforts for your participation or to your 
organization, to the organization’s volunteers, or to the community members who wish to 
participate.  I will be working with other nongovernmental organizations with the same 
mission statement of building a sustainable community within favela communities of Rio 
de Janeiro and will be meeting with their volunteers and community members as well.  
NGOs such as yours may benefit form the findings of this study because we will better 
understand how volunteer tourism impacts favela communities.   
 
The results of this study may be used in reports, presentations, or publications but your 
name will not be known/used without your permission.  Because there are so few NGOs 
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working within favela communities of Rio de Janeiro your responses are important.  
However, since there are so few NGOs working in favela communities, and if this 
research project is accepted as a journal publication, it may not be difficult to guess 
which organizations participated in this study.  Care will be taken in order to keep your 
responses confidential.  The responses will be reported as an aggregate form with names 
changed.  Again, there are no foreseeable risks or discomforts for your participation or to 
your organization, to the organization’s volunteers, or to the community members who 
wish to participate.  And you will have access to the results of the study once my report is 
complete.   
 
If you have any questions concerning the research study, please contact the research team 
at: Jessica.Aquino@asu.edu or kandereck@asu.edu.  If you have any questions about 
your rights as a subject/participant in this research, or if you feel you have been placed at 
risk, you can contact the Chair of the Human Subjects Institutional Review Board, 
through the ASU Office of Research Integrity and Assurance, at 001-480-965-6788. 
 
Sincerely, 
 
 
Jessica Aquino  
PhD Candidate 
Arizona State University  
School of Community Resources and Development http://scrd.asu.edu 
411 N. Central Ave., Suite 550, Phoenix, AZ 85004 – USA  
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COVER LETTER – VOLUNTEER TOURISTS INTERVIEWS 
PERCEIVED IMPACTS OF VOLUNTEER TOURISM IN FAVELA COMMUNITIES OF RIO DE 
JANEIRO, BRAZIL 
 
Date 
 
 
Dear Volunteer Tourist: 
 
I am a doctoral student under the direction of Professor Kathleen Andereck in the School of 
Community Resources and Development at Arizona State University, USA.  I am conducting a 
research study on the impacts of volunteer tourism on the favela (shantytown) communities of 
Rio de Janeiro, Brazil.  I am inviting your participation, which will involve a face-to-face 
interview that will last about 1 hour or 1 ½ hours.  Your participation in this study is voluntary. If 
you choose not to participate or to withdraw from the study at any time, there will be no penalty.  
You must be at least 18 years or older to participate in the interview.  
 
I will be working with other nongovernmental organizations with the same mission statement of 
building a sustainable community within favela communities of Rio de Janeiro and will be 
meeting with their volunteers and community members as well.  The responses collected are 
confidential.  The results of the study will be reported as an aggregate response from all of the 
volunteers, community members, and NGOs who participated in this study.   
 
There are no foreseeable risks or discomforts to your participation of this study.  The results of 
this study may be used in reports, presentations, or publications but your name will not be 
known/used without your permission.  The responses will be reported as an aggregate form with 
names changed.   
 
If you have any questions concerning the research study, please contact the research team at: 
Jessica.Aquino@asu.edu or kandereck@asu.edu.  If you have any questions about your rights as a 
subject/participant in this research, or if you feel you have been placed at risk, you can contact the 
Chair of the Human Subjects Institutional Review Board, through the ASU Office of Research 
Integrity and Assurance, at 001-480-965-6788. 
 
Sincerely, 
 
 
Jessica Aquino  
PhD Candidate 
Arizona State University  
School of Community Resources and Development http://scrd.asu.edu 
411 N. Central Ave., Suite 550, Phoenix, AZ 85004 – USA  
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Interview Questions and Protocol 
Please note that the people who will be interviewed speak a variety of different 
languages such as Portuguese, English, or Spanish.  The interviews will be conducted in 
the language of preference stated by the interviewee.  The interviewer (Jessica Aquino) 
speaks fluent Portuguese, English, and Spanish and can restate a question in a different 
language at the request of the interviewee if the interview will be conducted in a different 
language other than the native language of the interviewee.  It is important to conduct the 
interviews in the language preferred by the interviewee for two reasons: a) for clarity of 
conversation; and b) because the use of language is fundamental in hermeneutic 
phenomenology and can be used to understand lived experience of the different 
stakeholders of this project (Pernecky & Jamal, 2010; Van Manen, 1990).  For example, 
the significance of specific words used idiomatic phrases can be a useful way to interpret 
the characteristics of a culture or the understanding of a phenomenon (Lincoln & Guba, 
1985; Van Manen, 1990).  For the case of this project, words will be used to interpret the 
experience of a phenomenon across the experiences of the different stakeholders in 
volunteer tourism.    
The moderator will use verbal probes to expand the conversation: 
• Free listing with possible ranking and rating 
• Ask for possible stories 
• Request clarification (especially when slang or idioms are used)  
• Ask for examples 
• “Can you tell me more?” 
• “What else?” 
• “Can you explain?” 
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Interview Protocol for Favela Community Members (English version)  
Thank you for allowing me to interview you about the foreign volunteers 
(volunteer tourist) who work in your community.  Our conversation will help me 
understand your experiences with these volunteers.  Let me first explain how the 
interview will work.  There are 12 basic questions.  I may also ask you follow up 
questions in order to offer you an opportunity to expand on your answer.  I want to learn 
about your experiences with the foreign volunteers, please discuss your personal ideas 
and thoughts about each question.  If you have a short story or example that would help 
me better understand your point of view please feel free to add it to our conversation.  
Please let me know if you need me to clarify a question.  I would like to make sure that 
you understand that this interview is voluntary.  If you do not wish to be interviewed 
please let me know and we will not conduct this interview.  If you do not feel 
comfortable answering a specific question we can skip this question and move on to the 
next question.   
I will be recording the interview and will need verbal consent before I start our 
conversation.  The verbal consent will be recorded in my recorder.  However, if you 
would prefer to not be recorded please let me know and I will turn the recorder off and 
only take notes during the interview.  Please remember, if at any time you wish to 
discontinue your participation in this interview or if you do not want to answer a 
particular question please let me know.  In addition, please be aware that (name of NGO 
or name of person) recommended that I should speak to you about the foreign volunteers.  
Our conversation will be confidential.  At no time will I report back to (name of NGO or 
name of person who recommended them) and tell them what we discussed.  The 
information gathered from all of my interviews for this project will be reported as a 
conglomeration of findings in a research report for my dissertation and in other future 
publications.  I may use a quote from our conversation but your name will be changed in 
order to keep our conversation confidential.  The use of quotes from the participants will 
help me to describe the community’s experience with the foreign volunteers in addition 
to other forms of tourism within your community.  Do you have any questions before we 
begin? 
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Interview Questions – Favela Community Members (English version) 
1. How long have you lived in this community?  
2. Where are you originally from?  
a. When did you begin to notice tourism in your community? 
3. What kinds of tourists visit this community? (Favela tourists, volunteer, etc.) 
4. What do you feel about tourism in your community in general? 
Now I would like to ask you some questions about the favela tours.   
5. How do you feel about the favela tours in your community? 
a. Why do you think people come to visit favelas? 
b. How do they compare to other types of tourist?  
c. How do they affect your community? (prompt-positive and negative) 
d. Who benefits from this form of tourism in your community?  
6. Is there a difference between the NGOs who do the favela tours and the tourism 
operators?  
a. Does the community benefit from the favela tours when the NGOs run 
them? 
I would like to ask you some questions about the foreign volunteers that work with the 
NGOs in your community.   
7. How well do you get to know the foreign volunteers? 
8. What do you think about having foreign volunteers in your community?  
a. Why do you think they visit?  Is this different than the other tourists? 
b. What do you think their impression of your community is?  
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9. What kind of volunteers do you prefer (i.e. local volunteers vs. foreign volunteers, 
young vs. old, church groups vs. school groups, etc.)? 
10. Do you see a change in your community since having the foreign volunteers work 
here? 
a. What are the good changes? 
i. Have there been improvements to the way of life because of the 
foreign volunteers? 
b. What are some of the changes that you don’t like? 
ii. Has anything gotten worse? Stayed the same? 
c. How does this change compare with other forms of tourism? (Favela tours, 
mass tourism) 
d. Who benefits from this form of tourism in your community?  
Now I would like to ask you some general tourism questions (optional – If there is time).   
11. Given your experience with the different types of tourists would you like to have 
more tourism development here with more visitors?   
a. If yes: which type of tourist would you prefer?  
b. If no: why not?  
12. Both the Olympics and the World Cup will be in Rio:  (optional if there is time)  
a. How do you think the tourists will impact your community? (Do you think 
that there will be more tourists visiting this community?) 
b. What do you think about the idea of having more tourists in your 
community?  
  383 
c. Do you think you will get a chance to meet other tourists? 
d. What do you think their impression will be of this community?  
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Interview Protocol for Volunteer Tourists in Rio de Janeiro (English version) 
Thank you for allowing me to interview you about your experience as a volunteer 
tourist.  Our conversation will help me understand your experiences working in the favela 
community in Rio.  Let me first explain how the interview will work.  There are 16 basic 
questions.  I will also ask you a follow up question in order to offer you an opportunity to 
expand on your answer.  I want to learn about your experiences as a volunteer tourist, 
please discuss your personal ideas and thoughts about each question.  If you have a short 
story or example that would help me better understand your point of view please feel free 
to add it to our conversation.  Please let me know if you do not understand me or if you 
need me to clarify a question.  I would like to make sure that you understand that this 
interview is voluntary.  If you do not wish to be interviewed please let me know and we 
will not conduct this interview.  If you do not feel comfortable answering a specific 
question we can skip this question and move on to the next question.   
I will be recording the interview and will need verbal consent before I start our 
conversation.  The verbal consent will be recorded in my recorder.  However, if you 
would prefer to not be recorded please let me know and I will turn the recorder off and 
only take notes during the interview.  Please remember, if at any time you wish to 
discontinue your participation in this interview or if you do not want to answer a 
particular question please let me know.  In addition, please be aware that (name of NGO 
or name of person) recommended that I should speak to you about volunteer tourism.  
Our conversation will be confidential.  At no time will I report back to (name of NGO or 
name of person who recommended them) and tell them what we discussed.  The 
information gathered from all of my interviews for this project will be reported as a 
conglomeration of findings in a research report for my dissertation and in other future 
publications.  I may use a quote from our conversation but your name will be changed in 
order to keep our conversation confidential.  The use of quotes from the participants will 
help me to describe the experience with the volunteer tourists in addition to other forms 
of tourism within this community.  Do you have any questions before we begin? 
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Interview Questions – Volunteer Tourists in Rio de Janeiro (English version) 
First, I would like to ask you some general questions about you.  
1. How old are you?  
2. Where are you from?  
3. Are you a student?  
a. Or what is your highest level of education do you have?  
4. How long have you volunteered here (name of favela)?  
5. Why do you volunteer here?   
6. How has your image of this community changed since you have spent time here? 
7. Have you volunteered in other countries before? 
a. Which countries?  
b. Which organizations? 
Next I would like to ask you some general questions about tourism in favelas 
8. Have you visited other favelas? 
a. If so, which ones?   
9. What do you feel about tourism in favela communities in general? 
10. What types of tourism have you seen in the favelas? 
a. What are the positive effects? 
b. What are the negative effects?  
Now I would like to ask you some questions about the favela tours.   
11. How do you feel about the favela tours in general? 
a. Why do you think people come to visit favelas? 
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b. How do they compare to other types of tourists?  
c. How do they affect the community? (prompt-positive and negative) 
d. Who benefits from this form of tourism in the community?  
e. Have you participated in a favela tour? 
i. If so where and with which tour operator? 
12. Does your NGO offer favela tours to other tourists other than volunteers?  
a. If the NGO that you work for participate in favela tours how are your tours 
different than the tourism operators? 
b. Does the community benefit from the favela tours when the NGOs run 
them? 
I would like to ask you about your impressions of the effect you have had volunteering 
here (name of favela).   
13. How well do you get to know the residents? 
14. As a volunteer tourist, how do you compare to other types of tourists? 
15. Do you see a change in this community since having volunteered here? 
a. What are the good changes? 
i. Have there been improvements to the way of life because of the 
foreign volunteers? 
b. What are some of the changes that you don’t like? 
ii. Has anything gotten worse? Stayed the same? 
c. How does this change compare with other forms of tourism? (Favela tours, 
mass tourism) 
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d. Who benefits from this form of tourism in this community?  
I would like to ask you a few questions about tourism during the Olympics and the World 
Cup (if there is time)  
16. How do you think this will affect favela communities in general?  
a. How do you think the tourists will impact this community? (Do you think 
that there will be more tourists visiting this community?) 
b. What do you think about the idea of having more tourists in this 
community?  
c. Do you think these tourists will get a chance to meet community 
members? 
d. What impression do you think they will get from meeting community 
members? 
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Interview Protocol for the NGOs in Rio de Janeiro (English version) 
Thank you for allowing me to interview you about the volunteer tourists who 
work in your community (or name of favela).  Our conversation will help me understand 
your experiences with the volunteer tourists who you work with.  Let me first explain 
how the interview will work.  There are 20 basic questions.  I will also ask you a follow 
up question in order to offer you an opportunity to expand on your answer.  I want to 
learn about your experiences with volunteer tourists, please discuss your personal ideas 
and thoughts about each question.  If you have a short story or an example that would 
help me better understand your point of view please feel free to add it to our 
conversation.  Please let me know if you need me to clarify a question.  I would like to 
make sure that you understand that this interview is voluntary.  If you do not wish to be 
interviewed please let me know and we will not conduct this interview.  If you do not feel 
comfortable answering a specific question we can skip this question and move on to the 
next question.   
I will be recording the interview (show them the recorder) and will need verbal 
consent before we start our conversation.  The verbal consent will be recorded in my 
recorder.  However, if you would prefer to not be recorded please let me know and I will 
turn the recorder off and only take notes during the interview.  Please remember, if at any 
time you wish to discontinue your participation in this interview or if you do not want to 
answer a particular question please let me know.  In addition, please be aware that (name 
of NGO or name of person) recommended that I should speak to you about volunteer 
tourists.  Our conversation will be confidential.  At no time will I report back to (name of 
NGO or name of person who recommended them) and tell them what we discussed.  The 
information gathered from all of my interviews for this project will be reported as a 
conglomeration of findings in a research report for my dissertation and in other future 
publications.  I may use a quote from our conversation but your name will be changed in 
order to keep our conversation confidential.  The use of quotes from the participants will 
help me to describe the community’s experience with the foreign volunteers in addition 
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to other forms of tourism within your community.  Do you have any questions before we 
begin?   
In addition, please be aware that I am researching a small group of organizations 
that work in the favela communities of Rio de Janeiro, Brazil.  It will be impossible for 
your interview to stay anonymous because the numbers of organizations working with 
volunteer tourists in Rio are small.  However, I will do everything that I can to insure 
confidentiality.  It is hoped that my research will better help other organizations similar to 
yours manage their community development programs that use volunteer tourists.  (If 
they are not the department head) Your department head is aware that you are 
participating in this interview if you would like to follow up with your department head 
either before or after my interview please feel free to do so.  Do you have any questions 
before we begin? 
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Interview Questions – NGOs in Rio de Janeiro (English version) 
First, I would like to ask you some general questions about you and your organization.  
1. Briefly tell me about your NGO 
2. Tell me a little bit about your job 
3. What types of programs are offered by your NGO for the community?   
Next, I would like to ask you some questions about the effects your organization has had 
on the community since working with volunteer tourists.   
4. When did you start working with volunteer tourists?  
5. Why does your organization use volunteer tourists for your programs in the 
community? 
a. What are some of the benefits? 
b. What are some of the disadvantages? 
c. What have you learned from working with volunteer tourists? 
6. Is your organization more effective since using volunteer tourists?   
7. Do you see a change in your community since having the volunteer tourists work 
here? 
a. What are the good changes? 
i. Have there been improvements to the way of life? 
b. What are some of the changes that you don’t like? 
ii. Has anything gotten worse? Stayed the same? 
c. How does this change compare with other forms of tourism? (Favela tours, 
mass tourism) 
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8. Why do you uses foreign volunteer?  Why not local volunteers or other Brazilian 
volunteers?  
9. Overall, who benefits from volunteer tourism?  
I would like to ask you some questions about your volunteer tourists and there program.   
10. How well do the volunteers get to know the residents? 
11. Why do you think they visit?   
a. How are they different than the other tourist? 
b. What do you think their impression of the favela community is?  
12. What kind of volunteers do you prefer to work with (i.e. local volunteers vs. 
foreign volunteers, young vs. old, church groups vs. school groups, etc.)? 
13. How does your organization match volunteer tourist with community projects?  
d. How does your organization recruit volunteer tourists for your projects?  
e. Is there a specific organization that you like to work with in recruiting 
volunteers?  
14. Do you know if the community prefers to work with a certain type of volunteer 
tourists?  
15. Do your volunteers pay a program fee? 
f. How much? 
g. How much is used for program development? 
h. What do you do with the program fees paid by the volunteers?  
Now I would like to ask you some questions about the favela tours.   
16. Does your organization participate in favela tours for tourists?  
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i. If so, do you do them? 
j. If not, why not? 
17. What are your overall impressions of the favela tours operated from the tourism 
operators? 
b. Why do you think tourist want to come and visit the favelas? 
c. How do they compare to other types of tourist who do not visit the 
favelas?  
d. How do they compare to the volunteer tourists who volunteer in favelas? 
e. How do the favela tourists affect this community?  
f. Who benefits from this form of tourism in this community?  
18. Is there a difference between the NGOs who do the favela tours and the tourism 
operators?  
c. Does the community benefit from the favela tours when the NGOs run 
them? 
Now I would like to ask you about tourism in favela communities in general.  
19. What do you feel about tourism in favela community in general?  
20. Both the Olympics and the World Cup will be in Rio:  
a. How do you think the tourists will impact this community? (Do you think 
that there will be more tourists visiting this community?) 
b. What do you think about the idea of having more tourists in this 
community?  
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c. Do you think these tourists will get a chance to meet community 
members? 
d. What impression do you think they will get from meeting community 
members? 
  394 
Roteiro de entrevista para os membros da comunidade da favela (Português)  
Obrigada por me permitir entrevistá-lo sobre os voluntários estrangeiros (turistas 
voluntários) que trabalham em sua comunidade.  Nossa conversa vai-me ajudar a 
entender suas experiências com os turista voluntário.  Permita-me explicar como vai 
funcionar a entrevista.  Há doze (12) perguntas básicas.  Também, eu vou fazer perguntas 
para oferecer-lhe uma oportunidade de expandir suas respostas.  Eu quero aprender sobre 
suas experiências com os turista voluntário, diga-me por favor seus experiências, seus 
idéias, e pensamentos sobre cada pergunta.  Se você tem uma história breve ou um 
exemplo que iria me ajudar a entender melhor seu ponto de vista, por favor não tenha 
medo de dizer-lo.  Por favor me avise se você não me entende ou se você tem dúvidas.  
Antes que nós comecemos eu gostaria de ter certeza que você entenda que esta entrevista 
é voluntária.  Se você não quiser ser entrevistado por favor me avise e nós não vamos 
começar esta entrevista.  E também se você não se sente confortável respondendo 
algumas perguntas específicas, podemos pular a questão e passar para próxima pergunta.   
Eu estarei gravando a entrevista e precisarei o consentimento verbal antes que 
começar nossa conversa.  O consentimento verbal será gravado em minha gravadora.  
Entretanto, se você preferiria não ser gravado por favor deixe-me saber e desligará a 
gravadora e tomará somente notas durante a entrevista.  Lembre-se, a qualquer momento, 
desejar interromper a sua participação nesta entrevista ou se você não quer responder a 
algumas pergunta em particular por favor me avise.  Além disso, por favor esteja ciente 
que (o nome da ONG ou nome da pessoa) recomendou que eu deveria falar com você 
sobre os turista voluntário.  Nossa conversa será confidenciais.  Eu não falarei sobre 
nossa conversação com ninguém.  A informação recolhida de todas minhas entrevistas 
para este projeto será relatada como uma conglomeração dos resultados em um relatório 
da pesquisa.  Eu usarei umas citações de nossa conversação mas seu nome será alterado, 
para manter a nossa conversa confidencial.  O uso das citações dos participantes ajudar-
me-á a descrever a experiência da comunidade com os turistas voluntários além do que 
outros formas do turismo dentro de sua comunidade.  Você tem alguma dúvida antes de 
começar? 
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Perguntas da entrevista – os membros da comunidade (Português) 
1. Há quanto tempo você está morando nesta comunidade?  
2. Aonde você nasceu? 
a. Quando você começou a notar o turismo em sua comunidade? 
3. Quais são os tipos de turistas que visitam esta comunidade? (turistas de favela, 
turistas voluntários, etc.) 
4. Em geral, o que você sente sobre o turismo em sua comunidade? 
Agora, gostaria de fazer algumas perguntas sobre os passeios da favela.    
5.  Como se sente sobre os passeios de favela em sua comunidade? 
a. Por que você acha que eles querem visitar as favelas? 
b. Como eles se comparam a outros tipos de turistas?  
c. Como os turistas afetam sua comunidade? (prompt-positive and negative) 
d. Quem se beneficia com esta forma de turismo em sua comunidade?  
6. Há uma diferença entre as ONGs que fazem os passeios das favelas e as agências 
de turismo?  
a. Há um benefício para a comunidade quando as ONGs fazem os passeios 
das favelas?  (Explique por favor)  
Agora, gostaria de fazer algumas perguntas sobre os turistas voluntários que trabalham 
com as ONGs em sua comunidade.   
7. Você tem oportunidades de conhecer bem os turistas voluntários? 
8. O que você acha sobre ter turistas voluntários aqui em sua comunidade?  
a. Por que você acha que eles querem visitar as favelas?   
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i. Há uma diferença entre os outros turistas que visitam aqui?   
b. O que você acha da impressão deles de sua comunidade?  
9. Quais são os tipos de voluntários que você prefere? (i.e. os voluntários Brasileiros 
ou os turistas voluntários, jovens ou velhos, grupos da igreja ou grupos da escola, 
etc.)? 
10. Você vê uma mudança em sua comunidade desde que os turistas voluntários 
trabalham aqui?   
a. Quais são as mudanças boas? 
iii. O modo de vida tem melhorado por causa dos turistas voluntários? 
b. Quais são as mudanças que você não gosta? 
iv. Alguma coisa piorou? Ou continuou o mesmo? 
c. Como esta mudança se compara com as outras formas de turismo? 
(Turismo das Favelas, turismo de massas, o turismo de voluntários) 
d. Quem ganha com essa forma de turismo em sua comunidade?   
E, finalmente, gostaria de fazer algumas perguntas gerais sobre turismo  
11. Da sua experiência com os diferentes tipos de turistas você gostaria de ter mais 
desenvolvimento do turismo aqui com mais visitantes?   
a. Se sim: qual tipo de turistas prefere?   
b. Se não: por que não?   
12. As Olimpíadas e a Copa do Mundo serão sediadas no Rio de Janeiro: (optional – 
If there is time) 
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a. em geral como você acha que vai afetar as favelas? (você acha que nesta 
comunidade receberá mais turistas?) 
b. O que você acha da idéia de ter mais turistas nesta comunidade?   
c. Você acha que terá oportunidade de conhecer outros turistas?  
d. Qual é a impressão que você acha que eles terão quando conhecerem os 
membros da comunidade?   
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Roteiro de entrevista para os turistas voluntários em Rio de Janeiro (Português) 
Obrigada por me permitir entrevistá-lo sobre sua experiência como um turista 
voluntário.  Nossa conversa vai-me ajudar a entender suas experiências trabalhando 
dentro na favela em Rio.  Permita-me explicar como vai funcionar a entrevista.  Há 
dezessete (17) perguntas básicas.  Também, eu vou fazer umas perguntas para oferecer-
lhe uma oportunidade de expandir suas respostas.  Eu quero aprender sobre suas 
experiências como o turista voluntário, diga-me por favor seus experiências, seus idéias, 
e pensamentos sobre cada pergunta.  Se você tem um a história breve ou um exemplo que 
ir-me-ia ajudar a entender melhor seu ponto de vista, por favor não tenha medo de dizer-
lo.  Por favor me avise se você não me entende ou se você tem dúvidas.  Antes que nós 
comecemos eu gostaria de ter certeza que você entenda que esta entrevista é voluntária.  
Se você não quiser ser entrevistado por favor me avise e nós não vamos começar esta 
entrevista.  E também se você não se sente confortável respondendo algumas perguntas 
específicas, podemos pular a questão e passar para próxima pergunta.   
Eu estarei gravando a entrevista e precisarei o consentimento verbal antes que 
começar nossa conversa.  O consentimento verbal será gravado em minha gravadora.   
Entretanto, se você preferiria não ser gravado por favor deixe-me saber e desligará o 
registrador e tomará somente notas durante a entrevista.  Lembre-se, a qualquer 
momento, desejar interromper a sua participação nesta entrevista ou se você não quer 
responder uma pergunta em particular por favor me avise.  Além disso, por favor esteja 
ciente que (o nome da ONG ou nome da pessoa) recomendou que eu deveria falar com 
você sobre os turista voluntário.  Nossa conversa será confidenciais.  Eu não falarei sobre 
nossa conversação com ninguém.  A informação recolhida de todas minhas entrevistas 
para este projeto será relatada como uma conglomeração dos resultados em um relatório 
da pesquisa.  Eu usarei umas citações de nossa conversação mas seu nome será alterado, 
para manter a nossa conversa confidencial.  O uso das citações dos participantes ajudar-
me-á a descrever a experiência com os turistas voluntários além do que outros formas do 
turismo dentro deste comunidade.  Você tem alguma dúvida antes de começar? 
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Perguntas da entrevista – os turistas voluntários (Português) 
Primeiramente, gostaria de fazer algumas perguntas gerais sobre você.   
1. Quantos anos têm você?  
2. De onde é você?  
3. Você é um estudante?  
a. Ou qual é o seu nível mais alto de educação?  
4. Há quanto tempo você é um voluntário nesta comunidade?  (name of favela)?  
5. Por que você é um voluntário aqui?   
6. Como sua imagem desta comunidade mudou desde que você passou o tempo 
aqui? 
7. Você já erra um voluntário em outros países antes?  
a. Quais países?  
b. Quais organizações? 
Em seguida, eu gostaria de fazer algumas perguntas gerais sobre o turismo nas favelas.   
8. Você já visitado outras favelas? 
a. (If so) Quais favelas?   
9. Em geral, o que você acha sobre o turismo nas favelas? 
10. Quais são os tipos de turismo que você viu nas favelas? 
a. Quais são os efeitos positivos que você viu?   
b. Quais são os efeitos negativos que você viu?  
Agora, gostaria de fazer algumas perguntas sobre os passeios da favela.   
11. Em geral, como se sente sobre os passeios das favelas?   
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a. Por que você acha que eles querem visitar as favelas? 
b. Como eles se comparam a outros tipos de turistas?  
c. Como os turistas afetam a comunidade? (prompt-positive and negative) 
d. Quem se beneficia com esta forma de turismo em nesta comunidade?   
e. Você já participou de um passeio da favela? 
ii. (If yes) onde e com que operador turístico? 
12. Sua organização participa em excursões ou passeios da favela para turistas que 
não sejam voluntários?   
a. Há uma diferença entre as ONGs que fazem os passeios das favelas e as 
agências de turismo?  
b. Há um benefício para a comunidade quando as ONGs fazem os passeios 
das favelas?  (Explique por favor)  
Gostaria de perguntar sobre suas impressões sobre os efeitos que você tem como um 
voluntário aqui (o nome do favela).   
13. Você tem a oportunidade para a conhecer os residentes bem?  
14. Como um turista voluntário, como você compara entre os outros tipos de turistas? 
15. Você vê uma mudança nesta comunidade desde que ser um voluntário aqui?  
a. Quais são as mudanças boas?  
i. O modo de vida tem melhorado por causa dos turistas voluntários?  
b. Quais são as mudanças que você não gosta? 
i. Alguma coisa piorou? Ou continuou o mesmo? 
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c. Como esta mudança se compara com as outras formas de turismo? 
(Turismo das Favelas, turismo de massas, o turismo de voluntários) 
d. Quem ganha com essa forma de turismo em nesta comunidade? 
E, finalmente, eu gostaria de fazer algumas perguntas sobre o turismo durante as 
Olimpíadas e a Copa do Mundo (optional – If there is time) 
16. As Olimpíadas e a Copa do Mundo serão sediadas no Rio de Janeiro:  
a. Como você acha que os turistas vão impactar nesta comunidade? (você 
acha que nesta comunidade receberá mais turistas?) 
b. O que você acha da idéia de ter mais turistas nesta comunidade?   
c. Você acha que os turistas terá oportunidade de conhecer os residentes das 
favelas?  
d. Qual é a impressão que você acha que eles terão quando conhecerem os 
membros da comunidade?   
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Roteiro de entrevista para os ONGs em Rio de Janeiro (Português) 
Obrigada por permitir-me a entrevistá-lo sobre sua experiência com os turistas 
voluntários que trabalham em sua comunidade.  Nossa conversa vai-me ajudar a entender 
suas experiências trabalhando com os turistas voluntários.  Permita-me explicar como vai 
funcionar a entrevista.  Há vinte perguntas básicas.  Também, eu vou fazer umas 
perguntas para oferecer-lhe uma oportunidade de expandir suas respostas.  Eu quero 
aprender sobre suas experiências com os turistas voluntários, diga-me por favor seus 
experiências, seus idéias, e pensamentos sobre cada pergunta.  Se você tem um a história 
breve ou um exemplo que ir-me-ia ajudar a entender melhor seu ponto de vista, por favor 
não tenha medo de dizer-lo.  Também me avise se você não me entende ou se você tem 
dúvidas.  Antes que nós comecemos eu gostaria de ter certeza que você entenda que esta 
entrevista é voluntária.  Se você não quiser ser entrevistado por favor me avise e nós não 
vamos começar esta entrevista.  E também se você não se sente confortável respondendo 
algumas perguntas específicas, podemos pular a questão e passar para próxima pergunta.   
Eu estarei gravando a entrevista e precisarei o consentimento verbal antes que 
começar nossa conversa.  O consentimento verbal será gravado em minha gravadora.  
Entretanto, se você preferiria não ser gravado por favor deixe-me saber e desligará o 
registrador e tomará somente notas durante a entrevista.  Lembre-se, a qualquer 
momento, desejar interromper a sua participação nesta entrevista ou se você não quer 
responder uma pergunta em particular por favor me avise.  Além disso, por favor esteja 
ciente que (o nome da ONG ou nome da pessoa) recomendou que eu deveria falar com 
você sobre os turista voluntário.  Nossa conversa será confidenciais.  Eu não falarei sobre 
nossa conversação com ninguém.  A informação recolhida de todas minhas entrevistas 
para este projeto será relatada como uma conglomeração dos resultados em um relatório 
da pesquisa.  Eu usarei umas citações de nossa conversação mas seu nome será alterado, 
para manter a nossa conversa confidencial.  O uso das citações dos participantes ajudar-
me-á a descrever a experiência com os turistas voluntários além do que outros formas do 
turismo dentro deste comunidade.  Você tem alguma dúvida antes de começar? 
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Perguntas da entrevista – ONGs em Rio de Janeiro (Português) 
Primeiramente, gostaria de fazer algumas perguntas gerais sobre você e sua organização.  
1. Fale um pouco sobre sua organização.   
2. Fale um pouco sobre seu trabalho.    
3. Quais são os tipos de programas que esta ONG irá oferecer aos moradores das 
favelas?   
Em seguida, gostaria de fazer algumas perguntas sobre os efeitos que sua organização 
tem na comunidade desde o trabalho com os turistas voluntários.   
4. Desde quando você começou a trabalhar com os turistas voluntários?  
5. Por que sua organização usa os turistas voluntários para seus programas na 
comunidade?   
a. Quais são os benefícios?   
b. Quais são algumas das desvantagens?   
c. O que você tem aprendido trabalhando com os turistas voluntários?   
6. A sua organização é mais eficaz desde que começou a utilizar os turistas 
voluntários?   
7. Você vê uma mudança em sua comunidade desde que começou a ter voluntários 
trabalhando aqui?  
a. Quais são as mudanças positivas? 
i. A vida dos moradores melhorou por causa dos turistas voluntários?    
b. Quais são as mudanças que você não gostou?  
ii. Alguma coisa piorou? Ou continuou o mesmo? 
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c. Como é que esta mudança se compara com as outras formas de turismo? 
(Turismo das Favelas, turismo de massas, o turismo de voluntários)   
8. Por que usam os turistas voluntários?  Por que você não usa voluntários locais ou 
voluntários brasileiros?   
9. Em geral, quem se beneficia do turismo voluntário?  
Agora, gostaria de fazer algumas perguntas sobre seus turistas voluntários e seu 
programa.     
10. O quanto os voluntários podem conhecer os moradores?  
11. Por que você acha que eles querem visitar as favelas?   
a. Como eles se comparam a outros tipos de turistas? 
b. O que você acha da impressão deles sobre a favela?  
12. Quais são os tipos de voluntários com que você prefere  trabalhar? (i.e. os 
voluntários Brasileiros ou os turistas voluntários, jovens ou velhos, grupos da 
igreja ou grupos da escola, etc.)?   
13. Como a sua organização combina o serviço dos turistas voluntários com os 
projetos da comunidade?    
a. Como sua organização recruta os turistas voluntários para seus projetos?  
b. Há uma organização específica que você goste de trabalhar para recrutar 
os voluntários?   
14. Você sabe se a comunidade prefere trabalhar com certos tipos de  turistas 
voluntários? (i.e. os voluntários Brasileiros ou os turistas voluntários, jovens ou 
velhos, grupos da igreja ou grupos da escola, etc.) 
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15. Os voluntários pagam por uma taxa do programa?  
a. Quanto? 
b. Quanto é usado para o desenvolvimento do programa?   
c. O que você faz com as taxas do programa pagas pelos voluntários?   
Agora, gostaria de fazer algumas perguntas sobre os passeios da favela.   
16. Sua organização participa em excursões ou passeios da favela para turistas?  
a. (If yes) Você as faz? 
b. (If no), Por que não? 
17. Em geral, como você se sente sobre os passeios das favelas que os as agências de 
turismo fazem? 
a. Por que você acha que os turistas querem visitar as favelas? 
b. Como eles se comparam a outros tipos de turistas que não visitam as 
favelas?   
c. Como eles se comparam com os turistas voluntários que fazem trabalhos 
voluntários nas favelas?  
d. Como os turistas que fazem os passeios das favelas afetam a comunidade? 
(prompt-positive and negative)   
e. Quem se beneficia desta forma de turismo nesta comunidade?    
18. Há uma diferença entre as ONGs que fazem os passeios das favelas e as agências 
de turismo?    
a. A comunidade ganha quando as ONGs fazem os passeios das favelas?   
19. Em geral, como se sente sobre os passeios das favelas?  
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E, finalmente, gostaria de fazer algumas perguntas sobre o turismo durante os Olimpíadas 
e a Copa do Mundo (optional – If there is time) 
20.  As Olimpíadas e a Copa do Mundo serão sediados no Rio de Janeiro, em geral 
como você acha que vai afetar as favelas?   
a. Como você acha que os turistas vão impactar esta comunidade? (você 
acha que nesta comunidade receberá mais turistas?) 
b. O que você acha da idéia de ter mais turistas nesta comunidade?   
c. Você acha que os turistas terão oportunidades para conhecer os moradores 
das favelas?   
d. Qual impressão você acha que eles terão quando conhecerem os membros 
da comunidade?   
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Guía para la entrevista con los turistas voluntarios en Río de Janeiro 
Agradecemos que haya aceptado participar en este estudio sobre su experiencia 
como turista voluntario.  Nuestra  conversación me ayudará a entender sus experiencias 
trabajando en la comunidad del las favelas en Río.  Primero, permítame explicar cómo la 
entrevista se desarrolla.  Hay 16 preguntas básicas. Tambien le haré una oportunidad de 
ampliar su respuesta.  Quiero saber sobre sus experiencias como un turista voluntario, 
dígame por favor sus ideas y pensamientos personales sobre cada pregunta.  Si usted 
tiene una narración breve o un ejemplo que me ayudaría mejor a entender su punto de 
vista por favor siente libre de añadirlo a nuestra conversación.  Por favor, dígame si usted 
no me entiende o si usted me necesita aclarar una pregunta.  Quiero quedarme segura que 
usted entiende que esta entrevista es voluntaria.  Si usted no desea ser entrevistado por 
favor hágamelo saber y no empezaremos la entrevista.   También, si usted no se siente 
cómodo(a) respondiendo sobre una pregunta específica podemos omitir esa pregunta y 
pasar a la pregunta siguiente.   
Voy a grabar la entrevista y necesitaré el consentimiento verbal antes de que 
comencemos nuestra conversación.  El consentimiento verbal será grabado en la 
grabadora.  Sin embargo, si usted prefiere no ser grabado por favor hágamelo saber y 
apago la grabadora y tomará solamente notas durante la entrevista.  Por favor, recuerde, 
si en algún momento desea suspender su participación en esta entrevista, o si usted no 
quiere responder a una pregunta en particular, por favor hágamelo saber.  También, por 
favor tome en cuenta que (el nombre del ONG o nombre de la persona) me recomendó 
hablar contigo sobre el turismo voluntario.  Nuestra conversación será de confianza.  En 
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ningún momento se informará a (el nombre del ONG o nombre de la persona que le 
recomendó).  Tampoco le diría a (el nombre del ONG o nombre de la persona que 
recomendó) los temas de lo que hemos hablado.  La información de todas mis entrevistas 
de este proyecto serán reproducidos como conglomeración de resultados en un la 
investigación para mi doctorado y para otras futuras publicaciones.  Su nombre será 
cambiado para mantener nuestra conversación seguro.  El uso de citas o frases de nuestra 
conversación me ayudará a explicar la experiencia de la comunidad con los turistas 
voluntarios y sobre otras formas de turismo dentro de esta comunidad.  ¿Usted tiene 
algúna duda antes de que comencemos?  
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Preguntas de la entrevista 
Primero, quiero hacerle algunas preguntas generales acerca de Usted.   
1. ¿Quantos años tiene Usted? 
2. ¿De dónde es?  
3. ¿Es usted un estudiante?   
a. ¿O que es el nivel más alto de educación que ha alcanzado?  
4. ¿Cuánto tiempo ha sido un voluntario en esta favela?  
5. ¿Por qué es usted un voluntario aquí?   
6. ¿Cómo haya cambiado su imagen de esta comunidad desde que ha pasado tiempo 
aquí? 
7. ¿Usted fue un voluntario antes en otros países?   
a. ¿En que países?  
b. ¿En que organizaciones? 
Ahora, me gustaría hacerle algunas preguntas generales sobre el turismo en las favelas?  
8. ¿Usted ha visitado otras favelas?   
a. ¿Cuáles?   
9. ¿En general, qué sientes sobre el turismo en las favelas?   
10. ¿Qué tipo de turismos se han visto usted en las favelas?   
a. ¿Cuáles son los efectos positivos? 
b. ¿Cuáles son los efectos negativos?  
Ahora, me gustaría hacerle algunas preguntas acerca de los paseos turísticos de las 
favelas.   
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11. ¿En general, qué sientes sobre los paseos turísticos de las favelas?   
a. ¿Por qué crees usted que la gente viene a visitar las favelas?  
b. ¿Cómo compara con otros tipos de turistas?  
c. ¿Cómo afectan  a la comunidad? (prompt-positive and negative) 
d. ¿Quién gana de esta forma de turismo en la comunidad?  
e. ¿Usted ha participado en un paseo de la favela? 
iii. (If yes) ¿Dónde y con qué operador turístico?  
12. ¿Su ONG ofrece paseos turísticos de las favelas para los otros turistas que no son 
voluntarios?   
a. Si el ONG con que usted trabaja partícipe en paseos turísticos de la favela, 
¿Cómo es el la diferencia entre sus paseos en comparación con los 
operadores del turismo?   
b. ¿La comunidad saca provecho de los paseos turísticos de la favela cuando 
los ONGs los hacen?   
Ahora, me gustaría hacerle algunas preguntas acerca de su impresión sobre el efecto que 
han tenido Uds. como un turista voluntario aquí (name of favela).   
13. ¿Usted tiene la oportunidad de familiarizarse con los huespedes bien? 
14. Como turista voluntario, ¿Cómo se compara Ud. con otros tipos de turistas?   
15. ¿Ves un cambio en esta comunidad desde que haya sido un voluntario aquí?   
a. ¿Qué son los cambios buenos?   
i. ¿La moda de vida ha mejorado por causa de los turistas 
voluntarios?  
  411 
b. ¿Qué son los cambios que usted no le gusta?  
ii. ¿Han empeorado las cosas? ¿O siguen igual? 
c. ¿Cómo compara este cambio con otras formas de turismo?  (Favela Tours, 
Mass Tourism) 
d. ¿Quién gana más de esta forma de turismo en esta comunidad?  
Me gustaría hacerle algunas preguntas sobre el turismo durante los juegos Olímpicos y la 
Copa Mundial.  (If there is time)  
16. Los Olímpicos y la Copa Mundial será en Río de Janeiro.  En general, ¿Cómo 
crees que esto afectará las favelas?   
a. ¿Cómo cree que los turistas tendrán un impacto en esta comunidad?   
b. ¿Qué piensa usted acerca de la idea de tener más turistas en esta 
comunidad?  
c. ¿Cree usted que estos turistas tendrán la oportunidad de conocer a 
miembros de la comunidad?   
d. ¿Qué impresión crees que los turistas se obtienen cuando se van 
conociendo los miembros de la comunidad?    
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APPENDIX C 
IRB APPROVAL 
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APPENDIX D 
OBSERVATION PROTOCOL 
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Observation Protocol 
Date and time of observation: 
 
Place:      Who was there? 
 
Questions: How well was everyone able to communicate with each other?   
 
 
 
 
 
 
 
 
What was the experience like for everyone?   
 
 
 
 
 
How does this compare with volunteer tourism and favela tourism?   
 
 
 
 
 
 
 
Describe my interaction with people (if any): 
 
 
 
 
 
 
 
 
 
Reflective notes on observations.   
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APPENDIX E 
TRANSLATOR’S CREDENTIALS 
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